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DETAILS OF THE OFFER FOR SALE

NAME OF THE NUMBER OF EQUITY SHARES WEIGHTED AVERAGE COST

SELLING OFFERED 2) $&48,6,7,21 ,1 _

SHAREHOLDER EQUITY SHARE) *

Sunil Suresh Promoter SellinjUp to 1,182,000Equity Shares aggregati 3.05
Shareholder upto >"@ PLOOLRQ

Shubha Sunil Promoter SellinfUp to 1,182,000Equity Shares aggregati 3.05
Shareholder upto >"@ PLOOLRQ

Oman India Joir|Investor SellingUp to 5,544,454Equity Shares aggregati 108.22

Investment Fund Il Shareholder XS WR >"@ PLOOLRAQ

Kiran Bhanu Vuppalapa|Individual SellingUp to 1,000,000Equity Shares aggregati 5.73
Shareholder XS WR >@ PLOOLRQ

Sridevi VenkatiIndividual SellingUp to 225,000Equity Shares aggregati 27.86

Vuppalapati Shareholder XS WR >"@ PLOOLRQ

* As certified byN B T and CoChartered Accountant®y way of their certificate date®eptember 4, 2023

RISKS IN RELATION TO THE FIRST OFFER
This being the first public issue of Equity Shares of our Company, there has been no formal market for the Equity Sfeces/alin
of each Equity Share is2. The Floor Price, Cap Price adfer Price (determined by our Compartlyge PromoterSelling Shareholds
and the Investor Selling Shareholdar consultation withthe Book Running Lead Managers accordance with the SEBI ICL
Regulations), and on the basis of the assessment of market demand for the Equity Shares by way of the iBgdRrBesisls as staf
L @axis for Offer Pricé R Q 3.1B3lhbuld not be taken to be indicative of the market price of the Equity Shares after the Equit
are listed. No assurance can be given regarding an active or sustained trading in th8Hzga#yor regarding the price at which

Equity Shares will be traded after listing
GENERAL RISK
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they can affordd take the risk of losing their entire investment. Bidders are advised to read the risk factors carefully before
investment decision in th@ffer. For taking an investment decision, Bidders must rely on their own examination of our Comparg
Offer, including the risks involved. The Equity Shares in@féer have neither been recommended, nor approved by the Securit
([FKDQJH %RDUGERI ,QEERWD GRHV 6(%, JIXDUDQWHH WKH DFFXUDF\ RU D GiHd|
BURVSHFWXV 6SHFLILF DWWHQWBRRActBrf WOHRBIBGHUV LV LQYLWHG WR 3
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Our Company, having made all reasonable inquiries, accepts responsibility for and confirms that this Draft Red Herrictg
contains all information with regard to our Company and the Offer which is material in the context of the Offer, thatriadid
contained in this Draft Red Herring Prospectus is true and correct in all material aspects and is not misleading insngspater the
the opinions and intentions expressed herein are honestly held and that there are no other factsiadheobmhich makes this Dr
Red Herring Prospectus as a whole or any of such information or the expression of any such opinions or intentions mislag
material respecEach of the Selling Shareholder, severally and not jointly, accepts gdsitignfor and confirms the statements expre
and specifically made biyhemin this Draft Red Herring Prospectus to the extent of information specifically pertainingni@ndtheir
respective portion of the Offered Shares and assumes respon#ilaitisuch statements are true and correct in all material respe
not misleading in any material respeeach of the Selling Shareholders assumes no responsibility, as a Selling Shareholder, for
statement in this Draft Red Herring Prospis¢tincluding, inter alia, any of the statements made by or relating to our Company
other Selling Shareholder or any other persons(s

The Equity Shares that will be offered through the Red Herring Prospectus are proposed to bethe®&®E L i nBSEO9 d
Nati onal Stock ExcNSEape BOr | bhdeap UrosiheaResigndiell Stock Exchad. e r
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Tel: +91 22 6807 7100

(I 1c1¢1 securities
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1 Prachee Dhuri E-mail: stanleylifestyles.ipo@jmfl.com
JM FINANCIAL Tel: +91 22 6630 3030
JM Financial Limited
Janardhan Wagle/ Krithika Shetty |E-mail: stanley.ipo@sbicaps.com
© SBICAPS Tel: +91 22 4006 9807
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(formerly known as KFin Technologies Privaienited) Tel: +91 40 6716 2222

OFFER PERIOD
BID/ OFFER
OPENS ON

ANCHOR INVESTOR

BID/ OFFER PERIOD

OPENS AND CLOSES
ON*

* Qur Companythe Promoter Selling Shareholdesad the Investor Selling Shareholder may in consultation tighBook Running
Lead Managersconsider participation by Anchor Investors in accordance with the SEBI ICDR Regulations. ThelAnesiar Bid/
Offer Period shall be one Working Day prior to the Biffer Opening Date.

** Our Companythe Promoter Selling Shareholdeaiad the Investor Selling Shareholderayin consultation withthe Book Running
Lead Managersconsiderclosing the BidOffer Period for QIBs one Working Day prior to the B@ffer Closing Date in accordance
with the SEBI ICDR Regulatien

***The UPI mandate end time and date shall be at 5:00 p.m. d@8é&t Closing Ry.

# SBI Capital Markets Limitets an associate dhe InvestorSelling Shareholder in terms of the SEBI Merchant Bankers Regulatic

Accordingly, in compliance with the proviso to Regulation 21A of the SEBI Merchant Bankers Regulations and Regulatibiin@3(:

SEBI ICDR Regulation§BI Capital Markets Limited would be involved only in the marketing of the. Offer

BID/ OFFER CLOSES
ON**
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100% Book Built Offer

STANLEY LIFESTYLES LIMITED
Our Company was originally formed apartnership firm under the Partnership Act, 1982amended,n t he name of 6Stanl ey Seatingdé pursuant to a deed raetasmart ne¢
public |imited company arsits coSversiam froenya partmefshdpsiitmyinl aecerdahce with theepdodisionspfoPart 1X of the Companies Act, 1956 andirieeslvedrtificate of incorporation dated October 11, 2007
and a certificate for commencement of business dated December 14;a20@fFe RoC For detailsin relation tochanges in the registered office of our CompaegfiHistory and Certain Corporate Matta®n page205.

Registeredand Corporate Office: SY No. 16/2 and 16/3 Part, Hosur Road, Veerasandra Vilkttjbele Hobli, Anekal Taluk, Bengaluru 560 100, Karnataka, India
Telephone + 91-80 6895 7200Contact person Akash ShettyCompany Secretary and Compliance Officer
E-mail: investors@stanleylifestyles.coWebsite: www.stanleylifestyles.copCorporate Identity Number: U19116KA2007PLC044090
THE PROMOTER S OF OUR COMPANY ARE SUNIL SURESH AND SHUBHA SUNIL

I NI TI AL PUBLI C OFFER OF UP TO [0] E QU I2EACH$HAWRTY SHARES OFOKk SEANDNER LIREETYIES LIMITED (ICOMPANYOOR Al SJUERR CASH AT A
PER EQUITY SHARE (I NCLUDI NG A SHARE PREMI UOFFERPRICE)) 6 AGBRRGEQUNT[YOMBHARBN COMPRI SI NG A FRE SHEQUES SHARESH
AGGREGATI NG 200000MILLION BY OUR COMPANY ( AFRESH ISSUES) AND AN OFFER FOR SALE OF UP TO9,133454£ QUI TY SHARES AGGREGA OMIN®NUPAFRKFE RED SHA
BY THE SELLING SHAREHOLDERS , COMPRISING UP TO 1,182,00EQUI TY SHARES AGGREGATI NG UP SUNL SURESS ANDMP LQ1,182M0BQUI TY SHARES AGGREGA
[ 0] MI L L ISBUBHAIUNIL (COLLECTIVELY THE i PROMOT $RLING SHAREHOLDER S0), UP TO 5,544,454EQUI TY SHARES AGGREGATI NG UP TOG®AN INDIASIDINTMI|
INVESTMENT FUND II, ACTING THROUGH ITS TRUSTEE OMAN INDIA JOINT INVESTMENT FUND TRUSTEE COMPANY PRIVATE LIMITED, REPRESENTED BY ITS INVESTMENT MANAGER, OMAN INDIA
JOINT INVESTMENT FUND i MANAGEMENT COMPANY PRIVATE LIMITED ( @MAN INDIA JOINT INVESTMENT FUND I 0 X THE Al NVESTOR SELLI NR®, B AREHMAODEEQUITY
SHARES AGGREGATI NG UP TO KIRANBHANWMYUPPALAPATI BAND UP TO 225,000EQUI TY SHARES AGGREGATI NG UP TBRIDEVI VENKATA MURPALARAYI
(COLLECTIVELY TfINDIVIDUAL SELLI NG SHAREHQHDEROSIOTER SELLING SHAREHOLDER S, THE INVESTOR SELLING SHAREHOLDER AND THE INDIVIDUAL SELLING SHAREHOLDERS,
COLLECTIVELY REFERRED TO AS THE ASELLI NG SHAREHOL DBGEIWHER WTH DHEFEHESH SEUE, THRA BAFBERO).

OUR COMPANY IN CONSULTATION W ITH THE BOOK RUNNING LEAD MANAGERS, MAY CONSIDER A FURTHER ISSUE OF EQUITY SHARES AS MAY BE PERMITTED UNDER APPLICABLE LAW TO ANY
PERSON(S)OF SUCH EQUITY SHARES FOR AN AMOUNT AGGREGATI| NG 4DBOOMICLION, AT ITS DISCRETION, PRIORTOTHEFILINGOF THE RED HERRI NG PROSPECTUS W,
I PO PLACEMENTO) -IPQPREACEMENT IBREDERTAKEN, THE FRESH ISSUE SIZE WILL BE REDUCED TO THE EXTENT OF SUCH PRE -IPO PLACEMENT, SUBJECT TO THE OFFER CONSTITUTING
AT LEAST 10% OF THE POST-ISSUE PAID-UP EQUITY SHARE CAPITAL OF OUR COMPANY .

THE FACE VALUE OF EQUREACHSTHRA®EBER SPRI CE | S [ 6] TIMES THE FACE VALUE OF T AND THEDMININIUM BSDH AGTEVALL BH DEEIDECRBY C|
OUR COMPANY, THE PROMOTER SELLING SHAREHOLDERS AND THE INVESTOR SELLING SHAREHOLDER IN CONSULTATION WITH THE BOOK RUNNING LEAD MANAGERS AND WILL BE ADVERTISED
INALL EDITI ONS OF [06], AN ENGLI SH NATI ONAL DAI LY NEWSPAPER, ALL EPERI @N® OB] [ D) A KANNADA OALY NBWSPAPER L|
(KANNADA BEING THE REGIONAL LANGUAGE OF KARNATAKA, WHERE OUR REGISTERED OFFICE IS LOCATED), EACH WITH WIDE CIRCULATION , AT LEAST TWO WORKING DAYS PRIOR TO THE
BID/ OFFER OPENING DATE AND SHALL BE MADE AVAILABLE TO BSE AND NSE (TOGETHER WITH BSE, THE ASTOCK EXCHANGES®0) FOR THE PURPOSE OF UPLOADING ON THEIR RESPECTIVE
WEBSITES.

In case of any revision to the Price Band, the Biffer Period will be extended by at least three additional Working Ddigsvfog such revision of the Price Band, subject to the Biffér Period not exceeding 10 Working Days. In cases of force majsamking
strike or similar circumstances, our Compatine Promoter Selling Shareholdarsithe Investor Selling Shareholdwmay, in consultation with the Book Running Lead Managers, for reasons to be recorded in writing, extendfier Btdfiod for a minimurof three
Working Days, subject to the Bi@ffer Period not exceeding 10 WorkingyBaAny revision in the Price Band and the revised Biffiér Period, if applicable, will be widely disseminated by notification to the Stock Exchanges, by issuing a publiambtitsn b
indicating the change on the respective websites of the BaokifiRuLead Managers and at the terminals of the Syndicate Members and by intimatiorCte Self i f i ed SySCEHB®gat eotBieenmk sDe(sfi gnat ed | n & asrappkcable
The Offer is being made through the Book Building Prscizsterms of Rule 19(2)(b) of ttCRRread with Regulation 31 of the SEBI ICDR Regulations and in compliance with Regulatiaf 6(@)SEBI ICDR Regulations, wherein not more than 50% of the
shall be allocated on a proportionate basis to Qeatlfi | nst i t u tQIBson QIB mtmryoe)r s p(rno v i Cbrepany thehPaomotey 8elling Shareholders and the Investor Sellmg Sharetmidem consultation with the Book Running Lead Mamgg|
allocate up to 60% of the QIB Portiondon c hor | nvestors on a discretionary bAnshordnvestor Patiorwg r, d arf c ic MutLuBl Rund® esgbjedt ta valid @idssbeirfg fieceive|
domestic Mutual Funds at or abave Anchor Investor Allocation Price. In the event of ursléyscription, or nollocation in the Anchor Investor Portion, the balance Equity Shares shall be added to the Net QIB Portion. Furthee, 1886 QIEhPortion shall b
available for allocatin on a proportionate basis only to Mutual Funds, subject to valid Bids being received at or above the Offer Pricenmiddbeatthe Net QIB Portion shall be available for allocation on a proportionate basis to all QIBs, including Mutu:
Further, not less than 15% of the Offer shall be available for allocation teristitutional Investors and not less than 35% of the Offer shall be available for allocation to Retail Individual Biddeosdance with the SEBI ICDR Regulations, subjeegtinl Bids
being received at or above the Offer Price. @il of the NorlInstitutional Portion shall be available for allocationtoMom st i t ut i onal Bi dder s0.2milioha rad Bu@Orsliiorzaed twoethirdmaf theeNoAnktitutional Portion shall b
available for allocationtoNeh nst i t uti onal Bi dder s .O@wiilliorhprosidedthatundesubsaiptianfin either oféhese twa sulitegoties of the Nemstitutional Portion may be allocated to Nistitutional Bidders in the other sufategory|
of NorrInstitutional Portion in accordance with the SEBI ICDR Regulations, subject to valid Bids being received at or above Rriz©ffdl potential Bidders (except Anchor Investors) are mandatorilyiregtito participate in the Offer through the Applicati
Supported by BASBAbn edrAmesst byi providing details of their respecti ve toASd heirzarespanding Bid Amouhill befblocked Dy the Self Certifiezl SyndlcamJBh
BCSBD the Sponsor Bank under the UPI Mechani s mnvestos are rfo ih e Offér throughtBeB & x p e 0 ¢ e ® § . OffeeRroced

RISKS IN RELATION TO THE FIRST OFFER

This being the firspublic issue of Equity Shares of our Company, there has been no formal market for the Equity Shares. The face value of edcaEqeity. $he Floor Price, Cap Price and Offer Price (determined by our CompeniPromoter Sellin
Shareholders and the IntesSelling Shareholdein consultation with the Book Running Lead Managieraccordance with the SEBI ICDR Regulations), and on the basis of the assessment of market demand for the Equity 8haféisebBook Building Pieess|
as st 8asisdf OffemPric® o n 118shoukl not be considered to be indicative of the market price of the Equity Shares after the Equity Shares are listezhdéocassbe given regarding an active or sustained trading in the Equity Shares or rega)
price at which the Equity Shares will be traded after listing.

GENERAL RISK
Investments in equity and equitglated securities involve a degree of risk and Bidders should not invest any funds in the Offer unless they can kéfdhe tasta oflosing their investment. Bidders are advised to read the risk factors carefully before tal
investment decision in the Offer. For taking an investment decision, Bidders must rely on their own examination of oyr &@uhtherOffer, including the Ks involved. The Equity Shares in the Offer have neither been recommended, nor approved By, ter §

does SEBI guarantee the accuracy or adequacy of the contents of this Draft Red Herring Prospectus. Specific atteBtioniad ther s i Rik Factors t @ i 260 @ g 6
| SSUEMDIHE SELLING SHAREHOLDERS 6ABSOLUTE RESPONSIBILITY

Our Company, having made all reasonable inquiries, accepts responsibility for and confirms that this Draft Red HerritigsRiosgaens all information wittegard to our Company and the Offer, which is material in the context of the Offer, that the info
contained in this Draft Red Herring Prospectus is true and correct in all material aspects and is not misleading inedmgspeter that the opams and intentions expressed herein are honestly held and that there are no other facts, the owiissiomakes thi:
Draft Red Herring Prospectus as a whole or any of such information or the expression of any such opinions or interaiting imistey material respecEach of the Selling Shareholders, severally and not jointly, accepts responsibility for and confirms
statements expressly and specifically madénbynin this Draft Red Herring Prospectus to the extent of information specifically pertairtingnt@ndtheir respective portion of the Offered Shares and assumes responsibility that such statements are true an
all material respects and not neiatling in any material respect. Each of the Selling Shareholders assumes no respaasibiliglling Shareholddor any other statement in this Draft Red Herring Prospectus, includieg alia, any of the statements made by
relating to our Comgny or any other Selling Shareholderany other persons(s’

LISTING

The Equity Sharethat will beoffered through the Red Herring Prospectus are proposed to be listeel $tock Exchange®ur Company has receivéd-principledapprovals from BSE and NSE for the listing of the Equity Shares pursutmetitb e t t e r s
and [6], respectiveOffey,. tFhoer Dehsei gpnuartpeods eSst osifiedtBhyenf the Red kerringhPeospectubamd tiiedeitsis shall be delivered to the RoC for filing. For details of the material contracts and dodhatenilsbe
available for inspection from the date of the Red Herring Prospectus up to ti@ffeidZlosing Date, seBMaterial Contracts andocuments for Inspectiéron paget02.
BOOK RUNNING LEAD MANAGER S REGISTRAR TO THE OFFER
- OSBICAPS | A
AXSCAPTAL ICICI Securities A rnancin KFINTECH
Axis Capital Limited ICICI Securities Limited JM Financial Limited SBI Capital Markets Limited * KFin Technologies Limited
1'Floor, Axis House ICICI Venture House 7" Floor, Cnergy 1501, 1% Floor, A & B Wing (formerly known as Kin TechnologiesPrivate
C-2 Wadia International Centre Appasaheb Marathe Marg Appasaheb Marathe Marg Parinee Crescenzo Limited)
Pandurang Budhkar Marg Prabhadevi Prabhadevi G Block,Bandra Kurla Complex, Bandra (E) Selenium, Tower BPlot N0.3132
Worli, Mumbai 400 025 Mumbai 400 025 Mumbai 400 025 Mumbai 400 051 Gachibowli, Financial District
Maharashtra, India Maharashtra, India Maharashtra, India Maharashtra, India Nanakramguda, Serilingampally
Tel: +91 22 4325 2183 Tel: +91 22 6807 7100 Tel: +91 22 6630 3030 Tel: +9122 4006 9807 Hyderabad 500 032
E-mail: stanley.ipo@axiscap.in E-mail: stanley.ipo@icicisecurities.com E-mail: stanleylifestyles.ipo@jmfl.com E-mail: stanley.ipo@sbicaps.com Telangana, India
Investor grievance email: Investor grievance email: Investor grievance email: Investor grievance email: Tel: +91 40 6716 2222
complaints@axiscap.in customercare@icicisecurities.com grievance.ibd@jmfl.com investor.relations@sbicaps.com E-mail: sll.ipo@kfintech.com
Website: www.axiscapital.co.in Website: www.icicisecurities.com Website: www.jmfl.com Website: www.sbicaps.com Investor grievance email:
Contact Person:Mayuri Arya / Pratik Pednekar | Contact Person:Kristina Dias/ Namrata Ravasia| Contact Person:Prachee Dhuri Contact Person:Janardhan Wagle/Krithika Shetty | einward.ris@kfintech.com
SEBI Registration No.:INM000012029 SEBI Registration No.:INM000011179 SEBI Registration No.:INM000010361 SEBI Registration No.:INM000003531 Website www.kfintech.com
Contact Person M Murali Krishna

SEBI Registration No.: INRO00000221
BID/ OFFER PROGRAMME
BID/ OFFER OPENS ON [ &

| BID/ OFFER CLOSES ON” | [ & |
“ Our Company, the Promoter Selling Shareholders and the Investor Selling Shareholder may in consultatienBeitk Running Lead Managecsnsider participation by Anchor Investors in accordance with the SEBI
ICDR Regulations. The Anchor Investor Baiffer Period shall be one Working Day prior to the Bid/ Offer Opening Date.
* Our Company, the Promoter Selling Shareholders and the Investor Selling Shareholder may in consultation with the BodleRdmarggers, consider closing the Bid/ Offer Befior QIBs one Working Day prior
to the Bid/ Offer Closing Date in accordance with the SEBI ICDR Regulations.
***The UPI mandate end time and date shall be at 5:00 p.m. ¢@fiéd Closing Day.
# SBI Capital Markets Limited is an associatet® Investo Selling Shareholder in terms of the SEBI Merchant Bankers Regulations. Accordingly, in compliance with the proviso imnRgulaitthe SEBI Merchant
Bankers Regulations and Regulation 23(3) of the SEBI ICDR Regulations, SBI Capital Markets Lamilitieldennvolved only in the marketing of the Qffer
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SECTION I: GENERAL
DEFINITIONS AND ABBREVIATIONS

This Draft Red Herring Prospectus uses certain definitions and abbreviations whieks the context otherwise indicates

or implies, or unless otherwise specified, shall have the meaning as provided below. References to any legislations, a
regulations, rules, guidelines, circulars, notifications, clarifications, directions, or jeslishall be to such legislations,
acts, regulations, rules, guidelines, circulars, notifications, clarifications, directions, or policies as amended, updated
supplemented, renacted or modified, from time to time, and any reference to a statutoryiprostsall include any
subordinate legislation made, from time to time, under such provision.

The words and expressions used in this Draft Red Herring Prospectus, but not defined herein shall have the mean
ascribed to such terms under the SEBI ICDR Raris, the SEBI Act, the Companies Act, the SCRA, the Depositories
Act and the rules and regulationstifiedthereunder, as applicable.

The terms not defined herein butusedlit at ement of Spéficlinadlu sTtarxy BQevneerfviitéswoo ,
Policies in Indiao, fiBasis for Off e mMReBtatadorsdidatedrikhncgalt or vy
Informatioro |, iOQut standing Litigation and Matend afi Dasoreil ptpi
Shares and Terms oftiler t i ¢ | e s o bn pdgs 516 £26 200,118 A0, 235 349 380and 398, respectively,

shall have the meanings ascribed to such terms in these respective sections.

General Terms

Term Description
fifour Cdinplaay O o|Stanley Lifestyledimited, a public limited company incorporated under the Companiesl86§
fithe | ssuero with its registerecand corporateffice atSY No. 16/2 and 16/3 Part, Hosur Road, Veerasg

Village, Attibele Hobli,Anekal Taluk, Bengaluru 560 100, Karnataka, India
w &fidu 5700 WA Gr o u pUnless the context otherwise indicates or implies, refers to our Company together w
Subsidiariespn a consolidated basas at and during the relevant period/ Fistzdr

=

Company Related Terms

Term Description

fArticles of Association ,AoAD | Articles of association of our Company, as amended from time to time
or fArticlesd

ASPL ABS Seating Private Limited
Assignment Deeds Collectively, Copyright Assignment Deed and Trademark Assignment Deed
Audit Committee The aidit committee ofouBo ar d, as QueMacagembneGbmmittees bf the Boaid

Audit Committe@ o n 22 age

fiBoard or fiBoard of Director8 | The board of directors of o@ompanya s d e s cQui Maeagdemendh Kie gi n n i216
Committee(s) Duly constituted committee(s) of our Board

Company Secretary all Akash ShettyCompany Secretary and Compliance Offiscour Company

Compliance Officer
Copyright Assignment Deed | Copyright Assignment deed dated September 1, 2023 betweeof our Promoter$unil Sures
and our Company

Corporate Social ResponsibiliThe®r por at e soci al responsi bi |l it Yur&anaganeni
Committee Committees of the BoaidCorporate Social Responsibility Committee o n 225a g e
Director(s) The directors on our Board. For detailsse®ur Ma nda gemXm@a g e

Escrow Agreement Escrow agreement dated August 16, 2018 entered between our Comparof,our Promotey

Sunil Suresh, Oman India Joint Investment Fund Il and Axis Trustee Services Limited, wh
be terminated pursuant to thetter agreement dateSeptember 4, 2028ntered into between o
Company,one of our PromoteysSunil Suresh, Oman India Joint Investment Fund Il and
Trustee Services Limited

ESOP 2022 Stanley Lifestyles Limited Employee Stock Option Plar220
Equity Shares Equity sharesoffaceal ue of 2 each of our Compan
Executive Director(s) Executive director (s) of our Company. Obr

Managemert o n 2lag e
GroupChief Financial Officer | Pradeep Kumar Mishra, chief financial officer efrdCompany

Independent Directors The independendirectorsof our Company, appointed as per the Companies Act, 2013 a
SEBI Listing Regulations. For f uoOurNMaagenest
on page216

iKeManageri al The key managerial personnel of our Company in terms of Regulation 2(1)(bb) of the SEB

i KMP o Regul ati ons, Oas MNas aeginmegon pagdl6i

Material Subsidiaries Collectively, ASL, SDPL, SOSL, SRL andSSPL

i Memor andum o f |The memorandum of association of our Company, as amended from time to time

i Mo Ao

=13

Nomi nati on anThe nomination and remuner at i on OordManajerente
Commi tteeo ¢ Committees of the BoardNomination and Remuneration Commifiee o n 228a g e
Commi tteed




Term

Description

Non-Executive Director(s)

Non-executive director(s) of our Comparijor further details of our Neaxecutive Directors, se
filOur Managemet o n 2i6a g e

Oman India Joint Investmer

Oman India Joint Investment Fund I, acting throughritstee Oman India Joint Investment F

Fund II Trustee Company Private Limitedepresented by ittnvestment manager, Oman India J
Investment Funidl Management Company iRate Limited

Promoters Sunil Suresh and Shubha Sunil

Promoter Group Individuals and entities constituting the promoter group of our Company in terms of Reg
2(1) (pp) of the SEBI | C Dk Préneotgrs and PronmtersSroapa
page231

RedSeer RedSeer Management Consulting Private Limited

fiRedSeer ReporThe r ep ®eepDiteinto Lugudy arfd SupBremium Furniture Industy d &edpterdbe

Reporto

2023 prepared and issued by RedSeghich has been commissioned by and paid for by
Company exclusively for the purposes of the Offer, pursuant to engagement lettekmtitéd,
2023

Registered and Corporate Offic|

SY No. 16/2 and 16/3 Part, Hosur Road, Veerasandra Village, Attitbabdi, Anekal Taluk
Bengaluru 560 100, Karnataka, India

fiRegi strar of

fiRoCoO

The Registrar of Companies, Karnataka at Bengaluru

RestatedConsolidatedFinancial
Information

Restated consolidated financial information of our Company an8utsidiaries as at and for t
years ended March 31, 2023, March 31, 2022 and March 31, 2021 comprising the
consolidated statement of assets and liabilities as at March 31, 2023, March 31, 2022 ar
31, 2021, the restated consolidated statgnof profit and loss (including other comprehen
income), the restated consolidated statement of changes in equity, the restated con
statement of cash flow, each for the years ended March 31, 2023, March 31, 2022 and M
2021, the sumnrg statement of significant accounting policies and other explanatory inform
prepared as per the requirement of Section 26 of Part | of Chapter Il of the Companies A
SEBI | CDR Regul ations, as amend e ¢gangPrabpettus
(Revised 2019)06 issued by the Institute
to time and email dated October 28, 2021 from SEBI to Association of Investment Bank
India, instructing lead managers to ensure thatpanies provide consolidated financial statem
prepared in accordance with Indian Accounting Standards for the relevant period mentione
as applicable

Risk Management Committee

The risk management
Risk Management Committee o n 22da g e

cOumvtanagemen€omamitteesdoé thecBoaiid

Sana Lifestyles

Sana Lifestyles Limited

SDPL Shrasta Décor Private Limited

Shareholder(s) Theshareholder(s) of our Company from time to time
SHIL ScheekHome Interiors Limited

SSPL Staras Seating Private Limited

SOSL Stanley OEM Sofas Limited

SRL Stanley Retail Limited

St akehol der s6
Committee

The stakeholdersd rel at i Ounidnagpmers Committees of th

Boardi St akehol der s6 Redl aotni2gdasghei p Commi tt ee

ASSHAO or f
Agreement 0

Subscription and Sharehol derso6 Agreement
Oman India Joint Investment Fundahd the Promoters, as amended pursuant to the first add
dated August 28, 2018

iSenior Ma n a g e| The senior management personnel of our Company in terms of Regulation 2(1)(bbbb) of t
or ASMPO | CDR Regul at i onGsu,r avka ndailpsgomiegost pade?1i6 n i
Shareholder(s) The Shareholder(s) of our Company from time to time

iSt at utAourdyi t or gM/s. Deloitte Haskins & SellsLP, Chartered Accountants, the statutory auditors of our Conm
AfAuditorso

fiSubsi di ary o 0| The subsidiaries of our Company nameéWsPL, Sana Lifestyles, SDPL, SHIL, SOSERL, and
or fASubsidiari|SSPLas di s cHistworyand Certain Corporate MatteisOur Subsidiarie8 o0 n 208 a
Trademark Assignment Deed | Trademark Assignment deed dated Audiepptember 12023 betweenne of our PromoterSunil

Suresh and our Company

Waiver Amendmeni

Agreement

cum

Waiver cum Amendment Agreement datddgust 30, 20230 theSh ar ehol derr,
executed between our Compa@man India Joint Investment Fundaihd the Promoters

WholeTime Director

A whole-time director of our Company. Forfuh er d e Oux Mdnagemet e e n Bl a

Offer Related Terms

Term

Description

Acknowledgement Slip

The slip or document issued by the relevant Designated Intermediary(ies) to a Bidder as
registration of the Bid curApplication Form

fAlloto fiAllotmentd

fAllottedo

or or

Unless the context otherwise requires, allotment (in case of the Fresh Issue) or transfer (i
the Offered Shares pursuant to the Offer for Sale), of the Equity Shares pursuant to thetia|
successful Bidders




Term

Description

Allotment Advice

A note or advice or intimation of Allotment sent to the successful Bidders who have been ¢
be Allotted Equity Shares after the Basis of Allotment has been approved by the Designat
Exchange

Allottee

A successful Bidder to whom the Equity Shares are Allotted

Anchor Investor

A QIB, applying under the Anchor Investor Portion in accordance with the requirements sy
in the SEBI ICDR Regulations and the Red Herring Prospectus and who has Bicifooant of
at | ¥arsilion

Anchor Investor Allocation Price

The price at which Equity Shares will be allocated to the Anchor Investors in terms of t
Herring Prospectus and the Prospectus, which will be decided by our GgntiparPromote|
Selling Shareholders and the Investor Selling Sharehdldennsultation with the Book Runnir
Lead Managers

The application form used by an Anchor Investor to make a Bid in the Anchor Investor Po
accordance with the requirements specified under the SEBI ICDR Regulations and which
considered as an application for Allotment in terms of the Red Herring Prospectus
Prospectus

Anchor Investor  Applicatiol
Form
flfAnchor  Investor  Bid/Offe
Period

One Working Day prior tohe Bid/Offer Opening Date, on which Bids by Anchor Investors s
be submitted, prior to and after which the Book Running Lead Managers will not accept a
from Anchor Investors, and allocation to Anchor Investors shall be completed

Anchor InvestolOffer Price

The final price at which the Equity Shares will be Allotted to the Anchor Investors in terms
Red Herring Prospectus and the Prospectus, which price will be equal to or higher béert
Price but not higher than the Cap Price.

The Anchor Investor Offer Price will be decided by our Compang the Selling Shareholdems
terms of the Red Herring Prospectus and the Prospectus

Anchor Investor Payn Date

With respect to Anchor Investor(s), the Anchor Investor Biffer Period, andn the event th
Anchor Investor Allocation Price is lower than the Anchor Investor Offer Price, not later th
Working Days after the Bid/ Offer Closing Date

Anchor Investor Portion

Up to 60% of the QIB Portion which may be allocatedooy Companythe Promoter Sellin
Shareholders and the Investor Selling Sharehoiderpnsultation with the Book Running Le
Managersto the Anchor Investors on a discretionary basis in accordaiticehe SEBI ICDR
Regulations.

Onethird of the Anchor Investor Portion shall be reserved for domestic Mutual Funds only,
to valid Bids being received from domestic Mutual Funds at or above the Anchor Ir
Allocation Price in accordance witthe SEBI ICDR Regulations.

Application Supported b

Blocked Amount or ASBA

An application, whether physical or electronic, used by ASBA Bidders, to make a B
authorising an SCSB to block the Bid Amount in the ASBA Account and will includeunts
blocked by the SCSB upon acceptance of UPI Mandate Request by the UPI Bidders using
Mechanism

ASBA Account

A bank account maintained by ASBA Bidders with an SCSB and specified in the ASBA
submitted by such ASBA Bidder in which fundélwe blocked by such SCSB to the extent of
amountspecified in the ASBA Forraubmitted by such ASBA Biddand includes a bank accoy
maintained by a UPI Bidder linked to a UPI ID, which will be blocked by the SCSB
acceptance of the UPI Mandd&equest in relation to a Bid bylP| BidderBidding through thg
UPI Mechanism

AASBA Bidder® or AASBA | AIll Bidders except Anchor Investors

Bidde

ASBA Form An application form, whether physical or electronic, used by ASBA Bidders to submit Bids,
will be considered as the application for Allotment in terms of the Red Herring Prospectus
Prospectus

Axis Axis Capital Limited

Banker(s) to th®ffer

Collectively, the Escrow Collection Bank, Refund Bank, Public Offer Account BaniSpodso
Banks, as the case maybe

Basis of Allotment

The basis on which Equity Shares will be Allotted to successful Bidders undzfifénd=orfurther
det ai OfferProsedue® fio n 380ag e

Bid

An indication to make an offer during the Bi@ffer Period by an ASBA Bidder pursuant
submission of the ASBA Form, or during the Anchor Investor Bitfer Period by an Anchg
Investor, pursuant to submission of the Anchor Investor Application Form, to subscrib
purchase the Equity Shares atprice within the Price Band, including all revisions
modifications thereto as permitted under the SEBI ICDR Regulations and in terms of t
Herring Prospectus and the Bid cum Appl
accordingly

Bid Amount

The highest value of optional Bids indicated in the Bid cum Application Form and payable
Bidder or blocked in the ASBA Account of the ASBA Bidders, as the case may be, upon sub
of the Bid.

However, RIBs can apply at the Gaff Price and the Bid amount shall be Cap Price, multig
by the number of Equity Shares Bid for by such RIBs mentioned in the Bid cum Application

Bid cum Application Form

Anchor Investor Application Form or the ASBA Form, as the context requires

Bid Lot

[ 6] Equity Shares and in multiples of [0

Bid/ Offer Closing Date

Except in relation to any Bids received from the Anchor Investors, the date after wh

3



Term Description
Designated Intermediaries will not accept any Bids, which shall be published in e d i t
an English national dail ydinewapiapeal aali
editions of [0], a Kannada daily newspa

where our Registered Office is locatedach with wide circulation.

Our Company the Promoter Selling Shareholders and theestor Selling Shareholdein
consultation with the Book Running Lead Managenay consider closing the Bi@ffer Period
for QIBs one Working Day prior to the Bi@ffer Closing Date in accordance with the SEBI IC
Regulations. In case of any revisjdghe revised BidOffer Closing Date shall be notified on
websites of th&ook Running_ead Managers and at the terminals of the Syndicate Membe
communicated to the Designated Intermediaries and the Sponsa; Badlshall also be notifig
in an advertisement in the same newspapers in which théOffiel Opening Datavill be published

Bid/ Offer Period

Except in relation to Anchor Investors, the period between the@®fief Opening Date and tf
Bid/ Offer Closing Date, inclusive of bottlays, during which Bidders can submit their B
including any revisions thereof, in accordance with the SEBI ICDR Regulations, provided th
period shall be kept open for a minimum of three Working Days.

Our Company the Promoter Selling Sharehotdeand the Investor Selling Shareholdar
consultation with the Book Running Lead Manageray consider closing the Biddffer Period
for QIBs one Working Day prior to the Bi@ffer Closing Date in accordance with the SEBI IC
Regulations

fiBiddero or fApplicand

Any prospective investor who makes a Bid pursuant to the terms of the Red Herring Prg
and the Bid cum Application Form and unless otherwise stated or implied, which includes ar
Bidder and an Anchor Investor

Bidding Centres

The ceatres at which the Designated Intermediaries shall accept the Bid cum Application
being the Designated Branches for SCSBs, Specified Locations for the Syndicate, Broke
for Registered Brokers, Designated RTA Locations for RTAs and Desig6&tBd_ocations fo
CDPs

Book Building Process

Book building process, as provided in Part A of Schedule Xl of the SEBI ICDR Regulatiq
terms of which th@©ffer is being made

fiBook Running Lead Manager
or ABRLMs0

The book running lead managers to ®@féer, namely,Axis, 1Se¢ JM FinancialandSBICAPS

* SBI Capital Markets Limited is an associatétwf InvestoSelling Shareholder in terms of the SEBI Merch
Bankers Regulations. Accordingly, in compliance with the proviso to Regulation 21A of the SEBI M
Bankers Regations and Regulation 23(3) of the SEBI ICDR Regulations, SBI Capital Markets Limited
be involved only in the marketing of the Offer

Broker Centres

The broker centres notified by the Stock Exchanges where ASBA Bidders can submit the
Forms to &Registered Broker.

The details of such Broker Centres, along with the names and the contact details of the R
Brokers are available on the respective websites of the Stock Exchanges (www.bseindia.
www.nseindia.com)

fiConfirmation of Allocatior] A notice or intimation of allocation of the Equity Shares sent to Anchor Investors, who hay
Noted or iCANO allocated Equity Shares, after the Anchor Investor Biffiér Period
Cap Price The higher end of the Price Bandbgact to any revisions thereto, above whichGtfer Price and

Anchor Investor Offer Price will not be finalised and above which no Bids will be accdpte
Cap Price shall be at least 105% of the Floor Price

Cash Escrow and Sponsor Bal
Agreement

The cash escrow and sponsor smagreement to be entered inbetween ancamongst our
Company, the Selling Shareholders, the Book Running Lead Managers, the Registrar to t
the Banker(s) to the Offer and the Syndicate Members for, inter aliectofl of the Bid Amount
from the Anchor Investors, transfer of funds to the Public Offer Account and where app
refunds of the amounts collected from the Anchor Investors, on the terms and conditions
in accordance with the UPI Circulars

Client ID The client identification number maintained with one of the Depositories in relati
dematerialized account

fiCollecting Depository A depository participant as defined under the Depositories Act, 1996, registered BittargE

Participand or ACDPO who is eligible to procure Bids from relevant Bidders at the Desighated CDP Locations in t
SEBI circular number CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 as per
available on the respective websites of the Stock Exchangagdated from time to time

Cutoff Price The OfferPrice finalised byour Companythe Promoter Selling Shareholders and the Inv

Selling Shareholdeiin consultation with the Book Running Lead Managehich shall be an
price within the Pric®and

Only RIBsin the Retail Portiorare entitled to Bid at the Cufff Price. QIBs (including Anchg
Investors) and Noinstitutional Bidders are not entitled to Bid at the -GfitPrice

Demographic Details

The demographic details of the Biddersinctudi t he Bi dder sé addr e
or husband, investor status, occupation, bank account details, PAN and UPI ID, where ap

Designated Branches

Such branches of the SCSBs which shall collect the ASBA Forms from relevant Bididstref
which is available on the website of SEBI
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&inthlds3at
such other website as may be prescribed by SEBI from time to time

Designated CDP Locations

Suchlocations of the CDPs where relevant ASBA Bidders can submit the ASBA Forms.

4



Term

Description

The details of such Designated CDP Locations, along with names and contact details of t
eligible to accept ASBA Forms are available on the websites of the Stock Exc
(www.bseindia.com andiww.nseindia.corj as updated from time to time

Designated Date

The date on which the Escrow Collection Bank(s) transfer funds from the Escrow Accoun
Public Offer Account or the Refurccount, as the case may be, and the instructions are iss
the SCSBs (in case of UPI Bidders using UPI Mechanism, instruction issued through the
Bank(s)) for the transfer of amounts blocked by the SCSBs in the ASBA Accounts to the
Offer Account, in terms of the Red Herring Prospectus and the Prospectus, following wh
Equity Shares will be Allotted in the Offer

Designated Intermediary(ies)

Collectively, the members of the Syndicate,-syhdicate or agents, SCSBs (other thrarelation
to RIBs using the UPI Mechanism), Registered Brokers, CDPs and RTAs, who are authg
collect Bid cum Application Forms from the relevant Bidders, in relation to the Offer.

In relation to ASBA Forms submitted by RIBad HNIs bidding withran application size of 0.50
million (not using UPI Mechanisnijy authorising an SCSB to block the Bid Amount in the AS
Account, Designated Intermediaries shall mean SCSBs.

In relation to ASBA Forms submitted by UPI Bidders where the Bid Amount willdxeked upor|
acceptance of UPI Mandate Request by such UPI Bidder using the UPI Mechanism, De
Intermediaries shall mean Syndicate,-syhdicate/agents, Registered Brokers, CDPs, and R

In relation to ASBA Forms submitted by QIBs and Nastitutional Bidders (not using the U
Mechanism), Designated Intermediaries shall mean Syndicatesyadirate/ agents, SCSH
Registered Brokers, the CDPs and RTAs.

Designated RTA Locations

Such locations of the RTAs where relevant ASBA Bidders can subenASBA Forms to RTAS
The details of such Designated RTA Locations, along with names and contact details of th
eligible to accept ASBA Forms are available on the websites of the Stock Exc
(www.bseindia.com andww.nseindia.com)

Designated Stock Exchange

[ 0]

fiDraft Red Herring Prospectber
ADRHPO

This draft red herring prospectus da®eptember 4, 2028sued in accordance with the SE
ICDR Regulations, which does not contain compfegiculars of the price at which the Equ
Shares will be Allotted and the size of the Offer, including any addenda or corrigenda ther

Eligible FPI(s) FPI(s) from such jurisdictions outside India where it is not unlawful to make an offer/ inv
under the Offer and in relation to whom the Bid cum Application Form and the Red H
Prospectus constitutes an invitation to subscribe to the Equity Shares

Eligible NRI(s) NRI(s) eligible to invest under Schedule 3 and Schedule 4 of the FEMARules from

jurisdictions outside India where it is not unlawful to make an offer or invitation under the
and in relation to whom the Bid cum Application Form and the Red Herring Prospect
constitute an invitation to subscribe to or purchase théEghares

Escrow Account(s)

The -l6neond -antdtedbesh bearingd account (s) t
and in whose favour the Bidders (excluding the ASBA Bidders) will transfer money through
credit/NEFT/RTGS/NACH in respeof the Bid Amount when submitting a Bid

Escrow Collection Bank(s)

Bank(s), which are clearing members and registered with SEBI as a banker to an issue
SEBI BTI Regulations and with whom the Escrow Account(s) will be opened, in this case

[ 0]

fiFirst Biddeb or fiSole Bidded

The Bidder whose name shall be mentioned in the Bid cum Application Form or the Revisig
and in case of joint Bids, whose name also appesathe first holder of the beneficiary acco
held in joint names

Floor Price

The lower end of the Price Barglbject to any revision thereto, not being less than the face
of the Equity Shares, at or above which @féer Price and the Anchor Investor Offer Price will
finalised and below which no Bids will be accepted

Fraudulent Borrower

A company or prson, as the case may be, categorised as a fraudulent borrower by any
financial institution (as defined under the Companies Act, 2013) or consortium ther
accordance with the guidelines on fraudulent borrowers issued by the RBI

Freshlssue

Fresh issue of up fo 6Hquity Shares aggregating up t@,00000 million by our Company

Our Company, in consultation with tfBook Running Lead Managersiay consider a PO
Placementlf the PrelPO Placement is undertaken, the Fresh Issue size will be reduced
extent of such PrPO Placement, subject to the Offer constituting at 188t of the posOffer
paid-up Equity Share capital of our Company

Fugitive Economic Offender

An individual who is declared a fugitive economic offender under Section 12 of the F
Economic Offenders Act, 2018s amended

General Information Document
GID

The General Information Document for investing in public issues, prepared and isg
accordance with the SEBI circular (SEBI/HO/CFD/DIL1/CIR/P/2020/37) dated March 17,
suitably modified and wupdated pursuant to, among others, the SEBI ¢
(SEBI/HO/CFD/DIL2/CIR/P/2020/50) dated March 30, 2020

Gross Proceeds

The gross proceeds thfe Fresh Issue that will be available to our Company

il ndependent
Accountanto or

N B T and Co, Chartered Accountants

Investor Selling Shareholder

Oman India Joint Investment Fund Il
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Term

Description

ISec

ICICI Securities Limited

JM Financial

JM Financial Limited

Materiality Policy

The policy adopted by our Board @xugust 31, 202For identification of group companie
material outstanding litigation, and outstanding dues to material creditors, in accordance
disclosure requirements urrdee SEBI ICDR Regulations

Monitoring Agency

[ 0]

Monitoring Agency Agreement

The agreement to be entered into betwaagthamongstur Company and the Monitoring Agen

Mutual Fund Portion

Upto5% of the Net QI B P owhich shall becavailaplefor allBoation
Mutual Funds only on a proportionate basis, subject to valid Bids being received at or ak
Offer Price

Net Proceeds

Gross Proceeds |l ess our Companyds s h Objeets
oftheOffe6 on8h age

Net QIB Portion

The portion of the QIB Portion less the number of Equity Shares Allotted to the Anchor Iny

fiNon-Institutional Bidders or
fiNIBso

All Bidders that are not QIBsr RIBs and who have Bid for Equity Shagfor an amount of mo
t h a®20 million (but not including NRIs other than Eligible NRIs)

Non-Institutional Portion

The portion of th&ffer being not mordéess15% of theOfferc o mpr i si ng [ 0]
shall be available for allocation to Ndnstitutional Bidders, subject to valid Bids being recei
at or above th®ffer Price, in the following manner:

(a) one third of the portion available to rimstitutional invesors shall be reserved for applica
with application size of more than0.20 millionand up to 1.00 million;

(b) two third of the portion available to namstitutional investors shall be reserved for applic
with application size of more thanl.00 million:

Provided that the unsubscribed portion in either of thecaitdgories specified in clauses (a) or
may be allocated to applicants in the othersategory of nofinstitutional investors

Non-Resident

A person resident outsidedia, as defined under FEMA and includes NRIs, FPIs and FVCIg

fiNon-Resident Indians or

A nonresident Indian as defined under the FEMBI Rules

ANRI(S)

Offer The initial public offerofupt¢dd Equi t y Shar es 2eathfdr cashat@v a Ic «
[ 6] emchuding a share premiumggfegafdhagp

Offer Agreement The offer agreement dat&éptember 4, 202htered intdetween andmongtour Company, th
Selling Shareholders, and the BoolurRRing Lead Managers, pursuant to which ce
arrangements are agreed to in relation taQffer

Offer for Sale Offer for Sale of up t®,133454dEqui ty Shares aggregating
Shareholders

Offer Price The final price atwhich Equity Shares will be Allotted to ASBA Bidders in terms of the

Herring Prospectus and the Prospectus. Equity Shares will be Allotted to Anchor Investo
Anchor Investor Offer Price, in terms of the Red Herring Prospectus.

The Offer Price will be decided byur Company the Promoter Selling Shareholders and
Investor Selling Shareholdén, consultation with the Book Running Lead Managarshe Pricing
Date in accordance with the Book Building Process and the Red HBrospectus

Offer Proceeds

The proceeds of the Fresh Issue which shall be available to our Company and the proceg
Offer for Sale (net of their proportion of Offeelated expenses and the relevant taxes the
which shall be available to ttgelling Shareholders. For further details on the use of Offer Pro
from t he Fr@bgdisolteOfiee , 0 ns8pea die

Offered Shares

Upto9,13345&£ qui ty Shares aggr eofferethy thegSelling Shareholde
in the Offe for Sale.

Individual Selling Shareholders

Kiran Bhanu VuppalapatindSridevi Venkata Vuppalapati

Prei IPO Placement

Our Companyin consultation with the Book Running Lead Manageray consider a further iss
of Equity Shares as may be permitted under applicable law to any persasysh&§uity Share
for cash <consi der a40006 millioa, gngaccerdgaace with ghe Waver tcy
Amendment Agreemendt its discrabn, prior to the filing of the Red Herring Prospectus with
RoC. If the PrdPO Placement is undertaken, the Fresh Issue size will be reduced to the €
such PrdPO Placement, subject to the Offer constituting at |128%t of the posOffer paidup
Equity Share capital of our Company

Price Band

The price band of a minimum price of [
of [ 6] per Equity Share (Cap Price) 1in

The Price Bandand the minimum Bid Lot for the Offer will be decided bpur Companythe
Promoter Selling Shareholders and the Investor Selling Shareholdensultation with the Boo
Running Lead Managerand will be advertised ia | | editions of [ 6]
newspaper all editions of [O0], a Hindi nat i g
daily newspaper (Kannada being the regional language of Karnataka, where our Registery
is located) each with wide circulatigrat least two Working Days poni to the Bid/Offer Opening
Date and shall be available to the Stock Exchanges for the purpose of uploading on their r¢
websites.

Pricing Date

The date on whictour Company the Promoter Selling Shareholders and the Investor S
Shareholderin consultation with the Book Running Lead Manageiifl finalise the Offer Price

Promoter Selling Shareholder

Sunil Suresh and Shubha Sunil




Term

Description

Prospectus

The prospectus to be filed with the RoC on or after the Pricing Date in accordance with Se¢
of the Companies Ac2013and the SEBI ICDR Regulations containing, inter alia, the Offer
that is determined at the end of the Book Building Process, the size of the Offer and certg
information including any addenda or corrigenda thereto

Public Offer Account

The -l6ineond -antdebdbaesh bearingd account to be
the Companies Ac2013with the Public Offer Account Bank to receive monies from the Es
Account and the ASBA Accounts on the Desitgd Date

Public Offer Account Bank(s)

Bank(s) which are a clearing member and registered with SEBI as a banker to an issue,
whom the Public Offer Account for collection of Bid Amounts from Escrow Accounts and A
Accounts will be opened, inths case being [ 0]

QIB Portion

The portion of the Offer (including the Anchor Investor Portion) being not more than 50%
Of fer consisting of not more than [0] Eg
(including Anchorlnvestors), subject to valid Bids being received at or above the Offer P
Anchor Investor Offer Price (for Anchor Investors)

fiQIBsO or fQIB Bidder® or
fiQualified Institutional Buyers

Qualified institutional buyers as defined under Regulation(2¢1pf the SEBI ICDR Regulatio

fiRed Herring Prospectas or
ARHPO

The red herring prospectus to be issued by our Company in accordance with Section 3
Companies Act, and the provisions of the SEBI ICDR Regulations, which will not have co
particulars of the price at which the Equity Shares will be offered and the size of the Offer, in
any addenda or corrigenda thereto.

The Bid/Offer Opening Date shall be at least three Working Days after the filing of the Red H
Prospectus witlthe RoC and will become the Prospectus upon filing with the RoC on or af
Pricing Date

Refund Account(s)

The -Idneond amd edesh bearingd account ope
refunds, if any, of the whole or part, of the Bichount to the Anchor Investors shall be made

Refund Bank(s)

The Banker(s) to the Offer which are a clearing member and registered with SEBI as a b
an issue, and with whom the Refund Accou

RegisteredBrokers

The stock brokers registerettder SEBI (Stock Brokers and SBbokers) Regulations, 1992,
amendedwvith the stock exchanges having nationwide terminals, other than the member
Syndicate and eligible to procure Bids from relevBittders in terms of SEBI circular numi
CIR/CFD/14/2012 dated October 4, 2012 issued by SEBI

Registrar Agreement

The registrar agreement dateeptember 4, 202tered intdetween andmongtour Company|
the Selling Shareholders and the Registratht® Offer, in relation to the responsibilities g
obligations of the Registrar to the Offer pertaining to the Offer

fiRegistrar to the Offér or

fiRegistrad

KFin Technologies Limitedformerly known a&Fin Technologies Private Limitgd

fiRetail Individud Bidder(sp or
fiRetail Individual Investor(g)or
fiR1I(s)0 or ARIB(S)0

Resident Indian individual Bidders, who have Bid for the Equity Shares for an amount ng
t h a ®20 million in any of the bidding options in the Offer (including HUFs applying thrg
their Karta) and Eligible NRIs

Retail Portion

The portion of théffer being notessthan35% of t he Of fer compri
shall be available for allocation to RIBs in accordance with the SEBI ICDR Regulations, su
valid Bids being received at or above the Offer Price

Revision Form

The formused by Bidders to modify the quantity of the Equity Shares or the Bid Amount in
their Bid cum Application Forms or any previous Revision Form(s), as applicable.

QIB Bidders and Notinstitutional Bidders are not allowed to withdréweir Bid(s)or lower the
size oftheir Bid(s) (in terms of quantity of Equity Shares or the Bid Amount) at any stagghor
Investors are not allowed to withdraw their Bids after the Anchor Investor BiddingfRiBt&can
revise their Bids during the Bi@ffer Periodand withdraw their Bids until BidDffer Closing Date

fIRTASO or fiRegistrar and Shal
Transfer Agents

The registrar and share transfer agents registered with SEBI and eligible to procure Bi
relevant Bidders at the Designated RTA Locationsténms of SEBI circular numb
CIR/CFD/POLICYCELL/11/2015 dated November 10, 2015 issued by SEBI and available
websites of the Stock Exchanges at www.nseindia.com and www.bseindia.com

SBICAPS

SBI Capital Markets Limited

* SBI Capital Markets Limidis anassociate athe InvestoSelling Shareholder in terms of the SEBI Merch
Bankers Regulations. Accordingly, in compliance with the proviso to Regulation 21A of the SEBI M
Bankers Regulations and Regulation 23(3) of the SEBI ICDR Regqda88I| Capital Markets Limited wouy
be involved only in the marketing of the Offer

SCORES

SEBI Complaints Redress Systesncentralized webased complaints redressal system laun
by SEBI

fSelf Certified
Bank(sp or AISCSB(sp

Syndicat]

Thebanks registered with SEBI, offering services (i) in relation to ASBA (other than throug
Mechanism), a list of which is available on the website of SEBI
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=32r
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=35,
applicable, or such other website as updated from time to time, and (igtiomeb ASBA (througt
UPI Mechanism), a list of which is available on the website of SEB
https://sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=40 or sug
website as may be prescribed by SEBI and updated from time to time

In relation to Bids (other than Bids by Anchor Investor) submitted to a member of the Syn
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Term

Description

the list of branches of the SCSBs at the Specified Locations named by the respective S
receive deposits of Bid cum Application Forms from the membettsedbyndicate is available

the website of the SEFH
(https:/lwww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmid=35
updated from time to time. For more information on such branches collecting Bid cum App
Forms from the $hdicate at Specified Locations, see the website of the SEB
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=35

updated from time to time.

Applications through UPI in the Offer can be made only through the S@®B#e application
(apps) whose name appears on the SEBI website. A list of SCSBs and mobile application

are live for applying in public issues
SEBI circular no. SEBI/HO/CFD/DIL2/CIR/P/201%&ated July 26, 2019. The list is availa
on the website of SEBI

www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=43 and u
from time to time and at such other websites as may be prescribed by SEBI from time to ti

Selling Shareholders

Collectively, the Promoter Selling Sharehoklaghe Investor Selling Shareholder andividual
Selling Shareholders

Share Escrow Agent

The share escrow agent to be appointed p

ShareEscrow Agreement

The share escrow agreement to be enteredbietiween anémongt our Company, the Sellin
Shareholders and the Share Escrow Agent in connection with the transfer of Equity Shar
the Offer for Sale by the Selling Shareholders aredlitrof such Equity Shares to the de
accounts of the Allottees in accordance with the Basis of Allotment

Specified Locations

The Bidding centres where the Syndicate shall accept Bid cum Application Formselevan
Bidders a list of which is availale on the website of SEBI (www.sebi.gov.in), and updated
time to time

Sponsor Ban{s)

[ 6éahd[ 0§ ] being Bankers to the Offer regi st
conduis between the Stock Exchanges and NPCI in order to pushahdate collect requests g
/ or payment instructions of théPI Biddersusing the UPI Mechanism, in terms of the |
Circulars

Syndicate Agreement

The syndicate agreement to be entered between ancdamongt our Company, the Sellin
Shareholders, thRegistrar and the members of the Syndicate in relation to collection of Bi
Application Forms by the Syndicate

Syndicate Members

The intermediarie¢other than the Book Running Lead Manageegjistered with SEBI who a
permitted to carry out activities as an

Sub-Syndicate Members

The subsyndicate members, if any, appointed by the Book Running Lead Managers ¢
Syndicate Members, to collect ASBA Forms &®lision Forms

fiSyndicateé or fimembers of thy
Syndicaté®

Together, collectively, the Book Running Lead Managedthe Syndicate Members

fiUpdated Draft Red Herring
Pr ospecUDRHFP OO0

The updatediraft red herring prospecttis beshown toSEBI postincorporation of observatia
from SEBI on this Draft Red Herring Prospectosconnection with the Offenvhich does no
contain complete particulars of the price at which the Equity Shares will be Allotted and t
of the Offer

Underwriters

[ 0]

Underwriting Agreement

The underwriting agreement to be entered mbween anémongt our Company, the Sellin
Shareholders, and the Underwriters, on or after the Pricing Date, but prior to filing the Prg
with the RoC

UPI

Unified payments interface which is an instant payment mechanism, developed by NPCI

UPI Bidders

Collectively, individual investors applying as (BIBs in the Retail Portionand (ii) Nort
Institutional Bi dder s wi @50 mikon in ¢he Ndnlnstitational
Portion, and Bidding under the UPI Mechanism through ASBA Form(s) submitted with Sy
Members, Registered Brokers, Collecting Depository Participants and Registrar and Share
Agents.

Pursuant toCircular no. SEBHO/CFD/DIL2/P/CIR/P/2022/45 dated April 5, 2022 issued
SEBI, all individual investors applying in public issues where the application amount is Ogbi
million using UPI Mechanism, shall provide their UPI ID in the -bign-application form
submittel with: (i) a syndicate member, (ii) a stock broker registered with a recognized
exchange (whose name is mentioned on the website of the stock exchange as eligible
activity), (iii) a depository participant (whose name is mentioned on theitgebf the stoc
exchange as eligible for such activity), and (iv) a registrar to an issue and share transf
(whose name is mentioned on the website of the stock exchange as eligible for such activ

UPI Circulars

SEBI circular no. SEBI/HO/CFD/ID2/CIR/P/2018/138 dated November 1, 2018, SEBI circg

no. SEBI/HO/CFD/DIL2/CIR/P/2019/50 dated April 3, 2019, SEBI circular
SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28, 2019, SEBI circular
SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019 SEBtircular no,
SEBI/HO/CFD/DCR2/CIR/P/2019/133 dated November 8, 2019, SEBI circular
SEBI/HO/CFD/DIL2/CIR/P/2020/50 dated March 30, 2020, SEBI circular
SEBI/HO/CFD/DIL2/CIR/P/2021/2480/1/M dated March 16, 2021, SEBI circular
SEBI/HO/CFD/DIL1/CIRP/2021/47 dated March 31, 2021, SEBI circular
SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated June 2, 2021, SEBI circular
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Term

Description

SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022ad along withSEBI RTA Maste
Circular, SEBI circular no. CFD/DIL2/CIR/P/2018/22ted February 15, 2018, SEBI circular
SEBI/HO/CFD/DIL2/CIR/P/2022/45 dated Aprii 5, 2022,SEBI circular no.
SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022, SEBI circulano.
SEBI/HO/CFD/DIL2/P/CIR/2022/75 dated May 30, 2022, SEBI master cirguitarcircularno.
SEBI/HO/MIRSD/POD1/P/CIR/2023/70 dated May 17, 2023 (to the extent $hah circular
pertain to the UPI Mechanism), SEBI master circular with circalar SEBI/HO/CFD/PoD
2/P/CIR/2023/00094 dated June 21, 2023, SEBI circular no.
SEBI/HO/CFD/TPD1/CIR/P/2023/140 dated August 9, 2023, and any subsequent cimau
notifications issued by SEBI in this regard, along with the circulars issued by theExtdwnge
in this regard, including the circular issued by the NSE having refenen26/2022 dated Augu
3, 2022, and the circular issued by BSE having referenc2022080340 dated August 3, 207
and any subsequent circulars or notifications issued by SEBI in this regard

UPI ID

ID created on the UPI for singlgindow mobilepayment system developed by the NPCI

UPI Mandate Request

A request (intimating the UPI Bidder by way of a notification on the UPI application and b
of a SMS for directing the UPI Bidder to such UPI mobile application) to the UPI Biisitiated
by the Sponsor Baisko authorise blocking of funds on the UPI application equivalent tg
Amount and subsequent debit of funds in case of Allotment

UPI Mechanism

Process for applications by UPI Bidders submitted with intermediaries with &JPrioale o
payment, in terms of the UPI Circulars

UPI PIN

A password to authenticate a UPI transaction

Working Day

All days on which commercial banks in Mumlaae open for business, provided however, fo
purpose of announcement of the Price Bandthe®id/Of f er Peri od, fi Wo
all days, excluding all Saturdays, Sundays and public holidays on which commercial b
Mumbai, India are open for business and the time period between thefidClosing Date an
listingoftheEqug Shares on the Stock Exchanges,
the Stock Exchanges excluding Sundays and bank holidays in India in accordance with
issued by SEBI

Technical, Industry related Terms or Abbreviations

Term

Description

BIS

Bureau of Indian Standard

Growth Rate

CAGR / Compounded Annug

CAGR is calculated as (ending value / beginning value) ~ (1 / number of yehars)

Cash Conversion Cycle

Cash Conversion Cycle is sum of Trade Receivable Daykaadtory Days as reduced by Tra
Payable Days.

CEBR

Centre for Economics and Business Research

Capital Employed

Capital Employed is calculated as the sum of total equity, current borrowingsument
borrowings, current leadmbilities, noncurrent lease liabilities and as reduced by goodwill
consolidation, intangible assets and intangible assets under development

COCO Company Owned Company Operated
EBIT EBIT is calculated as restated profit for the year plus tataéxpense plus finance costs
EBITDA EBITDA is calculated asestated profit for the year, plus total tax expenses, finance cost

depreciation and amortization expense less other income.

EBITDA Margin

EBITDA Margin is calculated as EBITDA agpa&rcentage of revenue from operations.

FEPCI Furniture Export Promotion Council of India

FOFO Franchisee Owned and Franchisee Operated

FSC Forest Stewardship Council

GDP per capita GDP per capita is the sum of gross value added by all regidmhicers in the economy
GEN Z Generation Z

GNDI Gross National Disposable Income

Gross Margin

Gross Margin is calculated as gross profit divided by revenues from operations

Gross Profit

Gross Profit is calculated as revenues from operations less the cost of goo@osbtif.goods
sold is the sum of cost of materials consumed, purchases ofistbvekle and increase/ decreg
in inventories

HNI High-networth individuals
IMF International Monetary Fund
IMFA Indian Furniture Manufacturers Association

Inventory Turnover Ratio

Inventory Turnover Ratio is calculated as cost of goods sold / average inventory

Inventory Days

Inventory Days is calculated as 365 divided(bgst of goods sold / average inventory). Cos
goods sold is the sum of Cost of materials consumed, Purchases ehstiade and Change i
inventories

Luxury Furniture priced more than 0.15 millio
Masstige Furniture pr 0.030.07mlion bet ween

Mass Furniture priced I ess than 0.07 millio
Metro cities Mumbai, Delhi, Bangalore, Chennai, Hyderabad, Kolkata, Pune, and Ahmedabad (8 cities
NCAER National Council of Applied Economic Research

NRI Norrresident Indian

Nominal GDP Nominal GDP is the GDP unadjusted for the effects of inflation and is at current market pr
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Description

PAT Margin

PAT Margin is calculated agstated profit after tax for the year as a percentage of revenug
operations

PFCI Private Final Consumjmin Expenditure

PLI Production Linked Scheme

PMAY The Pradhan Mantri Awas Yojna

Premium Furniture pric®d5milion bet ween 0.07

ROCE / Return on Capita| ROCE is calculated &BIT divided by Capital Employed.

Employed

ROE/ Return on Equity ROE iscalculatedasest at ed profit after tax .divid

SKUs Stockkeeping Unit
Tier-I cities Non-metro cities with population more than one million (es)
Tier-ll+ cities Nonrmetro cities with population less than one million (4,400+ cities)

Trade Payable Days

Trade Payable Days is calculated as 365 divided by (total purchase of raw material and
trade / average trade payables)

Trade Receivables Days

Trade Receivables Days is calculated as 365 divided by (Revenue from operations / averg
receivables)

UHNWI

Ultra-high net worth individuals

UN

United Nations

Conventional and General Terms or Abbreviations

Term Description

i o, iRs . 0, fi R [Indian Rupees

AlFs Alternative Investments Funds, as defined in, and registered under the SEBI AIF Regulati

AGM Annual general meeting

BSE BSE Limited

Category | AIF AlFs who are registered @& Cat egory | Alternative | nv
Regulations

Category Il AIF Al Fs who are registered as ACategory |1
Regulations

Category Il AIF Al Fs who are regi AMercedhabsv@Caneget ynemnt
Regulations

Category | FPIs FPIl's who are registered as fACategory |
Regulations

Category Il FPIs FPIl's who are registered as fACategory |
Regulations

CBDT Central Board of Direct Taxes

CDSL Central Depository Services (India) Limited

CIN Corporate Identity Number

fiCompanies Adi or fiCompanieg
Act, 2013

Companies Act, 2013, as amendaidng with the relevant rules made thereunder

Consolidated FDI Policy

Consolidated Foreign Direct Investment Policy notified by the DPIIT by way of circular bg
number DPIIT file number 5(2)/2028DI Policy dated October 15, 2020 effective from Octd
15, 2020

Depositories NSDL and CDSL

Depositories Act The Depositories Act, 1996, as amended

DIN Director Identification Number

DPIT Department for Promotion of Industry and Internal Trade, Ministry of Commerce and In
Government of India

DP ID Depository Participantds I dentification

DP or Depository Participant

A depository participant as defined under the Depositories Act

EGM

Extraordinary General Meeting

EPS Earnings Per Share

FCNR Foreign Currency NofResident

FDI Foreign direct investment

FEMA The Foreign Exchange Management Act, 1999, read with rules and regulations thereunde
i FEMA -dibd ninstrument| Foreign Exchange Management (Noebt Instruments) Rules, 2019, as amended

Rul esdo or AFEM

FEMA Regulations

FEMA Non-debt Instruments Rules, the Foreign Exchange Management (Mode of Paym
Reporting of Non debinstruments) Regulations, 2019 and the Foreign Exchange Manag
(Debt Instruments) Regulations, 2019, as applicable

AFi nanci al Y e g Unless stated otherwise, the period of 12 months ending March 31 of that particular year
AfFi scal Yearbo

FPI(s) Foreign portfolio investors as defined under the SEBI FPI Regulations

FVCI(s) Foreign venture capital investors as defined and registered under the SEBREYy(ations
GDP Gross domestic product

iGol o or fi G o | Government of India

fiCentral Gover

GST Goods and services tax
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Description

HUF Hindu Undivided Family

ICAI The Institute of Chartered Accountants of India

ICSI The Institute of Compan$ecretaries of India

IFRS International Financial Reporting Standards, as issued by the International Accounting S
Board

Ind AS 24 Indian Accounting Standard 2Related Party Disclosures

Ind AS 34 Indian Accounting Standard 34Interim Financial reporting

Ind AS 37 Indian Accounting Standard 3Provisions, Contingent Liabilities and Contingent Assets

ilnd ASO or fi 1|Indian Accounting Standards notified under Section 133 of the Companies Act, 2018itre

Standar dso

Companies (Indian Accounting Standards) Rules, 2015, as amended and other relevant p
of the Companies Act, 2013

India

Republic of India

Indian GAAP/ IGAAP

Accounting Standards notified under Section 133 of the Companies Act, 2018 getiter with
Rule 7 of the Companies (Accounts) Rules, 2014, as amended and Companies (Ac
Standards) Amendment Rules, 2016, as amended

IPO Initial public offering

IST Indian Standard Time

IT Information Technology

IT Act The Incometax Act, 191, as amended
KYC Know your customer

MCA Ministry of Corporate Affairs

MSMEs Micro, Small, and Medium Enterprises

Mutual Funds

Mutual funds registered under the Securities and Exchange Board of India (Mutual
Regulations, 1996, as amended

N.A. Not applicable

NACH National Automated Clearing House

ANAVO or dANet Net asset value per share represents net worth at the end of the year/period divided by the
average number of shares outstanding during the period/year post the proposed issuance
shares against the outstanding options under ESOP scheme.

NEFT National Electronic Funds Transfer

NPCI National Payments Corporation of India

NRI Person resident outside India, who is a citizen of India or a person of Indian origin, and sh
the meaning ascribed to such term in the For&igchange Management (Deposit) Regulati
2016, as amended or an overseas citizen of India cardholder within the meaning of Sect
of the Citizenship Act, 1955, as amended

NSDL National Securities Depository Limited

NSE National StockExchange of India Limited

OCB or Overseas Corporate Bo

A company, partnership, society or other corporate body owned directly or indirectly to theg
of at least 60% by NRIs including overseas trusts, in which not less than 60% of beneficial
is irrevocably held by NRIs directly or indirectly and which was in existence on October 3
and immediately before such date had taken benefits under the general permission grante
under FEMA. OCBs are not allowed to invest in the Offer

p.a Per annum

PAN Permanent Account Number

PAT Profit after tax

P/E Price/earnings

P/E Ratio Price to Earnings ratio

RBI The Reserve Bank of India

RBI Act The Reserve Bank of India Act, 1934, as amended
Regulation S Regulation S under the U.S. Securities Act

i Ro NWo or fiRe
Wort ho

Restated profit/(loss) attributable to equity holders of the parent divided by total equity attri
to equity holders of the parent.

RTGS Real Time GrosSettlement

SCRA Securities Contracts (Regulation) Act, 1956, as amended

SCRR Securities Contracts (Regulation) Rules, 1957, as amended

SEBI Securities and Exchange Board of India constituted under the SEBI Act
SEBI Act Securities and Exchan@®ard of India Act, 1992, as amended

SEBI AIF Regulations

Securities and Exchange Board of India (Alternative Investment Funds) Regulations, 2
amended

SEBI BTI Regulations

Securities and Exchange Board of India (Bankers to an Offer) Regulaté®s,ds amended

SEBI FPI Regulations

Securities and Exchange Board of India (Foreign Portfolio Investors) Regulations, 2
amended

SEBI FVCI Regulations

Securities and Exchange Board of India (Foreign Venture Capital InveReggg)jations, 2000, ¢
amended

SEBI ICDR Master Circular

SEBI master circular bearing reference number SEBI/HO/CFD/ABICIR/2023/00094, date
June 21, 2023

SEBI ICDR Regulations

Securities and Exchange Board of India (Issue of Capital Risdlosure Requirement]
Regulations, 2018, as amended

SEBI Listing Regulations

Securities and Exchange Board of India (Listing Obligations and Disclosure Require
Regulations, 2015, as amended

11



Term

Description

SEBI Merchant
Regulations

Bankel

Securities an@Exchange Board of India (Merchant Bankers) Regulations, 1992, as amendg

SEBI RTA Master Circular

SEBI master circular bearing number SEBI/HO/MIRSD/ROB/CIR/2023/70 dated May 1|
2023

SEBI SBEB & SE Regulations

Securities and Exchange Board laflia (Share Based Employee Benefits and Sweat Ed
Regulations, 2021as amended

SEBI VCF Regulations

Securities and Exchange Board of India (Venture Capital Fund) Regulations, 1996 as
pursuant to the SEBI AIF Regulations

SME

Small andMedium Enterprises

Stamp Act

The Indian Stamp Act, 1899

State Government

The government of a state in India

Stock Exchanges

BSE and NSE

STT

Securities transaction tax

Systemically Important NBFC

Systemically important nebanking financiakompany as defined under Regulation 2(1)(iii
the SEBI ICDR Regulations

Takeover Regulations

Securities and Exchange Board of India (Substantial Acquisition of Shares and Tak
Regulations, 2011, as amended

TAN Tax deduction account number

AU. S. A. 0, fiu. United States of America

States of Amer

U.S. GAAP Generally Accepted Accounting Principles in the United States

U.S. SEC Securities and Exchange Commission of the United States of America
U.S. Securities Act United States Securities Act of 1933, as amended

USD or US$ United States Dollars

Wilful Defaulter

A company or person, as the case may be, categorised as a wilful defaulter by any bank o
institution (as defined under the Companies Act, 2@t3pnsortium thereof, in accordance W
the guidelines on wilful defaulters issued by the RBI

VCFs

Venture Capital Funds as defined in and registered with SEBI under the SEBI VCF Regul
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CERTAIN CONVENTIONS, PRESENTATION OF FINANCIAL, INDUSTRY AND MARKET DATA

Certain Conventions

Al l r e f dndiedn cceosn ttao nied i n this Draft Red Herring Prosp¢
possessions and all referenc@asv édirerme mt ot,0 fitGoel Of, G ofivGer nnt
iState Governmento are to the Government of I ndia, ce

All references to the
AU. S. 0, ABSOr AUnBtAd Statesd ar e tterididsandpossessiegnd St at e

In this Draft Red Herring Prospectus, unless otherwise specified:

X any time mentioned is in IST;
X all references to a year are to a calendar year; and
X all references to page numbers are to the page numbers of this Draft Red Revspectus.

Financial Data

Unless stated otherwise or the context otherwise requires, the financial information and financial ratid3rafttRied
Herring Prospectus have been derived fromRestatedConsolidatedrinancial InformationFor furtherinformation, see
fiRestatedConsolidated=inancial Informatior on page235.

Our Companyds financial year commences on April 1 anc
in this Draft Red Herring Prospectus to a particular Finaiv@at, Fiscal or Fiscal Year, unless stated otherwise, are to the
12 month period commencing on April 1 of the immediately preceding calendar year and ending on March 31 of th:
particular calendar year.

Unless the context requires otherwise, the finanofafrmation in this Draft Red Herring Prospectus is derived from our
RestatedConsolidatedrinancial Information, which comprise thestated consolidated statement of assets and liabilities
as at March 31, 2023, March 31, 2022 and March 31, 2021, the restated consolidated statement of profit and loss (incluc
other comprehensive income), the restated consolidated statement ofschaemydty, the restated consolidated statement

of cash flow, each for the years ended March 31, 2023, March 31, 2022 and March 31, 2021, the summary statemen
significant accounting policies and other explanatory information, prepared as per themeqgtiof Section 26 of Part |

of Chapter 111 of the Companies Act, 2013, SEBI I CDR
Company Prospectuses (Revised 2019)6 issued by tinee |Ir
to time and email dated October 28, 2021 from SEBI to Association of Investment Bankers of India, instructing lead
managers to ensure that companies provide consolidated financial statements prepared in accordance with Inc
Accounting Standards fdhe relevant period mentioned herein, as applicablecor f ur t h e rSumnmmafy ofr ma
Financial Informatio , RedfiatedConsolidated~inancial Informatio® aMandge ment 6 s Di scussi
Financial Condition and Results of Operations b e g i n n i 68®35and32Q) raspextvely

There are significant differences between Ind AS, U.S. GAAP and IFRS. Our Company does not provide reconciliation
its financial information to IFRS or U.S. GAAP. Our Company has not attempted torettpae differences or quantify

their impact on the financial data included in this Draft Red Herring Prospectus and it is urged that you consult your ow
advisors regarding such differences and their impact on our financial data. Accordingly, the aegdrieg the financial
information included in this Draft Red Herring Prospectus will provide meaningful information is entirely dependent on
the readerodés | evel of familiarity with I ndian aSEBlount
ICDR Regulations. Any reliance by persons not familiar with Indian accounting policies and practices on the financie
disclosures presented in this Draft Red Herring Prospectus should, accordingly, be Foritésks relating to significant
differences between Ind A&nd other accounting principles, s#tisk Factord Significant differences exist between Ind

AS and other accounting principles, such as U.S. GAAP and IFRS, which investors may be more familiar with and m
consider material to theiassessment of our financial conditidoon pageb9.

Our Statutory Auditors have provided no assurance or sergieed to any prospective financial informatiorthis Draft
Red Herring Prospectus

Unless the context otherwise indicates, any percentage amounts or ratios (excluding certain operational metrics), relat
to the financial information of our Company in this Draft Red Herring Prospectus have been calculated on the basis
amounts deriveffom our RestatedConsolidatedrinancial Information

Non-GAAP Financial Measures

Net Worth Return on Net WorthNet Asset Value per Equity ShaEeBITDA, EBITDA Growth, Revenue from Operations
Growth EBITDA Margin, gross profif gross marginPAT Growth PAT Margin Return on Capital Employe@€ompany
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Adjusted Profit for the yeaf Ron-GAAP Measure® ,)presented in this Draft Red Herring Prospectus are supplemental
measures of our performance and liquidity that are not regyrear presented in accordance with Ind AS. Further, these
Non-GAAP Measures are not a measurement of our financial performance or liquidity under Ind AS and should not &
considered in isolation or construed as an alternative to cash flows, profitf¢los® periodyearsor any other measure

of financial performance or as an indicator of our operating performbangielity, profitability or cash flows generated by
operating, investing or financing activities derived in accordance with Ind AS. Iticadie NorGAAP Measuresre

not standardised terms, hence a direct comparison of thes&NAR Measures between companies may not be possible.
Other companies may calculate these ¥E&WAP Measures differently from us, limiting its usefulness as a eoatpe
measure. Although such N@BAAP Measures are not a measure of performance calculated in accordance with applicabl
accounting standards, our management believes that they are useful to an investor in evaluating us as they are widely |
measuresttevaluatea n e noperating pesformance.

Currency and Units of Presentation

All references to:

X ARupee®ooor A NRO or fiRs. o are to I ndian Rupee, th
X AUSDO or AUS$O ar e t aficidl cuirdney df ths United StatesDo | | ar , t he
X AEuboofito are to Euro, the official currency of ¢
X fiGBPO or fAA®d are to British Pound Stierling, the o
X AAEDO ar e t Dirhdvmthetoffidal cArrerzcypof the United Arab Emirates;

X AJPYO0 or AYeno are to Japanpaake Yen, the official
X ANOKO are to Norwegian Krone, the official curren

Our Company has presented certain numerical information ibthim f t Red Herring ProspecHt
million represents 1,000,000 and one billion represents 1,000,000{0@&ver, where any figures that may have been
sourced from thirgbarty industry sources are expressed in denominations other iiansnsuch figures appear in this
Draft Red Herring Prospectus in such denominations as provided in the respective sources.

In this Draft Red Herring Prospectus, any discrepancies in any table between the total and the sums of the amounts li
are dudo rounding off. All per share and percentage figures have been rounded off tve@detimal places. However,
where any figures may have been sourced from tartly industry sources, such figures may be rounded off to such
number of decimal places psovided in such respective sources.

Exchange Rates

This Draft Red Herring Prospectus contains conversion of certain other currency amounts into Indian Rupees that he
been presented solely to comply with the SEBI ICDR Regulations. These conversiolts reitobe construed as a
representation that these currency amounts could have been, or can be converted into Indian Rupees, at any particulal
or at all.

The following table sets forth, for the periods indicated, information with respect to the g&alade between the Rupee
andother foreign currencies:

(Amount ifi , unless otherwise specified)

Currency Exchange rate as at
March 31, 2023 March 31, 202 March 31, 2021

1USD 82.22 75.81 73.50
1 Euro 89.61 84.66 86.10
1 GBP 101.87 99.55 100.95
1 AED 22.36 20.55 19.94
100 JPY 61.8 62.23 66.36
1 NOK 7.88 8.76 8.56

Sourcewww.fbil.org.inandwww.oanda.com
Note: The exchange rates are rounded off to two decimal places and in case March 31 of any of the respective years hslaayptieeprevious
Working Day not being a public holiday has been considered.

Industry and Market Data

Unless stated otherwise, industry and market data used in this Draft Red Herring Prospectus has been obtained or der
from the Re®@eer Reportand publicly available information as well as other industry publications and sources
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RedSeer is an independeagency which has no relationship with our Company, our Promoters, any of our Directors or
Key Managerial Personnel or the Book Running Lead ManafgjkesRe®eer Report has been exclusively commissioned

by our Company pursuant to an engagement lettdr RédSeer datedApril 11, 2023 for the purposes of confirming our
understanding of the industry in whidur Companyoperates, in connection with the Offdthe Re®eer Reports
available on the website of our Companytps://www.stanleylifestyles.oo/pdf/other/Industry%20Report.pdf

Excerpts of the Re®ker Report are disclosed in tiisaft Red Herring Prospectasd there are no parts, information or
data from the ReBkeerReport which would be relevant for the Offer that have been left out or changed in any manner by
our Company for the purposes of this Draft Red Herring Prospéeldtesdata used in these sources may have been re
classified by us for the purposes of praaéon. Data from these sources may also not be comparable, on account of there
being no standard data gathering methodologies in the industry in which the business of our Company is conducted, :
methodologies and assumptions may vary widely among élifféndustry sources.

Accordingly, the extent to which the market and industry data used in this Draft Red Herring Prospectus is meaningf

depends on the readerods familiarity with and underst a

Suchdata involves risks, uncertainties and numerous assumptions and is subject to change based on various fact
including t hRiské&actrd tndustry sfermhation imclutled in this Draft Red Herring Prospectus has been
derived from an industryeport commissioneend paidby us for such a purpos®n page49. Accordingly, investment
decisions should not be based solely on such information.

Disclaimer of RedSeer

This Draft Red Herring Prospectus contains data and statistics from certain aeplditeRedSeerReport, which is subject
to the following disclaimer:

fiThe market information in ¢hreport titlediiDeep Dive into Luxury and SupBremium Furniture Industy ( RedSeer
Repord )s arrived at by employing an integrated research methodology which includes secondary and primary researct
Redseerds primary r es e ar-depth inteovieks of consumers, eustongens and etlyes relevand
ecosystem participants, and cuitations with market participants and experts. In addition to the primary research,
guantitative market information is also derived based on data from trusted portals and industry publications. Therefore
the information is subject to limitations of, angpothers, secondary statistics and primary research, and accordingly the

findings do not purport to be exhaustive. Redseero6s e
and qualitative analyses from various sources, includingsirg journals, company reports and information in the public
domai n. Redseerds research has been conducted with a

the performance of individual companies in the industry. Any financainvation pertaining to peer group companies
provided in this Report has been obtained from filings made by such companies with the Registrar of Companies or
publicly available on their respective websites. No independent research, analysis or vamifieastbeen made by Redseer

in respect of such financial information.

While Redseer has taken due care and caution in prep&aufeer Repoltased on information obtained from sources
generally believed to be reliable, its accuracy, completeness afellyimg assumptions are subject to limitations like
interpretations of market scenarios across sources, data availability, amongst others

Forecasts, estimates and other forwdodking statements contained in this Report are inherently uncertain and coul
fluctuate due to changes in factors underlying their assumptions, or events or combinations of events that cannot
reasonably foreseen. Additionally, the COVIB coronavirus pandemic has significantly affected economic activity in
generaland it is yetb be fully abated. The forecasts, estimates and other forlwakdng statements in this Report depend

on factors like the recovery of the economy, evolution of consumer sentiments, the competitive environment, amongst ott
leading to significant unctainty, all of which cannot be reasonably and accurately accounted for. Actual results and
future events could differ materially from such forecasts, estimates, or such statements.

This Report is not a recommendation to invest/disinvest in any entityedanethe Report and this Report should not be
construed as investment advice within the meaning of any law or regul@tierefore, reliance should not be placed on
this Report for making any investment decisions

Without limiting the generality of thieregoing, nothing irRedSeer Repoghould be construed as Redseer providing or
intending to provide any services in jurisdictions where it does not have the necessary permission and/or registration
carry out its business activities in this regard. ot of thisRedSeer Reposhall be reproduced or extracted or published
in any form without Redseerdés prior written approval

15



FORWARD-LOOKING STATEMENTS

This Draft Red Herring Prlosplicn g ssAltsaiecheats mthis Oraft Rad alérrimg i f
Prospectus hat are not statementlsoodkfi nhgi ssttoartiecreeln tfsabct ar e O

Theseforward ooki ng st atements generally can be identified
fexpeo, fiesti Mmdtikefloghjtomwendep, dAplando, fAproposeo, Apr
pursueo or other words or phrases of similar i mport.

goals ae also forwardooking statements. All forwartboking statements are subject to risks, uncertainties, expectations
and assumptions about us that could cause actual results to differ materially from those contemplated by the relev
forward-looking staterent.

Actual results may differ materially from those suggested by forleaking statements due to risks or uncertainties
associated with expectations relating to and including, regulatory changes pertaining to the imdindia in which we
operate ad our ability to respond to them, our ability to successfully implement our strategy, our growth and expansion
technological changes, our exposure to market risks, general economic and political conditions in India which have |
impact on its businesstagties or investments, the monetary and fiscal policies of India, inflation, deflation, unanticipated
turbulence in interest rates, foreign exchange rates, equity prices or other rates or prices, the performance of kthe finan
markets in India and glaiily, changes in domestic laws, regulations and taxes and changes in competition in the industr
in which we operate.

Certain important factors that could cause actual results to differ materially from our expectations include, but are n
limited to, thefollowing:

1. We do not own the brand name fiStanleyo which is r
While we have entered into the Assignment Deeds with of our PromotersSunil Suresh, however, the
trademarks are yet to be registered in ama. In the event that the intellectual property rights to be assigned to
us pursuant to the Assignment Deeds are not registered in our name in a timely manner our business and finan
condition could be adversely affected

2. One of our Promoters, Sunilfsh has entered into a-eristence agreement with Stanley Furniture Company,
Il nc to I'imit and restrict the use of the term ASt
Any breach or termination of the agreement may adverstdgtajur business and financial condition

3. Ourbusiness is highly dependent on the sale of sofas and recliners. Variations in demand and changes in consu
preference for our sofa and recliner products could have an adverse effect on our business, results of operati
and financial condition.

4. Fai lure to effectively promote or develop the ASt:
performance and brand perception.

5. Any lack of requisite approvals, licenses or permits applicable to our business operation may have an adver
impact on our business, financial condition and results of operations.

6. We generated a substantial portion of our sales from our stores located in southern regions of India and any adve
developments affecting our operations in these regions couldamaadverse impact on our revenue and results
of operations.

7. Any delay, interruption, or reduction in the supply of key raw materials such as leather and wood required ti
manufacture our products may adversely affect our business, results of operasbn8ipwa and financial
condition.

Fordiscussiom egar di ng factors that <coul d ¢ au sRisk&actore dridistrye s u |
Overviewd , OurfiBusiness amMéand&@gement d8s Discussion and Anadltydi s
Operation®on pags 26, 126, 171, and320, respectively. By their nature, certain market risk disclosures are only estimates
and could be materially different from what actually occurs in the future. As a result, actual gains or losseateoialdy

differ from those that have been estimated.

There can be no assurance to Bidders that the expectations reflected in theselémiiagdstatements will prove to be
correct. Given these uncertainties, Bidders are cautioned not to place ulieheeren such forwartboking statements
and not to regard such statements to be a guarantee of our future performance.

Forwardlooking statements reflecur current views as of the date of this Draft Red Herring Prospectus and are not a
guarantee of fuire performancelfhes e st at ements are based on our manag
are based on currently available information. Although we believe the assumptions upon which thesedokivard
statements are based are reasonablg,0é these assumptions could prove to be inaccurate, and the fdowkig
statements based on these assumptions could be incorrect. Neith€ompany, our Directordg{MPs, the Selling
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Shareholdersthe Syndicate nor any of their respective affilidtase any obligation to update or otherwise revise any
statements reflecting circumstances arising after the date hereof or to reflect the occurrence of underlying events, eve
the underlying assumptions do not come to fruition.

In accordance with theequirements of SEBI, our Company shall ensure that investors are informed of material
developments from the date of the Red Herring Prospectus in relation to the statements and undertakingsumade by
Companyand each of the Selling Shareholdsesjeraly and not jointly, in relation to themselves as a Selling Shareholder
and their respective portion of the Offered Shamehis Draft Red Herring Prospectus until the time of the grant of listing
and trading permission by the Stock Exchanges for thig Qiféhis regard, each of the Selling Shareholders selkrally

and not jointly ensurehatour Companyandthe Book Running Lead Managease informed of material developments in
relation to the statements and undertakings specifically confirmed or undertaken by such Selling Shareholder in relatior
themself as a Selling Shareholder and their respective portion of the OfferediSittae®ed Herring Prospectus until the

time of the grant of listing and trading permission by the Stock Exchanges for this Offer
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SUMMARY OF THE OFFER DOCUMENT

The following is a general summary of the terms of the Offer and is not exhaustive, nor does it purport to contain a summ:s
of all the disclosures in this Draft Red Herring Prospectus or all details reldeaprospective investors. This summary
shouldbe read in conjunction with, and is qualified in its entirety by, the more detailed information appelagndnere

in this Draft Red Herring Prospectus, includingn A Ri sk Factorso, AiThe Offero,
Of fero, dAlindwa,t riyOWOnv eBwsi ness o, A Our RPstaed®andoldatetinancial Pr
Informatioro iAoffer Procedureo, iut standing Litigation a

Shares and Terms of tieticles of Associatialmbegimingon page<6, 61, 74, 87, 126, 171, 231, 235, 380, 349and 398
respectively.

Summary of the business of our Company

We ar e | ndi apéemiun and lgensfurnitiweibpedwith a market shafe 1% in terms of revenue in Fiscal
2022(Source:RedSeer RepgrtWe are also among the few homewn superpremium anduxury consumer brands in
India operating at scale in terms of manufacturing as well as retail opeiiatiissal 202ZSource:RedSeer Repqriwe
have the distinction of being among the ffiest/ Indian companies to venture into the sepemium anduxury furniture
segment and one of the few Indian comparesent across various price points, i.e., sgoemium, luxury and ultra
luxury segment, through our various brafisurce:RedSeer Repgrt

Summary of the industry in which our Company operates (SourceRedSeer Report)

The boom in the real estate market in India has enabled the furniture market in India to experience a high growth trajectc
In Fiscal 2021, the organised market accounted for 23% abtakfurniture and home goods market, which increased to
26% by Fiscal 2023. Furthermore, by Fiscal 2027, the organised market is expected to contribute to 35% of the total mar
share, exhibiting an annual growth rate of 36%, which surpasses the gatevttf the traditional market.

Our Promoters

Sunil SurestandShubha Sunihrethe Promoterof our CompanyForfurtherd e t a i 108r Promsoters anld Promoter
Groupd begi nni2slg on page

Offer size

The following table summarizes the details of @féer size:

Offer of Equity Sharegb®? Up to[ O6Hquity Sharesiggregatingupto][ 6] mi |l I i on

of which:

(i) Fresh Issug?) Upto[ BHqui ty Shares 200e0mnligppati ng up to
(i) Offer for Sal& Upto9,133454&€quity Shares [dillioregati ng up t

Our Company, in consultation with the Book Running Lead Managers, may considedROPRtacement by our Company for an aggregate
amount not exceedi ngIPOPlatdment, f Ondemaken] willenat a pfide ¢o bé>dea@ded by our Compaopsultation
with the Book Running Lead Managers and thelP@ Placement will be completed prior to filing of the Red Herring Prospectus with the RoC.
If the PrelPO Placement is undertaken, the amount raised from théA®ePlacement will be reducdm the Fresh Issue, subject to compliance
with Rule 19(2)(b) of the SCRR

@ The Fresh Issue has been authorized by a resolution of our Board at their meeting Aefglist31, 2023and a special resolution passed by our
Shareholders at their meeting held August 31, 2023

@ Our Board has taken on record the approval for the Offer for Sale by the Selling Shareholders pursueggdhitten datedseptember 4, 2023
Fordetails on the consent and authorisations of the 8rengobnipaggl Shar e

®  Each Selling Shareholdéras severally and not jointly, specifically confirmét its respective portion of the Offered Shares are eligible to be
offered for sale in the Offer in accordance wibgulation 8 ofhe SEBI ICDR Regulations.

Name of the Selling Shareholder | Maximum number of Equity Shares Date of resolution Date of consent letter
offered in the Offer for Sale

Promoter Selling Shareholders
Sunil Suresh 1,182,000 - September 4, 2023
Shubha Sunil 1,182,000 - September 4, 2023
Investor Selling Shareholder
Oman India Joint Investment Fund Il | 5,544,454 August 9, 2023 | September 4, 2023
Individual Selling Shareholders
Kiran Bhanu Vuppalapati 1,000,000 - September 4, 2023
Sridevi Venkata Vuppalapati 225,000 - September £2023

The Of fer s h aotfthe ppst Offertpaid up Equity Bhiarke éapital of our Company.
For f ur t heThe dffedt aa Qfidr Sfructueeée bfie g i n n i 61 gnd3¥T) regpectyalys
Objects of the Offer

Our Companyroposes to utilise the Net Proceeds towards funding the following abjects
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Objects Estimated Amount

(i mi |
Expenditure for opening the New Stores 901.27
Expenditure for opening the Anchor Stores 399.90
Expenditure for renovation of thgxisting Stores 10040
Funding the capital expenditure requirements for purchase of new machinery and equipmen 81.85
Company and our Material Subsidiary, SOSL
General corporate purposés [ §
Total” [ §

M To be finalized upon determination of the Offer Price and updated in the Prospectus prior to filing with the RoC. Theitdisediior general
corporate purposes shall not exceed 25% of the gross proceeds from the Fresh Issue.

For furtherd e t a i Ojects af heeOffé& b e gi nnish g

on page

Aggregate preOffer Shareholding of our Promoters, the members of our Promoter Group (other than our

Promoters) and the Selling Shareholders

a) Promotersand Promoter Grougother than our Promoters)

Sl. Name of the Shareholder Number of Equity Shares as on the| % of total pre-Offer paid up
No. date ofthis Draft Red Herring equity share @pital*
Prospectus
Promoteis
1. Sunil Suresh 17,375,547 33.68%
2. Shubha Surl 17,375,537 33.6%%
PromoterGroup (other thanour Promoters)
3. [SureshS | 4,200] Negligible®

*There are no vested stock options as on the date of filing this Draft Red Herring Prospectus

#Also, a Selling Shareholder
A Less than @1%

b) Selling Shareholders

Sl. Name of theSelling Shareholder | Number of Equity Shares held as on % of total pre-Offer paid up

No. the date of thisDraft Red Herring equity share capital*
Prospectus

Promoter Selling Shareholders

1. Sunil Suresh 17,375,547 33.68%

2. Shubha Sunil 17,375,533 33.68%

Investor Selling Shareholder

3. | Oman India Joint Investment Fund I 13,861,134 26.86%

Individual Selling Shareholders

4. | Kiran Bhanu Vuppalapati 1,946,847 3.77%

5. | Sridevi Venkata Vuppalapati 317,107 0.61%

*There are no vested stocftions as on the date of filing this Draft Red Herring Prospectus

For

f ur t h eCapitdl Strueturd sq n HAeaeg d

Summary of RestatedConsolidatedFinancial Information

The following details are derived from tRestatedConsolidated-inancial Information

@i

,)eicdptl as atherwise stajed

Particulars As at and for the As at and for the As at and for the
Financial Year ended Financial Year ended Financial Year ended
March 31, 2023 March 31, 2022 March 31, 2021

Equity share capital 73.71 73.71 73.71
Net Worth 2,165.02 1,997.55 1,829.32
Revenue from operations 4,189.98 2,922.04 1,957.80
Restated profit/ (loss) 349.77| 232.19 19.23
Restated earnings(loss) per Equity Share
- E?s:c ﬁer eq)]lty Share with a nominal valug 6.37 414 0.20
- D|I_uted earningsper Equity S_hare with 6.37 414 0.20
nominal valueof2each (i n )
NAV perequitys har e (i n ) 41.96 38.71 35.45
Curren_t liabilities - Financial liabilities - 91.41 5528 141
borrowings(A)
Nonrcu_rrent liabilities- Financial liabilities - 299 558 112
borrowings(B)
Total borrowinggA+B) 93.70 60.86 2.53
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(i) Pursuant to a resolution passed by our BoardJane 16, 2023 and a resolution passed by the Shareholders on June 19, 2023, each equity share o
face value of 710 each has been split into 5 Egqui payupépaalotosrConfpanfy ac e

wassubdi vi ded from 7,371,024 equity shares of face value of 710 each

(i) On June 23, 2023, our Company allotkti 742,048 Equity Shargmirsuant to bonus issuanda, the ratio of2 Equity Sharefor every5 existing

fully paid up Equity Shaee

Notes:

A. The ratios have been computed as follows:

i Earnings Per Share (Basic) = Restated net profit after tax, available for equity shareholders/Weighted average numbgrsbiaesgii
outstanding during the period/yeaadjusted with subdivision of equity shares and isshewfissharessubsequent to MarcBil, 2023.

ii. Earnings Per Share (Diluted) = Restated net profit after tax, available for egoéseholders/Weighted average number of equity shares
outstanding during the period/yeaadjusted with subdivision of equity shares and is§b®nus sharesubsequent to MarcBil, 2023.

iii. Return on Net worth (%) Restated profit/(loss) attributable toettownersof the Companylivided by total equity attributable to equity
shareholder®f the Companyexcluding norcontrolling interests)

iv. Net Asset Value per Share (in ) = Restated net wshardsbutseanding h e
during the period/yeaafter sub division of Equity shares

B. Accounting and other ratios are derived from the Rest@musolidated=inancial Information.

C. Networth means the aggregate value of thep@idhare capital and atleserves created out of the profits, securities premium account and debit
or credit balance of profit and loss account, after deducting the aggregate value of the accumulated losses, defertedecamemdiscellaneous
expenditure not written off, as pthe audited balance sheet, but does not include reserves created out of revaluation of asséiachkvate
depreciation and amalgamation in accordance with Regulation 2(1)(hh) of the SEBI ICDR Regulations.

D. Weighted average number of equity sharesasitimber of equity shares outstanding at the beginning of the year adjusted by the number of equity
shares issued during the year multiplied by the time weighting factor. The time weighting factor is the number of deystfar sgecific shares
are oustanding as a proportion of total number of days during the year.

E. Earnings per share calculations are in accordance with Ind AS 33.

Forfurtherdetails, seéilOt her Fi nanc ioapagdi:hf or mati ono

Qualifications of the Statutory Auditors which have not been given effect to in thRestatedConsolidatedFinancial
Information

Thereare no qualifications ddtatutory Auditorsvhich has not been given effect to in RestatedConsolidatedrinancial
Information.

Summary of Outstanding Litigation

A summary of outstanding litigation proceedings involving our Company, Directors, PromoteSsjtesidiariess on the
date of this Draft Red Herring Prospectus, is provided below:

Name of Entity Criminal | Tax proceedings Statutory or Disciplinary Material civil Aggregate
proceedings regulatory actions by the litigations amount
proceedings | SEBI or Stock involved ( in
Exchanges million)*
against our
Promoters
Company
By our Company Nil Nil Nil Nil Nil NA
Against our Compan Nil 8 6 Nil 1 65.98
Directors”
By the Directors Nil Nil Nil Nil Nil NA
Against the Directors Nil 15 Nil Nil Nil 32.20
Promoters
By the Promoters Nil Nil Nil Nil Nil NA
Against the Nil 14 Nil Nil Nil 31.86
Promoters
Subsidiaries
By the Subsidiaries Nil Nil Nil Nil Nil NA
Against the Nil 6 5 Nil Nil 10.08
Subsidiaries

#Includes Promoters.
*To the extent quantifiable.

As on the date of this Draft Red Herring Prospectus, there are no outsthtigitign proceedings involving our Group
Companies, the outcome of which may have a material impact on our Company.

For further details of the outstanding litigation proceedings involving our Company, Directors, PromotStdsidiries
s e Outsfnding Litigation and Material DevelopmeBts be gi nni3#9g on page

Risk Factors

Specific attentionofthe nvest ors i s i Rv$k edbegiimogioh@géé.ecti on #
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Summary of contingent liabilities

The details of our contingent liabilities per Ind AS 37 derived from oRestatedConsolidatedrinancial Informatiorare

set forth in the table below:

(7 in mill

Nature of Contingent Liability As atMarch 31, 2023
(i) Contingent liabilities:
Income tax (relating tdisallowance of expenses/ deduction, expense claime 1.12
adjustmentg)
Atria mall cas€) 26.34
Others (relating to consumer complaints and other matters) 1.80
Goods and service tax (relating to goods and service tax on sale or purcha 7.88
goods or services)
Capital Account contract with Interiocra@tivate Limited 2.68
(ii) Commitments:
(a) Estimated amount of contracts remaining to be executed on capital acc 25.72
and not provided for (net of advances)

Notes:

(1) An order undetSectiors 201(1) and 201A of the Income Tax A&61 has been receiveithvokingthe provision inder Section2(22)(e) of Income
Tax Act, 1961 treating intercompany transactions as a deemed dividend. The defoahdligOmillion and we have appealed against the same
by remitt i 0.28milflidhUnder disp@e. In FiScal 2022, the appeal has beenvelibin our favour and subsequent to the year end, we

have appliedOfR8wmiliona refund of

(2) M/sAlif Enterprisesand others hve fileda suit against us for nepayment of rent, hoarding and other maintenance charges for the space allocated
in AtiaMa | | whi ¢ h 2&3hnillion. We havediled counter claim against M/Alif Enterprisesand othersdr loss suffered due to poor

maintenance in Atria Mall.

(3) Asum of 2.68 million under litigation presently before West District Legal Service Authority pertaining to Capital Account coittraxtewocraft
Private Limited. Thenanagement of our Compaisyof the opinion that the case would be setfladburablyand hece there is no necessity to

provide for any anticipated liability

Summary of Related Party Transactions

A summary of related party transactions as per the requirements under IndiASefted Party Disclosuresad with
SEBI ICDR Regulationgnteredmto by our Company with related parties as at and foFitencial Y ears ended March
31, 203, March 31, 202 and March 31, 20, derived from ouiRestatedConsolidatedrinancial Informationare as

follows:
Particulars As of and for the Fiscal
March 31, 2023 March 31, 2022 March 31, 2021
a) Summary of Related Party Transactions
Stanley Retail Limited
Sales 1,085.10 735.80 548.40
Common expenses 107.27 127.14 78.60
Purchases 5.10 0.20 4.80
Recovery of expenses 3.52 0.29 0.70
Reimbursement of Expenses - 1.18 0.70
Loan 43.00 86.50 30.50
Interest on loan 0.06 5.80 9.00
Received for unbilled revenue - 42.41 -
Investment made during the year 16.60 200.00 -
Transfer of gratuity liabilities on transfer of employees - - 1.80
Transfer of leave encashment liabilities on transfer of emplo] - - 0.20
Stanley OEM Sofas Limited
Sales 69.80 57.95 46.66
Common expenses 14.08 10.65 5.08
Purchases 6.62 2.02 25.28
Recovery of expenses - 16.30 3.32
Rental deposit received - 15.00 -
Reimbursement of Expenses - 0.07 0.48
Interest on loan 8.80 6.17 5.76
Rental Income 15.70 - -
Sana Lifestyles Limited
Sales 35.09 2780 31.94
Reimbursement of expenses 0.25 - -
ShrastaDécor Private Limited
Sales 200.20 119.87 91.39
Purchases - - 0.27
Reimbursement of expenses 1.02 - -
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Particulars

As of and for the Fiscal

March 31, 2023

March 31, 2022

March 31, 2021

ABS Seating Private Limited

Sales 144.33 10319 9.39
Staras Seating Fivate Limited

Sales 155.25 144.96 8.59
Purchases - 0.03 061
b) Summary of other Related Party Transactions

Sass Kitchens

Sales - 2.30 1.90
Reimbursement of expenses - 0.07 0.10
Stanley Estates and Leisure

Sales 0.33 0.10 21.20
Reimbursement afxpenses 042 0.10 -
Purchases 0.18 0.35 -
Advertisement & Business Promotion expenses - - 0.10
Seating World

Sales 2.68 6.87 0.65
Purchases 27.37 764 0.34
Reimbursement of statutory payment - 0.3#4 -
Reimbursement Paid fexpenses 0.39 - -
Design Eight

Purchase 24.13 54.81 0.46
Sales - 1.53 0.39
Reimbursement of expenses 7.67 2018 0.18
Reimbursement paid for Statutory payments 2586 0.53 -
Design Eight Private Limited

Purchase 52.98 2085 2.27
Sales - 0.95 0.07
Reimbursement paid for Statutory payments - 0.81 -
Capital Advance 5.00 - -
Sunil Suresh

Salary / Perquisites 18.27 14.00 8.40
Dividend 51.52 16.80 -
Royalty 10.17 10.40 12.22
Sales 0.23 0.90 2.20
Shubha Sunil

Salary / Perquisites 19.54 15.10 8.30
Dividend 51.52 16.80 -
Sales - 30.00 10.70
Advance received - - 0.50
Sonakshi Sunil

Salary / Perquisites 0.24 0.60 0.30
Yusuf Merchant Abdullah

Salary /Perquisites 3.96 3.5 2.70
Rajesh Manghnani

Salary / Perquisites 1.80 1.80 161
Loan received during year 23.93 - -
Sharmila Manghnani

Salary / Perquisites 1.80 1.80 1.61
Loan received during year 23.2 - -
HaneetSingh Chawla

Salary / Perquisites 1.68 1.60 1.27
Suchit Kaur Chawla

Salary / Perquisites - - 0.38
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Particulars

As of and for the Fiscal

March 31, 2023

March 31, 2022

March 31, 2021

Rupinder Chawla

Salary / Perquisites

1.38 1.10

0.70

Kiran Bhanu Vuppalapati

Salary /Perquisites

- 6.20

5.20

Dividend

- 1.90

Aldous

Purchases

1.78 -

Saleem Khan

Salary / Perquisites

- 1.30

Advance for Salaries

0.40

Rajagopal Sethuraman

Salary / Perquisites

6.80

Pradeep Mishra

Salary / Perquisites

2.76 -

Dhanish Manghnani

Salary / Perquisites

1.80 0.60

Muniramaiah Chennampalli

Salary / Perquisites

2.70 2.70

Jithesh Bansal

Salary / Perquisites

0.11

Akash Shetty

Salary / Perquisites

112 0.10

Srinath Srinivasan

Director sitting fees

0.22 0.03

0.12

Sagarvasude Venkatesh Kamath

Director sitting fees

0.24 0.04

Vishal Verma

Director sitting fees

0.20 -

Girish Nandkarni

Director sitting fees

0.16 -

John Douglas Collier

Director sitting fees

0.12

Satish Chavva

Director sitting fees

- 0.04

0.12

Peruvamba Subramaniam Jagdish

Director sitting fees

- 0.04

0.12

Srikanth Murthy

Director sitting fees

- 0.04

0.12

For details of the r@HeraFtnandal Ipf@matiofi Rélated RastyaTcahsactionsn,pagBEse A
Issuances of Equity Shares made in the last one year foonsideration other than cash(excluding bonus issuance)

Our Company has not issued any Equity Shares for consideration other thamtbashne year preceding the date of this
Draft Red Herring Prospectus

Financing Arrangements

There have been no financing arrangements whereby the Promoters, members of the Promoter Group, our Directors,
their relatives have financed the purchase by any other person of securities of our Company (other than in the normal cot
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of the businessf the relevant financing entity) during a period of six months immediately preceding the date of filing of
this Draft Red Herring Prospectus.

Details of price at whichequity shareswere acquired in the last three yeargpreceding the date of this Draft Red
Herring Prospectus

Except as disclosed below, our Promoters, members of the Promoter Group, the Selling Sharehoffteas tavidgfs)
with nominee director rights or other rights have not acquiredegijty Sharesn the last three years precedihg date
of this Draft Red Herring Prospectus:

Sl. Name of the acquirer/ Date of acquisition| Number of equity | Face value] Cost of acquisition per
No. Shareholder shares acquired* (in )@ equity share (in )*
Promoter Selling Shareholders
1. Sunil Suresh June 23, 2023 4,964,442 2 Nil
2. Shubha Sunil June 23, 2023 4,964,438 2 Nil
Investor Selling Shareholder
3. Oman India Joint Investme| June 23, 2023 3,960,324 2 Nil
Fund IF
Individual Selling Shareholders
4. Kiran Bhanu Vuppalapati June 232023 556,242 2 Nil
5. Sridevi Venkata Vuppalapati June 23, 2023 90,602 2 Nil
Promoter Group(other than Promoters)
6. |SureshS | June 23, 2023 | 1,200 2] Nil

* As certified byN B T and CpChartered Accountants, pursuant to their certificate d&eptember 4, 2023

# Shareholders with special rights to nominateirector on our Board

Mllotment pursuant to bonus isswceof Equity Shares in the ratio 8fEquity Shares for evefyEquity Shares held by eligible shareholdasson the

record dateof our Company holding Equity Shares

@pursuant to a resolution passed by our Board on June 16, 2023 and a resolution passeStmreholders on June 19, 2023, each equity share of face
value of 710 each has been spl i tAcéomlihgly, the issuedusubscyibedSandcapaie g capifal offoar C@mpanyg |
was subdivided from 7,371,024 equiyh ar es of face value of 710 each to 36,855,120 equ

Weighted average price at whickequity shareswere acquired by our Promoters and the Selling Shareholders in the
one yearpreceding the date of this Draft Red Herring Pospectus

The weighted average price at whauity shareswvereacquired by our Promoters and the Selling Shareholders in the one
year preceding the date of tlsaft Red HerringProspectuss as follows

Name of theSelling Shareholder Number of equity shares| Weighted average price of acquisition peequity
acquired in the one yeal share (in )*
preceding the date heredf
Promoter Selling Shareholders
Sunil Suresh 4,964,447 Nil
Shubha Sunil 4,964,438 Nil
Investor SellingShareholder
Oman India Joint Investment Fund || | 3,960,324 Nil
Individual Selling Shareholders
Kiran Bhanu Vuppalapati 556,242 Nil
Sridevi Venkata Vuppalapati 90,602 Nil

*As certified byN B T and CpChartered Accountants, pursuant to their certificate d&egtember 4, 2023
Mllotment pursuant to bonus isswceof Equity Shares in the ratio 8fEquity Shares for evefyEquity Shares held by eligible shareholdasson the
record dateof our Compny holding Equity Shares

Weighted average cost of acquisition of all shares transacted in the lagghteenmonths

Period Weighted Average Cost of [Cap Pricei s 0 X0 Range of acquisition
Acquisition (in ) Weighted Average Cost o| price: Lowest Pricei
Acquisition” Highest Price
(in_)*
Last 18 months 350.00 [ q 350.00350.00

*As certified byN B T and CpChartered Accountants, pursuant to their certificate d&egtember 4, 2023
To beupdated in the Prospectus following finalisation of Cap Price, as per the finalised Price Band.
#Excluding Gift and Bonus transactions

Average cost of acquisition for ar Promoters and the Selling Shareholders

The average cost of acquisition per Equity Share acquired by our Promoters and the Selling Shareholders, as on the da
this Draft Red Herring Prospectus is:
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. Average cost ofacquisition per
Name Number of Equity Shares Equity Share (
Promoter Selling Shareholders
Sunil Suresh 17,375,547 3.05
Shubha Sunil 17,375,537 3.05
Investor Selling Shareholder
Oman India Joint Investment Fund I | 13,861,134 108.22
Individual Selling Shareholders
Kiran Bhanu Vuppalapati 1,946,847 5.73
Sridevi Venkata Vuppalapati 317,107 27.86

*As certified byN B T and CpChartered Accountants, pursuant to their certificate d&eptember 4, 2023

Details of pre-IPO placement

Our Companyn consultation with the Book Running Lead Managearay consider thEre PO Placement aduchEquity
Sharesas may be permitted under applicable ldwsanamounta g g r e g a t “00.@0 millign attitodiscretion, prior

to the filing of the Red Herring Prospectus with the RoC. If thelP@Placement is undertaken, the Fresh Issue size will
be reducedo the extent of such PO Placement, subject to the Offer constituting at [28%t of the postOffer paid

up Equity Share capital of our Company.
Split or Consolidation of equity shares in the last one year

Except as disclosed belowiroCompany has not undertaken a split or consolidation ofghity shares in the one year
preceding the date of this Draft Red Herring Prospectus.

Our Company has undertaken a spli7¢8371,024equity shares having face value 010 each t®6,855,12@quityshares
having face value of 2 each For further details, se@ Ca pi t a | i Nbtes tatoetCapitad StructuieShare capital

history of our Company (a) Equitysh ar e capag&m | o
Exemption from complying with any provisions of SEBI ICDR Regulations if any, granted by SEBI

Our Company has not made any application under Regulation 300(2) of the SEBI ICDR Regulations for seeking exempti
from strict compliance with any provisions of securities laws, as on the date of this BdaftéRing Prospectus.
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SECTION II: RISK FACTORS

An investment in our Equity Shares involves a high degree of risk. You should carefully consider all the information in th
Draft Red Herring Prospectus, including the risks and uncertainties descréded/ bbefore making an investment in our
Equity Shares. The risks described in this section are those that we consider to be the most significant to our busine
results of operations and financial condition as of the date of this Draft Red Herring Etaspe

The risks set out in this section may not be exhaustive and additional risks and uncertainties, not currently known to us
that we currently do not deem material, may arise or may become material in the future and may also adversely affect c
business, results of operations, cash flows and financial condition. If any or a combination of the following risks, or othe
risks that are not currently known or are not currently deemed material, actually occur, our business, results of operation
cash fows and financial condition could be adversely affected, the trading price of our Equity Shares could decline, an
investors may lose all or part of their investméntorder to obtain a complete understanding of our Company and our
business, prospectivevestors should read this section in conjunctionith ndustry Overvi ewo, fi
Regul ations and Policiesbo, AManagement 6s Discussion &
and ARest at elnantial moronbtio a ¢ ®© di2@ 47e 800, 320 and 235, respectively, as well as the
other financial and statistical information contained in this Draft Red Herring Prospectus. In making an investment
decision, prospective investors must rely on tleein examination of us and our business and the terms of the Offer
including the merits and risks involved.

Prospective investors should consult their tax, financial and legal advisors about the particular consequences of investi
in the Offer. Unless spdied or quantified in the relevant risk factors below, we are unable to quantify the financial or
other impact of any of the risks described in this section. Prospective investors should pay particular attention to the fa
that our Company is incorporati under the laws of India and is subject to a legal and regulatory environment which may
differ in certain respects from that of other countries. In making an investment decision, prospective investors must rely
their own examinations of us, our busiseand the terms of the Offer, including the merits and the risks involved.

This Draft Red Herring Prospectus also contains certain forwlaoking statements that involve assumptions, estimates
and uncertainties. Ouactual results could differ from tlse anticipated in these forwatdoking statements as a result of
certain factors, including the considerations described below and elsewhere in this Draft Red Herring Prospectus. Fc
further infor mdtoiokn ngs &d afi déremdarsd on page

Unless otherwise indicated, the financial information included herein is based oReatated Consolidated Financial

I nformation included in this Draft Red Herring Prospe
I nformati @50 WmlI epsagget he context otherwise requires, i
Companyo or fAour Companyo refers to Stanley Lifestyle

Unless otherwise indicated, industry and maudata used in this section has been derived from industry publications, in
particular, the report titlediDeep Dive into Luxury and SupBremium Furniture Industy d aSepgethbeR023 (the
fiRedSeer Repoit prepared and issued by RedSkEmagement Consulting Private Limited, pursuant to an engagement
letter dated April 11, 2023. The RedSeer Report has &eduasively commissioned and paid for by us in connection with
the Offer.The data included herein includes excerpts from the Red&part and may have beenaadered by us for the
purposes of presentationA copy of the RedSeerReport is available on the website of our Company at
https://www.stanleylifestyles.com/pdf/other/Industry%20Reportigdfess otherwise indicated, financiabperational,
industry and other related information derived from the RedSeer Report and included herein with respect to any particul:

year refers to such informati on f oirindusttynformatibnancladadtithis=i s c
Draft Red Herring Prospectus has been derived from an industry report commisaiahpdidby us for suclap ur pos e.
on page49. Al so see, AfCertain Conventions, Presentation

Presentatioi Indus ry and Mar keld. Dat ado on page
Internal Risks

‘H GR QRW RZQ WKH EUDQG QDPH 36WDQOH\" ZKLFK LV UHJLVWHUHG LQ
we have entered into the Assignment Deeds with Sunil Suresh, however, the trademarks are yet to be registered in ou
name. In the event thathe intellectual property rights to be assigned to us pursuant to the Assignment Deeds are not
registered in our name in a timely manner our business and financial condition could be adversely affected.

We depend on the brands includingeralia, A St anl ey Level Next 6, fAStanl ey B
and their brand equity for our business and operations. The trademarks and copyrights for our primary brands such

5

sTANLEY BoUTIAUE and are registeed in the name of one of our Promoters, Sunil Suresh in India, whereas the
STANLEY
trademarks application fc— tever vext — s pending for registration. The trademarks and copyrights associated with such

primary brands and other brands which are necessary for our busidespaations along with thentire worldwide
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rights, title and interest itherein together with any and dlhtellectualpropertyrights were perpetually and irrevocably
assigred, sold, andtransferredoo ur  Co nilpaasfeyred (PB ) p u r s uAasighmerit Deeds foean aggregate
consideration of 375 mil | i on,ThenThansteired iRiisinéces&bamy oup kusindss i n
and operations as on the date of this Draft Red Herring Prospethses.Transferred IP consists aftotal of (i) 138
STAI_\ILEX

trademarks of which, 29 trademarks includ== 2222 iStanl ey Vegan Leather o ar e

STANLEY S (i8S
to; and (ii) 31 copyrights, including for the primary brar— tever wext — | swwrenes— and M| \\/e cannot assure you
that we will be able to clear suchjebtions and successfully register the trademarks and copyrights forming part of the

objected Transferred IP in our name.

Pursuant to the Assignment Deeds, our Promoter has filed an application with the registry of trademarks for the perpet
assignmenof the Transferred IP in our name.

Under the Assignment Deedsne of our PromoteysSunil Suresh is permitted to use or file an application and seek

registrationf or any trademark, | ogo or wor k of arktorasapartadahisni n
other businesses which are not related to our business and operations. Further if either our Company or our Promote
desirous of undertaking a business usingthea d e mar k, tradename, servi cd enyadr k,

filing applications and seeking registration for any trademark, tradename, service mark, logo or artworks containin
fi St aoimlrespgct of a business which is currently not being undertaken by our Promoter or our Company, our Compal
or our Promoter (as the case may be) is required to pravibtice in writing of such an intention to the other, who shall
within 30 days from tl receipt of such notice, provide a confirmation in writing, whether or not it has already commenced
use or launched or ventured into sietsinessWe cannot assure you that we will be able to successfully commence any
new business ventures using the ¢rada me i For dunheredgtails, sefiHistory and Certain Corporate Matteiis

Other material agreemeni®n page213.

Further, we have applications pending for the registration for our trademarks and copyrights incitetiadja, AHarr

CoopéKar |l Hanso which wer e r ec eomtofloyr Promotepsanil 8ureshgursudnoto o u
trademark and copyright assignment deed dated March 1, 2023 beiweeasf our PromotersSunil Suresh and our
C o mp a Trgdenfafk and Copyright AssignmentDeedl0 ) . H o w gplieation madéfa registration of the mark
AAngel o Italiao under <classes 18, 20 and 2Mademarkhand h

Copyright Assignment Deeldis objected.

We rely on our trademarks and copyrights to protect our intellectual property, which is critical to our business. Th
protection of our intellectual property rights may require the expenditure of financial, managerial and operational.resource
We rely ona combination of laws and regulations and contractual restrictions to protect our intellectual property. Fo
instance, as per the franchise agreements entered into between our franchise partners and us, the franchise partners
indemnify us for use ofrademarks for unauthorized purposes. Despite our efforts to protect and enforce our proprietar
rights, unauthorized parties may use our trademarks or similar trademarks, copy aspects of our website images, featt
compilation and functionality or obtaiand use information that we consider as proprietary.

We do not have comprehensive registered protection for all of our brands in all jurisdictions in which we operate or ple
to operate. We cannot assure you that our pending trademark applicatiqgre@eékd to registration, and even registered
trademarks could be challenged by a third party including by way of revocation or invalidity actions. In addition, there
could be potential trademark ownership or infringement claims brought by owners ofigtitey including registered
trademarks, in our marks or marks similar to ours. Any such claims, brand dilution or consumer confusion related to o
brands could damage our reputation and brand identity and substantially harm our business, resultsoof apedra
financial condition.

Additionally, the process of obtaining intellectual property protection is expensive anddireeming, and the amount of
compensation for damages can be limited. Even if issued, trademarks may not adequately protelb¢ ctuairroperty,

as the legal standards relating to the validity, enforceability and scope of protection of trademark and other intellectt
property rights are applied on a cdsecase basis and it is generally difficult to predict the results ofitiggtion relating

to such matters. Any litigation, whether or not it is resolved in our favor, could result in significant expense toverand di
the efforts of our technical and management personnel, which may adversely affect our business, spsuitsorf and
financial condition.

One of our PromotersSunil Suresh has entered into a @xistence agreement with Stanley Furnitu@ompany, Incto
OLPLW DQG UHVWULFW WKH XVH RI WKH WHUP 36WDQOH\ diztg. AnyWreledtG H P L
or termination of the agreement may adversely affect our business and financial condition.

One of ar Promotes, Sunil Suresh has entered into asctstence agreement with Stanley Furniture Companydhated
December 15, 2015, undeich Sunil Surests h a | | l'imit and restrictStanlbye as ea
trademark in a composite manner (and not used as a s
respect of products made of or upholstered with auifiei natural leather and will further not use the tefi;i§ ANL EY 0
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or ASTANLEY FURNI TURE 6OunCompany has lay nvaly aflletien dateptenteér 4, 2028timated
Stanley Furniture Company, Inc. about the Assignment D&tide the ceexistence agreement does not include any
restriction on assignment and extends to the assigns of the parties, since no deed of assignment is executed by Sunil Si
in favour of our Company, our Company may not be able to enforce its riggatssa Stanley Furniture, Inc. under this
agreement.

Under the terms of the agreeme8tinil Suresthad withdrawn four trademark registratssand filed a request before the
trademarks registry to amend the description of goods for the trademark aqumiidiéed by Sunil SuresiwvhereasStanley
Furniture Company, Indhasagreed to nobbjecttoSu n i | Bseeohdsegistration of ma
so long as the term fAStanleyodo i s used as usaandmegspatianésn t
limited to only goods made of or upholstered with natural or imitation leather. Fustaeiey Furniture Company, Inc

also withdrew all existing oppositisriiled against trademark applications filed Bynil Surestand to not nitiate any

future legal action again§unil Surests ol el'y as it related to the use or r
l ong as the term AStanl eyo i s us ePdrsuansto the Assignment Deedst thec o
restricions against Sunil Suresh will now be transferred to our Company and our Company will be bound by all the
restrictions and obligations under theedstence agreement while enforcing the Transferred IP.

Our businesss highly dependent on the sale of sofas and recliners. Variations in demandarahgesin consumer
preference for our sofa and recliner products could have an adverse effect on our business, results of operations and
financial condition.

Our business is currdpthighly dependent on the sale of sofas and recliners. Our sale of sofas and recliners are depende
on a number of factors, and may decline as a result of increased competition, pricing pressures arising out of increas
raw material costs or fluctuats in the demand for or supply of our products and other factors outside our control. In
particular, our business is characterized by rapidly changing customer preferences and customization requirements.
results of operations are dependent on ouitgahd attract customers by anticipating and responding to such changes in

customer preferences, and modifyour existing sofa and recliner products in line with changes in customer demands and
preferences.

The table below provides details of the camition of the sale of various products to our revenue from operations:

Fiscals
2021 2022 2023
Product
Revenue Percentage of Revenue Percentage of Revenue Percentage of
Category ) . .
( mi | || Revenue from ( mi | | Revenue from ( mi | || Revenue from
Operations (%) Operations (%) Operations (%)
Sofas an
: 1,089.01 55.62Y% 1,648.1¢ 56.409 2,402.7 57.359
Recliners
Otherg? 868.7¢ 44.38Y% 1,273.9( 43.609 1,787.1 42.659
Total 1,957.8 100.00% 2,922.04 100.00% 4,189.9 100.00%

M Others includes Car Seat Cover, Bed, Mattress, Pillows, Puffiéeing Table, Dining Chair, Centre Table, Side Table, Console, Kitchen, Wardrobe
and other Cabinets; sale of traded goods and sale of raw materials.

If we are unable to anticipate and gauge customer preferences, or if we are unable to adapt togesnchéimely basis

or at all, we may lose or fail to attract customers, our sofa and recliner inventory may become obsolete and we may
subject to pricing pressure to sell such inventory at a discount. While we have not faced such issues thehe qaEsbe

no assurance that such instances will not occthiéfiuture, which in turn could adversely affect our business, results of
operations, financial condition and cash flows.

Failure to effectively promote or developV K H
performance and brand perception.

3 6 WhEe@dOdduld materially and adversely affect our business

We sell our products from which we derive al most al |
i mportant factor that affects a customerdés purchasin
market recognition andcceptance of h e A Shraachahdetlye @ulture and lifestyle associated with the brand, as well
as our ability to maintain and enhance the value and reputatiorhoé i Shiraad) $omeyob which may not be within

our control. To effectively promotih e A S tbeamd) we yeied to build and maintain the brand image by focusing on a
variety of promotional and marketing activities to promote brand awareness, as well as to increase brand presence in
markets in which we compete. The table below pravidar advertisement and business promotion expenses as a
percentage of our total expenses in relevant periods:
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Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023

A mo unt| Percentageof | Amo un t| Percentage of Amount Percentage of
million) Total Expenses million) Total Expenses million) Total Expenses
(%) (%) (%)
Advertisement 86.40 4.42%% 85.47 3.2% 196.46 5.18
and Business
Promotion

Many factors, some of which are beyond our control, may negatively imphceé A Shramdiinage and corporate
reputation if not properly managed. These factors include our ability to provide superior products and services to o
customers, successfultpnduct marketing and promotional activities, manage relationship with and among our customers
and business partners, and manage complaints and events of negative publicity, maintain positive perception of
Company, our peers aritle luxury furniture ndustry in general. Any actual or perceived deterioration of our service
quality, which is based on an array of factors including customer satisfaction, rate of complaint or rate of accident, cou
subject us to damages such as loss of important customgreiegative publicity against us, our products and services,
operations, directors, senior management, employees, business partners or our peers could adversely affect cust
perception ot h e A Shraady taesg damages to our corporate reputatidnresult in decreased demand for our
solutions and services. While we have not experienced any such major negative publicity in the past three years which
a material impact on our business, however, we cannot assure you that we will not facetareymédgiity going forward

as our operations increasé.h e A S tbraml lardyr@putation could also be adversely impacted by duplicates or
counterfeits passingff their products under the same brand name as us or whichtcbpg i Shranh Withoyto
permission. Any impact on our ability to continue to prontote e i Sbraadmoi aayysignificant damagetitch e A St an
brand image could materially and adversely affect our revenues and financial condition. If we are unable tahmwomote
fi St a mrane ynage and protect our corporate reputation, we may not be able to maintain and grow our customer ba
and our business and growth prospects may be adversely affected.

Any lack of requisite approvals, licenses or permits applicable to our businessatipn may have an adverse impact on
our business, financial condition and results of operations.

OQur operations are subject to extensive | ateyReguationg ov
and Policies in India , Government and Other Approvals a ®ther Regulatory and Statutory Disclosutes on p ag
200, 354and357, respectively. There is a risk that we may inadvertently fail to comply with such regulations, which could
lead to sanctions imposed by the relevauthorities. We are also subject to laws and regulations governing relationships
with employees, including as to minimum wages and maximum working hours, overtime, working conditions, hiring anc
termination of employees, contract labor, work permits, aamht@nance of regulatory and statutory records.

In addition, we are required to obtain and maintain several statutory and regulatory permits and approvals under cent
state and local rules in India, generally for carrying out our business. A majdtigysef approvals are granted for a limited
duration and require renewal. For instance, in states where our stores are located, we obtain registrations under
respective shops and establishment acts of those states, wherever enacted or in force.N&fetbitained a significant
number of approvals, licenses, registrations and permits from the relevant authvegities,in the process of applying for
certain fresh material licenses and registrations which we are required to be obtain such as libertsadfor one of our
stores. Furthermoreye have applied for certain material approvals such as

a. Our Company haapplied for certificate of registration as manufacturer, packer, or importer gfapkaged
commaodity for sale, distribution, or delivempnder the Legal Metrology Act, 2009, and the Legal Metrology (Packaged
Commodities), Rules, 2011, issued by the Department of Consumer Affairs, Ministry of Consumer Affairs, Food an
Public Distribution, vide application dated July 24, 2023.

b. SLL and SOSLhave applied for fire clearance certificate for their respective factories situakdcabnic City,
Bengaluruand Bommasandra Jigani Link Ro&kngalurufrom the office of the Chief Fire Officer, Bangaloxéde
two applications, both dated July 023

c. SRL has applied for siade license from the relevant municipal authority in Karnataka for one warehouse at Electronic
City, Bengaluru, vide application dated June 14, 2023.

d. SDPL has applied for a shops and establishments license for its registiéicedin Bengaluru, Karnatakaide
application datedugust 18, 2023

e. SDPL has applied for registration under the Contract Labour (Regulation and Abolition) Act, 1970, issuédbguhe
Department, Government of Telangana vide applications date@GuR023

f. SRL has applied for a trade license from the relevant municipal authority for one store at Mission Road, Bengalur
Karnatakavide application dated August 8, 2023

If we do not receive such approvals or are unable to renew the approvalsé@yananner, our business and operations
may be adversely affected.
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For further information on such approvals, including the approvals and registrations that we have applied for se
fiGovernment and Other Approvals o n 3Plalfgne fail to comply with he laws and regulations governing our
operations, or the consents and approvals granted to us, or fail to apply for and renew such approvals in a timely man
or at all, we may be involved and potentially even be held liable in, litigation or otheegdnogs, incur increased costs,

be subject to penalties, have our approvals and permits revoked or suffer a disruption in our operations, any of which co
adversely affect our business and results of operations. In addition, for the FOFO stores, luae&aactners are required

to maintain all the relevant approvals for operating the FOFO stores in their respective territories as set out imthe relev
franchise agreement. In the event, they are unable to maintain the appropriate licenses and apguaeal to operate

the FOFO Stores, it may directly impach e i Shraadnahdecgufil lead to store closures which have a material impact
on our business, and revenue from operations.

New laws and regulations may be enforced from time to timecfoire additional licenses and permits other than those we
currently have or provide additional requirements on the operation of our business. If the relevant governmental authorit
promulgate new laws and regulations that require additional appravidemses or provide additional requirements on

the operation of any part of our business and we are not able to obtain such approvals, licenses, permits or filings or ad
our business model to comply with such new laws in a timely manner, we cosijeet to penalties and operational
disruption and our financial condition and results of operations could be adversely affected.

We generated a substantial portion of our sales from our stores located in southern regions of India and any adverse
developnents affecting our operations in these regions could have an adverse impact on our revenue and results of
operations.

A substantial portion of oufic o mpany owned and €C@IOpasy obpsr a-bvhdddrfdo a n
franchiseeo p e r a t [EOFOO osrta@itoeated in the states Ahdhra PradesH arnatakaKerala, Tamil Nadu and
Telangana. Any materially adverse social, political or economic development, natural calamities, civil disruptions, G
changes in the policies of the states or Igoalernments in these states could adversely affect operations at our COCO anc
FOFO stores.

The table below sets forth details of our revenue from operations across geographies for the periods indicated:

State/Union Fiscal 2021 Fiscal 2022 Fiscal 2023
Territory /Region | Total Stores | Percentage of | Total Stores | Percentage of Total Stores Percentage of
Sales( Total Store Sales( Total Store Sales( mi Total Store
million) Sales (%) million) Sales (%) Sales (%)
Karnataka 1,328.58 67.86% 1,923.50 65.83% 2,602.88 62.12%
Tamil Nadu 111.18 5.68% 142.66 4.88% 173.78 4.15%
Kerala 29.83 1.52% 60.72 2.08% 90.38 2.16%
Andhra Pradesh - - 39.16 1.34% 57.88 1.38%
Telangana 115.93 5.92% 253.29 8.67% 520.05 12.41%
Maharashtra 207.05 10.58% 281.45 9.63% 396.84 9.47%
New Delhi 145.20 7.42% 185.03 6.33% 267.69 6.39%
Uttar Pradesh - - - - 18.63 0.44%
West Bengal 20.04 1.02% 36.23 1.24% 61.86 1.48%
Total 1,957.80 100.00% 2,922.04 100.00% 4,189.98 100.00%

Any adverse development could result in an adverse imgracur inability to meet inventory schedules which could
materially affect our business reputation within the industry in such states. Should our supply of products be disrupted
such states, we may not be able to procure an alternate source of sympigiuatts in time to meet the demands of our
customers in such states. Such disruption to supply would materially and adversely affect our business, profitability a
reputation in such states and thereby materially and adversely affecting our overabfuysiafitability and reputation.

We may continue to open more stores in such states while further expanding our presence in other states and regi
Existing and potential competitor6aur businesses may increase their focus on these states, atiitiheziuce our market
share in such states. For example, our competitors may intensify their efforts in these states to capture a largerenarket s
by launching aggressive promotional campaigns. Any adverse development that affects the performans®iesou
located in these states could have a material adverse effect on our business, financial condition and results of operatiol

Any delay, interruption, or reduction in the supply of key raw materials such as leather and wood required to
manufacture our products may adversely affect our business, results of operations, cash flows and financial condition.

Our operations are dependent on us having an uninterrupted and sufficient supply of key raw materials such as leatl
wood and metalmnge, amongst others. This is affected by factors beyond our control, such as shortages in supply of re
materials, interruptions affecting suppliers, operational and industrial relations, transportation difficulties, acoitlents ar
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natural disasters afféng suppliers, and introduction of new laws and regulations that may make access to these ra
materials more expensive.

The table below provides our cost of materials consumed as a percentage of our total expenses in relevant periods:

Particular Fiscd 2021 Fiscal 2022 Fiscal 2023
Amo unt| Percentageof | Amo unt| Percentage of Amount Percentage of
million) Total Expenses million) Total Expenses million) Total Expenses
(%) (%) (%)
Cost of Materials 902.00 46.14% 1,456.10 54.78% 2,042.55 53.86%
Consumed

A significant part of our raw materials used in the manufacture of our furniture, including leather which is the primary rav
material used in our products, which we import from suppliers located in Eukopeestrictions, eitherdm the Gol or

any state or provincial government or governmental authority, or from restrictions imposed by any other applicabl
authorized bilateral or multilateral organizations, on such imports from jurisdictions in which our principal suppliers are
located, may adversely affect our business, results of operations and pra¥pédetaie have not experienced the aforesaid
restrictions with respect to import of leather from Europe in the last three Fiscals, other than due to the restrictions
account of COVIDB19, we cannot assure that such instance will not arise in the future.

The table below provides our cost of imported materials as a percentage of our total expenses in relevant periods:

Particular Fiscal 2021 Fiscal 2022 Fiscal 2023
A mo unt| Percentageof | Amo un t| Percentage of Amount Percentage of
million) Total Expenses million) Total Expenses million) Total Expenses
(%) (%) (%)
Cost of Imported 710.40 36.34% 849.50 31.96% 1,109.67 29.26%
Materials

Further, we also sour@eportion of outeather requirements from suppliensd tannerielbcated in India and any adverse
action or order bgnyrelevantstategovernment to bacommercial use déather will impact our raw material requirements
and consequently may have an adverse impact on our business and results of operations.

In addition, we do not enter into lortigrm supply contracts with any of our raw material suppliers and typically source raw
materials from such thirgarty suppliers on purchase order basis. Pricing is typically negotiated for each purchase ordel
The absence obhgterm contracts at fixed prices exposes us to volatility in the prices of raw materials that we require an
we may be unable to pass these costs on to our customers, which may impact our results of operatibeisupiign to

our access to raw maials necessary for our operations could affect our profitability and ability to price our products and
services at a competitive price.

Further, if we cannot fully offset an increase in the prices of our products, we will experiencebngirs. The occurrence

of any such event may adversely affect our business, results of operations, cash flows and financial conditions. While
the past there have been instances of payment delays payable to our suppliers, however, such instane¢s iwgraatiu

of COVID-19 which did not result in any penalty or litigation. We cannot assure you that there will be no defaults or failure
to pay our suppliers in the future. If there are any defaults or failures to make any payments due to our thipglbers,

cause our suppliers to terminate their relationship with us, or resort to litigation to recover any amountsuftrea
situation, we cannot assure you that we will be able to obtain alternative suppliers on similar terms or on termke accepta
to us, and our business, financial condition and results of operations may be adversely affected. The financial ifistability
suppliers, labour problems experienced by suppliers, disruption in the transportation of the raw materials by supplie
including as a result of labour slowdowns, transport availability and cost, transport security, inflation and other operation
factors relating to suppliers are beyond our control. We cannot assure you that we will be able to continue to obtain adeqt
supplies of raw materials, in a timely manner, in the future.

We depend on limited suppliers for the supply of leather, one of our primary raw materials. The loss of one or more
such suppliers could adversely affect our business, results of operations, financial condition and cash flows.

We currently rely on limité foreign and domestic suppliers to provide leather, one of our primary raw materials.

The table below provides our cost of leather sourced as a percentage of our total cost of materials consumed in rele
periods:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Percentage of Percentage of
(IS Total Cost of Amount Total Cost of Amo u n Belceniageloi Total
( Material : Material il Cost of Materials
million) aterials ( mi aterials million) Consumed(%)
Consumed(%) Consumed(%)
Cost of leather 366.15 40.59% 516.88 35.50% 659.62 32.29%
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Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
Percentage of Percentage of
Am(o unt Total Cost of Amount Total Cost of Amount ngc;etrgf&zgﬂ;?stal
million) Materials ( mi Materials million) Consumed(%)
Consumed(%) Consumed(%)
Sourced from
Suppliers

The table below provides the total quantity of leather imported from owujmplier top three and top five suppliers:

Category Fiscal
2021 2022 2023
Quantity of Percentage of Quantity of Percentage of Quantity of Percentage of
leather total leather leather total leather leather total leather
sourced sourced sourced sourced sourced sourced
(in square (%) (in square feet) (%) (in square feet) (%)
feet)
Top Supplier 0.83 32.98% 0.89 38.51% 0.81 40.95%
Top Three 2.15 85.71% 1.93 83.71% 1.53 77.65%
Top Five 2.33 93.03% 2.22 95.52% 1.86 94.20%

While we have not experienced aychinstances in the past three years, however, the laggeadr more of our significant
suppliers or a reduction in the amount of leather we obtain from them could have an adverse effect on our business, res
of operations, financial condition and cash flows. Our reliance on a select group of suppliersawaynsirain our ability

to negotiate our arrangements, which may have an impact on our profit margins and financial performance. T}
deterioration of the financial condition or business prospects of these suppliers could reduce theto abdey our
requirements and accordingly result in a significant decrease in our revenues. Further, there can be no assurance that s
demand, capacity limitations or other problems experienced by our suppliers will not result in occasional shortages
delays in tleir supply of leather. If we experience a significant or prolonged shortage of leather from any of our suppliers
and we cannot procure leather from other sources, we will be unable to meet our production schedules which will advers
affect our sales amtistomer relations. Although we have not encountered any significant disruption to the supply of leathe
in the past, however, the operating restrictions/ lockdown consequent to outbreak of-C®yHddemic temporarily
affected our ability to source ldwdr. In the absence of lofigrm supply contracts, we cannot assure you that a particular
supplier will continue to supply leather to us that we currently source from them in the future. Any change in the supplyir
pattern of leather can adversely affegt business, results of operations, financial condition and cash flows.

If we are unable to effectively manage or expand our retail network and operations or pursue our growth strategy, our
new stores as well as our existing stores may not achieve opeaed level of profitability which may adversely affect
our business prospects, financial condition and results of operations.

We market and sell our products through our network of stores. Over the years, we have expanded our network of stc
and asof June 30, 2023, we operated GOCO stores and12FOFO stores ir22 cities acrossine States andJnion
Territories in India.

The table below provides details of our physical presence as of June 30, 2023:

Format As of March 31, As of June 30, 2023
2021 2022 2023

Stores |  Cities Stores | Cities Stores |  Cities Stores | Cities
Company Owned and Company Operated Stores
Stanley Level Next 3 1 4 2 5 3 5 3
Stanley Boutique 7 5 7 5 9 5 9 5
Sofas & More by 8 1 14 2 17 2 17 2
Stanley
Otherg? 1 1 2 2 3 2 3 2
Total (A) 19 5 27 5 34 5 34 5
Franchisee Owned Franchisee Operated Stores
Stanley Level Next - - 1 1 1 1 1 1
Stanley Boutique 3 3 3 3 4 3 4 3
Sofas & More by 3 3 9 9 15 15 16 16
Stanley
Total (B) 6 5 13 11 20 17 21 18
Total (A+B) 25 9 40 15 54 21 55 22

(1) Others include DesignEight and Stanley Personal stores.

We cannot assure you that current locations of stores operated by us will continue to be attractive or profitable
demographic patterns change, or as leases are renewed/extended on terms less favourable to us. Neighbourhoc
economic conditions whereup stores are located could decline in the future, thus resulting in reduced sales in those
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locations. Alternatively, neighbourhoods could continue to improve and escalate real estate prices, which may not
proportionate to the sales we are able to cauty In the event real estate prices increase or if we are unable to renew lease
agreements for our existing stores on terms favourable to us, such store locations may not be profitable for our busine
and we may be compelled to reassess the feasibilgych stores. For exampla,Fiscal 2021, we hadosed one store
located in Andheri, Mumbai, Maharashtra as the store wasasdy accessible to our customers as n@lbeing profitable

for us to operate.

Further, our future revenue growth depends upon the successful operation of our store locations, the efficiency of our sug
chain management systems and the successful management of our sales, marketing, and support and service teal
various states agss India where our customers are located. The expansion of our business may require that we establ
stores and manage businesses in widely disparate states with different statutory, legal and regulatory framework.

In addition, we may be affected bgnous factors inherent in carrying out business operations in several states in India,
such as coordinating and managing operations in several locations, including different political, economic and busine
conditions and labour laws and associated uairgits, exposure to different legal standards and enforcement mechanisms
and compliance with regulations; and difficulties in staffing and managing operations, including coordinating anc
interacting with our local representatives and business partndudlytaunderstandthe local business and regulatory
requirements. Any of these factors, alone or in combination, could materially and adversely affect our business, results
operations and financial condition and prospects.

We are reliant on ourcompanyowned company operated storéw a majority of our sales. Any disruptions to the
operations of these channels or limitations on our ability to expand and grow these channels may adversely affect our
sales, cash flow and profitability.

We believe that th growth in our sales, revenue from operations, profitability and brand awareness is a direct result ¢
increase irthe number obur retail stores.

The table below sets forth details of the revenue generated from sales for the periods indicated:

Fiscal

Store 2021 2022 2023
Category Revenue Percentage of Revenue Percentage of Revenue Percentage of
( mi | | Revenue from ( mi | | Revenue from ( mi | || Revenue from
Operations (%) Operations (%) Operations (%)
COCO 1,216.44 62.13% 1,759.45 60.21% 2,643.08 63.08%
FOFO 143.86 7.35% 258.88 8.86% 467.04 11.15%
Otherg? 597.49 30.52% 903.71 30.93% 1,079.87 25.77%
Total 1,957.80 100.00% 2,922.04 100.00% 4,189.98 100.00%

@ Other include revenue from operations generated from contract manufacturing, leather automotive interiors, other BaBdsalading of raw
materials.

In the future, we will depend upon the addition of new stores and the expansion of our network, to increase our sales volu
and profitability. Opening these stores will significantly increase our expenses and we may encounter problems in open
these newstores that would affect our profitability. Our ability to effectively lease real estate to open new retail stores
depends on the availability of real estate that meets our criteria for traffic, square foottyanmies, lease economics,
demographicsand other factors. In addition, we may not be able to open or profitably operate new stores in existing
adjacent, or new locations due to market saturation and/or other macro conditions. We cannot assure you that we will
able to timely open and opegabur newstoresor that any such expansion will be profitable.

Further, our sales derived from franchisee stores depend on our ability to retain existing and attract new franchisees
terms acceptable to uBypically, under our franchisee agreements, the franchisees are responsiftier falia, securing

all statutory and regulatory approvals, insurance, achieving the annual sales targets as mentioned in the relevant agree
and for establishing and maintaining, at their own expense, a bookkeeping, accounting and record keepirfgosystem.

further i nf ormation on our QurBusinedd Busiress ®perattonsgretai Opdaratons s e e
Franchisee Owned and Franchisee Operated StoBrfef summary of our typical franchisee agreemento n 19ba g e

Further, under our franchisegraements, the franchisee is granted exclusively for a particular statdeatitory.
Franchisees are typically required to open a specified number of stores in a time frame, and failure to do so results
forfeiture of the fees which are typically pdigl such franchisees at the time of signing the agreemérile we have not
experienced, any instances of any of our franchisees terminating their relationship in the last thoegogeattes being

paid by them by failing to open specified numbestaires in a time frameave cannot assure you that suiestances will

not happen in the futurer that our franchisees will not eniato agreements with our competitors to retail their products,
including in breach of any necompete or nosolicitation obligations on them. We may not be able to renew the
arrangements with these franchisees upon expiry on terms that are commercigalale to us, or at all. We cannot
assure you that such third parties shall fulfil their obligations under such agreements entirely, or at all, shall not brea
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certain terms of their arrangements with us, including with respect to payment obligatiqpradityr standards. We may
have to invoke indemnities or initiate litigation in respect of any breach by our franchisees, and such litigation ebuld dive
the attention of our management from our operations, and be decided against us, which may affeersely lausiness,
financial condition and results of operations, though there is no such litigation at present. Further, if we fail tosoaintain
relationships with our existing franchisees or are unable to attract new franchisees, or if we elenintiete¢he
relationships with one or more of our franchisees as a result of their breach of our agreements, our ability to efféctively s
our products in a given region could be negatively impacted, adversely affecting our results of operationsl amadpean

in that particular region. In addition, while our franchisee agreements do includecampate clause for any new business
that may be competition with that of us, however, some of the franchisee patitepperate existing furniture stores
which may compete with our business and in the event such franchisee partners does not provide sufficient attention towze
growing our business, our results of operations may be severally impacted. Our inability to find suitable replacements m
adversely Hect our business, results of operations and prospects.

We rely on our partners who are minority shareholders in certain of our Subsidiaries.

As of June 30, 2023, all of olOCO stores are operated by our Subsidiaries. Certain minority stadge inf our
Subsidiariesnamely, ASPLish el d by t Partnedso parWe egerfdéiral |y rely on suf
where we do not have much presence or braedgnitionand tap their network to access potential high net worth
individuals, who are our main target segment. We cannot assure you that such Partners will continue to be associated
the relevant Subsidiary or maintain their shareholding or contribute towardgiopal expenses required to manage our
stores. While we have in the past acquingdority stake of our partners in our subsidiary Sana Lifestyles, however, we
cannot assure you that we will continue to do seABPL.

If we fail to maintain our relatizships with our Partners, our ability to effectively sell our products in a given region could
be negatively impacted, adversely affecting our results of operations and brand image in that particul&uréggonin

the event of any dispute between @ompany and the relevant Partner could impact the operation of our stores or result
in potential store closures which in turn could have an adverse impact on our financial condition and results of operatiol

Our business is dependent on our manufactugi facilities and we are subject to certain risks in our manufacturing
processes. Any unscheduled, unplanned or prolonged disruption of our manufacturing operations could materially and
adversely affect our business, financial condition, cash flows andutessof operations.

We operate two manufacturing facilities located at Electronic City, Bengaluru, Karnataka and Bommasandra Jigani Lir
Road, Bengaluru Karnataka, respectivdly. particular, we are dependent on our manufacturing facility located at
Electronic City, Bengaluru, Karnatalsince it isdedicated to producing our bespoke products.

Our business is dependent on our ability to efficiently manage our manufacturing facilities and the operational risk
associated with it, including those beyond ceasonable control. Any unscheduled, unplanned or prolonged disruption of
our manufacturing operations, including on account of power failure, fire, mechanical failure of equipment, performanc
below expected levels of output or efficiency, obsolescammeavailability of adequate labour or disagreements with our
workforce, lockouts, earthquakes and other natural disasters, industrial accidents, any significant social, political ¢
economic disturbances or infectious disease outbreaks, could redat®lityito meet the conditions of our contracts and
adversely affect sales and revenues from operations in such fiscal period. In addition, we depend on third parties
equipment and services required for our machinery in our manufacturing facditiesrftinuing operations. Disruptions

in our manufacturing operations could delay production or require us to temporarily or permanently cease operations at
manufacturing facilities and require us to incur additional expenditure to attempt to nstightdisruption. Further, since

we provide customized product offerings to our customers, any disruption of our manufacturing operations will also hax
a material impact on our retail operations.

If any other industrial accident, loss of human life mvionmental damage were to occur we could be subject to significant
penalties, other actionable claims and, in some instances, criminal prosecution. In addition to adversely affecting c
reputation, any such accidents may result in a loss of propertypadiruption in our manufacturing operations entirely,
levy of fines, penalties or compensation and/or adverse action against our employees, officers or management, which r
have a material adverse effect on our business operations and financiahpader Further, any significant malfunction

or breakdown of our equipment or machinery, may involve significant repair and maintenance costs and cause delay:s
our operations. While there have been no such instances of breakdown or equipment failwsevaialoility of adequate
labour or disagreements with our workforce or latks in the last three Fiscals, we cannot assure you that such instances
my not happen in future. In addition, we may be subject to manufacturing disruptions in case of avgchotr by us of
applicable regulatory approvals until such regulatory issues are resolved.

We are dependent on thirgarty transportation providers for the supply of raw materials.

Our success depends on the uninterrupted supply and transportatien\vafrious raw materials, especialiypod and

leather, required in the manufacture of our products and supply of our products to our customers, or intermediate delive
points, that are subject to various uncertainties and risks. We transport our raw materials and our finished produdts outbo
by road. We rely on our suppliers, to deliver our raw materials while we use our own fleet of leased vehicles to deliver o

34



14.

15.

finished products ordered from our COCO stores to our customers. For our FOFO Stores, last mile delivery is borne by 1
relevant fanchisee partner.

Transportation strikes may have an adverse effect on supplies and deliveries to and from our customers and suppliers
addition, raw materials and products may be lost or damaged in transit for various reasons including occurrence of accide
or naturaldisasters. There may alsodeelay in delivery of raw materials and products which may also affect our business
and results of operation negatively. We have in the past faced situations where goods were damaged during transit fi
Italy to India for whch we claimed insurance. A failure to maintain a continuous supply of raw materials or to deliver our
products to our customers in an efficient and reliable manner could have a material and adverse effect on our busine
financial condition and results operations. Any recompense received from insurers orlarty transportation providers

may be insufficient to cover the cost of any delays and will not repair damage to our relationships with our affecte
customers. We may also be affected by an irseréafuel costs, as it will have a corresponding impact on freight charges.
This could require us to expend considerable resources in addressing our distribution requirements, including by way
absorbing these excess freight charges to maintain oumgsetice, which could adversely affect our results of operations
and profitability, or passing these charges on to our customers, which could adversely affect demand for our products ¢
our business.

The premises of albf our COCOstoresare leased. Ifwe fail to renew these leases on competitive terms or if we are
unable tomanageour lease rental costs, our results of operations would be materially and adversely affected.

As all of ourCOCOstores are on leased premises, we are exposedrtatket conditions of the retail rental market. Most

of our lease agreements for our stores contain an early termination clause that permits us to terminate the lease agree
early for the reasons specified therein. While we have renewal options fboatlleases for our stores, we typically need

to renegotiate the terms of renewal with the lessor, who may insist on a significant modification to the terms and conditio
of the lease agreement. If a lease agreement is renewed at a rate substamigalthrduigthe existing rate, or if any existing
favorable terms granted by the lessor are not extended, we must determine whether it is desirable to renew on such mod
terms. While there have been no such instances in the past, if we are unable tieasasvior our stores on acceptable
terms or at all, we will have to close or relocate the relevant stores, which would eliminate the sales that thoseldtores wo
have contributed to our revenues during the period of closure and could subject usatiorramd other costs and risks.
This is applicable even when some of our lease agreements do not have an option for renewal and new agreements ha
be entered intde are subject to a loek provision some of our leases which may restrict our aliditierminate such
leases, including in the event the location of the leased premises is no longer profitable.

Further, certain of our lease agreements include provisions specifying fixed increases in rental payments over the respec
terms of the leasagreements. While these provisions have been negotiated and are specified in the lease agreement, t
will increase our costs of operation and therefore may materially and adversely affect our results of operation if we are r
able to pass on the incieal costs to our customers.

As part of our store onboarding process, we may enter into letters of intent and submit deposits to the relevant owners
the properties where a new store will be located. The letters of intent are typically followed bytaelédfase agreement

in the form of a lease deed or leave and license agreement being entered into between parties. In the event defini
agreements are not entered into within a specified time period, the letters of intent may lapse unless extenagteWe
delayed or be unable to enter a definitive lease agreement with respect to a specific site for various reasons, some of w
are beyond our control. Further, in the event such letters of intent lapse or are terminated, we may have to ideattfy alte
store locations for which we expend significant time and resources.

In addition, any regulatorynedmo mpl i ance by the | essor or us or adver
ownership rights to such properties, may entail significesntigtions to our operations, especially if we are forced to vacate
the leased space following such developments. For example, one of our COCO store located at Marathahalli, Bengalt
Karnataka has been closed since February 2023 due to default onttbtpaidandlord to repay its lender as a result of
which the financial institution has seized the property, which has resulted us to experience loss of sales as wefigas incurt
expenses such as employee cost. As on the date of this Draft Red Hevspgdius, the store is not operational.

If our sales do not increase in line with our rent and costs, including setup and interior design costs, our profitabilit
business, results of operations, financial condition and cash flows could be adverstdyl affe

Our funding requirements and the proposed deployment of Net Proceeds are not appraised by any bank financial
institution, or any other independent agencgnd we have not entered into definitive agreements in relation to the objects
of our Offer, which may affect our business and results of operations. Further, the schedule of the implementation of
the Objects for which funds are being raised in the Offes,subject to risk of unanticipated delays in implementation
and cost overruns.

We intend to use the Net Proceeds of the Fresh Issue portion of this Offer towarge ijliture for opening new stores
under t heStdnleyrLeval Nest, StafileyBoutiquéd adaf dis & Mo rthroughycertdin Sulbsidiarigsd
(i) expenditure for opening anchor stotégough certain Subsidiarie6ii) expenditure for renovation of existing stores
undert h e f o rStadey lsevebNeat,Stafiley Boutique a Boths &More by Stanléghrough certain Subsidiaries
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(iv) funding the capital expenditure requirements for purchase of new machinery and equipment by our Company a
SOSL (our Material Subsidiary), and (v) general corporate purposdesasbed nObjicts of the Offéer o n 8%oh g e
this DraftRed Herring Prospectushe objects of the Offer have not been appraised by any agency. Whilst a monitoring
agency will be appointed, for monitoring utilization of the Net Proceeds, the proposed utilzfaet Proceeds is based

on current conditions, our business plans and internal management estimates and is subject to changes in exte
circumstances or costs, or in other financial condition, business or strategy, as discussed further belovin Feletien,

to the capital expenditure requirements of our Compa@SL pur Material Subsidiagyfor purchase of new machinery

and equipment hat are being funded from the Net Pr@paseoitse, 0
Offed o n 8p Bagesl on the competitive nature of our industry, we may have to revise our business plan and/
management estimates from time to time and consequently our funding requirements may also change. According
prospective investors in th@f f er wi | | need to rely wupon our managem
Proceeds. Our internal management estimates may exceed fair market value or the value that would have been deterrr
by third party appraisals, which may require usaschedule or reallocate capital expenditure and may have an adverse
impact on our business, financial condition, results of operations and cash flows.

Various risks and uncertainties, such as economic trends and business requirements, competitipe,lasdsed as
general factors affecting our results of operations, financial condition and access to capital and including thosi set fortt
this section, may limit or delay our efforts to use the Net Proceeds to achieve profitable growth in our. Busiostiagly,

use of the Net Proceeds for other purposes identified by our management may not result in actual growth of our busine
increased profitability or an increase in the value of our business and your investment.

Further, certairinformation contained in this Draft Red Herring Prospectus, such as our funding requirements and ou
intended use of the proceeds of the Offer, in addition to not being appraised by any bank, financial institution oreagency
based on management estinsad®d internal management information systems and our business plan. We may also hav
to revise our funding estimates, future projects and the estimated commencement and completion dates of our future pl
depending on future contingencies and eventdudirtg, among others: changes in laws and regulations; competition;
receipt of statutory and regulatory approvals and permits; the ability of third parties to complete their services @ sched
and on budget; delays, cost overruns or modifications tduture projects; commencement of new projects and new
initiatives; and changes in our business plans due to prevailing economic conditions. Accordingly, the schedule of t
implementation of the projects for which funds are being raised in the Offehjecsto risk of unanticipated delays in
implementation and cost overruns. As a consequence of any increased costs, our actual deployment of funds may be hi
than our management estimates and may cause an additional burden on our finance plan, afsxhiels, our business,
financial condition, results of operations and cash flows could be materially and adversely impacted.

Any variation in the utilization of the Net Proceeds would be subject to certain compliance requirements, including prior
shaUHKROGHUVY DSSURYDO :KLOH RXU &RPSDQ\ ZLOO UHFHLYH SURFHHC
from the Offer for Sale.

We propose to utilize the Net Proceedstowdilds x pendi t ur e f or openi ng StardewlLeget o r «
Nexb ,Stafiley Boutigue a®af s & Mo r throughycertgin Subsidiarigé) expenditure for opening anchor
stores through certain Subsidiaries; @Qpenditure for renovation of existing stores urtddr e f o rStamaldy fvelo f ¥
Nexb ,Stariley Boutigue a $oths &More by Stanléyhrough certain Subsidiarigv) funding the capital expenditure
requirements for purchase of new machinery and equipment by our Compa®®8hdur Material Subsidiady and (v)
general corprate purposes o r  d e t @bjedtsofthe Oftde ofin 87pThagptanned use of the Net Proceeds is based
on current conditions and is subject to changes in external circumstances, costs, other financial conditions or busin
strategies. The deplayent of the Net Proceeds is based on management estimates, current circumstances of our busine
prevailing market conditions and has not been appraised by any bank, financial institution or other independent party. Thi
estimates may be inaccurate, ame may require additional funds to implement the purposes of the Offer. Accordingly, at
this stage, we cannot determine with any certainty if we will require the Net Proceeds to meet any other expenditure
fund any exigencies arising out of the competittnvironment, business conditions, economic conditions or other factors
beyond our control. Any delay in our schedule of implementation may cause us to incur additional costs. Such time a
cost overruns may adversely impact our business, financialtmmdiesults of operations and cash flows. In accordance
with Sections 13(8) and 27 of the Companies Act, 2013, we cannot undertake any variation in the utilization of the N
Proceeds or in the terms of any contract as disclosed in this Draft Red Herdsgectus without obtaining the

Sharehol dersé6é approval through a speci al resolution.
variation in the disclosed utilization of the Net Proceeds, we may not be able to obtain the 8harel®ld appr o\
ti mely manner, or at all. Any delay or inability in o

or operations.

In light of these factors, we may not be able to undertake variation of objects of the @fferainy unutilized proceeds of

the Offer, if any, or vary the terms of any contract referred to in this Draft Red Herring Prospectus, even if such variatic
is in our interest. This may restrict our ability to respond to any change in our businessaalfit@ndition by redeploying

the unutilized portion of the Net Proceeds, if any, or varying the terms of any contract, which may adversely affect ot
business and results of operations.
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In addition to the Fresh Issue from which our Company will receieeeeds, the Offer includes an Offer for Sajethe

Selling Shareholders. Our Selling Shareholders will receive the entire proceeds from the Offer for Sale (after deducti
applicable Offer Expenses) and our Company will not receive any part opsuohc e e d s . For Obpects her
oftheOffed o n 8h age

There have been certain instances of roompliances, including with respect to certain regulatory filings for corporate
actions taken by our Company in the past. Consequently, we neagubject to regulatory actions and penalties for any
such noncompliance and our business, financial condition and reputation may be adversely affected.

There have been certain instances of lapses such as delajiingpand factual errors in our goorate records, in relation

to certain corporate actions taken by our Company in the past. Consequently, we may be subject to regulatory actions
penalties for any such nasompliance and our business, financial condition and reputation may be agaéesskd. This

may subject us to regulatory actions and/or penalties which may adversely affect our business, financial condition, a
reputation. For instanceye have made an application for adjudication, due tofiliog of e-form MGT-14 within the
stipulated time period for a special resolution passed on April 1, 2018, for SOSL availing a loan from our Company, wit
the relevant Registrar of CompaniEso r f ur t her Outsfamdingrhéidgaiion and MasegaeDevelopments o n
page349. Additionally, our Companyad filed three adjudication applications, each dated August 11, 2023, with the RoC
for contravention under Sections 454 and 460 of the Companies Act, 2013 for omission in filing of ForaigtME@Hin

the stipulated time piod, for board resolutions dated (a) May 20, 2019, for the purposes of availing a credit facility for
online payments up to 0.5 million; (b) September 27
(c) December 16, 2019, ftine purposes of reduction in the remuneration of two directors of our Company, Sunil Suresh
and Shubha SunilThere have been instances of delays in relation to convening of the annual general memimg of
Companyand certain of our Subsidiaries (namebRL, SOSL, and SSPL) beyond the prescribed time, in respect of the
financial year ended March 31, 2020ur Company and the aforementioned subsidiaries had filed petitions for
compounding of the offencender Section 441, read with Sections 96, of the @omes Act, 2013 before the relevant
regional director and paid the respective compounding fees and filed the relevant forms with the concerned registrar tows
closure of the regulatory proceedings.

There are outstanding legal proceedings involving osy Subsidiaries, our Directors and our Promoters. Any adverse
outcome in such proceedings may have an adverse impact on our reputation, business, financial condition, results of
operations and cash flows.

There are outstanding legal proceedings involving us, our Subsidiaries, our Directors and our Promoters. These proceed
are pending at different levels of adjudication befmrerts, tribunals and statutory, regulatory and other judicial authorities.
We cannot assure you that the currently outstanding legal proceedings will be decided favorably or that no further liabilit
will arise from these claims in the futurBhe amounts involved in these proceedings have been summarized to the extent
ascertainald and quantifiable.

A summary of outstanding legal proceedings involving our Company, our Subsidiaries, our Directors and our Promote
as on the date of this Draft Red Herring Prospectus is provided below.

Name of Entity Criminal Tax proceedings| Statutory or Disciplinary Material civil Aggregate
proceedings regulatory actions by the litigations amount
proceedings | SEBI or Stock involved ( in
Exchanges million)*
against our
Promoters
Company
By our Company Nil Nil Nil Nil Nil Not Applicable
Against our Nil 8 6 Nil 1 65.98
Company
Directors®
By the Directors Nil Nil Nil Nil Nil Not Applicable|
Against the Nil Nil Nil Nil Nil 32.20
Directors
Promoters
By the Promoter: Nil Nil Nil Nil Nil Not Applicable|
Against the Nil Nil Nil Nil Nil 31.86
Promoters
Subsidiaries
By the Nil Nil Nil Nil Nil Not Applicable|
Subsidiaries
Against the Nil 6 5 Nil Nil 10.08
Subsidiaries

“Includes Promoters
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* To the extent quantifiable

None of our Group Companies are currently party to any periidigafions which would have a material impact on our
Company.

Further, as a consumer facing business, we also receive customer complaints on various fHatforstsnce, complaints

from consumers regarding the quality of leather being used forrceraiuctsWhile these are not currently outstanding
litigation, we cannot assure you that they will not be in the future. Further, we also cannot assure you that any ef these
going matters will be settled in favour of our Company, Promoters, DirestoBibsidiaries, respectively, or that no
additional liability will arise out of these proceedings. Further, we cannot assure you that there will be no new legal ar
regulatory proceedings involving our Company, Promoter, Subsidiaries and DirectorfuituteeAn adverse outcome in

any such proceedings may have an adverse effect on our business, financial position, prospects, results of operations
our reputation and divert the time and aQutsending Litigationo f ¢
and Material Developmerds o n 349.a g e

Non-compliance with existing or changes to environmental, health and safety, labour laws and other applicable
regulations by us may adversely affect our business, financial condition, results of operations and cash flows.

Our operations, such asanufacturing activities, are subject to extensive laws and government regulations, including in
relation to safety, health and environmental protection. We are also subject to the laws and regulations governi
relationships with employees in areas sugshmenimum wages, maximum working hours, overtime, working conditions,
hiring and termination of employees, contract labour, work permits, maintenance of regulatory and statutory records a
making periodic payments. [eyRegulationstamdeolicigs mindia mat2(padvg.e p |l
may fail to comply with such regulations, which could lead to enforced shutdowns and other sanctions imposed by tl
relevant authorities. We may become involved or liable in litigation or other procsenfiogr increased costs or penalties,
have our approvals and permits revoked or suffer a disruption in our operations, any of which could adversely affect o
business and results of operations.

We have incurred and expect to continue incurring costsdmpliance with all applicable environmental, health and
safety, and labour laws and regulations. We cannot assure you that we will be able to comply with all applicab
environmental, health, safety and labour laws and regulations or the terms andesdiany consents or permits in the
future or that such compliance will not result in a curtailment of production or a material increase in the costs of ot
production and operations. We may, in future, be held liable for any regulatory lapses ammptiances and incur
increased costs or be subject to penalties, which are not covered by the insurance we currently carry. Any of the above |
adversely affect our business, financial condition, results of operations and cash flows.

In addition, we argequired to obtain and maintain a number of statutory and regulatory permits and approvals unde
central, state and local government rules in India, generally for carrying out our business. If we do not receive su
approvals or are not able to renew tppravals in a timely manner, our business and operations may be adversely affected
For further i nf oAnmpéatkiobrequisitpdpmovalseliceaseseor germits applicable to our business
operation may have an adverse impact on our busjriessicial condition and results of operatians o n 2 a g e

A portion of our revenue from operations is generated from certain of our corporate customers. In the event such
corporate customers do not continue to outsource manufacturing or avail our sesyi our sales, cash flows and
profitability may be adversely affected.

We undertake contract manufacturing for repetitive production for variousmatitinal home furnishing players. Further,
we are engaged by a large automobile company tolegdfter automotive interiors.

The table below provides the details of our revenue from operations from contract manufacturing and automotive interic
in the relevant period:

Category Fiscal
2021 2022 2023
Revenue from Percentage Revenue from Percentage Revenue from Percentage
Operations from Revenue Operations from Revenue Operations from Revenue
of Operations of Operations of Operations

( mi | (%) ( mi | (%) ( mi | (%)
Contract 207.07 10.58% 403.59 13.81% 465.17| 11.10%
Manufacturing
Leather 294.71 15.05% 479.71 16.42% 503.65| 12.02%
Automotive
Interiors
Total 501.78] 25.63% 883.30 30.23% 968.83 23.12%
A customer6s decision to outsource is affected by it:

sales to our corporate customers is also dependent on their business position and financial health. However, we cal
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assure you thatur corporate customers will continue to use our contract manufacturing facilities or our leather automotive
interiors services which could impact our future growth and our sales and operating results may suffer.

If we are unable to establish and maintain an effective internal controls and compliance system, our business and
reputation could be adversely affected.

We are responsible for establishing and maintaining adequate internal measures commensurasizeigmtheomplexity

of operations. Our internal audit functions make an evaluation of the adequacy and effectiveness of internal systems or
ongoing basis so that our operations adhere to our policies, compliance requirements and internal guidelines. \
periodically test and update our internal processes and systems and there have been no past material instances of failt
maintain effective internal controls and compliance system. However, we are exposed to operational risks arising from t
potentid inadequacy or failure of internal processes or systems, and our actions may not be sufficient to ensure effecti
internal checks and balances in all circumstanEesther, our Statutory Auditors have highlighted potential dgk
management override obntrol and revenue recorded in incorrect period due to multiple sales terms with the customers i
their presentation to the audit committee for Fiscal 2023 in their usual course of audit which we should monitor.

We take reasonable steps to maintainrappate procedures for compliance and disclosure and to maintain effective
internal controls over our financial reporting so that we produce reliable financial reports and prevent financial frauc
Additionally, we have an external party to conduct pedadiernal audits and provide its reportaior Board. Wemay
alsobesubjected to periodical audit and inspections by external regulatory and other agencies in the course of applicati
of grants, and the renewal of licences, permits, and accreditafismsks evolve and develop, internal controls must be
reviewed on an ongoing basis. Maintaining such internal controls requires human diligence and compliance and is theref
subject to lapses in judgment and failures that result from human error. gg®slen judgment or failures that result from
human error can affect the accuracy of our financial reporting, resulting in a loss of investor confidence and a decline
the price of our equity shares.

Further, our operations are subject to -@etiruptin laws and regulations. We participate in collaborations and
relationships with third parties whose actions could potentially subject us to liability under these laws or otherdocal ant
corruption laws. If we are not in compliance with applicable-eotiuption laws, we may be subject to criminal and civil
penalties, disgorgement and other sanctions and remedial measures, and legal expenses, which could have an ad
impact on our business, financial condition, results of operations and liquidity.ik&eamy investigation of any potential
violations of anticorruption laws by the relevant authorities could also have an adverse impact on our business ar
reputation.

As we continue to grow, there can be no assurance that there will be no instancesafhpliances with statutory
requirements, which may subject us to regulatory action, including monetary penalties, which may adversely affect o
business and reputation.

Any failure in our quality control processesas well as product liability and weanty claims and legal proceedings, if
WKH TXDOLW\ RI RXU SURGXFWYV GRHV QrRayV h&/el ahvdd\rRisd)effeat dmoRrFodsihess, H [
results of operations and financial condition.

Our products may contain quality issuesuodetected errors or defects, especially when first introduced or when new
products are developed, resulting from manufacturing defects. We set internal quality standamigledicated quality
control teams perform quality control processes for raveri@s such as timber and leathers, and the final products before
they |l eave our manufacturing faciliti es QunBodinesdBusingssr e g
Operations- Quality Controb o n 192.a g e

However, giverthe high volume of raw materials and scale of production, we are not able to inspect every single item, ar
may rely instead on selective methods such as sampling. We cannot assure you that our quality standards will be adh
to, and if they are not, thaur quality control processes and inspections will accurately detect all deficiencies in the quality
of our products at all times before such products reach the customers. Our standard warranty on our products is betw
one to 10 years on various compots. We have, from time to time, due to quality defects, exchanged or accepted returns
of products sold to our customers in accordance with our exchange and returnsipdheyevent the quality of our
products is not in accordance with our standardsuo products are defective, our customers may return our products, we
may be required to recall or exchange such products at additional cost to us and our reputation may be impacted.

We cannot assure you that we will not experience any material priahitty claims in the future or that we will not

incur significant costs to defend any such claims. Product liability claims, successful or otherwise, may adversely affe
our reputation, brand image and sales. Our inability to avoid or defend prahilityliclaims may adversely affect our
business, results of operations and financial condition. While there have been no such major instances of product liabi
claims in the past, we cannot assure you that going forward we will not experience angrodhjot warranty claims.

In addition, material quality issues can expose us to product liability or recall claims in the event that our protiucts fail
meet the required quality standards, or are alleged to cause harm to customers. We face the risk of legal proceedings
produd liability claims being brought against us by various entities including consumers, and government agencies ft
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various reasons including for defective products sold. Should any new developments arise, such as a change in Indian
or rulings against uby appellate courts, tribunals or other gtasiicial authorities, we may need to make provisions in
our financial statements, which could increase our expenses and our current liabilities. We cannot assure you that we
not experience any material piuect liability losses or product recalls in the future or that we will not incur significant costs
to defend any such claims, which could have an adverse effect on our business, financial condition or results of operatic
A product recall or a productability claim may also adversely affect our reputation and brand image, as well as entail
significant costs in excess of our available insurance coverage, which may adversely affect our reputation, business
results of operations.

We provide product arranties and, if our product warranty obligations are significantly in excess of our reserves, our
business, financial condition and results of operations could be materially and adversely affected.

We provide warranties on various components of ourymtsd ranging fronone year to 10 yeardepending on the product

and subject to various limitationkn Fiscal 2021, 2022 and 202Bepr ovi si on f or wab8mialnltii ers,
9. 80 mi | l2.B88milionarasgectivelytowards product warranties givelWe estimate warranty reserves, based in
part upon historical warranty costs, as a proportion of sales by product line. We also consider various other reles;ant fact
including our stateghroductwarranty and proceduress part of the evaluation of our warranty liability. As the warranty
issues may arise later in the life cycle of a product, we continue to review these estimates on a regular basis and cons
adjustments to these estimates based on actual experienparednto historical estimates. Estimating the required
warranty reserves involves a high level of judgment, especially as many of our products are at a relatively early stage
their product life cycles. We cannot assure you that our warranty reserVée waidlequate for all warranty claims that
arise. Although we have experience regarding warranty claims on our products, warranty obligations in excess of o
reserves could have a material adverse effect on our business, financial condition and i@seltgions.
We have not incurred certain requireghortions of our profts WRzZDUGY FRUSRUDWH VRFLDO |
requirements under the Companies Act 2013.

The Companies Act 2013 stipulates the requirement of formulation of a corporateespmaisibility policy and mandates

our Board of Directors to ensure that our Company spends, in each Fiscal, at least two percent ofethe avel
net profits of our Company during the three immediately preceding Fiscalsgcdrdance with its CSR policy. In
Fiscal2021, 2022 and 2023while our Company has made profits and accordingly allocated certain portion of such
profits towards CSR activities formulated under our CSR policy, our Company has not incuresfuthiée portion of the
expenditure towards such activities in Fis2@P1, 2022 and 2023 he following table sets forth the details with respect

to the gross amount required to be spent, amount approved by the Board and total amount spent tow& ds tivéi €S

in the years indicated

Particulars March 31, 2021 March 31, 2022 March 31, 2023
Gross amount required to be spent 6.10 3.55 3.30
during the)year (
Amount spent during the year:

(1) Construction / Acquisition of any - - -
asset (Promotion of education al
prevention of child labo() m) |

(2) On purposes other tharl)( above 1.78 0.71 0.55
(National Employment Enhanceme
Mission and free food tamigrant
workers, PM Care fund) m) |

Details related to spent / unspent obligation

(1) Construction / Acquisition of any - - -

asset m) Il lion

(2) Unspent
- Ongoing( m) I lion - - 2.75
- Other than(__million) 4.32 2.84 -

OurCompany has transferred 4 . 3 2 inFiscal 20R1g 2022 and 2@2&3f8ngpemni | |

CSR Accoundwith a bank

We may be subject tinposition of notices or penalties under the Companies Act, 2013 from the Ministry air@ep
Affairs, Government of India for nenompliance in relation to our CSR expenditure, which could adversely affect our
reputation and business.

If we are unable to anticipate and respond to changes in market demands, fashion trends and customer preferences in
a timely and effective manneand maintain an optimal level of inventorgnd cash our business, results of operations,
cash flows andinancial condition may be adversely affected.

Our results of operations are dependent on our ability to anticipate, gauge and respond to changes in the market den
and customer preference for luxury furniture, develop new products, or modify oungexifferings in line with these
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changesThe demand for luxury furniture fluctuates according to changes in customer preference dictated, in part, k
fashion. To the extent, we misjudge the market for our products or are unable to offer new produdify @umexisting
products in line with changes in fashion trends, our sales may get adversely afféetady not successfully anticipate

and respond to changes or recoup the costs of responding to these changes. If we are unable to do so, demand fo
products may decline, we may lose, or fail to attract customers, we may be unable to maintain an optimal level of invento
our inventory may become obsolete and we may be subject to pricing pressure to sell our inventory and provide our servi
at a dscount which could have an adverse effect on our business, results of operations and prospectsve-hether,
recently | aunche8tanley Personal ftoao max p asndraendi di v e ricludeEhando u r
crafted shoes, bags anther lifestyle products. We cannot assure you that we will be successful in replicating the succes
that we achieve in other format stores in these new format stores and any other format stores that we may launch in fut

An optimal level of inventorys important to our business as it allows us to respond to customer demand effectively and tc
maintain a full range of products required to sell and service customers. The table below sets forth details of cert
parameters as of the dates indicated:

Particulars As of March 31,
2021 2022 2023

I nventory ( mi 952.91 1,181.70 1,213.87
Tot al Current A 2,095.44 2,298.26 2,269.61
Inventory as a percentage of To

Curont Xssets (ﬁ’% ) g 45.48% 51.42% 53.48%
Inventory Turnover Rati® 1.07 1.35 1.71
Inventory Day&) - 270 214
Trade Payable Dafs - 99 81
Trade Receivable Da{s - 21 15
Cash Conversion CydR - 192 148

“Not included as the comparative period figure underA8ifor Fiscal 2020 / as on March 31, 2020 are not available.

Notes:

1. Inventory Turnover Ratio is calculated as cost of goods sold / average inventory

2. Inventory Days is calculated as 365 divided ¢yst of goods sold / average inventory). Cost of goods sold is the sum of Cost of materials consumed,
Purchases of stoeik-trade and Change in inventories

3. Trade Payable Days is calculated as 365 divided by (total purchase of raw material and stock iretrachge trade payables).

4. Trade Receivables Days is calculated as 365 divided by (Revenue from operations / average trade receivables).

5. Cash Conversion Cycle is sum of Trade Receivable Days and Inventory Days as reduced by Trade Payable Days

While we aim to avoid undestocking and ovestocking, our estimates and forecasts may not always be accurate. If we
fail to accurately forecast customer demand, we may experience excess inventory levels or a shortage of products avail
for sale. If weunderstock inventory, our ability to meet customer demand may be impaired. If westoeosrinventory,

our capital requirements may increase and we may incur additional financing costs. Any unsold-otilizetkinventory

may have to be sold at a dismt or discarded, potentially leading to losses. We cannot assure you that we will be able tc
sell surplus stock in a timely manner, or at all, which in turn may adversely affect our business, results of operations a
financial condition.

We engagein foreign currency transactions, which expose us to adverse fluctuations in foreign exchange rates.
Fluctuations in the exchange rate between the Rupee and other currencies may adversely affect our operating results.

We import certain of our raw materials, including leather and various machineries involved in our operations. Although w
closely follow our exposure to foreign currencies and selectively enter into hedging transactions in an attempt to reduce
risks of currency fluctuations, these activities are not always sufficient to protect us against incurring potential losses
currencies fluctuate significantly or in the absence of hedginglivii's. had a f or ei gn 40.8miliamn c y
42.43mil | i o n22.88milion, respectively in Fiscal 2021, 2022 and 2023, respectiaety our foreign currency

exposure in Fiscal 2023 was unheddedaddition, the policies of the RBI may also change from time to time, which may
limit our ability to effectvely hedge our foreign currency exposures and may have an adverse effect on our results c
operations and cash flow&ny amounts spent to hedge the risks to our business due to fluctuations in currencies may nc
adequately hedge against any losses weridae to such fluctuations. There is no assurance that we will be able to reduce
our foreign currency risk exposure, through the hedging transactions we have already entered into or will enter into, in
effective manner, at reasonable costs, or at all.

Our past performance may not be indicative of our future growth. An inability to effectively manage our growth and
expansion may have a material adverse effect on our business prospects and future financial performance.

We have experienced stable growtrer the past three Fiscals. Our revenue from operations has increased at’'adfAGR
46.2% fr om 1,957.80 million in Fiscal 2021 to 4,18
that our growth strategy will be successful or that we will be able to continue to expand further, or at the same rate.

The success of ouukiness will depend greatly on our ability to effectively implement our business and growth strategy.
Our ability to achieve our growth strategies will be subject to a range of factors, including our ability to identify market
opportunities and demands the industry, introduce new products, compete with existing companies in our markets,
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consistently exercise effective quality control, hire and train qualified personnel to upsell or cross sell our prodycts. Mat
of these factors are beyond our control #mete is no assurance that we will succeed in implementing our strategies. We
may face increased risks when we enter new product markets in India, and may find it more difficult to hire, train and reta
qualified employees in new regions. Accordinglyr cesults of operations for subsequent periods may not be comparable

to our performance prior to the discontinuatiorsales done through our website.

Our business growth could strain our managerial, operational and financial resources. Our abiligge fat@re growth

will depend on our ability to continue to implement and improve operational, financial and management informatior
systems on a timely basis and to expand, train, motivate and manage our workforce. There can be no assurance tha
persanel, systems, procedures and controls will be adequate to support our future growth. Failure to effectively mana
our expansion may lead to increased costs and reduced profitability and may adversely affect our growth prospects. (
inability to manage ar business and implement our growth strategy could have a material adverse effect on our busines
financial condition and profitability.

"CAGR is calculated as (Ending Value / Beginning Value) ~ (1 / Number of Yelars)

Our insurance coverage may hbe sufficient or adequate to cover our losses or liabilities. If we suffer a large uninsured
loss or if we suffer an insured loss that significantly exceeds our insurance coverage, our financial condition and results
of operations may be adversely affedt

Our insurance covers, amongst others, marine cargo turnover policy, commercial general liability insurance, asset insura
policy, directorsdé and officersé insurance policy, p
insurane policy, business package insurance policy, contractors all risk policy, group personal accident policy and burgla
insurance policy. Our insurance may not be adequate to completely cover any or all of our risks and liabilities. There ¢
be no assurandeat any claim under the insurance policies maintained by us whilbberedfully, in part or on time, or

that we have taken out sufficient insurance to cover all our lo€sesinsurance cover on the total assets (excluding
intangible assetgoodwill, right of use asseesn d def erred t ax ass et3s153.04mdlioncahd Ma r
181.40% of the total assets (excluding intangible assgisdwill, right of use assetsd deferred tax assets) as of March

31, 2023.0ur inability tomaintain adequate insurance cover in connection with our business could adversely affect ou
operations and profitability. To the extent that we suffer loss or damage as a result of events for which we are not insur
or for which we did not obtain or rmgain insurance, or which is not covered by insurance, exceeds our insurance coverag
or where our insurance claims are rejected, the loss would have to be borne by us and our results of operations, finar
performance and cash flows could be advera#bcted.

We have in the past entered into related party transactions and may continue to do so in the future, which may potentially
involve conflicts of interest with the equity shareholders.

We have entered into certain transactions with relatedepar the past, including with our Promoters and from time to
ti me, we may enter into related party transactions i
length basis, in accordance with the Companies Zxt3and other appligble regulations pertaining to the evaluation and
approval of such transactions and have not been prejudicial to the interests of our Company. While we believe that all
ourrelategp arty transactions have been alsoapproved by the Audit Cammitteer m:
of our Board (including whether such transactions ar
transactions, we could not have achieved more favorable terms than the existing ones.

All related party transactions that we may enter into gissing will be subject to an approval by our Audit Committee,
Board, or Shareholders, as required under the Companig8®@and the SEBI Listing Regulations. Such related party
transactions in the futurer @any other future transactions may potentially involve conflicts of interest which may be
detrimental to the interest of our Company and we cannot assure you that such transactions, individually or in the aggreg
will always be in the best interestsmfr minority shareholders and will not have an adverse effect on our business, financial
condition, results of operations, cash flows and prospects.

For further Bummaryointhe Gffer Documerwmmary of Related Parfiransactiond  a Redtated
Consolidated Financial Information Details of Related PartiésNote380 o n 2 and264srespectively.

We havecontingentliabilities and our financial condition could be adversely affected if any of these contingent liabilities
materializes.

As of March 31, 2023, our contingent liabilities that have not been accounted forRegteted Consolidated Financial
Information,as per Ind AS 37 Provisions, Contingent Liabilities and Contingent Assets, were as follows

Particulars As of
March 31, 2023

( millio
(i) Atria mall casé) 26.34
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Particulars As of
March 31, 2023

( millio
(i) Income tax (relating to disallowance of expenses / deductexpense claimed an
adjustmentsy 1.12
(i) Others (relating to consumer complaints and other matters) 1.80
(iv) Goods and service tax (relating to goods and service tax on sale or purchase of g
services) 7.88
(v) Capital Account contract with Interiocraft Private Limifd 2.68
Total 39.82

Notes:

(1) M/S Alif Enterprisesind others hve fileda suit against us for nepayment of rent, hoarding and other maintenance charges for the afzcated
in AAtria Mall o wihnilionhWeshave filedh tosintet aainT agaidsh M/S. Alif Enterprisasd otherdor loss suffered due to
poor maintenance in AAtria Mallo.
(2) An order under section 201(1) and 201A of the Income Tax 9&t,Has been received invoking provisiomder sectior2(22)(e) of Income Tax
Act, 1961 treating intercompany t r h4Dmiliooandwerhave appealed aghiasetimesaine byiremittidge n
2 0 %, 0.28million under dspute. In Fiscal 2022, the appeal has been allowed in our favour and subsequent to the year end, we have appliet
for a r@2Bmilod. of ~
(3 Asumof 2. 68 million under |itigation presentl y Iboeapi@raecourit\dmteatct withi st r
I nteriocraft Thermanagement ofournCorhpany i3 of the opinion that the case would be settled favorably and hence there is ni
necessity to provide for any anticipated liability.

If a significant portion ofliese liabilities materialize, it could have an adverse effect on our business, financial condition
and results of operations. In the event that any of these contingent liabilities materialize, our results of operations, ce
flows and financial condition ay be adversely affected. The contingent liability amounts disclosed in the Restated
Consolidated Financial Information represent estimates and assumptions of our management based on advice received.
contingent liabilities have arisen in the normal rseuof our business. If, for any reason, these contingent liabilities
materialize, it may adversely affect our cash flows and financial condition. For further information on our contingen
liabilities as per Ind AS 3% Provisions, Contingent Liabilitesnad Cont i n g e nRestated €andolidated s e
Financial Informationi Note390 o n 3Q6a g e

We have inthis Draft Red Herring Prospectus included certain NeBAAP Measures and certain other industry
measures related to our operations and financial performance. These-B&AP Measures and industry measures may
vary from any standard methodology that is applicaldcross the industry, and therefore may not be comparable with
financial or industry related statistical information of similar nomenclature computed and presented by other companies.

Certain NonRGAAP Measures and certain other industry measures mglagiour operations and financial performance
have been included in this Draft Red Herring Prospectus. We compute and disclose s@hAoMeasures and such
other industry related statistical information relating to our operations and financial perermsmwe consider such
information to be useful measures of our business and financial performance, and because such measures are frequ
used by securities analysts, investors and others to evaluate the operational performance of companies dmngaged ir
furniture industry, many of which provide such NGMAP Measures and other industry related statistical and operational
information. Such supplemental financial and operational information is therefore of limited utility as an analytical tool
and invegors are cautioned against considering such information either in isolation or as a substitute for an analysis of c
audited financial statements as reported under applicable accounting standards disclosed elsewhere in this Draft |
Herring Prospectus.

These NorGAAP Measures and such other industry related statistical and other information relating to our operations ar
financial performance may not be computed on the basis of any standard methodology that is applicable to the industry
are not meases of operating performance or liquidity defined by generally accepted accounting principles, and therefor
may not be comparable to financial measures and industry related statistical information of similar nomenclature that m
be computedand presented ot her competitors i n OtmedFinancial IRformatidnWNont h e r
GAAPFinancialMeasureé o n 3]8a g e

Our ability to pay dividends ithefuture will depend on our earnings, financial condition, working capital requirements,
capital expenditures and restrictive covenants of our financing arrangements.

The declaration and payment of dividends, if any is recommendedriBoard and approved ur Shareholders, at their
discretion, subject to the provisions of the Articles of Association and other applicable law, including the Companies Ac
While we have declared dividends in the pdstyé can be no assurance that wallghay any dividend in the future or
dividend payoutOur ability to pay dividends in the future will depend on our earnings, financial condition, cash flows,
working capital requirements, capital expenditure and restrictive covenants of our finananggearents. In addition, our
ability to pay dividends may be impacted by a number of factors, including restrictive covenants under the loan or financil
agreements our Company may enter into to finance our fund requirements for our business dctitéties of our
dividend policy, the dividend, if any, will depend on a number of internal factors and external factors,int@ichlja,
include, (i) profits earned during the year; (ii) capital expenditure requirementsfiti@ihcial requirements forusiness
expansion, diversificatigracquisitionsof new businessesiv) liquidity position; (v) cost of borrowings and outstanding
borrowings; Vi) state of the economgnd capital market&nd (vii) statutory restrictions. There can be no assurance that
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we will be able to pay dividends in the futuv®e may decide to retain all of our earningginance the development and
expansion of our business and, therefore, may not declare dividendsEquity Shares.

The audit report by oustatutory auditorson Special Purpose Consolidated Ind AS Financial Statemessat and for
the Financial Year 2021 haprovided a matter of emphasfaragraphs.

Our Statutory Auditors have included the following Emphasis of Matters:
As at and for theyear ended March 31, 2021

fiwe draw attention tdNote 2.1 to the Special Purpose Consolidated Ind AS Financial Statements, which describes the
purpose and basis of preparation. The Special Purpose Consolidated Ind AS Financial Statements have been preparec
the Company solely for the purpose of preparation of thatext consolidated financial information as required under the
Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018 as amenc
from time to time (the "ICDR Regulations") in relation to the proposed ipitialic offering of the Company and to comply
with the SEBI Communication. As a result, the Special Purpose Consolidated Ind AS Financial Statements may not
suitable for any another purpose and are not financial statements prepared pursuant to argmreqgts under Section

129 of the Companies Act, 2013, as amended. The Special Purpose Consolidated Ind AS Financial Statements cannc
referred to or distributed or included in any offering document or used for any other purpose except with our pent con

in writing. Our report is intended solely for the purpose of preparation of the restated consolidated financial information
and to comply with SEBI Communication and is not to be used, referred to or distributed for any other purpose withot
our prior written consent.

Our opinion is not modified in respect of this matier.

There can be no assurance that our audit reports for any future periods will not contain qualifications, emphasis of matt
or other observations which could affect our resultsperations.

Some of our leaselicense agreements have not been registered as required under the Registration Act, 1908.
Consequently, we may experience business disruption, which could adversely affect our business, financial condition
and result ofoperations

Some of our lease/ license agreements have not been registered in terms of the Registration Act, 1908. Unregiste
documents that are required to be registered under the Registration Act, 1908 may not be produced for enforcement be
a cout of law until the registration charges and any penalties as per the applicable state registration laws and applica
stamp duty are paid on such documents. Further, this may affect our ability to renew such agreements or result in us be
required to ater into new agreements for those properties and, consequently, we may experience business disruption, wh
could adversely affect our business, financial condition and result of oper&tiotiger, some of the lease agreements or
deeds have expired the ordinary course of business and we are currently involved in negotiation for the renewal of thes
arrangements. If alternative premises are not available at the same or similar costs, sizes or locations in a timely man
our business, financial conitin, cash flows and results of operations may be adversely affected.

Our inability to meet our obligations, including financial and other covenants under our debt financing arrangements
could adversely affect our business, financial condition, result®pérations and cash flows.

Our financing agreements generally include various conditions and covenants that require us to obtain lender consents ¢
or intimate the respective lender prior to carrying out certain activities and entering into certain transactions such as |
effecing any change in Companybs capital structur e; (b)
(c) appointment of various intermediaries (including investment banks, escrow collection banks, public issue account ban
and refund banks) aratlvisors; or (davailing any credit facility or accommodation from any bank or financial institution

Our financing arrangements are secured by way of (i) first pari passu charge by way of hypothecation on present and fut
goods, book debts and all ettmoveable assets; (ii) second pari passu charge by way of mortgage on immovable propertie
and all other movable asselis case of auto loans, security is created by way of hypothecation of the underlying.vehicle
While there have been no past instarafdsreach of financial and other covenants under our debt financing arrangements,
any such breach or failure in the future to comply with covenants and obligations under our financing arrangements cot
result in our lenders taking actions against us.

Breaches of our financing arrangements, including the aforementioned terms and conditions, in the future may result in |
termination of the relevant credit facilities, levy of penal interest, having to immediately repay our borrowings, anc
enforcement ofexcurity. We may be restricted from obtaining alternative financing by the terms of our existing or future
debt instruments. Any acceleration of amounts due under our facilities may also trigger cross default provisions under
other financing agreementdny of these circumstances could adversely affect our business, credit ratings, prospects
results of operations and financial condition. Moreover, any such action initiated by our lenders could adversely affect tl
price of the Equity Shares.
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We may regire financing to support our further developments or adapt to changes in business conditions, but we may
not be able to obtain additional financing on favorable terms or at all.

We will continue to incur significant expenditure in maintaining and grgveiar existing operations. We cannot assure
you that we will have sufficient capital for our current operations, any future expansion plans that we may have and o
ability to complete such expansion plans. We may need to raise additional capital itutbedapending on business
conditions, and our growth strategy. The factors that would require us to raise additional capital could include futu
acquisitions; business growth beyond what our current balance sheet can sustain; additional capitatmégjirmposed
due to changes in the regulatory regime or new guidelines; significant depletion in our existing capital base due to unus
operating losses; unforeseen events beyond our control, including an outbreak of infectious diseases such as-the CO\
19 pandemic. The actual amount and timing of future financing may depend on several factors, among others, new busir
opportunities, opportunities for inorganic growth, regulatory changes, economic conditions, technological changes al
market developmeés. As of March 31, 2021, March 31, 2022 and March 31, 2023;apital employed (calculatedths
sum oftotal equity, currentborrowings,non-currentborrowings,currentleasdiabilities, non-currentleasdiabilities and
as reduced bgoodwill on consolidationintangible assets atgtangible assets under developmentw a s 2,716.
3,3ni8.I0i on and 3, 6 7 Furtbel, asmam July 3102623, the ®tal putstanding/uask dpan
(including interest accrued till such datbat was availed by one of our Subsidiary, Shrasta Decor Private Limited, from
its related parties was 48.14 million, which have
2023.

Our sources of additional funding, if required, may include the incurrence of debt or the issue of equity or debt securiti
or a combination of both. Our ability to arrange financing and the costs of capital of such financing are dependent «
numerous dctors, including general economic and capital market conditions, credit availability from banks, investor
confidence, the continued success of our operations and other laws that are conducive to our raising capital in this man
In particular, the costind availability of capital, among other factors, depend on our credit r@etgils of our credit
ratings are set forth below:

Rating Instrument Previous Credit Rating Current Credit Rating
Agency
ICRA Long term: Funebasedracilities [ICRA]A-(Stable) Upgraded to [ICRA]JA(Stable)
Limited Short term: Norfund based [ICRA]JA2+ Upgraded to [ICRAJAL
Long term / Short term: Unallocated [ICRA]A -(Stable) / [ICRAJA2+ Upgraded to [ICRA]JA(Stable) /
[ICRAJAL

Our inability to obtain such credit rating in a timely manner or anyavailability of credit ratings, or poor ratings, or any
downgrade in our ratings may increase borrowing costs and constrain our access to capital and lending markets. In addif
nonavailability of credit ratings could increase the possibility of additional terms and conditions being added to any ne
or replacement financing arrangements. If we decide to meet our capital requirements through debt financing, our inter
and debt repanent obligations will increase, which could have a significant effect on our profitability and cash flows and
we may be subject to additional covenants, which could limit our ability to access cash flows from operations. Further, v
may be subject to cetin restrictive covenant&urther, our Promoters may be required to extend personal guarantees for
raising such debt. If we are unable to raise adequate capital in a timely manner and on acceptable terms, or at all,
business, results of operationsstedlows and financial condition could be adversely affected.

We cannot assure you that we will be able to raise adequate additional capital in the future on terms favorable to us o
all. If adequate capital is not available to us as required forumindss and growth, our ability to fund our operations, take
advantage of opportunities, implement any expansion or acquisition plans, or respond to competitive pressures could
significantly limited.If we are unable to raise adequate capital in a yim&nner and on acceptable terms, or at all, our
business, results of operations, financial condition and cash flows could be adversely affected.

Failure to successfully implement our business strategy, effectively respond to changes in market dynamics an
satisfactorily meet customer demand will cause our future financial results to suffer.

We are making significant investments and other decisions in connection with odetongusiness strategy including

our ability to expand our product portfolio a®ll as enter into new segments. We also aim to expand our geographical
presence by establishing stores in new geographies domestically as well in international markets to reach a wider netw
of customers and locations, which would allow us to tapemerging markets with a demand for our products.

Such initiatives and enhancements may require us to make significant capital expenditures. Additionally, in developing o
business strategy, we make certain assumptions including, but not limited to, those related to customer demand
preferences, compidon landscape and the economy in India and globally; and actual market, economic and othe
conditions may be different from our assumptions. As technology, customer behavior and market conditions continue
evolve, it is important that we maintain tredevance of h e A Shraachahdesgndce offerings to our customers. If we
are not able to successfully implement our business strategy and effectively respond to changes in market dynamics,
future financial results will suffer. We have also ineatr and may continue to incur, increased operating expenses in
connection with certain changes to our business strategy.
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In addition, we make planning and spending decisions, including procurement commitments, personnel needs and ot
resourcerequirements based on our estimate of customer demand. In particular, we may potentially experience capac
and resource shortages in fulfilling customer orders during peak seasons of consumption. Failure to meet customer derr
in a timely fashion or all will adversely affect our competitive position, financial condition and results of operations.

We are subject to risks associated with expansion into new geographic regions.

Expansion into new geographic regions subjects us to various challenfiegingpthose relating to our lack of familiarity

with the culture, local laws and regulations and economic conditions, language barriers, difficulties in staffing an
managing such operations, and the lack of brand recognition and reputation in such fegridnstance, we intend to
expand our retail operations in the Middle East and the South East Asia to address luxury furniture requirements of hig
net worth individuals. The risks involved in entering new geographic markets and expanding operatides, higher

than expected, and we may face significant competition in such markets.

By expanding into new geographical regions, we could be subject to additional risks associated with establishing a
conducting operations, including:

x lack of resourcesraequisite skill sets to comply with internal controls or manage an increased compliance burden o
potential liability associated with operating in multiple countries;

x compliance with a wide range of laws, regulations and practices, including uncestasgbciated with changes in

laws, regulations and practices and their interpretation;

foreign ownership constraints and uncertainties with new local business partners;

local preferences and service requirements; fluctuations in foreign currency excheasy

inability to effectively enforce contractual or legal rights and adverse tax consequences;

stringent as well as differing labour and other regulations;

differing domestic and foreign customs, tariffs and taxes;

exposure to expropriation or other government actions;

changes in geopolitical conditions and diplomatic relations;

other political, economic and social instability; and

foreign exchange controégulations, including restriction on remittance of funds or repatriation of profits from one

country to other, levying of withholding taxes on remittance/ repatriation.

X X X X X X X X X

By expanding into new geographical regions, we may be exposed to significanylatditould lose some or all of our
investment in such regions, as a result of which our business, financial condition and results of operations couldye adver:
affected.

Competition in theluxury furniture market, in particular, sofas may create prssres of pricing and market share that
may adversely affect our business, prospects, results of operations, cash flows, and financial condition.

The luxury andsuperpremium furniture market in India is highly competitive and segmented,beith unbranded and
branded players competing for market share. Other than local players like us, there are many European brands prese
in the luxury and supgremium furniture industrywho design and manufacture and then import their productsndia
(Source: RedSeer Repprin order to compete effectively, we must maintaitn e A Shramchadnceoyrdreputation for

high quality luxury and premium products; respond to rapidly changing market demands on the basis of brand image, sty
performane and quality; and offer our customers a wide variety of high quality luxury and premium products at competitive
prices.

We believe thatite purchasing decisions of consumers are highly subjective and can be influenced by many factors, su
as pricing, band image, customer service, retail experiences, social media presence, marketing programs and prod
offerings and features. Some of our competitors enjoy competitive advantages, including greater brand recognition &
greater financial resources for cpetitive activities, such as sales, marketing and strategic acquisitions. Our competitors
may enter into business combinations or alliances that strengthen their competitive positions or prevent us from taki
advantage of such combinations or alliances: €@mpetitors may also be able to respond more quickly and effectively
than we can to new or changing opportunities, standards or consumer preferences.

We cannot assure you thae will be able to successfully compete within our industry in the eveng ikea reduction in
import duty which may encourage more foreign players to enter into India and hence, our products may not be attractive
our target customers.

Our failure to compete effectively, including any delay in responding to changes imdtlstry and market, together with

increased spending on advertising, may affect the competitiveness of our products, which may result in a decline in c
revenues and profitability.
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Our manufacturing facilities are dependent on adequate and uninterrupted supply of power and fuel. Any shortage or
disruption in electricity or fuel supply may lead to disruption in operations, higher operating cost and consequent decline
in our operatingmargins.

Our production operations require adequate supply of power and fuel, the shortageavrifadility of which may
adversely affect our operations. The table below sets forth details relating to our expenses on power and fuel asea percer
of our total expenses in relevant periods:

Particulars Fiscal 2021 Fiscal 2022 Fiscal 2023
A mo unt| Percentageof | Amo un t| Percentage of Amount Percentage of
million) Total Expenses million) Total Expenses million) Total Expenses
(%) (%) (%)
Power and Fuel 26.62 1.36% 36.15 1.36% 52.02 1.37%

We source most of our electricity requirements from the local body and our own diesel generator sets. Inadequate electric
diesel for our generators could result in interruption or suspension of our production operations. In particular, aapsignifi
increase in cost of diesel/fuel could result in unanticipated increase in production cost. Any failure on our part to obta
alternate sources of electricity or fuel, in a timely manner, and at an acceptable cost, may cause a slowdown or interrup
to ou production process and have an adverse effect on our business, financial condition and results of operations. Furt|
the recent increase in the prices of fuel and electricity may result in an increase in our electricity and fuel expdnses wh
may havdncrease our operating cost in general and may have an adverse impact on our business, financial condition
results of operations.

Our operations are reliant on our technology infrastructure and platform, and any failure to continue to improve and
effectively utilize our technology infrastructure and platform or fully monetize and realize the benefits from new
technologies could harm our business operations, reputation, financial condition and prospects.

Technology is an integral part of our busimeperations. While we have been continuously enhancing our technology
infrastructure, we may not be able to continue to improve our technology capabilities and develop new technologies
meet the future needs of our business.

If we are unable to mairitg improve and effectively utilize our technologies or to realize the expected results from our
capital investments, our business, financial condition, results of operations and prospects, as well as our reputation, cc
be adversely affected. Any probiewith the functionality and effectiveness of our software or platforms could also result
in unanticipated system disruptions, slower response times, impaired user experiences, delays in reporting accul
operating and financial information among othendis. In addition, enhancing our technology infrastructure requires
significant investment of time and financial and managerial resources, including recruiting and training new technolog
personnel, adding new hardware and updating software and strengthesearch and development. If our technology
investments are unsuccessful, our business could suffer and we may be unable to recoup the resources we commit to
initiatives. We may be unable to detect defects in existing or new versions of our targpeehnologies, or errors may
arise in our technologies. Any failure to identify and address such defects or errors could result in loss of revenetie or mar
share, liability to customers or others, diversion of resources, damage to our reputatiomgreased service and
maintenance costs. Correction of such errors could prove to be very costly, and responding to resulting claims or liabil
could similarly involve substantial cost.

Further, to keep pace with changing technologies and customer demands, we must correctly interpret and address me
trends and enhance the features and functionality of our technology infrastructure and platform in response to these trel
which may led to significant ongoing research and development costs. We may be unable to accurately determine tl
needs of our customers and the trends or to design and implement the appropriate features and functionality of
technology infrastructure and platfoima timely and coseffective manner, which could result in decreased demand for
our products and a corresponding negative impact on our financial performance.

In addition, we may not be able to fully monetize and realize the benefits of the techrapadpjlities we develop. Firstly,

our technology capabilities may not be commercially viable for an indefinite amount of time or at all, or may not result it
adequate return of capital on our investments. Secondly, unidentified issues may not be discdhereévelopment

stage of our new technologies, which could cause us to fail to realize the anticipated benefits and incur unanticipated co
If our technologies suffer unanticipated or atypical failures that were not anticipated in the desigoustagst may
materially increase, which may adversely impact our operating results. Thirdly, to the extent that our customers decide |
to accept our upgraded technology capabilities until there is more performance history for our upgraded technolo
capdilities, our operating results may be adversely impacted.

Under-utilization of our existing manufacturing facilities and an inability to effectively utilize our manufacturing
capacities could have an adverse effect on our business, future prospects, and future financial performance.

Our ability to maintain our profitability depes on our ability to optimize our product mix, hence, the level of our capacity
utilization can impact our operating results. of / for the financial year ended March 31, 2023, our manufacturing facility
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at Bommasandra Jigani Link Road had a capaciliyation of 62.31%, according to the Chartered Engineer, pursuant to

a certificate dated September 4, 2023. Further, while the combined capacity utilisation of our facility at Electronic Cit
cannot be ascertained, as of / for the year ended March 3,,th@Zeating and beds, kitchen and cabinetary, cased goods
(dining table / chair set), mattress and pillow and automotive (OEM) divisions each had a capacity utilisation of 70.03%
20.33%, 29.83%, 11.50% and 51.24%, respectively.

Our capacity utilizatio levels are dependent on the availability of raw materials, industry/market conditions as well as the
requirements of our customers. In the event we face disruptions at our manufacturing facilities including as a result
labour unrest or we are unabte firocure sufficient raw materials could result in operational inefficiencies which could
have a material effect on our business and financial condisome will be unable to achieve full capacity utilization of

our current manufacturing facilitie$he success of any capacity expansion and expected return on investment on capita
expenditure is subject to, among other factors, the ability to procure requisite regulatory approvals in a timely manne
recruit and ensure satisfactory performance of persaarierther grow our business; and the ability to absorb additional
infrastructure costdJnderutilization of our manufacturing capacity over extended periods, or significant-utililzation

in the short term, could materially and adversely impacbasmess, growth prospects and future financial performance.

Strikes, work stoppages, increased wage demands or other employee disputes could adversely affect our operations.

We believe our employees and personnel, including personnel at our manufacturing facilities and stores are critical
maintain our competitive position. Our employees are not currently represented by any labour unions or recognis
collective bargaining greements. If a labour dispute or conflict were to develop between us and our employees o
contracted labourers were to unionise or go on strike, we could become a target for union organizing activities and suf
work stoppage for a significant period tifine. The unionisation of our employees, and any strikes, work stoppages,
industrial actions or other forms of labour unrest or collective actions directed against us or our business partners co
hinder our business operationgesult in negative puldity that could adversely affecth e i Shraadahdeagpuation.

Work stoppages can result in significant disruptions or delays in our ability to complete our orders. A labour dispute ce
be difficult to resolve and may require us to seek arbitrdbomesolution, which can be tim@nsuming, distracting to
management, expensive and difficult to predict. In addition, labour disputes with a unionised employee or worker mze
involve substantial demands on behalf of the unionised employees or warkkrdirig substantial wage increases, which
may not be correlated with our performance, thus impairing our financial results. In the event that we are unable to pass
any increased labour costs to our customers, our business operations, financialncanditiash flows may be adversely
affected. Further, we cannot assure you that we will not experience disruptions in work or our retail operations due
disputes or other problems with our work force.

Any labaur unrest directed against us, could dingctt indirectly prevent or hinder our normal operating activities, and, if
not resolved in a timely manner, could lead to disruptions in our operdtistence®f labour unrest, slowdowns or work
stoppagesre very difficult for us to predict or contrahd any such event could adversely affect our business, results of
operations and financial condition.

We appoint contract labor for carrying out certain of our operations and we may be held responsible for paying the
wages of such workers if thedependent contractors through whom such workers are hired default on their obligations,
and such obligations could have an adverse effect on our results of operations.

We appoint independent contractors who in turn engaggtecontract labour for parmance of certain of our operations,
including ourmanufacturing operations and operation of our COCO stétiéisough we do not engage these labour
directly, we may be held responsible to pay their social benefits or shortfall in wages and providerestdities and
facilities, if the independent contractors fail to do so, by a regulatory body or court, which may adversely affect®ur resul
of operations. Any requirement to fund their wage requirements may have an adverse impact on our restdt®ofope
and financial condition. In the event of any raympliance by contractors with statutory requirements, legal proceedings
may be initiated against us. Thus, any such order from a regulatory body or court may have an adverse effect on
businesstesults of operations and financial condition.

Our Promoters will be able to exercise significant influence and control over us after the Offer and may have interests
that are different from or conflict with those of our other shareholders.

As on the dee of this Draft Red Herring Prospectus, our Promoters held 67.35% of the share capital of our Company c
fully diluted basis, for further i nf CapitabStruicun®e om 7hlagiel
Postconsummation of the Offeour Promoteranay be appointed as executive directdilt such time that they continue
to be promoters of the Compaag defined under the applicable lawsbject to receipt of approval of tishareholders
postconsummation athe Offerby way of a special resolution, at the figetneral meeting of theh@reholdergheld by the
Companyand thereafter subject to receipt of approval of Shareholders, periodically by special resolution as prescribe
under applicable laworfurte r det ai |l s in relation to the curr élistery and
and Certain Corporate MattersShar ehol der sd agr ee me nd s 218 aeghectivelyAtier thea g r e
completion of the Offer, our Promoters walbntinue to collectively hold substantial shareholding in our Company, and
will continue to exercise significant influence over our business policies and affairs and all matters requiring Shéreholdel
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approval, including the composition of our Board, #duoption of amendments to our certificate of incorporation, the
approval of mergers, strategic acquisitions or joint ventures or the sales of our assets, any assignment or traresser of inte
in any of our properties, and the policies for dividends, lemdnvestments and capital expenditures. The interests of the
Promoters as our controlling shareholder could conflict with our interests or the interests of our other shareholders.

COVID-19 pandemichad a material impact on our business operations.

The impact of the COVIEL9 pandemic on our business and operations, including its impact on the ability or desire of
consumers to purchase our products, may have an adverse effect on our business{ ogmukitions, financial condition
and cash flows.

The impact of the COVIEL9 pandemic on our business, operations and financial performance included but not limited to

x Temporary store closures, including due to decline in customer footfall and aadeseduced operating hours as
mandated by regional regulatory bodieskFiscal 2021, our revenue from operation wds957.80 million. However,
lifting of COVID-19 related restrictions resulted in increase in customer footfall which led to growth in our business
and our revenue from operation wag,922.04dmillion in Fiscal 2022.

x Temporary closure of our offices andctiee in availability of workforce due to employees contracting the virus,
rationalization of workforce, and restrictions on travel and movement due to lockdowns imposed by various stat
governments, affecting commute of employees to their places of work.

x Disruptions of the services we receaiviecom third-parties including our jolworkers, due to limited and sporadic
availability of raw materials, fluctuating and unpredictable demands, and disruptions in supply chain.

X We had experienced delays in paymeh& we were required to pay to our vendors.

Additionally, there can be no assurance that we will be able to successfully achieve our business plan or expansin strate
in the event of subsequent waves of COMI® pandemic or any other pandemic iditnthat lead to additional restrictive
measures or hamper overall economic recovery. In addition, if our Key Managerial Personnel, Senior Managerial Person
or a significant percentage of our workforce is unable to work due to CQ9lilness, quararie, limitations on travel

or other government restrictions in connection with the COG¥®pandemic, our operations may be negatively impacted.
An outbreak or perceived outbreak of the COMID pandemic connected to our stores could also cause negatieéyub
directed at any of our customers and cause them to avoid our products, which could have a material adverse effect on
business, results of operations, financial condition, cash flows, reputation and prospects.

Industry information included in ths Draft Red Herring Prospectus has been derived from an industry report
commissionedaind paidby us for such a purpose.

We have availed the services of an independent-fiarty research agendredSeerappointed by us on April 11, 2023,

to prepar e an iDaep Diwinto huxuryamd GupBrentiuimtFdrretute Ifdusty d Septerdber2023

that has been exclusively commissioned and paid for by us, for purposes of inclusion of sudtioriadmthis Draft Red
Herring Prospectus.A copy of the RedSeer Report is available on the website of our Company at
https://www.stanleylifestyles.com/pdf/other/Industry%20Reporf.padfcompliance with applicable law3he RedSeer
Report is subject toarious limitations and based upon certain assumptions that are subjective in nature. While we hav
taken reasonable care in the reproduction of the information, due to possibly flawed or ineffective collection methods
discrepancies between publishedommfiation and market practice and other problems, the statistics herein may be
inaccurate or may not be comparable to statistics produced for other economies and should not be unduly relied up
Statements from third parties that involve estimates aresutg change, and actual amounts may differ materially from
those included in this Draft Red Herring Prospectus.

Our business, revenue from operations, financial condition and cash flows are impacted by the tailwinds of the Indian
luxury furniture market.

We ar e | ndi apéemiunh and lgkensfurnitieelbpedwith a market sharfe 196 in terms of revenue in Fiscal
2022 and the largest in terms of number of stores and the fastest in term of revenue growth growing brand in the furnit
segmentSource: RedSeer Repoi@ver the years, we have transformed into a comprehensive prof/li@me solutions
andareone of thefew superpremium and luxury Indian brand that provide a wide range of home solutions offerings, such
as sofas, arm chairs, kitchen cabinets, beds, mattresses and pillows, atf@rg&Bource:RedSeer RepQrt

India currently offers a luxury/sup@remium furnitureandhome goods market of $3L.5 billion in Fiscal 2023which
includes sofas, chairs, dining tables, wardrobes, kitchens, home furnishings goods such as bath linens, kitchen, cush
andcovers, bedinen, curtains, flooringand mattresshome décor good such as table décor, tableware, spiritual & wall
decorslighting (ncludes lamps, wall lights, ceiling lights, smart lights, festive ligh#LED lights)andothers(Source:
RedSeer Reporijhis market is poised to triple in the nefaur years to reach U4.8 billion. (Source: RedSeer Report)

The luxury/supepremium furniture market in India is driven by the increasing affluence of consumers, global influences,
integration of technology and tlggowing demand for sustainable furniture choices. These factors collectively contribute
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to the growth and dynamism of the luxury/supegmium furniture market in India, providing consumers with a wide range
of options to create sophisticated living spa¢8surce: RedSeer Report)

The development of the Indian luxury furniture is affected by a number of factors, most of which are beyond our contro
These factors include but not limited {9:fragmentedsupply chain (ii) lack of skilled labour(iii) turnaround times; (iv)
technological integration; and (v) the market being a architect driven market.

We cannot assure you that the luxury and premium furniture market in India will grow at the projected rates, or that ar
adverse changes to the luxundgpremium furniture market in India will not impact our business, prospects, revenue from
operations, financial condition or cash flows. In addition, our results of operations are sensitive to changes in over:
economic and political conditions that ingbeconsumer spending. The Indian furniture market, in particular, is very
sensitive to broad economic changes, and real estate prices. Many factors outside of our control, including interest ra
volatility of 1 ndiads atiomtaxtrdites and athel gdvéramesst potictes, anthanenkployment
rates can affect consumer confidence and spending. The domestic and international political environments, includi
conflicts, political turmoil or social instability, may also affect consusmfidence and reduce spending, which could
affect our growth and profitability.

We may enter into necessary or desirable strategic acquisitions, or make acquisitions, or investments to grow our
business. Any failure to achieve the anticipated benefits from these strategic acquisitions, or investments with our
existing business, coulddversely affect us.

From time to time, we may consider opportunities to acquire or make investments in new or complementary business
facilities, technologies, or products, or enter into strategic alliances, that may enhance our capabilities, compieme
current products, or expand our market share. Our strategy fotdomggrowth, productivity and profitability depends in

part on our ability to make prudent strategic investment or acquisition decisions and to realize the benefits we expect wt
we make those investments or acquisitions. In the past, we have entered into strategic partnerships while expanding
operations tdap their network to access potential high net worth individuals. We have also in the past acquired stakes
certainthirdpar ti es in some of our Sub s Werehaan bue artnerswho ard minorityh e r
shareholders in certain of our Subsidiariés. o n 39 ag e

Investments or acquisitions involve numerous risks, including:

x problems integratinthe acquired business, facilities, technologies, or products, including issues maintaining uniform
standards, procedures, controls, policies, and culture;

unanticipated costs associated with acquisitions, investments, or strategic alliances;
diversionofmanagement 6s attention from our existing busir
risks associated with entering new markets in which we may have limited or no experience;

potential loss of key employees of acquired businesses; and

increased legal and accounting compliance costs.

X X X X X

We may be unable to identify acquisitions or strategic relationships we deem suitable. Even if we do, we may be unable
successfully complete any such transactions on favorable terms or at all, or to successfully integrate any acquired busin
facilities, technologies, or products into our business or retain any key personnel, suppliers, or customers. Furthermc
even if we complete such transactions and effectively integrate the newly acquired business or strategic alliance into
existing operatios, we may fail to realize the anticipated returns and/or fail to capture the expected benefits, such &
strategic or operational synergies or cost savings. The efforts required to complete and integrate these transactions c
be expensive and tirmnsuning and may disrupt our ongoing business and prevent management from focusing on oul
operations. If we are unable to identify suitable acquisitions or strategic relationships, or if we are unable to inyegrate a
acquired businesses, facilities, technadasgiand products effectively, or if we fail to realize anticipated returns or capture
expected benefits, our business, financial condition, and results of operations could be adversely affected.

The average cost of acquisition of Equity Shares by therRoters and the Selling Shareholders may be less than the
Offer Price.

The average cost of acquisition of Equity Shares by the Pronfatlsoghe Promoter Selling Shareholdensyl the Selling
Shareholdergexcluding the Promoter Selling Shareholdensly be less than the Offer Price.

The details of the average cost of acquisition of Equity Shares held by the Profatgershe Promoter Selling
Shareholdersdre set out below:

S. No. Name of the Promote Number of Equity Shares Average cost of acquisition
per Equity Share’ (i n

1. Sunil Suresh 17,375,547 3.05

2 Shubha Sunil 17,375,533 3.05

As certified by NBT and Co, Chartered Accountants, by way of their certificate dated September 4, 2023.
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The details of the average cost of acquisition of Equity Shares held by the Selling Shar¢bgrtdieding the Promoter
Selling Shareholdergre sebut below:

S. No. Name of the Promoter Number of Equity Average cost of
Shares acquisition per Equity
Shar€ (i n

Investor Selling Shareholder

1 | Oman India Joint Investment Fund |I 1,38,61,134] 108.22

Individual Selling Shareholders

1. Kiran Bhanu Vuppalapati 1,946,847 5.73

2 Sridevi Venkata Vuppalapati 317,107 27.86

As certified by N B T and Co, Chartered Accountants, by way of their certificate dated September 4, 2023.

Certain of ourDirectors,Key Managerial Personnel and Senior Managerial Personnel have interests in our Company
in addition to theirremunerationand reimbursement of expenses.

Certain of our Directors, Key Managerial Personnel and Senior Managerial Personnelregartbed as interested in our
Company and our Subsidiaries, in addition to regular remuneration or benefits and reimbursement of expenses and s
interests are to the extent of their, their trofedividend v e s
or distributions thereqmpayment of royalty to one of our Promater Suni | Sur es h f Stanlep(whicm g t
has been terminated subsequent to March 31, 2023 pursuant to the Transjearetl émployee stock options held by
them. For the payments that are made by our Company to related parties including remuneration to our Directors and
Key Manager i alSunary af thenOffer Docunte@wemmary of Related Party Transactions o n 2lp. a g e
For further details, & Cdipital Structuré a @ui Mamagemerdt o n 7@andRé&6srespectively.

We engage third parties for certain aspects of our operations and any failure to maintain our relationships with them
could have an adverse effect on our business, financialdition and results of operations.

We engage independent third parties to supplement some aspects of our operations, such as finishing of our products. 1
timeliness, service quality and performance will impact our overall service quality, brandingparation. In addition,

we may face difficulties finding reliable partners whose performance and reliability meet our standards at the scale o
operations require. Decreased availability or increased costs of key logistics and supply chain serviagepactudir

cost of operations, our profitability, as well as our cash flows. In addition, we may also be exposed to legal riskscnd subj
to certain liabilities, including administrative fines, if those third parties fail to obtain all necessarydieadsgermits as
required. In addition, we are partly dependent on third parties to report certain events to us, such as delivery informati
and cargo claims. This partial reliance on third parties could cause delays in reporting certain events, imopaddility

to recognize revenue and claims in a timely manner.

We cannot assure you that we will be able to obtain access to preferrepatttyrdervice providers at attractive rates or
that these providers will have adequate capacity available tbaueaeeds. While we strive to maintain lelagting and
favorable relationships with such thipérty service providers and are generally able to obtain favorable pricing and other
terms from such parties, if we fail to maintain these relationshipsowitthird-party service providers or if they are unable

to provide the products and services we need or undergo financial hardship, we could experience difficulty in obtainir
needed materials and services because of production interruptions, limiteidiraatglability or other reasons. This could

limit our ability to serve our customers on competitive terms and our business and operations could be adversely affect

We do not own premises for our Registered and Corporate Office and are held by useasehold basis. Further, we
operate our warehouseand manufacturing facilities on parcels of land that are held by us on a leasehold basis. In the
event we lose or are unable to renew such leasehold rights, our business, results of operations, fimancigion and
cash flows may be adversely affected.

Our Registered and Corporate Office is held by us on a lease basis for a period of 12 years from a third party which is ve
until 2031. Furtherdl our operational manufacturing facilities are held by udemsedasis. The table below provides
leased details of our manufacturing facilities:

S No Name and address of the Area (in Owned / Leased
manufacturing facilities Squarefeet)
1 Electronic City, Bengaluru, 197,643 Comprises four buildings:
Karnataka

Building 1: Leased for a period of 12 years till January 15, 2031

Building 2: Leased for a period of 10 years and six months
February 5, 2031.

Building 3: Leased for period of three years till October 14, 2023
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Building 4: Leased for a period of nine years till March 13, 2031
2 Bommasandra Jigani Link Road,| 103,243 Leased for a period of 15 years till August 31, 2036.
Bengaluru, Karnataka

Further, we havalso leased three warehouses located at Electronic City, Bengaluru, Karnataka, Hyderabad, Telanga
and Faridabad, Haryana as set out below.

S. Ng Name and Addr|Ar ea Owned / Leased
War ehouses FaciSquar

feet)
1. |El ectronic alCu| 45,00 Leased for a period of 11 monrn
Karnat aka
2. |Thi mmapur, 22,60 Leased for a paenrdi ovdalofd nuipn & oy

Tel angana

3. |[Faridabad, Har |2 500 |Leased fot haepewyiecadsof Curr ent
expired, and we are in procesg

For further OunBusinesi®rtopeiad, osnel§9 &g eannot assure you that we will be able to renew
our leases on commercially acceptable terms, or at all.

We cannot assure you that we will be able to renew our leases on commercially acceptable terms, or at all. In the event
we are required to vacate our current premises, we would be required to make alternative arrangements and we cal
assure that theew arrangements will be on commercially acceptable terms. If we are required to relocate our busine:
operations or shut down our manufacturing facilities, we may suffer a disruption in our operations or have to pay increas
charges, which could have anverse effect on our business, prospects, results of operations, cash flows and financie
condition.

If we experience a cyber security breach or other security incident or unauthorised parties otherwise obtain access to
our data, our reputation may béarmed, demand for our products may be reduced and we may incur significant
liabilities, which could adversely affect our business and our reputation.

While we have taken steps to protect the security of the information that we handle, there cansbeanoeathat any
security measures that we or our thirarty service providers have implemented will be effective against current or future
security threats. Our security measures or those of ourghityg service providers could fail and result in uhatsed
access to or use of our platform and products or unauthorised, accidental or unlawful access to, or disclosure, modificati
misuse, loss or destruction of, our customers data.

In addition, computer malware, computer hacking, fraudulent usél ssngineering (such as spgdrishing attacks),
ransomware, credential stuffing, denial of service attacks, supply chain attacks, and general malicious activity have becc
more prevalent, and such incidents or incident attempts have occurred intthecpasy occur in the future. If an actual

or perceived breach of our security occurs, the perception of the effectiveness of our security measures could be harn
which, in turn, could damage our relationships with our customers. If security measuresaamhed because of employee
theft, exfiltration, misuse or malfeasance, our or third party actions, omissions, or errors, unintentional eventse delibere
attacks by cyber criminals or otherwise, or if design flaws in our software or systems are expbsegbloited, our
relationships with customers could be damaged, and we could incur liability. A party that can circumvent our securit
measures could misappropriate our proprietary information or the information of customers, cause an interruption in o
operations or damage the computers or other hardware of such dealers or consumers. As a result of any such breache
customers may assert claims of liability against us for our failure to prevent these activities. These activities may subje
us to kgal claims, adversely impact our reputation and interfere with our ability to maintain our platform, all of which may
have an adverse effect on our business, results of operations, cash flows and financial condition. Failure to protect
customers datagr to provide our customer with appropriate notice of our privacy practices, could also subject us tc
liabilities imposed by regulatory agencies or courts. Restrictions on our ability to collect and use data as required col
negatively affect our businesand actions by operating system platform providers or application stores may affect the
manner in which we collect, use and share data from customer devices.

We are dependent on our Promoteiirectorsand a number of Key Managerial and Senior ManaggrPersonnel and
persons with technical expertise and the loss of or our inability to attract or retain such persons could adversely affect
our business, results of operations afidancial condition.

We are dependent on our Promoters, Directors and &ine Managerial and Senior Managerial Personnel as well as

persons with technical expertise for setting our strategic business direction and managing our business. We believe tha
inputs and experience of our Promoters are valuable for the develophmemtbusiness and operations and the strategic
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directions taken by our Company. We cannot assure you that we will be able to retain these employees or find adeqt
replacements in a timely manner, or at all.

The table below provides detad$ourthe attrition rates in relevant periods:

Particulars Fiscal
2021 2022 2023

Number of permanent employeq
attritted 460 290 262
Number of our permanent employe|
attritted as gercentage of number ¢
average permaneemployees* (%)

62.04% 42.15% 35.19%
*Average Permanent employees means, average of number of permanent employees as at the end of fiscal and number efnpéoyeeseas at the
end of previous fiscal.

While we believe that thattrition rate in Fiscal 2022 and Fiscal 2023 were consistent with the industry in which we operate,
however, we experiende greater attrition rate in Fiscal 2021 on account of the impact of CQYIDur ability to meet
continued success and future mesis challenges depends on our ability to attract, recruit and train experienced, talentec
and skilled professionals. The loss of the services of any key personnel or our inability to recruit or train a suffibient nu

of experienced personnel or ourlility to manage the attrition levels in different employee categories may have an adverse
effect on our financial results and business prospects. Further, as we expect to continue to expand our operations
develop new products, we will need to continoi@ttract and retain experienced management personnel. If we are unable
to attract and retain qualified personnel, our results of operations may be adversely affected.

External Risks
Risks Related to India

Natural or manmade disasterdijres, epidemics, pandemics, acts of war, terrorist attacks, civil unrest and other events
could materially and adversely affect our business.

Natural disasters (such as typhoons, flooding, and/or earthquakes), epidemics, pandemics such 49 Ca\dl ban

made disasters, including acts of war, terrorist attacks, and other events, many of which are beyond our control, may |
to economic instability, including in India or globally, which may in turn materially and adversely affect our business,
financial condition, and results of operations. Developments in the ongoing conflict between Russia and Ukraine hg
resulted in and may continue to result in a period of sustained instability across global financial markets, induge volatili
in commodity prices, dversely impact availability of natural gas, increase in supply chain, logistics times and costs,
increase borrowing costs, cause outflow of capital from emerging markets and may lead to overall slowdown in econon
activity in India. Our operations may laelversely affected by fires, natural disasters, and/or severe weather, which can
result in damage to our property or inventory and generally reduce our productivity, and may require us to evacue
personnel and suspend operations. Any terrorist attacks/iblunrest as well as other adverse social, economic, and
political events in India could have a negative effect on us. Such incidents could also create a greater perception t
investment in Indian companies involves a higher degree of risk andtwaddan adverse effect on our business and the
price of the Equity Shares. A number of countries in Asia, including India, as well as countries in other parts of the worl
are susceptible to contagious diseases and, for example, have had confirmeiddissasas such as the highly pathogenic
H7N9, H5N1, and H1N1 strains of influenza in birds and swine and more recently, the GARS virus and the
monkeypox virus. A worsening of the outbreak of the CO\NMDpandemic or future outbreaks of SARBV-2 virus or

a similar contagious disease could adversely affect the global economy and economic activity in the region. As a res|
any present or future outbreak of a contagious disease could have a material adverse effect on our business and the tr:
price of the Equity Shares.

Political, economic or any other factors beyond our control may have an adverse effect on our business, results of
operations, financial condition and cash flows.

The Indian economy and capital markets are influenced by ecornmotit@zal and market conditions in India and globally.
Adverse economic developments, such as rising fiscal or trade deficit, in other emerging market countries may also aff
investor confidence and cause increased volatility in Indian securities mankiitsdirectly affect the Indian economy in
general. Any of these factors could depress economic activity and restrict our access to capital, which could have an adv
effect on our business, results of operations, financial condition and cash flovexland the price of our Equity Shares.
Any financi al di sruption could have an adverse effect
and the price of our Equity Shares.

As a result, we are dependent on prevailing economicitbemsl in India and our results of operations are affected by

factors influencing the Indian economy. The following external risks may have an adverse impact on our business a
results of operations, should any of them materialize:
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x increase in interest tes may adversely affect our access to capital and increase our borrowing costs, which ma
constrain our ability to grow our business and operate profitably;

x political instability, resulting from a change in government or economic and fiscal policiesaduaysely affect
economic conditions in India. In recent years, India has implemented various economic and political reforms. Reforn
in relation to land acquisition policies and trade barriers have led to increased incidents of social unrest in India ov
which we have no control;
instability in other countries and adverse changes in geopolitical situations;
change in the government or a change in the economic and deregulation policies could adversely affect econor
conditions prevalent in the areaswhich we operate in general and our business in particular;
strikes, lockouts, work stoppages or increased wage demands by employees, suppliers or other service providers;
civil unrest, acts of violence, terrorist attacks, regional conflicts or war;

India has experienced epidemics and natural calamities such as earthquakes, tsunamis, floods and drought in re

year s, instability in the financi al mar kets and vol
principal stock excanges;

x epidemics or any other public health emergency in |
various neighbouring countries;

a decline in Indiabs foreign exchange reserves whi cl

macroeconomic factors and central bank regulation, including in relation to interest rates movements which may in tu
adversely impact our access to capital and increase our borrowing costs;

x high rates of inflation in India could increase our costs withppaportionately increasing our revenues, and as such
decrease our operating margins;

x contagious diseases such as the CO¥®pandemic, the highly pathogenic H7N9, H5N1 and H1IN1 strains of
influenza in birds and swine. A worsening of the current CO¥®pandemic or any similar future outbreaks of
COVID-19, avian or swine influenza or a similar contagious disease could adversely affect the Indian economy ar
economic activity in the region;
downgrading of Indiads sovemdei gn debt rating by rat.]
international business practices that may conflict with other customs or legal requirements to which we are subject
including antibribery and antcorruption laws; being subject to the jurisdiction of foreign courts, including uncertainty
of judicial processes and difficulty enforcing contractual agreements or judgments in foreign legal systems or incurrin
additional costs to do so.

Any slowdown or perceived slowdown in the Indian economy, or in specific sectors of the Indian economy, cosddlyadver
affect our business, results of operations, financial condition and cash flows and the price of the Equity Shares. C
performance and the growth of our business depend on the overall performance of the Indian economy as well as
economies of theegional markets in which we operate. Moreover, we are dependent on the various policies, initiative:
and schemes proposed or implemented in India, however, there can be no assurance that such policies, initiatives
schemes will yield the desired resuitsbenefits which we anticipate and rely upon for our growth.

Any downturn in the macroeconomic environment in India could adversely affect our business, results of operations,
financial condition and cash flows.

Our performance and the growth of ourslmess are necessarily dependent on the health of the overall Indian economy.
Therefore, any downturn in the macroeconomic environment in India could adversely affect our business, results
operations, financial condition and cash flows. The Indian engramuld be adversely affected by various factors, such as
the impact of COVIB19 or other pandemics, epidemics, political and regulatory changes, including adverse changes in tt
Government 6s | i beralisation pol unaltees®ns, tesrarist atmadks add other aatsb &
of violence or war such as ongoing UkraiRassia conflict, natural calamities, volatility in interest rates, volatility in
commodity and energy prices, a loss of investor confidence in other emerging e@kemies and any worldwide
financi al instability. I n addition, an increase in 1
decline in Indiabs foreign exchange r eser)tgwshickoould d i
adversely affect the Indian economy and thereby adversely affect our business, results of operations, financial condit
and cash flows.

$Q\ GRZQJUDGLQJ Rl ,QGLDYfV VRYHUHLJQ GHEW UDWLQ de@ative @pad@oll H U Q
our business and results of operations.

Our borrowing costs and our access to the debt capital markets depend significantly on the credit ratings of India. A
adverse revisions to credit ratings for India and other jurisdictions wetep@ by international rating agencies may
adversely impact our ability to raise additional financing. This could have an adverse effect on our ability to fund ou
growth on favourable terms and consequently adversely affect our business and fingiociabpee and the price of the
Equity Shares.

Changing laws, rules or regulations and legal uncertainties in India, including adverse application of taxation dags
regulations, may adversely affect our business, results of operations, financial comditind cash flows

The regulatory and policy environment in which we operate is evolving and is subject to change.
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Unfavorable changes in or interpretations of existing, or the promulgation of new, laws, rules and regulations includin
foreign investmenand stamp duty laws governing our business and operations could result in us being deemed to be
contravention of such laws and may require us to apply for additional approvals. For instance, the Supreme Court of Inc
has in a decision clarified themponents of basic wages which need to be considered by companies while making
provident fund payments, which resulted in an increase in the provident fund payments to be made by companies. A
such decisions in future or any further changes in interppataf laws may have an impact on our results of operations.

Further, any future amendments may affect our tax benefits such as exemptions for income earned by way of divide
from investments in other domestic companies and units of mutual funds, exasripti interest received in respect of
tax-free bonds, and lonterm capital gains on equity shares. The Government of India has announced the union budget fc
the Fiscal 2023, pursuant to which the Finance Bill 2023 has proposed various amendmernitsandeeBHl 2023 has
received assent from the President of India on March 30, 2023 and has been enacted as the Finance Act 2023. We hav
fully determined the impact of these recent and proposed laws and regulations on our business.

Furthermore, changen capital gains tax or tax on capital market transactions or the sale of shares could affect investc
returns. As a result, any such changes or interpretations could have an adverse effect on our business and finan
performance. For further discussio on c api t a |Risks &elatirg totthe Equity Sleadednvyestors may be
subject to Indian taxes arising out of capital gains on the sale of the Equity 8haresn 58 a g e

We cannot predict the impact of any changes in or interpretations thgxisr the promulgation of, new laws, rules and
regulations applicable to us and our business. Unfavorable changes in or interpretations of existing, or the promulgatior
new laws, rules and regulations including foreign investment and stamp dutgdserming our business and operations
could result in us, our business, operations or group structure being deemed to be in contravention of such laws and/or |
require us to apply for additional approvals. We may incur increased costs and expendgestaticg to compliance

with such new requirements, which may also require significant management time, and any failure to comply may advers
affect our business, results of operations and prospects. Uncertainty in the applicability, interpretatfanoentation

of any amendment to, or change in, governing law, regulation or policy, including by reason of an absence, or a limit
body, of administrative or judicial precedent may be time consuming as well as costly for us to resolve and may impact t
viability of our current business or restrict our ability to grow our business in the future.

Financial instability in other countries may cause increased volatility in Indian financial markets.

The Indian market and the Indian economy are influencetbgomic and market conditions in other countries, including
conditions in the United States, Europe and certain emerging economies in Asia. Financial turmoil in Asia, United State
United Kingdom, Russia and elsewhere in the world in recent years haselgt affected the Indian economy. Any
worldwide financial instability may cause increased volatility in the Indian financial markets and, directly or indirectly,
adversely affect the Indian economy and financial sector and us. Although economic nenditipacross markets, loss

of investor confidence in one emerging economy may cause increased volatility across other economies, including Inc
Financial instability in other parts of the world could have a global influence and thereby negativelyhaffelian
economy. Financial disruptions could materially and adversely affect our business, prospects, financial condition, resu
of operations and cash flows. Further, economic developments globally can have a significant impact on our princip
markets. Concerns related to a trade war between large economies may lead to increased risk aversion and volatility
global capital markets and consequently have an impact on the Indian economy. These developments, or the percef
that any of them couldazur, have had and may continue to have a material adverse effect on global economic condition
and the stability of global financial markets, and may significantly reduce global market liquidity, restrict the aketjty of
market participants to operatecertain financial markets or restrict our access to capital. This could have a material advers
effect on our business, financial condition and results of operations and reduce the price of the Equity Shares.

If inflation were to rise in India, we mighnot be able to increase the prices of our produata proportional rate thereby
reducing our margins.

Inflation rates in India have been volatile in recent years, and such volatility may continue in the future. India ha
experienced high inflation ithe recent past. Increased inflation can contribute to an increase in interest rates and increast
costs to our business, including increased costs of wages, raw materials and other expenses relevant to our business.
fluctuations in inflation ratesnya ma ke it more difficult for wus to accur
Policy Committee has projected inflation for Fiscal :
Monetary Policy. Furthermore, it has praed inflation for the first quarter of Fiscal 2023 at 5.1 percent, 5.4 percent for
the second and third quarters and 5.2 percent for the fourth quarter. Any increase in inflation in India can increase c
expenses, which we may not be able to adequadsly gn to our customers, whether entirely or in part, and may adversely
affect our business and financial condition. In particular, we might not be able to reduce our costs or entirely offset al
increases in costs with increases in prices for our proaducssich case, our business, results of operations, cash flows and
financial condition may be adversely affected. Further, the Government has previously initiated economic measures
combat high inflation rates, and it is unclear whether these measillreswain in effect. There can be no assurance that
Indian inflation levels will not worsen in the future.
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We may be affected by competition laws, the adverse application or interpretation of which could adversely affect our
business.

The CompetitonAt , 2002, of [ConmpétittonAcdy ,amemgdeéatEed practices h
effect on competition i AAEGOh)e. rlenldeevra ntth emaQdknepge tiint i lomd i
arrangementynderstanding, or action in concert, which causes or is likely to cause an AAEC is considered void and me
result in the imposition of substantial penalties. Further, any agreement among competitors which directly or indirect
involves the determinatiorf purchase or sale prices, limits or controls production, supply, markets, technical development,
investment, or the provision of services or shares the market or source of production or provision of services in any manr
including by way of allocationfayeographical area or number of customers in the relevant market or directly or indirectly
results in bidrigging or collusive bidding is presumed to have an AAEC and is considered void. The Competition Act alsc
prohibits abuse of a dominant position byyanterprise. On March 4, 2011, the Government notified and brought into
force the combination regulation (merger control) provisions under the Competition Act with effect from June 1, 2011
These provisions require acquisitions of shares, voting righ$gts or control or mergers or amalgamations that cross the
prescribed asset and turnover based thresholds to be mandatorily notified to -ap@rpved by the Competition
Commi ssion CClohndiAaad{(thenally, on Ma petitibnl Comn2isBidnlof India h e
(Procedure for Transaction of Business Relating to Combinations) Regulations, 2011, as amended, which sets out
mechanism for implementation of the merger control regime in India.

The Competition ( AnCempdtitiom AmendmAnt Acido ) 2 a3 (Oti fied on Ay
amends the Competition Act and give the CClI additional powers to prevent practices that harm competition and the intere
of consumers. The Competition Amendment Aagr alia, modifies he scope of certain factors used to determine AAEC,
reduces the overall time limit for the assessment of combinations by the CCI from 210 days to 150 days and empowers
CCI to impose penalties based on the global turnover of entities, fermnfietitve agreements and abuse of dominant
position.

The Competition Act aims to, among others, prohibit all agreements and transactions which may have an AAEC in Indi
Consequently, all agreements entered by us could be within the purview of the CompetitiGarfer, the CCIl has
extraterritorial powers and can investigate any agreements, abusive conduct, or combination occurring outside India if st
agreement, conduct, or combination has an AAEC in India. However, the impact of the provisions of thetiGompet

on the agreements entered by us cannot be predicted with certainty at this stage. However, since we pursue an acquis
driven growth strategy, we may be affected, directly or indirectly, by the application or interpretation of any provision o
the Competition Act, or any enforcement proceedings initiated by the CCI, or any adverse publicity that may be generat
due to scrutiny or prosecution by the CCI or if any prohibition or substantial penalties are levied under the Competitic
Act, it would adversely affect our business, results of operations, cash flows, and prospects.

Investors may not be able to enforce a judgment of a foreign court against us, our Directors, our Key Managerial
Personnel, Senior Managerial Personnel, the Book RunningadeManagers or any of their directors and executive
officers in India respectively, except by way of a lawsuit in India.

Our Company is a company incorporated under the laws of India and all of our Directors, Key Managerial Personnel a
Senior Managerla Per sonnel are located in India. Further, all/l
it may not be possible for investors to effect service of process upon our Company or such persons in jurisdictions outs
India, or to enforcgudgments obtained against such parties outside India. Furthermore, it is unlikely that an Indian cour
would enforce foreign judgments if that court was of the view that the amount of damages awarded was excessive
inconsistent with public policy, or fudgments are in breach or contrary to Indian law. In addition, a party seeking to
enforce a foreign judgment in India is required to obtain approval from the RBI to execute such a judgment or to repatric
outside India any amounts recovered.

Recognition and enforcement of foreign judgments is provided for under Section 13 and Section 44A of the Code of Civi
Procedure, 1908. India is not party to any international treaty in relation to the recognition or enforcement of foreig
judgments. India has recical recognition and enforcement of judgments in civil and commercial matters with only a
limited number of jurisdictions, such as the United Kingdom, United Arab Emirates, Singapore and Hong Kong. In orde
to be enforceable, a judgment from a jurisdicti@ith reciprocity must meet certain requirements established in the Code
of Civil Pr €P@dur eT,hel P8 (ol y permits the enforcemert
reciprocating jurisdiction, not being in the nature of any amountalpayin respect of taxes, other charges, fines or
penalties. Judgments or decrees from jurisdictions which do not have reciprocal recognition with India, including the Unite
States, cannot be enforced by proceedings in execution in India. Thereford, jadgment for the payment of money
rendered by any court in a noeciprocating territory for civil liability, whether or not predicated solely upon the general
laws of the norreciprocating territory, would not be directly enforceable in India. Thg parhose favour a final foreign
judgment in a nomeciprocating territory is rendered may bring a fresh suit in a competent court in India based on the fina
judgment within three years of obtaining such final judgment. However, it is unlikely thartarcdndia would award
damages on the same basis as a foreign court if an action were brought in India or that an Indian court would enforce fore
judgments if it viewed the amount of damages as excessive or inconsistent with the public policy kuttitka, there is

no assurance that a suit brought in an Indian court in relation to a foreign judgment will be disposed of in a timely manne
In addition, any person seeking to enforce a foreign judgment in India is required to obtain the prior apgrevRBI to
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repatriate any amount recovered, and we cannot assure that such approval will be forthcoming within a reasonable pe
of time, or at all, or that conditions of such approval would be acceptable. Such amount may also be subject toxincome
in accordance with applicable law.

Risks Relating to the Equity Shares

Pursuant to listing of the Equity Shares, we may be subject to-gmgptive surveillance measures like Additional
Surveillance OHDVXUH 3$60° DQG *UDGHG 6XUYHLOODQFH OHDVXUHVY 3*60°
enhance market integrity and safeguard the interest of investors.

SEBI and the Stock Exchanges have introduced variousrppive surveillance measures in ortterenhance market
integrity and safeguard the interests of investors, including ASM and GSM. ASM and GSM are imposed on securities
companies based on various objective criteria such as significant variations in price and volume, concentratian of cert
client accounts as a percentage of combined trading volume, average delivery, securities whichlwitmess price rise

not commensurate with financial health and fundamentals such as earnings, book value, fixed assets, net worth, pri
earnings muiple, market capitalization etc

Upon listing, the trading of our Equity Shares would be subject to differing market conditions as well as other factors whic
may result in high volatility in price, low trading volumes, and a large concentration df atieounts as a percentage of
combined trading volume of our Equity Shares. The occurrence of any of the abovementioned factors or oth
circumstances may trigger any of the parameters prescribed by SEBI and the Stock Exchanges for placing our securi
under the GSM and/or ASM framework or any other surveillance measures, which could result in significant restriction
on trading of our Equity Shares being imposed by SEBI and the Stock Exchanges. These restrictions may include requir
higher margin requéments, requirement afettlement on a trade for trade basis without nettingliofffing trading
frequency, reduction of applicable price band, requirement of settlement on gross basis or freezing of price on upper s
of trading, as well as mentioningf our Equity Shares on the surveillance dashboards of the Stock Exchanges. The
imposition of these restrictions and curbs on trading may have an adversewffeatket price, trading and liquidity of

our Equity Shares and on the reputation and comditad our Company

The trading volume and market price of the Equity Shares may be volatile following the Offer.
Conditions in the Indian securities market may affect the price or liquidity of the Equity Shares. Further, the market pric

of the Equity Shres may fluctuate as a result of, among other things, the following factors, some of which are beyond ol
control:

X quarterly variations in our results of operations;

X results of operations that vary from the expectations of securities analystvestors;

X results of operations that vary from those of our competitors;

X changes in expectations as to our future financial performance, including financial estimates by research analysts
investors;

Xx a change in research analysts®é recommendati ons;

X announcements by us or our competitors of significant acquisitions, strategic alliances, joint operations or capit
commitments;

X announcements by third parties or governmental entities of significant claims or proceedings against us;

X new laws and governmeal regulations applicable to our industry;

X additions or departures of key management personnel;

x changes in exchange rates;

x fluctuations in stock market prices and volume; and

X general economic and stock market conditions.

Changes in relation to any ofetliactors listed above could adversely affect the price of the Equity Shares.

Fluctuation in the exchange rate between the Indian Rupee and foreign currencies may have an adverse effect on the
value of our Equity Shares, independent of our operating resul

On listing, our Equity Shares will be quoted in Indian Rupees on the Stock Exchanges. Any dividends in respect of o
Equity Shares will also be paid in Indian Rupees and subsequently converted into the relevant foreign currency f
repatriation, if equired. Any adverse movement in currency exchange rates during the time taken for such conversion m
reduce the net dividend to foreign investors. In addition, any adverse movement in currency exchange rates during a de
in repatriating the proceedsofn a sale of Equity Shares outside India, for example, because of a delay in regulatory
approvals that may be required for the sale of Equity Shares may reduce the proceeds received by Shareholders.
example, the exchange rate between the Indian Rupktha U.S. dollar has fluctuated substantially in recent years and
may continue to fluctuate substantially in the future, which may have an adverse effect on the returns on our Equity Shat
independent of our operating results.
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Investors may be subjé¢o Indian taxes arising out of capital gains on the sale of the Equity Shares.

Under current Indian tax laws, unless specifically exempted, capital gains arising from the sale of equity sharesrin an Ind
company is generally taxable in India. Aseciri es tr a8l9axti ®nl ¢ewaixed ion and col
exchange on which equity shares are sold. Any gain realized on the sale of listed equity shares held for more than 12 mo
may be subject to lontgrm capital gains tax in Indet the specified rates depending on certain factors, such as STT paid,
the quantum of gains and any available treaty exemptions. Accordinglynagphbe subject to payment of leterm capital

gains tax in India, in addition to payment of STT, on the sadmy Equity Shares held for more than 12 months. STT will

be levied on and collected by a domestic stock exchange on which the Equity Shares are sold. Further, any gain reali
on the sale of our Equity Shares held for a period of 12 months or lessevsilibject to shoterm capital gains tax in

India. While norresidents may claim tax treaty benefits in relation to such capital gains income, generally, Indian ta
treaties do not | imit I ndiads r i gh ofsharesoiamipdiasa @mpgasyx o n

The Finance Act, 2020 had stipulated that the sale, transfer and issue of certain securities through exchanges, deposit
or otherwise to be charged with stamp duty. The Finance Act, 2020 also clarified that, in the absence of a specific provis
underan agreement, the liability to pay stamp duty in case of sale of certain securities through stock exchanges will be
the buyer, while in other cases of transfer for consideration through a depository, the onus will be on the transferor. T
stamp duty dér transfer of certain securities, other than debentures, on a delivery basis is currently specified under tl
Finance Act, 2020 at 0.015% and on a -defivery basis is specified at 0.003% of the consideration amount. These
amendments have come into efféom July 1, 2020. Under the Finance Act, 2020, any dividends paid by an Indian
company will be subject to tax in the hands of the shareholders at applicable rates. Such taxes will be withheld loy the Ind
company paying dividends. Further, the FinaAcg, 2021, which followed, removed the requirement for DDT to be
payable in respect of dividends declared, distributed or paid by a domestic company after March 31, 2020, and accordin
such dividends would not be exempt in the hands of the sharehdidérsesident as well as noesidentOur Company

may or may not grant the benefit of a tax treaty (where applicable) to-eesident shareholder for the purposes of
deducting tax at source pursuant to any corporate action including dividends. meestadvised to consult their own tax
advisors and to carefully consider the potential tax consequences of owning Equity Shares.

Further, the Government of India has announced the union budget for Fiscal 2024, pursuant to which the Finance A
2023, came into force on April 1, 2023 which has introduced various amendmentsiToAbe We have not fully
determined the impact of the recent and proposed laws and regulations on our business. We cannot predict whether tt
amendments made pursuant to the Finance AcB 2@2ld have an adverse effect on our business, financial condition,
future cash flows and results of operations.avolrable changes in or interpretations of existing, or the promulgation of
new, laws, rules and regulations including foreign investment and stamp duty laws governing our business and operati
could result in us being deemed to be in contraventionaf Bws and may require us to apply for additional approvals.

Any future issuance of Equity Shares, or convertible securities or other equity linked instruments by us may dilute your
shareholding and sale of Equity Shares by shareholders with significstrdareholding may adversely affect the trading
price of the Equity Shares.

We may be required to finance our growth through future equity offerings. Any future equity issuances by us, including
primary offering of Equity Shares including to comply withnimum public shareholding norms applicable to listed
companies in India or, convertible securities or securities linked to Equity Shares including through exercise of employ
stock options, may | ead to t he dany.wyifuture equify issuanees lsytusoor s ¢
sales of our Equity Shares by our shareholders may adversely affect the trading price of the Equity Shares, which may |
to other adverse consequences including difficulty in raising capital through offering &gaity Shares or incurring
additional debt. In addition, any perception by investors that such issuances or sales might occur may also affect the ma
price of our Equity Shares. There can be no assurance that we will not issue Equity Sharesbleoseeutities or
securities linked to Equity Shares or that our Shareholders will not dispose of, pledge or encumber their Equity Shares
the future.

Under Indian law, foreign investors are subject to investment restrictions that limit our ability tipaet foreign
investors, which may adversely affect the trading price of the Equity Shares.

Under foreign exchange regulations currently in force in India, transfer of shares betweesidents and residents are
freely permitted (subject to certaiestrictions), if they comply with the pricing guidelines and reporting requirements
specified by the RBI. If the transfer of shares, which are sought to be transferred, is not in compliance with such pricit
guidelines or reporting requirements or fallslanany of the exceptions referred to above, then a prior regulatory approval
will be required. Additionally, shareholders who seek to convert Rupee proceeds from a sale of shares in India into forei
currency andepatriate that foreign currency from ladequire a nabjection or a tax clearance certificate from the Indian
income taxauthorities. Further, this conversion is subject to the shares having been held on a repatriation basis and, eit
the security having been sold in compliance with theifpgi guidelines or, the relevant regulatory approval having been
obtained for the sale of shares and corresponding remittance of the sale proceeds. We cannot assure you that any req
approval from the RBI or any other governmental agency can be abtaiiteor without any particular terms or conditions.
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In addition, pursuant to the Press Note No. 3 (2020 Series), dated April 17, 2020, issued by the DPIIT, which has be
incorporated as the proviso to Rule 6(a) of the FEMANeht Rules, all investménunder the foreign direct investment
route by entities of a country which shares land border with India or where the beneficial owner of the Equity Shares
situated in or is a citizen of any such country, can only be made through the Government appi®yvas prescribed in

the Consolidated FDI Policy dated October 15, 2020 and the FEMA Rules. Further, in the event of transfer of ownersr
of any existing or future foreign direct investment in an entity in India, directly or indirectly, resultthg imeneficial
ownership falling within the aforesaid restriction/purview, such subsequent change in the beneficial ownership will als
require approval of the Government of India.

For furt her [Restficbonsma ForeignnOwnessleipeof IfidiSecuritie® o n 397.ag e

Significant differences exist between Ind AS and other accounting principles, such as U.S. GAAP and IFRS, which
investors may be more familiar with and may consider material to their assessment of our finazarialition.

Our Restated Consolidated Financial Information for Fiscal 2021, 2022 and 2023, have been prepared and presente
conformity with Ind AS. Ind AS differs in certain significant respects from IFRS, U.S. GAAP and other accounting
principles withwhich prospective investors may be familiar in other countries. If our financial statements were to be
prepared in accordance with such other accounting principles, our results of operations, cash flows and financial posit
may be substantially differénProspective investors should review the accounting policies applied in the preparation of
our financial statements and consult their own professional advisers for an understanding of the differences between th
accounting principles and those with whithey may be more familiar. Any reliance by persons not familiar with Indian
accounting practices on the financial disclosures presented in this Draft Red Herring Prospectus should be limit
accordingly.

The current market price of some securities ést pursuant to certain previous issues managed byBbek Running
Lead Managerss below their respective issue prices.

The current market price of securities listed pursuant to certain previous initial ptfblings managed by the Book
RunningLeadM nager s i s below their respectOtheeRegulateryamd Statuiory e .
Disclosures Price information of past issues handled by the Book Running Lead Madagersn 363 dte éactors that

could affect the market picof the Equity Shares include, among others, broad market tferatsial performance and
results of our Company pehsting, and other factors beyond our control. We cannot assure you that an active market will
develop or sustained trading will takiage in the Equity Shares or provide any assurance regarding the price at which the
Equity Shares will be traded after listing.

QIBs and Nornlnstitutional Bidders are not permitted to withdraw or lower their Bids (in terms of quantity of Equity
Shares orthe Bid Amount) at any stage after submitting a Bid, and Retail Individual Bidders are not permitted to
withdraw their Bids after Bid/Offer Closing Date.

Pursuant to the SEBI ICDR Regulations, QIBs and -Nwtitutional Bidders are required to block tB&l amount on
submission of the Bid and are not permitted to withdraw or lower their Bids (in terms of quantity of equity shares or th
Bid Amount) at any stage after submitting a Bid. Similarly, Retail Individual Bidders can revise or withdraw theit Bids
any time during the Bid/Offer Period and until the Bid/ Offer Closing date, but not thereafter. While we are required t
complete all necessary formalities for listing and commencement of trading of the Equity Shares on all Stock Exchang
where such Hagjty Shares are proposed to be listed, including Allotment, within six Working Days from the Bid/ Offer
Closing Date or such other period as may be prescri be
the Equity Shares, includingleerse changes in international or national monetary policy, financial, political or economic
conditions, our business, results of operations, cash flows or financial condition may arise between the date of submiss
of the Bid and Allotment.

Compliance with provisions of Foreign Account Tax Compliance Act may affect payments on the Equity Shares.

The U. S. AFor ei gn Acco BATCAOT)a xi nQpoonspel si aan cnee WA crtedp o(rotri niig r
a 30% withholding tax on certain A& firanc@nnstip@ossyincluiding p e
intermediaries). If payments on the Equity Shares are made by such.®orinancial institutions (including
intermediaries), this withholding may be imposed on such payments if made to adySidimancial institution (including

an intermediary) that is not otherwise exempt from FATCA or other holders who do not provideesuftientifying
information to the payer, to the extent such payments
the term Aforeign passthru paymentod is not defi mthe an
Equity Shares would be considered fAforeign passthru
agreements with many jurisdictions (including India) that modify the FATCA withholding regime described above. It is
notyetclearhow he i ntergovernmental agreements between the U
passthru paymentso and whether such agreements wild/
payments on the Equity Shateds t he extent they are treated as nAforei
consult their tax advisors regarding the consequences of FATCA, or any intergovernmental agreemeiti.8r non
legislation implementing FATCA, to their investmentiquity Shares.
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U.S. holders should consider the impact of the passive foreign investment company rules in connection with an
investment in our Equity Shares.

A foreign corporation wil!/ be tr eadPFlEd) afsofalerbpinSonieitaxe f
purposes for any taxable year in which either: (i) at
of its gross assets during the taxable year (based on of the quarterly values of the assets duringe taxapleyar e i |
assets, 0 which generally means that they produce pass

No assurance can be given that our Company will or will not be considered a PFIC in the current or future years. T
deternination of whether or not our Company is a PFIC is a factual determination that is made annually after the end |
each taxable year, and there can be no assurance that our Company will not be considered a PFIC in the current tax
year or any futuretaxal e year because, among other reasons, (i) t

vary over time, and (ii) the manner of the application of relevant rules is uncertain in several respects. Further, o
Companybs PFI C s thamarket poaapur Eaty Shares, which may fluctuate considerably.
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SECTION Ill: INTROD UCTION

THE OFFER

The following table summarizes the Offer detalils:

Offer of Equity Sharé¥@® Up to[ 6Bquity Sharesiggregating up to [ &illion
of which:
i. Fresh Issu@® Up to [ 6] HBggedatngpt $R,60008sillion
i Offer for Salé® Up t09,133,454Equity Sharesaggregatingipt o[ Onjillion
The Offer comprises of:
A)  QIB Portior®® Notmoret han [ 6] Equity Shares
of which:
Anchor Investor Portid® Up Equity Shares

Net QIB Portion (assuming Anchor Investor Portion is ffU p
subscribed)

Equity Shares

of which:

Available for allocation to Mutual Funds only (5% the|[ 6] Equity Shares
Net QIB Portionff)

Balance of the Net QIB Portion for all QIBs includi[ 6] Equity Shares
Mutual Funds

B)  Nonlnstitutional Portiof®) Notlesst han [ 6] Equity Shares

Of which

Onethird available for allocation tdBidders with an[ 6] Equi ty Shares
application s02 millioonfncdctoug

million
Two-third available for allocation to Bidders with [[ 6] Equity Shares
applicati on s1.02milioof mor e

C)  Retail Portiof® Notlesst han [ 6] Equity Shares

Pre-Offer and post-Offer Equity Shares

Equity Shares outstanding prior to the Offer as on the date ¢ 51,597,168 quity Shares
Draft Red Herring Prospectus

Equity Shares outstanding after the Offer [ 6] Equity Shares

Use of Net Proceeds by our Company S e ©bjdtts of the Offér 0 n 87foa dptmils regarding the u
of proceeds from the Fresh Issue. Our Company will not re
any proceeds from the Offer for Sale.

@ Our Company, in consultation with the Book Running Lead Managers, may considelPOFPéacement by our Company for an aggregate amount

not exceeding 7 4RDPlad@entnifiundértakem will b& dt & pride tode decided by our Corimpesrysultation with the Book
Running Lead Managers and the RRO Placement will be completed prior to filing of the Red Herring Prospectus with the RoC. If #H&CPre
Placement is undertaken, the amount raised from thel/@ePlacement will be reduceidom the Fresh Issue, subject to compliance with Rule
19(2)(b) of the SCRR

@ The Fresh Issue has been authorised by our Board and our Shareholders pursuant to the resolutions passed at theimesiegsidatedugust

31, 2023 and August 312023, respectivelyFurther, our Board has taken on record the approval for the Offer for Sale by the Selling Shareholders
pursuant to its resolution dateteptember 4, 2023

® Each Selling Shareholder has, severally and not jointly, specifically confirmed that its respective portion of the CifesedrSleligible to be

offered for sale in the Offer in accordance with the SEBI ICDR Regulations. The details of such authsrsatprovided below:

Name of the Selling Shareholder | Maximum number of Equity Shares Date of resolution Date of consent letter
offered in the Offer for Sale

Promoter Selling Shareholders
Sunil Suresh 1,182,000 - September 4, 2023
Shubha Sunil 1,182,000 - September 4, 2023
Investor Selling Shareholder
Oman India Joint Investment Fund Il | 5,544,454 August 9, 2023 | September 4, 2023
Individual Selling Shareholders
Kiran Bhanu Vuppalapati 1,000,000 - September 4, 2023
Sridevi Venkata Vuppalapati 225,000 - September 4, 2023

Subject to valid bids being received at or above the Offer Price, under subscription, if any, in any category, exé@{® Pdahen, would be allowed

to be met with spilbver from any other ¢agory or combination of categories of Bidders at the discretiorunfCmmpany, the Promoter Selling
Shareholders and the Investor Selling Shareholder, in consultation with the Book Running Lead MamhtierOesignated Stock Exchange, subject
to applicable laws.

Our Company, the Promoter Selling Shareholders and the Investor Selling Shareholder, in consultation with the Book Rdnvizgabersmay
allocate up to 60% of the QIB Portion to Anchor Investors on a discretionary basis in accordantev@#B| ICDR Regulations, of which ethéd
shall be reserved for domestic Mutual Funds, subject to valid Bids being received from domestic Mutual Funds at or Anoherthevestor
Allocation Price, in accordance with the SEBI ICDR Regulationséretzent of undesubscription or norallocation in the Anchor Investor Portion,
the balance Equity Shares shall be added to the Net QIB Portion. Further, 5% of the Net QIB Portion shall be availiidatfonain a proportionate
basis to Mutual Fundsnly and the remainder of the Net QIB Portion shall be available for allocation on a proportionate basis to all QIBhésther t
Anchor Investors) including Mutual Funds, subject to valid Bids being received at or above the Offer Price. For furlser deta¢ ¢ A Of f er P
on page380

Allocation to Bidders in all categories, except the Retail Portion;INstitutional Portion and the Anchor Investor Portion,
if any, shall be made on a proportionate basis, subject to valid Bids being received at or above the Offer Price, las applica
Allocation to Retail Individual Bidders shall not be less than the minimum Bid Lot, subject to availability of Equity Shares
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in the Retail Portion, and the remaining available Equity Shares, if any, shall be allocated on a proportionate basis. O
third oftheNonl nst i t uti onal Portion shall be r eser@miliohand ap
up t.e0millionltwo-thirds of the Nornstitutional Portion shall be reserved for Bidders with an application size of
mo r e t.00anillion and the unsubscribed portion in either of the above subcategories may be allocated to Bidders i
the other suizategory of Nornstitutional Bidders. The allocation of Equity Shares to eachINstitutional Bidders shall

not be less than the mimum application size, subject to the availability of Equity Shares in theliditutional Portion,

and the remaining Equity Shares, if any, shall be allocated on a proportionate basis in accordance with the SEBI ICI
Regulations. Allocation to AnchomvVestors shall be on a discretionary basis in accordance with the SEBI ICDR

Regul ati ons . F o Offef Siructure eTerfs of theaQffér s a OffbrePéocedluré o n s3p7aBoLand
380, respectively.

For further details of the terms of tlef f e r Terms & the Gfféer o n 37na g e
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SUMMARY OF FINANCIAL INFORMATION

The following tables provide summary of financial informatiowf Company derived from thRestatedConsolidated
Financial Information

The summanoff i nanci al information presented [Resthtanl@onsalitated | d
Financial Informato® and fiManagement6s Discussion and Analysis
beginning on pagea35and 320, respectively.

(The remainder of this page is intentionally left blank)
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SUMMARY OF RESTATED STATEMENT OF ASSETS AND LIABILITIES

(i n million, except foy
. As at As at As at
PR March 31,2023 | March 31,2022 | March 31, 2021

ASSETS
Non-current assets
Property, plant and equipment 705.29 512.60 366.30
Capital workin-progress 11.60 7.90 -
Goodwill on consolidation 37.27 27.05 25.57
Right of use assets 1,245.12 1,106.82 774.70
Intangible assets 28.57 8.03 8.70
Intangible assets under development 11.23 - -
Financial assets
(i) Otherfinancial assets 115.71 108.92 87.97
Deferred tax assets (net) 106.63 81.28 64.13
Current tax assets (net) 26.34 62.91 35.19
Other noncurrent assets 24.49 7.68 7.16
Total non-current assets 2,312.25 1,923.19 1,369.72
Current assets
Inventories 1,213.87 1,181.70 952.91
Financial assets
i) Tradereceivables 165.40 189.48 139.52
i) Cash and cash equivalents 96.68 102.57 121.21
iii) Bank balances (other than (ii) above) 637.32 643.70 743.68
iv) Other financial assets 45.12 33.48 31.84
Other current assets 111.22 147.33 106.28
Total current assets 2,269.61 2,298.26 2,095.44
Total Assets 4,581.86 4,221.45 3,465.16
EQUITY AND LIABILITIES
Equity
Equity share capital 73.71 73.71 73.71
Other equity 209131 1,23.84 1,75561
Total equity attributable to equity holder 2,165.02 1,997.55 1,829.32
Non controlling interests 72.97 58.47 46.62
Total equity 2,237.99 2,05602 1,875.94
Liabilities
Non-current liabilities
Financial liabilities
i) Borrowings 2.29 5.58 1.12
i) Lease liabilities 1,251.06 1,090.16 784.61
iii) Asset retirement obligation 38.69 30.73 21.07
Provisions 10.57 10.15 13.97
Total non-current liabilities 1,302.61 1,136.62 820.77
Current liabilities
Financial liabilities
i) Borrowings 91.41 55.28 1.41
ii) Lease liabilities 167.93 146.07 88.06
iii) Trade payables
a) Total outstanding dues to micro and small enterprises 79.01 46.43 5.82
b) Total outstanding of creditors other than (iii) (a) above 358.94 439.07 417.79
iv) Other financialiabilities 0.35 0.35 0.45
Provisions 27.38 20.82 15.21
Other current liabilities 297.42 270.45 208.69
Current tax liabilities (net) 18.82 50.34 31.02
Total current liabilities 1,041.26 1,028.81 768.45
Total liabilities 2,343.87 2,165.43 1,589.22
Total equity and liabilities 4,581.86 4,221.45 3,465.16
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SUMMARY OF RESTATED STATEMENT OF PROFIT AND LOSS

in = million, except dstamd
Particulars Year ended Year ended Year ended
March 31, 2023 March 31, 2022 March 31, 2021

Revenue from operations 4,189.98 2,922.04 1,957.80
Other income 66.24 55.51 59.31
Total revenues 4,256.22 2,977.55 2,017.11
Expenses
Cost of materials consumed 2,042.55 1,456.10 902.00
Purchase oftockin-trade 108.14 201.30 52.90
(Increase)/decrease in inventories (107.83 (216.89 20.50
Employee benefits expenses 494.57 337.37 270.36
Finance costs 146.91 108.78 87.72
Depreciation and amortisation 282.50 217.45 207.14
Other expenses 825.37 554.07 414.29
Total expenses 3792.22 2658.19 1954.91
RestatedProfit before tax 464.00 319.36 62.20
Tax expenss:
Current tax 143.98 103.54 48.60
Deferred tax (25.9) (18.77 (34.00
Short/(excess) provision of tax relatinggarlier years (3.84 2.40 28.37
Total tax expenss 114.23 87.17 42.97
RestatedProfit for the year 349.77 232.19 19.23
Profit attributable to non controlling interest 21.02 18.70 8.92
Profit attributable to owners 328.75 213.49 10.31
Other comprehensive income
Other comprehensive income not be reclassified to profit an
loss in subsequent periods:
Remeasurement gains net defined benefit plans 2.23 6.43 5.71
Income tax relating to above (0.56 (1.62 (1.449
Other comprehensive income for the year, net of tax 1.67 4.81 4.27
Restated other comprehensive income/(losses) attributable (0.11) 0.07 0.13
non controlling interest
Restated other comprehensive income attributable to owners 178 4.74 4.14
Restated Total comprehensive income for the year (net of tax 351.44 237.00 23.50
Restated total comprehensive income/(losses) attributable tq 20.91 18.77 9.05
controlling interest
Restated total comprehensive income/(losses) attributabl 330.53 218.23 14.45
owners
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SUMMARY OF RESTATED STATEMENT OF CASH FLOWS

i n million, except foYy
Particulars March 31, March 31, March 31,
2023 2022 2021

Cash flows from operating activities
Profit before taxfor the year 464.00 319.36 62.20
Adjustments for
Depreciation and amortisati@xpenses 282.50 217.45 207.14
Bad debts 1.01 1.98 2.69
Provision for credit allowances 6.78 1.90 15.38
Finance costs 146.91 108.78 87.72
Unrealised foreign exchange (gain)/ loss (net) (0.07) (10.65) (3.20)
Interest income (35.72) (40.53) (46.09)
Provisions for warranty 2.58 2.22 0.03
Liabilities no longer required written back (15.96) (3.96) (4.99)
Share based payment expense 6.94 - -
(Gain)/ loss on sale of property, plant and equipment (net) (2.93 2.34 34.43
Cash flows from operating activities before working capital changes 856.04 598.89 355.31
Changes in operating assets and liabilities:
(Increase) innventories (32.17) (228.80) (87.35)
(Increase)/Decrease in trade receivables 16.29 (53.84) (38.16)
(Increase)/Decrease in other financial assets (30.97) (14.15) 11.94
(Increase)/Decrease in other assets 19.31 (41.57) (30.45)
IncreasfDecreasein Currentprovisions (4.40) 0.43 0.76
Increase/(Decrease) in trade payables (34.92) 78.95 134.63
Increase /(Decrease) in financial liabilities - (0.10) (18.79)
Increase /(Decrease) in other current liabilities 25.62 59.76 43.44
Cashgenerated from operations 814.80 399.57 371.33
Income taxes paid (net) (135.09) (114.34) (41.53)
Net cashflow from operating activities 679.71 285.23 329.80
Cash flows from investing activities
Purchase of property, plant aaquipment, intangible assets (303.13) (221.30) (105.05)
(including capital workin-progress, capital advances and capital credit]
Proceeds from sale of property, plant and equipment 4.45 0.86 2.78
Investment in Goodwiill (10.22) (1.48) -
Proceeds from bank deposits 6.38 99.98 37.31
Investment in intangible assets under development (11.23) - -
Interest received 48.26 10.65 32.69
Advance received (2.00) 2.00 -
Changes in Non Controlling Interest (6.41) (6.92) 0.58
Net cashused ininvesting activities (273.90) (116.21) (31.69)
Cash flows from financing activities
Proceeds from short term borrowings (net) 47.85 - -
Repayment of borrowings (15.01) 58.33 (70.28)
Processing fees for working capitadrrowings (1.25) - -
Interest on lease rentals (122.32) (93.29) (78.81)
Payment of lease rentals (131.64) (89.90) (83.56)
Dividend paid (170.00) (50.00) -
Interest paid on borrowings (19.33) (12.80) (6.10)
Net cashused infinancing activities (411.70) (187.66) (238.75)
Net increase/(decrease) in cash and cash equivalents (5.89) (18.64) 59.36
Cash and cash equivalents at the beginning of the year 102.57 121.21 61.85
Cash and cash equivalents at the end of theear 96.68 102.57 121.21
Cash and cash equivalents comprise of:
Cash on handndCheque in hand 0.65 0.52 4.67
Bank Balances
- in currentaccouns 96.03 102.05 116.54
Cash and cash equivalents at the end of the year 96.68 102.57 121.21
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GENERAL INFORMATION

Our Companyvas originally formed as a partnership firm under the Partnershjid882in the name ofStanley Seatindy
pursuant to a deed of partnership dated February 1, Zd@7Companywas thereafteincorporated aa public limited
companyas6 St anl ey Li festyl es fitoin mpattnerdhip firompaocardance with the pmovigonssof o n
Part IX of the @mpanies Act, 1956 and received a fresh certificate of incorporation@etelder 11, 2007 and a certificate

for commencement of business dated December 14,f28®7he RoC

Corporate Identity Number
Corporate Identity Number: U19116KA2007PLC044090
Registered and Corporate Office

Stanley Lifestyles Limited

SY No. 16/2 and 16/3 Part

Hosur Road, Veerasandra Village
Attibele Hobli, Anekal Taluk

Bengduru

Karnatakab60 100

Tel: +9180 6895 7200

E-mail: investors@stanleylifestyles.com
Website www.stanleylifestyles.com

For further details of past changes in the registered office address of our Compditisteg and Certain Corporate
Mattersi Changes in our Registered Officen page205.

Registrar of Companies
Our Company is registered with the Registrar of Companies, Karnatakeagdu, situated at:

E Wing, 2nd Floor, Kendriya Sadan
Kormangala, Bengaluru
Karnatakeb60 034

Filing of this Draft Red Herring Prospectus

Acopyoft hi s Draft Red Herring Prospectus has been filed
https://siportal.sebi.gov.in in accordance with the SEBI ICDR Master Circular. It will also be filed with the SEBI at:

Securities andeExchange Board of India

Corporation Finance Department

Division of Issues and Listing

SEBI Bhavan, Plot No. C4 A, 6Gbd6 Bl ock
Bandra Kurla Complex

Bandra (E)

Mumbai

Maharashtra00 051

The Red Herring Prospectus and Prospectus, respectively, will bevitlethe RoC in accordance wifection 32 read
with Section 26 of the Companies Act, along with the material contracts and documents referred to in each of the R«
Herring Prospectus and the Prospectus, respectively, and through the electronaf pCial

Board of Directors

Details regarding our Boaias onthe date of this Draft Red Herring Prospectus are set forth below:

Name Designation DIN Address

Sunil Suresh Managing Director 01421517 |No. 275, 10" Cross, Wilson Garden, Bengaluru, Karnataka
027

Shubha Sunil Whole Time Director 01363687 |No. 1/1, HatS-2, &Kyline May Flower ApartmentsLeonard_ane
RichmondTown, Bengalury Karnatakés60025

Vishal Verma Non-Executive 07056461 |E-604, 8" Floor, Raheja Vista€HSL, Raheja Vihar, Chandiva

Nominee Director* Powai, Mumbai, Maharashtra 400 072
Girish Shrikrishnd Independent Director | 00040971 |B-37, 37 Floor, Ahuja Tower, Rajabhav Desai Ma
Nadkarni Prabhadevi, Mumbai, Maharashtra 400 025
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Name Designation DIN Address
Ramanujam Venkg Independent Director | 06886628 |173 Sobha Morzaria Grandeur Apartment, Bannerghatta
Raghavan Road, Dharmarar@ollege, Bengaluru, Karnataka 560 029
Anusha Shetty Independent Director | 01666992 |#2, Century Renata Flat 410, Raja Ram Mohan Roy Ro

opposite EPF office, Sampangiram Nagar, Richmond T
Bengaluru, Karnataka 560 025

* Nominee ofOman India Jointvestment Fund Il

For further

d et ®ur Managerherto wm 2Baagred,

see n

Company Secretary and Compliance Officer of our Company

Akash Shetty

SY No. 16/2 and 16/3 Part

Hosur Road, Veerasandra Village

Attibele Hobli, AnekalTaluk

Bengaluru

Karnatakab60 100

Tel: +91 80 6895 7200

E-mail: compliance@stanleylifestyles.com

Statutory Auditor

Deloitte Haskins & Sells LLP, Chartered Accountants

Prestige Trade Tower, Level 19

46, Palace Road, High Grounds

Bengaluru

Karnatakeb60 001

Tel: +91 80 6188 6000

E-mail: sandeepkukreja@deloitte.com

Peer Review No013179

Firm Registration Number: 117366W/W100018

Change in Statutory Auditors since last three years

There has been no change in the Statudargitors of our Company during the three years preceding the date of this Draft

Red Herring Prospectus
Book Running Lead Managers

Axis Capital Limited

1st Floor, Axis House

C-2 Wadia International Centre

Pandurang Budhkar Marg

Worli, Mumbai

Maharashtra&00 025

Tel: +91 22 4325 2183

E-mail: stanley.ipo@axiscap.in

Website: www.axiscapital.co.in

Investor grievance email: complaints@axiscap.ir
Contact person:Mayuri Arya/ Patik Pednekar
SEBI registration no.: INM000012029

JM Financial Limited

7" Floor, Cnergy

Appasaheb Marathe Marg
Prabhadevi

Mumbai

Mahamshtra400 025

Tel: +91 22 6630 3030

E-mail: stanleylifestyles.ipo@jmfl.com
Website: www.jmfl.com
Investor grievance email:
grievance.ibd@jmfl.com
Contact person:Prachee Dhuri

ICICI Securities Limited

ICICI Venture House

Appasaheb Marathe Marg

Prabhadevi

Mumbai

Maharashtra&00 025

Tel: +91 22 6807 7100

E-mail: stanley.ipo@icicisecurities.com
Website: www.icicisecurities.com
Investor grievance email:
customercare@icicisecurities.com
Contact person:Kristina Dias/ Namrata Ravasia
SEBI registration no.: INM000011179

SBI Capital Markets Limited *

1501, 1% Floor, A & B Wing

Parinee Crescenzo

G Block,Bandra Kurla Complex, Bandra (E)
Mumbai

Maharashtra&00 051

Tel: +91 22 4006 9807

E-mail: Stanley.ipo@sbicaps.com

Website: www.sbicaps.com

Investor grievance email:
investor.relations@sbicaps.com

Contact person:Janardhan Wagle/ Krithika Shetty
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SEBI registration no.: INM000010361 SEBI registration no.: INM000003531

#SBI Capital Markets Limited is an associatethd InvestorSelling Shareholder in terms of the SEBI Merchant Bankers
Regulations. Accordingly, in compliance with the proviso to Regulatio(12bAthe SEBI Merchant Bankers Regulations
and Regulation 23(3) of the SEBI ICDR Regulations, SBI Capital Markets Liwotdd be involved only in the marketing
of the Offer

Legal Advisors to the Offer
Legal Counsel to our Company as to Indian law

Cyril Amarchand Mangaldas

3 Floor, Prestige Falcon Towers
19, Brunton Road

Bengaluru

Karnatakab60 025

Tel: +91 806792 2000

Registrar to the Offer

KFin Technologies Limited

(formerly known as KFin Technologies Private Limjted
Selenium Tower B, Plot No.332

Gachibowli, Financial District
Nanakramgud&Serilingampally

Hyderabadb00032

Telangana, India

Tel: +9140 6716 2222

E-mail: sll.ipo@kfintech.com

Website www.kfintech.com

Investor grievance email: einward.ris@kfintech.com
Contact person M Murali Krishna

SEBI Registration No.: INR0O00000221

Bankers to the Offer

Escrow Collection Bank(s), Refund Banks) and Public Offer Account Bank
[ 6]

Sponsor Banks

[ 6]

Banker to our Company

State Bank of India,

15t Floor, Krishi BhavanHudsonCircle
BangaloreKarnataka
BangaloreUrban 560001

Tel: +9180 2594 3350

E-mail - rm1.sbi04196 @sbi.co.in
Website https://sbi.co.in/

Contact Person: Ashwini Kumar Deshmukh

Syndicate Members

[ 0]
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Designated Intermediaries
Self-Certified Syndicate Banks

The banks registered with SEBI, which offer the facility of AS&#vices, (i) in relation to ASBA, where the Bid Amount
will be blocked by authorising an SCSB, a list of which is available on the website of SEBI at
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmldr@4ipdated from time to timend at

such other websites as may be prescribed by SEBI from time to time, (ii) in relatidil tBiddersusing the UPI
Mechanism, a list of which is available on the website of SEBI at
https://sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi#ytesii=40 or such other website as updated
from time to time.

Self-Certified Syndicate Banksand mobile applications enabled folUnified Payments InterfaceMechanism

In accordance with SEBI RTA Master Circyl&EBI Circular No. SEBI/HO/CFD/DIL2/CIR/P/2R2/45 dated April 5,

2022 and SEBI Circular NoSEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022ad with other applicable UPI
Circulars, UPI Bidders Bidding through UPI Mechanism may apply through the SCSBs and mobile applications, using UF
handles, whose name appears on the SEBI website. A list of SCSBs and mobile applications, which, are live for applyi
in public issues using UPI mechanism is provided in the list available on the website of SEBI at
www.sebi.gov.in/sebiweb/other/OtherAatiaclo?doRecognisedFpi=yes&intmld=43 and updated from time to time and at
such other websites as may be prescribed by SEBI from time to time.

Syndicate Self-Certified Syndicate Bank$Branches

In relation to Bids (other than Bids by Anchor Investor) sutediinder the ASBA process a member of the Syndicate,

the list of branches of the SCSBs at the Specified Locations named by the respective SCSBs to receive deposits of Bid ¢
Application Forms from the members of the Syndicate is available on the tevelndi the SEBI
(http://Iwww.sebi.gov.in/sebiweb/other/OtherAction.do?doRecogniseji=aed updated from time to time. For more
information on such branches collecting Bid cum Application Forms from the Syndicate at Specified Locations, see tf
website of tle SEBI at http://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedssyepdated from time to

time.

Registered Brokers

The list of the Registered Brokers eligible to accept ASBA forms, including details such as postal address, telepho
number and -enail address, is provided on the websites of BSE and N8Evatbseindia.conand wwwnseindia.com,
respectively, as updated from time to time.

Registrar and Share Transfer Agents

The list of the RTAs eligible to accept ASBA Forms at the Designated RTA Locations, including details such as addres
telephone number and -meail address, is rpvided on the websites of Stock Exchanges at
www.bseindia.com/Static/Markets/Publiclssues/RtaDp.aspand https://www.nseindia.com/produeservices/initial
public-offeringsasaproceduresrespectively, as updated from time to time.

Collecting Depository Participants

The list of the CDPs eligible to accept ASBA Forms at the Designated CDP Locations, including details such as name &
contact details, is provided on the websiof BSE atvww.bseindia.com/Static/Markets/Publiclssues/RtaDp.aspx? and on
the website of NSE dtttps://www.nseindia.com/produeservices/initialpublic-offeringsasbaproceduresas updated

from time to time.

Experts to the Offer
Except as disclosed belpwur Company has not obtained any expert opinions:

Our Company has received written consent dSegtember 4, 2022023from Deloitte Haskins & Sells LLP, Chartered
Accountantgo include their name asqeired under the SEBI ICDR Regulations in this Draft Red Herring Prospectus, and
as an fiexpertd as defCompmauies Ag2dl8to thesexdenttanddnrthei2cépacy)as aurf Statutbre
Auditor and in respect of their (i) examinati@port datedhugust 31 2023 on our Restated Financial Statements; and (i)
their report datedseptember 4, 2028n the Statement of Special Tax Benefits in this Draft Red Herring Prospectus
However, the term fiexperto @anmdedrrcoars efmdXp esrhtad uadardhe i b @
U.S. Securities Act.

Our Companyhas received written consent datebtember 4, 202Bom N B T and Co Chartered Accountants, holding
a valid peer review certificate from ICAI to include theirnama t hi s Draft Red Herring
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defined under Section 2(38) Gompanies Act, 2018 respect of the certificates issued by them in their capacity as an
independent chartered accountant to our Company.

Our Company has received written consent d&eptember 4, 2028om G. Shankar Raocan independenthartered

engineerto include their name as required under the SEBI ICDR Regulations in this Draft Red Herring Proapdass,

an

fi e x p er t mder Section 238)fofithe Eampanies Act, 2013 to the extent and in their capacitgdepamdent
charteredengineerin relation to the certificate datefeptember 4, 2028ertifying, inter alia, the details of the installed

and production capacity ofio manufacturing facilities
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The following table sets forth the intse allocation of responsibilities for various activities in relation to the Offer among
the Book Running Lead Managers:

S. No. Activity Responsibility Coordinator
1. |Capital structuring with the relative components and formalities suq Axis, 1Se¢JM, AXis
composition of debt and equity, type of instruments, and positioning str{ SBICAPS*
Due diligence of Company including its operations / management / bu
plans / legal etc. Drafting dndesign of Draft Red Herring Prospectus, |
Herring Prospectus and Prospectus. Ensure compliance and comple
prescribed formalities with the Stock Exchanges, SEBI and RoC incl
finalisation ofRed Herring ProspectuBrospectus, Offer Agreemefyndicate
and Underwriting Agreements and RoC filing
2. | Draftingandapprovalof all statutoryadvertisements Axis, 1Seq M, Axis
SBICAPS*
3. |Drafting and approval of all publicity material other than staty Axis,ISecJM, M
advertisements as mentioned in point 2 above, including corporate advg SBICAPS
and brochures and filing of media compliance report with SEBI
4. | Appointment of intermediarieé Registrar to the Offer, advertising agen| Axis, 1Sec JM, ISEC
Banker(s)o the Offer, Sponsor Bank, printer and other intermediaries incl| SBICAPS*
coordination of all agreements
5. |Preparation of roadshopresentation for the road shaeam Axis, 1ISec, IM, IM
SBICAPS*
6. |Preparation of FAQs for theompany team Axis, ISEC,IM, SBICAPS*
SBICAPS*
7. | Internationalinstitutionalmarketingof the Offer, whichwill cover, inter alia: | Axis, ISec JM, IM
SBICAPS*
x Institutionalmarketingstrategy
x  Finalisingthelist anddivision of internationalinvestorsfor one to-one
meetings
X Finalising international road show and investor meetingschedules
8. Domesticlnstitutional marketingof the Offer, which will cover, inter alia: | Axis, ISec JM, Axis
SBICAPS*
x Institutional marketing strategypreparation of publicity budget;
x  Finalizing the list and division of domesticinvestorsfor one to-one
meetings; and
x  Finalizingdomestiaoadshowandinvestor meetingchedule
Thesewill be done in consultationwith & approval of the managemer,
and selling shareholders
9. | x Conductorrinstitutionalmarketingof the Offer Axis, 1Seq M, SBICAPS?
SBICAPS*
10. | Conductretail marketingof the Offer, which will cover,inter-alia: Axis, ISec, IM, 1Sec
SBICAPS*
x Finalising media, marketing, public relations strategy, and
publicity budget
x  Finalisingcollectioncentre
x  Finalisingcentredor holdingconference$or brokersetc.
x  Follow-up on distribution of publicity and Offer material including
form, RHP/Prospectus and deciding on the quantum of the O
material
11. | Coordination with Stock Exchanges for book building software, bid Axis, 1Sec JM, M
terminals and mock trading and Deposit of 1% security deposit witl SBICAPS*
designated stock exchange, anchor coordination, aerandintimationof
anchorallocationandpreparatiorof CAN for Anchor Investors
12. | Managingthe bookand finalizationof pricing in consultation with Compar| Axis, ISec JM, Axis
and Selling Shareholders SBICAPS*
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S. No. Activity Responsibility Coordinator
13. | PostOffer activities, which shalinvolve essential followup with Bankergo| Axis, ISec JM, ISec
theOfferandSCSB4go getquickestimatesfcollection and advising Bank ab¢ ~ SBICAPS?
the closure of the Offer, based on correct figures, finalisation of the bg
allotment based on technical rejections, post Offer stationery and, coord
with various agencies connected with the gaffgr activity such as registrar |
the offer, bankers to the offer, Sponsor Banks-Selttified Syndicate Ban
including responsibility for underwriting arrangements (as applicable), listi
instruments, demat credit and refunds/ unblocking of funds, announceft
allocation and dispatcbf refundsto Bidders,etc., paymentof the applicable
STT on behalf of Selling Shareholders, coordination for investor comp
related to the Offer, Coordinating with Stock Exchanges and SEBI fi
submission of all pogbffer reports including the submission of final post is|
report and coordination with SEBI and Stock Exchanges for refund ¢

security deposit

# SBI Capital Markets Limited is an associatetwé InvestoiSelling Shareholder in terms of the SEBI Merchant Bankers Regulations. Accordingly, in
compliance with the proviso to Regulation 21A of the SEBI Merchant Bankers Regulations and Regulatidrti28&}BI ICDR Regulations, SBI
Capital Markets Limited would be involved only in the marketing of the .Offer

IPO Grading
No credit rating agency registered with SEBI has been appointed for grading the Offer.
Monitoring Agency

Our Company willappoint a monitoring agency prior to the filing of the Red Herring Prospectus in accordance with
Regulation 41 of the SEBI ICDR Regulations. The relevant details shall be included in the Red Herring Prospectus.

Appraising Entity

None of the objects fawhich the Net Proceeds are proposed to be utilised have been appraised by any agency.
Credit Rating

As this is an Offer of Equity Shares, there is no credit rating required for the Offer.

Debenture Trustees

As this is an Offer of Equity Shares, the appiment of debenture trustees is not required.

Green Shoe Option

No green shoe option is contemplated under the Offer.

lllustration of the Book Building Process

Book building in the context of the Offer refers to the process of collection of Ridsifivestors on the basis of the Red

Herring Prospectus and the Bid Cum Application Forms (and the Revision Forms), if any, within the Price Band and tt
minimum Bid Lot which will be decided by our Company, the Promoter Selling Sharehalugtise Invesbr Selling

Shareholder in consultation with the Book Runriegd Managersand advertisesha | | edi ti ons of [ 0]
English national daily newspaper, in all editions of
crcul ated Kannada national daily newspaper [0] (Kanna

Office is locatedlat least two Working Days prior to the Bidffer Opening Date and shall be made available to the Stock
Exchanges foirte purpose of uploading on their respective websitesOffee Price shall be determined by our Company,
the Promoter Selling Shareholdeasd the Investor Selling Shareholdén consultation with the Book Running Lead
Managers, after the Bid/ OfferCiom g Dat e. For OfferPodedurd det3gdialge, see

All Bidders (other than Anchor Investors) shall participate in this Offer mandatorily through the ASBA process by
providing the details of their respective bank accounts in which theorresponding Bid Amount will be blocked by
the SCSBs. In addition to this, the UPI Bidders shall participate through the ASBA process by either (a) providing
the details of their respective ASBA Account in which the corresponding Bid Amount will be blockeby the SCSBs;
or (b) through the UPI Mechanism. Anchor Investors are not permitted to participate in the Offer through the
ASBA process.

In terms of the SEBI ICDR Regulations, QIBs and Norlnstitutional Bidders are not permitted to withdraw their
Bid(s) or lower the size of their Bid(s) (in terms of the number of Equity Shares or the Bid Amount) at any stage.
Anchor Investors are not allowel to withdraw their Bids after the Anchor Investor Bidding Date. RIBs can revise
their Bids during the Bid/ Offer Period and withdraw their Bids until Bid/ Offer Closing Date Except for Allocation
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to RIBs, Non-Institutional Bidders and the Anchor Investors, allocation in the Offer will be on a proportionate basis.
Further, allocation to Anchor Investors will be on a discretionary basis and allocation to the Neinstitutional
Investors will be in a manner as may be introduced under applicable laws.

Each Bidder will be deemed to have acknowledged the above restrictions and the terms of the Offer, by submitting
their Bid in the Offer.

The process of Book Building under the SEBI ICDR Regulations and the Bidding Process are subject to change
from time to time and the investors are advised to make their own judgment about investment through this process
prior to submitting a Bid in the Offer.

The Bidders should note that the Offer is also subject to obtaining (i) the final approval of the RoC after the Bligspectu
filed with the RoC; and (ii) final listing and trading approvals of the Stock Exchanges, which our Company shall apply fo
after Allotment as per the prescribed timelines in compliance with the SEBI ICDR Regulations.

For f ur t herTerndsebtthe iOffed , Offd Steuctui®@ a Offer Plioceduré o n 3k §7& and 380
respectively.

For details in relation to f i |-FilingofthisDraftRed blerring PaospectdR eocdh H
page6’.

Underwriting Agreement

Our Companyand each of the Selling Sharehol@gends toprior to the filing of the Prospectus with the RoC, enter into

an Underwriting Agreement with the Underwriters for the Equity Shares proposed to be issued and offered in the Offe
Theextent of underwriting obligations and the Bids taibderwritten by eactinderwritershall be as per the Underwriting
AgreementThe Underwriting Agreement is dated [0]. Pur su
obligations of each of thenderwriters will be several and will be subject to certain conditions specified therein.

The Underwriters have indicated their intention to underwrite the following number of Equity Stachsthey shall
subscribe to on account of rejection of bidghei by themselves or by procuring subscription, at a price which shall not
be less than the Offer Price, pursuant to the Underwriting Agreement

(The Underwriting Agreement has not been executed as on the date of this Draft Red Herring Prddpsgurton has
been intentionally left blank and will be filled in befpend this portion will be applicable upon the execution of the
Underwriting Agreement anfiling of the Prospectus with the Rp&s applicable

Name, Address, Telephone Number an(¢ Indicative Number of Equity Shares to Amount Underwritten
Email Address of the Underwriters be Underwritten (___ 1nilion)
[ 6] [ 0] [ 0]

The abovementioned underwriting commitments are indicative and will be finalised after pricing of the OBasishef
Allotment and actual allocation in accordance with provisions of the SEBI ICDR Regulations.

In the opinion of our Boargbased on representation made to our Company by the Underwriterskesources of the
abovementioned Underwriters are su#itt to enable them to discharge their respective underwriting obligations in full.
The abovementioned Underwriters are registered with the SEBI under Section 12(1) of the SEBI Act or registered
brokers with the Stock Exchanges. Our Bo&dpital RaisigCo mmi t t e e, at its meeting
entered into the Underwriting Agreement mentioned above on behalf Glooopany

Allocation among the Underwriters may not necessarily be in proportion to their underwriting commitment getlierth
table above.

Notwithstanding the above table, the Underwriters shall be severally responsible for ensuring payment with respect to 1
Equity Shares allocated to investors respectively procured by them in accordance with the Underwriting Adrettraent.
event of any default in payment, the respective Underwriter, in addition to other obligations defined in the Underwritin
Agreement, will also be required to procure subscribers for or subscribe to the Equity Shares to the extent of the defaul
amount in accordance with the Underwriting Agreement. The Underwriting Agreement has not been executed as on t
date of thiDraft Red Herring Prospectasd will be executeth accordance with applicable lavester the determination

of the Offer Price amh allocation of Equity Sharegyrior to the filing of the Prospectus with the Rothe extent of
underwriting obligations and the Bids to be underwritten in the Offer shall be as per the Underwriting Agreement.
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CAPITAL STRUCTURE
Details of the share capltof our Company, as at the date of this Draft Red Herring Prospectus, are as set forth below:
(in”, except share data)

Particulars Aggregate value at face| Aggregate value
value at Offer Price*

A |AUTHORISED SHARE CAPITAL @
Equity sharegsomprising:

75,000,000 Equity Shares 150,000,00(¢ -
B |ISSUED, SUBSCRIBED AND PAID-UP SHARE CAPITAL BEFORE THE OFFER

51,597,16&quity Shares 103,194,33¢ -
D |PRESENT OFFER

Offerofupto] 6] Equieaicha gyhraergeast [ 0y o) t 0 [ § [ §

of which

Fresh Issue ofupfo 8Hqui t y Shar es 20@nillienP®t [ 6 [ 6

Offer for Sale of up 18,133,454 quity Shareese g gr egati ng u [ 9 [ 0

(©)

E |ISSUED, SUBSCRIBED ANDPAID-UP SHARE CAPITAL AFTER THE OFFER

[ 6Hquity Shares [ § [ §
F [SECURITIES PREMIUM ACCOUNT
Before the Offefas on date of th Draft Red Herring Prospectus) 1,133,244,54]
After theOffer [ ©
*  To be updatedpon finalisation of the Offer Price, and subject to the Basis of Allotment
@M For details in relation to the changes in the aut ho teisisfendndreents r e

to the Memorandum @ssociation in the last 10 yea@rsn pags 205 and 206.

@ Our Company, in consultation with the Book Running Lead Managers, may consideROPRéacement by our Company for an aggregate
amount not exceedi ng-IPO Platdment,f Ondaken| Willibe at a pride ioebe decided by our Company in consultation
with the Book Running Lead Managers and thelP@ Placement will be completed prior to filing of the Red Herring Prospectus with the RoC.
If the PrelPO Placement is undertaken, tamount raised from the Psi®O Placement will be reduced from the Fresh Issue, subject to compliance
with Rule 19(2)(b) of the SCRR

®)  Our Board has approved the Fresh Issue pursuant to the resolution passed at its meetingejdstr81, 202a&nd our Sheeholders have
approved the Fresh Issue pursuant to a special resolution passed at their meetingudated31, 2023-urther, our Board has taken on record
the Offer for Sale by the Selling Shareholders pursuant to its resolutionSieyéeimber 4, 2023

@ The Selling Shareholders have severally and not jointly confirmed and approved their respective participation in the $xferafod their
respective eligibility to participate in the Offer for Sale in accordance with the SEBI R¥dRlationsFor furt her det ail s,
Ot her Regul atory and Sélatd37respegtivei scl osureso on pages

Notes to the Capital Structure

1. Share capital history of our Company
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(@)

Equity share capital

The history of the equity share capital of our Company is set forth below:

Date of Nature of allotment Nature of Number of | Face value| Issue price per Name of allottees/ shareholders Cumulative | Cumulative paid-
allotment of consideration | equity shares| per equity | equity share number of up equity share
equity shares share (in ) (in ) equity shares capital
October 11] Initial subscription to MoA - 1,023,00C 10 10| Allotment of 510,000 equity shares each to S 1,023,000 10,230,00(
2007 Suresh and Shubha Sunil and 600 equity sh
each to T. Maruthi Rao, Nagesh Manay, Chal
Kanth B., Suresh S. and Girish K.C.
March 8, 2010| Further issue Cash 3,970,00C 10 10| Allotment of 1,985,000 equity shares each 4,993,000 49,930,00(
Sunil Suresh and Shubha Sunil
August 2, 2011 Further issue Cash 360,000 10 195| Allotment of 360,000 equity sharé&s Peruvamb 5,353,00( 53,530,00(
Estates Private Limited (formerly known
Emmjay Financial Ventures Private Limited)
March 29, 2019 Further issue Consideration 227,813 10 - | Allotment of 227,813 equity sharesReruvambg 5,580,813 55,808,13(
other than cash Estates Private Limited (formerly known
Emmjay Financial Ventures Private Limited)
March 31, 2014 Further issue Cash 177,436 10 195| Allotment of 88,718 equity shares each to Srig 5,758,249 57,582,49(
Venkata Vuppalapati and Kiran Bha
Vuppalapati
February 3| Rights issue Cash 48,000 10 250 | Allotment of 48,000 equity shares to Hanun 5,806,249 58,062,49(
2018 Kumar Sharma
March 6, 2018| Rights issue Cash 10,164 10 250( Allotment of 10,164 equity shares to Hanun 5,816,413 58,164,13(
Kumar Sharma
Allotment of equity share|Cash 232,820 10 10| Allotment of 232,820 equity shares to Kiran 6,049,233 60,492,33(
ursuant toexercise of unitj Bhanu Vuppalapati
March 31, Ender Restricted Stock Un| Ppetap
2018 Plan,20163?
Preferential allotment Consideration 89,687 10 - | Allotment of 89,687 equity shares to Hanun 6,138,920 61,389,20(
other than cash Kumar Sharma
August 31, Private placement Cash 1,232,104 10 811.62 Allotment of 1,232,104 equity shares to On 7,371,024 73,710,24(
2018 India Joint Investment Fund Il
June 192023 | Pursuant to theesolution passed by the Shareholders at their meleg¢ildgonJune 19, 2023, our Company sdti vi ded each equi ty sfiveBqgeuiotfy fSal
each. Accordingly, the cumulative number of issued, subscribed anelpdtduity Shares pursuant to sdlvision was 36,855,120 Equity Shares and the cumulptie up guity share|
capitalwas 73,710,240
June23, 2023 |Bonus issudn the ratio of2 - 14,742,04¢ 2| Not Applicable| Allotment pursuant to bonus issue of Eq 51,597,164 103,194,33¢
Equity Shares for everys Sharesn the ratio of2 Equity Shares for every
Equity Shares held Equity Shares held by eligible shareholders of
Company holding Equity Shaf@s
@ Initial subscription to MoA, pursuant to conversiormpaftnership firm'Stanley Seating' into our Company under Part IX of Companies Act, C%& h was pai d at the time of forming

@ Restricted Stock Unit Pl@n2016was terminated pursuant to the resolution passed by our Board on March 28, 2018 and pursuant to the resolution pasSkdrbi@ders on March 31, 2018
®Allotment of 064,442 Equity Shares to Sunil Suresl§64438 Equiy Shares to Shubha Surfil200 Equity Shares to Ravi M M, 1,200 Equity Shares to Mir Jowher Husain, 1,200 Equity Shares to Rakesh V Gurikarjt,200 Equ
Shares to Suresh Shamsundar, 1,200 Equity Shares to RAHi2,864 Equity Shares tBeruvamba Estat Private Limited (formerly known as Emmijay Financial VentBregte Limited, 90602 Equity Shares to Sridevi Venkata
Vuppalapati, 5542 Equity Shares to Kiran Bhanu Vuppalapa®60324 Equity Shares to Oman India Joint Investment Funt2l670 Equity Shares to Manjunath Devaraj Diwakar, 6,856 Equity Shares to Dundiga Subbegowda
Rupa, 11,428 Equity Shares to Subramanya Diwakar Rao, 14,854 Equity Shares to R V RaghhV/#?28 Equity Shares téadihalli Byregowda Sudarshan
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(b) Preference share capital

As on the date of this Draft Red Herring Prospectus, our Comgi@@y not have any outstanding preference share
capitd.

2. Shares issued under Sections 391 to 394 of the Companies Act, 1956 or Sections 230 to 234 of the Companies
Act, 2013 Offer of Equity Shares pursuant to schemes of arrangement

Our Company has not allotted any shares pursuant to any scheme approved under Sections 391 to 394 of the Comp:
Act, 1956 or Sections 230 to 234 of the Companies Act, 2013.

3. Equity Shares issued for consideration other than cash, bonus issues or out of revaluation reserves

0] As on the date of this Draft Red Herring Prospectus, our Company has not issued any Equity Shares out
revaluation reserves since its incorporation
(i) Except as stted below, our Company has not issued any Equity Shares for consideration other than cash

by way of bonus issue as on the date of this Draft Red Herring Prospectus:

Date of No. of Face Issueprice per equity Reason for allotment Benefits accrued
allotment equity value share () to our Company
shares per
allotted equity
share ()
March 29, 227,813 10 - | Allotment of 227,813 equity shares | Advisory service

2012 Peruvamba Estates Private Limitglin  relation to
(formerly known as EmmjayFinancial| businessnatters.
Ventures Private Limited)
March 31, 89,687 10 Allotment of 89,687 equity shares |Joining bonu
2018 Hanuman Kumar Sharma towards

employment with
our Company
June 23,| 14,742,048 2 Not Applicable| Allotment pursuant to bonus issue | Not Applicable
2023 Equity Sharesin the ratio of2 Equity
Shares for ever$ Equity Shares held b
eligible shareholders of our Compa
holding Equity Shares.

4. Equity Shares issued at grice lower than the Offer Price in the preceding one year
Except as disclosdd n- Ndtes to Capital StructurieShare capital history of our Company a bounCempany has

not issued Equity Shares at a price that may be lower than the Offer Priag therlast ongear preceding the date
of this Draft Red Herring Prospectus.
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Shareholding Pattern of our Company

The table below presents the equity shareholding pattern of our Company as on the date of this Draft Red Herritug:Prospec

Categor| Category | Number of | Number |[Numbe| Number | Total |Shareholdinl Number of Voting | Number of | Shareholdin| Number of Number of Number of
y of shareholder of fully r of | of shares|number of| g as a % of| Rights held in each shares g,asa% Locked in | Shares pledgeq  Equity
(I) |[shareholdg s (llI) paid-up | Partly |underlyin| shares total class of securities |Underlying| assuming shares or otherwise | Shares held
r Equity | paid- g held number of (IX) Outstandin full (X1 encumbered in
(1 Shares | up |[Depositor| (VII) shares g conversion (XI11) dematerialise
held | Equity y =(IV)+(V) | (calculated Number of | Total |convertible of Numbe| As a [Number| As a d form
(IV) | Shares| Receipts| + (VI) asper | Voting Rights | as a | securities | convertible | r(a) |%of | (a) | % of (XIV)
held (VI) SCRR, |[Class: Total |% of | (including [securities (ag total total
V) 1957) Equit (A+B | Warrants) |a percentage Share Share
(vl As a y + C) X) of diluted s held s held
% of Share share (b) (b) on
(A+B+C2) s capital) a fully
Xn)= dilute
(VID+(X) As d
a % of basis
(A+B+C2)
(A) |Promoters 3| 34,755,28 - -134,755,280 67.35 -1 34,755,28| 67.3% - - - -12,069,97 4.01 34,755,280
and 0 0 8*
Promoter
Group
(B) |Public 13| 16,841,88 - -116,841,888 32.6 -116,841,83| 32.65 - - - - - - 16,841,838
8 8
(C) |Non - - - - - - - - - - - - - - - -
Promoter-
Non Public
(C1) |Shares - - - - - - - - - - - - - - - -
underlying
depository
receipts
(C2) |Shares - - - - - - - - - - - - - - - -
held by
employee
trusts
Total 16| 51,597,16 - -151,597,168 100 -151,597,16| 100 - - - -12,069,94 4.01 51597168
(A+B+C) 8 8 8*

*2,069,928 Equity Isares representing 4% of the issued, subscribed and-ppiEtquity Share capital of the Company were deposited in escrow account by our Promoter, Sunil Suresh which will Heoral¢lasescrow
account prior to filing of the UDRHP, pursuant to the EscrayrveementFor det ai | s, see fAHi st o+Syh aarech oC dretrasi nA g€ cereperhdgisringbrepageaithse r Agr e e me
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6. Details of equity shareholding of the major shareholders of our Company:

a)

b)

c)

d)

Set forth below is a list of shareholderdding 1% or more of the issued and paig equity

share capital of our Company, astba date of this Draft Red Herring Prospectus

S. | Name of the Shareholder| Number of Equity Percentage of the preOffer Equity
No. Shares Share Capital* (%)
1. Sunil Suresh 17,375,547 33.68
2. Shubha Sunil 17,375,537 33.68
3. Oman India Joint Investme 13,861,134 26.86
Fund Il
4. Kiran Bhanu Vuppalapati 1,946,847 3.77
5 Total 50,559,061 97.99

*There are no vested stooktions as on the date of

filing this Draft Red Herring Prospectus

“Includes2,069,928Equity Shares representing 4% of the issued, subscribed and-ppiBquity Share capital of the

Company which are deposited in escrow account. For detailsj-Bee t ai | s o f
CeShari edh cClod pros @ t &g rMead merotes §laand@dZot her

and

AiHIi story and

respectively.

Promot eritnsO Contrib

Set forth below is a list of shareholders holding 1% or more ofstheed and paidp equity

share capital of our Company, as of 10 days prior to the date of this Draft Red Herring

Prospectus
S. | Name of the Shareholder| Number of Equity Percentage of the preOffer Equity
No. Shares Share Capital* (%)
1. Sunil Suresh 17,375,547 33.68
2. Shubha Sunil 17,375,534 33.68
3. Oman India Joint Investme| 13,861,134 26.86
Fund Il
4. Kiran Bhanu Vuppalapati 1,946,847 3.77
5. Total 50,559,061 97.99

*There are no vested stock options as on the date of filing this Drafti&eithg Prospectus
*Includes2,069,928 Bares representing 4% of the issued, subscribed and-ppiEquity Share capital of the Company

which are deposited in edDetrawl|l acodunPtromdrer-dsd Lialmglr i beae
i Hi s &and €ertain Corporate MattersShar ehol der sd agreeménos Glamgidl®t her agr e
respectively

Set forth below is a list of shareholders holding 1% or more of the issued ardppadpity
share capital of our Company, as of grear prior to the date of this Draft Red Herring
Prospectus:

S. Name of the Shareholder Number of Percentage of the pre
No. equity shares” | Offer equity share capitaf
(%)
1. | Sunil Suresh 2,482,221 33.68
2. | Shubha Sunil 2,482,219 33.68
3. Oman IndiaJoint Investment Fund I 1,980,164 26.86
4. | Kiran Bhanu Vuppalapati 278,121 3.77
5. | PeruvambeaEstates Private Limited (formern 100,000 1.36
known as Emmjay Financial Ventures Priv
Limited)
6. |Total 7,322,723 99.34

"Equity shares of face valud0 each

*There are no vested stock options as on the date of filing this Draft Red Herring Praspectus

#Includes295,704equity sharesf face valué 10 each representing 4% of the issued, subscribed and-ppidquity
share capital of the Company which aretdaeiplossidfe dP ri aamoetse
Contribution and Lock nd and fHi story and-Eratah ol Corrpdradreevmdntes
agreements o n 8iland2AZrespectiely.

Set forth below is a list of shareholders holding 1% or more of the issued andppadplity
share capital of our Company, as of two years prior to the date of this Draft Red Herring
Prospectus
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(@)

S. Name of the Shareholder Number of equity | Percentage of the pre
No. shares” Offer equity share
capital* (%)
1. | Sunil Suresh 2,482,224 33.68
2. | Shubha Sunil 2,482,219 33.68
3. Oman India Joint Investment Fund Il 1,980,164 26.86
4. Kiran Bhanu Vuppalapati 278,121 3.77
5. PeruvambaEstates Private Limited (forme 100,000 1.36
known as Emmijay Financial Ventures Priv|
Limited)
6. |Total 7,322,723 99.3%4

"Equity shares of face valud0 each

*Thereare no vested stock options as on the date of filing this Draft Red Herring Prospectus

#Includes 295,704&quity sharesf face valugé 10 each representing 4% of the issued, subscribed and-ppidquity
share capital of the Company which alee posi ted i n escrow -Betcaiuing . ofFoPr dmdtae
Contribution and Lock no and #fAHi story and-E&kat a@h ajredPeentspdnd octhere Matt er
agreement3 o n 8l and2d X respectively.

History of the equity share capital held by our Promoters

As onthe date of this Draft Red Herring Prospectus, our Promoter§usel SurestandShubha Suniin

aggregate hold@4,751,08@Equity Shares, representing 65%3 of the issued, subscribed and pajlequity

share capital of our Company, calculated onlalffuy di | ut ed basi s. The det ail
shareholding are set forth below.

Build-up of the Equity shareholding of our Promoters in our Company

The details regarding the builgh of the Equity shareholding of our Promoters in our Compamgesi
incorporationis set forth in the table below:

Date of | No. of Nature of transaction Nature of| Face | Issue [Percentage ol Percentage
allotmen| equity consideraValue | Price/ [the pre-Offer |of the post
t/ shares tion per |Transfer |[Equity share | Offer

transfer equity |price per | capital® capital
share | equity (%) (%)~
() [share()
Sunil Suresh
October 510,00C Allotment of 510,000 equit-" 10 10 4.94 [ &
11, 2007 shares pursuant to initi
subscription to the MoA.
March 1,985,00( Allotment of 1,985,000 equiiCash 10 10 19.24 [ g
8, 2010 shares to Sunburesh
August 67,308 Transfer of 67,308 equity shafCash 10 260 0.65 [ g
22,2016 from PeruvambaEstates Privat

Limited (formerly known a
Emmjay Financial  Venturd
Private Limited}o Sunil Suresh

August (154,013] Transfer of 154,013 equity sha|Cash 10 811.62 (1.49) [ @
31, 20194 from Sunil Suresh to Oman Ind

Joint Investment Fund Il
April 4, 73,926 Transfer 0f73,926 equity share|Cash 10| 164.35 0.72 [ &
2019 from Hanuman Kumar Sharma

Sunil Suresh

June Pursuant to theesolution passed by the Shareholders at their meegiidgonJune 19, 2023ur Compan
19,2023|subd i vi ded each equity sfiheErqaiidfy fSahae Theaeldmp,dd32, 22
equity shares of face value 10 e ach EdquigylStaresh

June23,| 4,964,44Z4Bonus issue of Equity Shar@s|NA 2 NA 9.62 [ @
2023 the ratio of2 Equity Shares fg

every5 Equity Shares held
Sub 17,375,54] 33.68 [ &
Total
(A)
Subha Sunil
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Date of | No. of Nature of transaction Nature of| Face | Issue [Percentage ol Percentage

pllotmen| equity consideraValue | Price/ [the pre-Offer |of the post

t/ shares tion per |Transfer |Equity share Offer
transfer equity |price per | capital® capital

share | equity (%) (%)~
() |share()
October 510,000 Allotment of 510,000 equit-" 10 10 4.94 [ @
11, 2007 shares to Shubha Sunil pursuar
initial subscription of MoA.

March 1,985,000 Allotment of 1,985,000 equifCash 10 10 19.24 [ &
8, 2010 shares to Shubha Sunil
August 67,307 Transfer of 67,307 equity shajfCash 10 260 0.65 [ @
22,201¢ from PeruvambaEstates Privat

Limited (formerly known a
Emmjay Financial  Venturd
Private Limited}o Shubha Sunil

August (154,013]) Transfer of 154,013 equity sha|Cash 10| 811.62 (1.49) [ g
31, 2019 from Shubha Sunil to Oman Ind

Joint Investment Fund I
April 4, 73,925 Transfer 0f73,925equity share|Cash 10| 164.35 0.72 [ @
2019 from Hanuman Kumar Sharma

Shubha Sunil

June 19 Pursuant to theesolution passed by the Shareholders at their meegidgonJune 19, 2023ur Compan
2023 |subdi vi ded each equity sfiheErqasi dfy fSdhaeaTheafdoap,dd82 Pk

equity shares of face value 10 each ugtyl Shlare$
June 4,964,43¢Bonus issue of Equity Sharés|NA 2 NA 9.62 [ @
23,2023 the ratio of2 Equity Shares fg

every5 Equity Shares held

Sub 17,375,531 33.68 [ g
Total
(B)
Total 34,751,08( 67.35 [ &
(A+B)
A Pursuant to a resolution passed by our Board on June 16, 2023 eesblation passed by the Shareholders on June 19, 2023,
each equity share of face value of 710 each has beesued split 1in
subscribed and paid up capital of our Company wasdiuiledfrom73 71, 024 equi ty shares of face valu
equity shares of face value of 7 2 each

*Initial subscription to MoA, pursuant to conversionpafrtnershipfirm éStanley Seating' into our Company under Part IX of
Companies Act, 195€ash was paid at the time of forming of the partnersh

All the Equity Shares held byur Promotersvere fully paidup on the respective dates of allotment/uasition
of such Equity Shares.

As on the date of this Draft Red Herring Prospectus, none of the Equity Shares tv@ldPbymoterare pledged.

None of the members of the Promoter Group, Promoters and our Directors of our Company nor any of their
respetive relatives have purchased or sold any securities of our Company during the period of six months
immediately preceding the date of this Draft Red Herring Prospetospt foone ofour Independent Directsr

Ramanujam Venkat Raghavaho has purchased 7,427 equity shares of facevaluecf 0 eac®20283n June 1
He currently holds 51,989 Equity Shares, as on the date of this Draft Red Herring Prospectus pursuant to: (i)
resolution passed by our Board omdul6, 2023 and a resolution passed by the Shareholders on June 19, 2023,

by way of which each equity share of face value of :
2 each. Accordingly, the i usQorepdanywassubiwdedfrorh®£3d@1,08nd pai d
equity shares of face value of 10 each to 36,855,120

14,742,048 Equity Shares pursuant to bonus issuance, in the ratio of 2 Equity Share for dgéngSidly paid
up Equity Share on June 23, 2023.

There have been no financing arrangements whereby our Promoters, members of the Promoter Group, our
Directors and their relatives have financed the purchase by any other person of securities of ony Gtrepa

than in the normal course of the business of the financing entity, during a period of six months immediately
preceding the date of this Draft Red Herring Prospectus.
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(b)

a)

b)

c)

Shareholding of our Promoters and Promoter Group

The details of shareholding of our Promotersl members of the Promoter Graagmonthe date of this
Draft Red Herring Prospectus are set forth below:

S. Name of the Pre-Offer number of Percentage of the | PostOffer Percentage of
No. shareholder Equity Shares pre-Offer equity number of | the postOffer
share capital (%) Equity Equity Share
Shares capital (%)
1. | Sunil Suresh 17,375,547 33.68 [ O [6]
2. [ Shubha Sunil 17,375,533 33.68 [ 6 [8]
3. |Suresh S 4,200 Negligible* [ O [ 9
Total 34,7%,280 67.3% [ © [ ©
*Less than @1%
Details of Promotersi® Contribution and Lock

In accordance with Regulation 14 and Regulation 16(1) of the SEBI ICDR Regulations, an aggregate of

20% of the fully diluted posDffer equity share capital of o@ompany held by our Promoters, shall be

locked in for a period of three years, or such other period as prescribed under the SEBI ICDR Regulations,

as minimum promoters6 contr Pbomiooer 8do@onhandad @rmr
Promotersé sharehol ding i n e-Qffereeguity shafe capitalshabblbe t he f
locked in for a period of one year from the date of Allotment.

Pursuant t o tAgreemedith eur Gommahydhasrentéred intoEaniow Agreement dated
August 16, 2018, basis whipbur Promoteshall deposit such number of equity shares held by \wimich
shall at all times represent 4% of theued, subscribed and paid share capital of our Company on fully
diluted basig Bscrow Sharesd Jand shall deemed to include any andtalhus shares, shares issued
pursuant to a rights issue or a stock split in respect to these Escrow 8htdresscrow account opened
in joint names of our Promo®rSunil Suresh and Axis Trustee Servitésited ( Bscrow Agenp .)
Further, pursuant to tHetteragreement date8eptember 4, 202énhtered into between our Compaoge

of our PromotersSunil SureshOman India Joint Investment Fundathdthe Escrow Agen(i) the Escrow
Agreemenshall be terminatedith effect fromthe date of filing of the updated draft red herring prospectus
by our Company with SEBI UDORHPOCO n nmencdt i(an )wiitnmmetdh ea t @fl
of the UDRHP, the escrow documesstsall be returnedy the Escrow Agent tour PromotersSunil
Suresh and the Escrow Shafes. 2,069,928 Equity Shardseld by our Promoter, Sunil Sureghich
currentlyrepresent 4% of thesued, subscribed and paidshare capital of our Company on a fudijuted
basig shall be transferred to the account of the our Promoter, Sunil Suresh as notifiedPbyntheerto

the Escrow Agent and Investor in writing.o r d et &istérysand Gedaen Cdrporate Matters
Shareholderg\greements and other Agreems® o n 2l 2a g e

The details of the Equity Shares to be lockedor a period of three yearsy such other period as

prescribed under the SEBI | CDR Regul ati ons
set forth in the talelbelow:
Name of | Number | Date of Nature of | Face Issue/ Percentage | Percentage | Date up
the of allotment/ |transaction| value | acquisition | of pre-Offer of post to which
Promoter| Equity | transfer of per price per paid-up Offer paid- the
Shares | the Equity Equity Equity equity share| up Equity Equity
locked- Shares Share| Shar e capital Share Shares
in () capital are
subject
to lock in
[ 0] [ [ 6] [ 6] [ 9 [ 9 [ O [ © [ O
[ 0] [ O] 6] [ O] [ 9 [ 9 [ O [ O [ O
Total [ O] 6] [ 6] [ © [ © [ © [ © [ ©
Note: To baupdated in the Prospectus

Our Promoters have given their consent to include such number of Equity Shares held by them as disclosed
above, constituting 20% of the fully diluted p@3f f er equity share capital of
Contribution. OulPromoters have agreed not to sell, transfer, charge, pledge or otherwise encumber in any
manner the Promotersd Contribution from the date
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d)

10.

expiry of the lockin period specified above, or for such othiEne as required under SEBI ICDR
Regulations, except as may be permitted, in accordance with the SEBI ICDR Regulations.

Our Company undertakes that the Equity Shares that are being-iockednot ineligible for computation

of Promotersé6é contribution in terms of Regulation
build-up of the Equity Share capital held by &ur o mo t e-History of theeequity share capital held

by our Promoters  page79.

I n this connection, we confirm that the Equity Sha

0] have not been acquired during the immediately preceding three yearthiraate of this Draft
Red Herring Prospectus for consideration other than cash and any revaluation of assets or
capitalisation of intangible assets was not involved in such transactions;

(i)  did not result from a bonus issue of equity sharesio€ompanyduring the immediately preceding
three years from the date of this Draft Red Herring Prospectus, by utilisation of revaluation reserves
or unrealised profits of our Company, or from bonus issue against Equity Shares which are
otherwise ineligible for Prometr s 6 b@ionn t r i

(i) are not acquired or subscribed to during the immediately preceding year from the date of this Draft
Red Herring Prospectus at a price lower than the price at which the equity shares are being offered
to the public in the O#r; and

(iv) arenot subject to any pledge or any other enbtance.

Our Company was originally formed as a partnership firm under the Partnership Act in the name of
iStanl ey Seatingodo pursuant to a deed of partnershi
converted from a partnership firm to a public liditsompany under Part IX of the Companies Act, 1956

with the name of # SFuahend reoequity sharesshavg beensissuled imthetoeed/@ar
immediately preceding the date of this Draft Red Herring Prospectus pursuant to conversion from a
patnership fim.

Details of Equity Shares lockeen for six months:

In addition to the 20% of the fully diluted peSffer shareholding of our Company held by our Promoters
locked in for three years and the remaining fiaffer shareholding held by our Rnoters in our Company
which is locked in for ongear, interms of Regulations 17 of the SEBI ICDR Regulations, the entire pre
Offer equity share capital of our Company will be locledor a period of six months from the date of
Allotment in the Offer,except for (i) any Equity Shares held by the employees (whether currently
employees or nand including the legal heirs or nominees of any deceased employeesropleyeek

of our Company which have been or will be allotted to them under the ESOP(20®i&; Equity Shares

held by Shareholders who are VCFs, Category | AlFs, Category Il AlFs or FVCIs, provided that such
Equity Shares will be lockeih for a period of at least six months from the date of purchase by such VCFs
or Category | AlFs or Categpll AlFs or FVCI Shareholders respectively, and (iii) Offered Shares, which
are successfully transferred as part of the Offer for Sale. Accordingly, all Equity Shares held by Oman
India Joint Investment Fund, b Category Il AlF registered with SEBI,ahbe exempt from lockn
requirements to the extent such Equity Shares are not transferred or offered pursuant to the Offer for Sale.
Any unsubscribed portion of the Offered Shamscept for the unsubscribed portion of Offered Shares
offered byOmanindia Joint Investment Fund, Would also be locketh as required under the SEBI ICDR
Regulations.

Lock-in of the Equity Shares to be Allotted, if any, to the Anchor Investors

50% of the Equity Shares allotted to Anchor Investors under the Anchor InfPestam shall be locked

in for a period of 90 days from the date of Allotment and the remaining Equity Shares allotted to Anchor
Investors under the Anchor Investor Portion shall be loékefdr a period of 30 days from the date of
Allotment.
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11.

12.

13.

14.

15.

16.

17.

18.

19.

Other requirements

As required under Regulation 20 of the SEBI ICDR Regulations, our Company shall ensure that the details
of the Equity Shares lockad are recorded by the relevant Depository.

Pursuant to Regulation 21(a) of the SEBI ICDR Regulatidres Bquity Shares held by our Promoters,
which are lockedn for a period of three years from the date of Allotment may be pledged as collateral
security for loans granted by scheduled commercial banks, public financial institutions,-SIB&C
housing finace companies, provided that such loans have been granted by such bank or institution for the
purpose of financing one or more of the objects of the Offer and pledge of the Equity Shares is a term of
sanction of such loanghich is not applicable in theootext of this Offer

Pursuant to Regulation 21(b) of the SEBI ICDR Regulations, the Equity Shares held by our Promoters
which are lockedn for a period of one year from the date of Allotment may be pledged as collateral
security for loans granted by schied commercial banks, public financial institutions, NB&ICor

housing finance companies, provided that pledge of the Equity Shares is one of the terms of sanction of
such loans.

In terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by our Pronfotérsire
lockedin as per Regulation 16 of the SEBI ICDR Regulatjianay be transferred to the other Promoter

or any member of our Promoter Group or a new promstebject to continuation of loek applicable

with the transferee for the remaining period (and such transferees shall not be eligible to transfer until the
expiry of the lockin period) and compliance with provisions of the Takeover Regulations.

Furthe, in terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by persons (other
than our Promoters) prior to the Offer and loclkedor a period of six months, may be transferred to any
other person holding Equity Shares which are logkedlong with the Equity Shares proposed to be
transferred, subject to the continuation of the {ocwith the transferee for the remaining period (and such
transferees shall not be eligible to transfer until the expiry of theifopleriod) and compliarecwith the
provisions of the Takeover Regulations.

Except for the allotment of Equity Shares upon exercise of options vested pursuant to the ESOP 2022 and
the Fresh Issueur Company presently does not intend or propose to alter its capital structapefiod

of six months from the Bid/ Offer Opening Date, by way of split or consolidation of the denomination of
Equity Shares or further issue of Equity Shares (including issue of securities convertible into or
exchangeable, directly or indirectly for BtyuShares) whether on a preferential basis or by way of issue

of bonus shares or on a rights basis or by way of further public issue of Equity Shares or otherwise.

Except for any issue of Equity Shares pursuant to Fresh Issue, allotment of EquitypBhsuast to the

PrelPO Placement, exercise of options vested under the ESOP Scheme, there will be no further issue of
Equity Shares whether by way of issue of bonus shares, preferential allotment, rights issue or in any other
manner during the period canencing from the date of filing of ihDraft Red Herring Prospectus with

SEBI until the Equity Shares have been listed on the Stock Exchanges.

As onthe date of filingof this Draft Red Herring Prospectus, the total number of Shareholders of our
Companyis 16.

As on the date of this Draft Red Herring Prospectus, all Equity Shares held by our Promoters are held in
dematerialized form.

Our Company, any of our Directors and Beok Running Lead Managehsave not entered into any buy
back arrangements for purchase of Equity Shares from any person.

The Equity Shares issued and transferred pursuant to the Offer shall be fullyppaidthe time of
Allotment and there are no partly paig Equity Shares am the date of this Draft Red Herring Prospectus.

Except for the Offer for Sale by the Promoter Selling Shareholders, the members of the Promoter Group
shall not participate in the Offer nor receive any proceeds from the Offer.

No person connected witthe Offer shall offer or make payment of any incentive, whether direct or
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20.

21.

22.

23.

indirect, in any manner, whether in cash or kind or otherwise, to any Bidder for making a Bid, except for
fees or commission for services rendered in relation to the Offer.

As on the date of this Draft Red Herring ProspectsB] Capital Markets Limited is an associatetlod
Investor Selling Shareholder in terms of the SEBI Merchant Bankers Regul&koeptas stated above,

none of theBook Running Lead Manageos their respective associates (as defined in the SEBI Merchant
Bankers Regulations) hold any Equity Shares of our Company. Accordiimglgompliance with
Regulation 21A of the SEBI Merchant Banker Regulations and Regulation 23(3) of the SEBI ICDR
Regulaions, SBI Capital Markets Limited will be involved only in marketing of the Offére Book
Running Lead Manageend their affiliates may engage in the transactions with and perform services for
our Company in the ordinary course of business or mayeiriuture engage in commercial banking and
investment banking transactions with our Company for which they may in the future receive customary
compensation

Except as disclosed in this section, there are no outstanding warrants, options or rights to convert
debentures, loans or other instruments into, or which would entitle any person any option to receive Equity
Sharess onthe date of this Draft Red Herring Prospectus.

Our Company shall ensure that all transactions in the Equity Shaves@bmpanyby our Promoters and
the Promoter Group between the date of filing of this Draft Red Herring Prospectus and the dateeof clos
of the Offer shall be intimated to the Stock Exchanges within 24 hours of such transactions.

Employee Stock Options Scheme of our Company

ESOP 2022

Our Company, pursuant to the resolutions passed by our Boarleptember 6, 2022and our
Shareholdessd  September 30, 2022dopted théi St a n | e y Lirhited Eenplaygel Siock Option
Plan2 0 2 2ESOP 2020 )The ESOP 2022 was last amended pursuant to the resolutions passed by our
Board on August 31, DdOAIGUSt 3a1RA23TheupurpoSehESOR 2022 lisdieta s 6
enable the employees ofir Company its Subsidiaries and its associates, to gétaaesin the value that

they help to create favur Companyover a period of time; (ii) to attract and retain talented people, who
add to the strength @iur Company and (iii) to reward employees for good performance in the past and to
motivate similar pdormance in the futureThe ESOP 2022 is in compliance with the SEBI SBEB & SE
Regulations

As on the date of this Draft Red Herring Prospectus, under ESOP 2022, an aggré§até@goptions
have been granted, of which 270,2tions are outstandirand nooptions have been vestedexercised.

Particulars Details
Fiscal 2023 From April 1,
2023 till the date o
this Draft Red
Herring
Prospectus
Options granted 292,005 Nil
(Bucket A: 258,384
Bucket B: 33,621)
Options vestedexcluding optiong N.A. N.A
that have been exercised)
Options exercised N.A. N.A
Exercise price obptions* Bucket A: .121.43 N.A.
Bucket B: 2
Options forfeited/lapsed/cancellel 3,416 18,368
(Bucket A: 1,750 (Bucket A: 18,368
Bucket B: 1,666)
Total number of Equity Shares th| 288,589 270,221
would arise as a result of ful (Bucket A: 256,634 (Bucket A: 238,26t
exercise of options granted (net| Bucket B: 31,955) Bucket B: 31,955)
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cancelled options)

Variation of terms of options

None

No variation other
than adjustment
done on account o
share split and
bonus issue to the
number of options
and exercise price,

Exercise price of
options granted

under Bucket B ha|
been reduced only|
to 2.00 being the
face value of Equit|
IShares.

Money realized by exercise (
options during the year/period

N.A.

N.A.

Total number of options in force

2,88,589
(Bucket A: 2,56,634
Bucket B: 31,955)

270,221
(Bucket A: 238,26

Bucket B: 31,955)

Employee wise details of optior]
granted to:

Key managerial personnd Nil Nil
(KMPs):
Senior Management (SMPs) Name of employee Total no. of options | [Nil
granted
Sijo Martin Joy 24,017
Sharath Kumar Shetty 23,793
Any other employee who receivd [ Name of employee Total no. of N.A.

a grant in any one year of optio
amounting to 5%or more of the
options granted during the year

options granted

Yusuf Abdhullah Merchant

24,080

Rohit K.

19,299

Nallam Reddy Sanjay Kumar

15,190

(iii) Identified employees whd
were granted options during al
oneyear equal to or exceeding 1
of the issued capital (excludin
outstanding warrants an
conversions) of our Company
the time of grant

Nil

Fully diluted EPS on a pr®ffer
basis on exercise of option
calculated in accordance with tf
applicable accounting standal
6Earning Per Sh

N.A

Difference between employs
compensation cost calculated usi
the intrinsic value of stock option
and the employee compensati
cost that shall have bed
recognised if our Company hd
used fair vale of options ang
impact of this difference on profit
and EPS of our Company for th
last three fiscals

N.A

Description of the pricing formul
and the method and significa
assumptions used during the yd
to estimate the fair values

options, includig  weighted

Options have been valued based on fair value metsiod Black Scholes
valuation option pricing model by using the fair value of the Company's share
the grant date and assumptions. Weighted average assumptions across gran

Risk free rate

(7.32%), expected life (7 years), expected volatility (18p6expected dividends
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average information, namely, ris
free interest rate, expected Iif
expected  volatility, expecte
dividends and the price of th
underlying share in market at th
time of grant of the option

(0. 00%), price of the wunderlying

S

Impact on profits and EPS of th
last three years if our Company h
followed the accounting policie|
specified in Regulation 15 of th
ESOP Regulations in respect
options grante in the last thred
years

N.A

Intention of key managerig
personnel, senior management 4
wholetime directors who arg
holders of Equity Shares allotte
on exercise of options to sell the
shares within three months after t|
listing of EquityShares pursuant t
the Offer

N.A.

Intention to sell Equity Share
arising out of the ESOP scheme
allotted under an ESOP scher
within three months after the listin
of Equity Shares by directors, ke
managerial  personnel, seni
management and  emploge
having Equity Shares arising out
the ESOP scheme, amounting
more than 1% of the issued capi
(excluding outstanding warran

and conversions)

No intention to sell within three months after the listing of Equity Shares

*Adjustment done on accoumtf share split and bonus issue. Original

- 10 for Bucket B

86

Exercise



OBJECTS OF THE OFFER
The Offer comprises the Fresh Issueupto[ 0 ] Equity Shar e 2,00a09 miltioa pyacuri ng up
Company and the Offer for Sale of upd33,454dEqui ty Shares hgprmghtiog hbhp thbe
Sharehol der s .TheFGffed ddestgd ininsgh gs eoen fpage
Offer for Sale
The Selling Shareholders will be entitled to their respective portion of the proceeds of the Offer for Sale after
deducting their respective proportion of Offer related expenses and relevant taxes thereon. Our Company will not
receive any proceeds from t@éfer for Sale and the proceeds received from the Offer for Sale will not form part
of the Net Proceeds.
The Fresh Issue

Requirement of funds

Our Company proposes to utilise the Net Proceeds towards funding of the following objects:

1. Expenditure for openi ng StanleyLevél NedteStailey Bauggue tamed f or n
fiSofas & More by Stanléy Newi Store® ;)

2. Expenditure f or oApohor Storgg )ajnchor stores (f

3. Expenditure for renovation of existing stores untler f o r m&tantey Leviel Néat, Stafiley

Boutigu@® a Botas &More by Stanléy Ekisting Stores ;)

4, Fundingthe capital expenditure requiremesntor purchase ofiew machinery and equipmeby our
Company and our Material Subsidiary, SOSL; and

5. General corporate purposes

(collectively, r@bfegsdyed to herein as the i

The main objects and objects incidental and ancillary to the main objects set out in the Memorandum of
Association enable us (i) to undertake our existing business astivtid (ii) to undertake the activities proposed

to be funded from the Net Proceeds.

Further, our Company expects to receive the benefits of listing of the Equity Shares on the Stock Exchanges
including to enhance our visibility and our brand image agraur existing and potential customers and creating

a public market for our Equity Shares in India

Net Proceeds

The details of the proceeds from the Fresh Issue are summarised in the following table:

(" in million)
Particulars Estimated amount
Gross Proceeds of the Fresh 1$8ue 2,000.00
(Less) Offer related expenses in relation to the Fresh@3ue [ &
Net Proceed®) [ §

@ Our Company, in consultation with the Book Running Lead Managers, may consideiROPRiacement by our Company for an
aggregate amount not e x ¢clB@Rlacement, it undefaken, il be atia price taoba decidechby ouPGompany
in consultation with the Book Running Lead Managers and théH®ePlacement will be completed prior to filing of the Red Herring
Prospectus with the RoC. If the FIRRO Placement is undertaken, the amount raised from théFePlacement will be reducdtbm
the Fresh Issue, subject to compliance with Rule 19(2)(b) of the. SCRR

@ To befinalised upon determination of the Offer Price and will be updated in the Prospectus prior to filing with the RoC.

® For detiaQflfsers eeex ple i@es O on page

Utilisation, proposed schedule of implementation and deploymewf Net Proceeds

The Net Proceeds are proposed to be utilised and deployed in accordance with the estimated schedule of
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implementation and deployment of Net Proceeds as specified below:

(1) To be finalised upon determination of B&er Price and updated in the Prospectus prior to the filing of th

v

amount to be utilised for general corporate purposes shall not exceed 25% of the Gross Proceeds

(T in)million
Particulars Amount to Estimated Estimated Estimated Estimated
be funded | deployment of | deployment of | deployment of | deployment of
from the the Net the Net the Net Proceeds the Net
Net Proceeds in Proceeds in in Fiscal 2026 Proceedsm
Proceed§" Fiscal 2024 Fiscal 2025 Fiscal 2027
Expenditure for opening th 901.27| - 428.59 177.43 29525
New Stores
Expenditure for opening th 399.90 - - 251.40 148.50
Anchor Stores
Expenditure for renovation ¢ 100.40 - 30.92 25.21 4427
the Existing Stores
Funding thecapital expenditur 81.8% - 81.8% - -
requirements for purchase
new machinery and equipme
by our Company and ol
Material Subsidiary, SOSL
General corporate purpo$es [ § [ § [ § [ § [ &
Total [ O [ O [ O [ O [ 0
e

rospectus with the RoC. The

The fund requirements, the deployment of funds and the intended use of the Net Proceeds as idethisibed
Draft Red Herring Prospectase based on our current business plan, management esticoatest and valid
guotations from vendorsparket condibns and other external commercial and technical factors. However, such
fund requirements and deployment of funds have not been appraised by any bank, or financial inatéutiax.

have to revise our funding requirements and deployment schedule omtagctauwariety of factors such as our
financial condition, business and strategympetition,variation in cost estimatesd other external factors such

as changes in the business environment, market conditions, regulatory frameworks and interbahge eate
fluctuations, which may not be within the control of our managenidms. may entail rescheduling or revising

the planned expenditure and funding requirements, including the expenditure for a particular purpose at the
discretion of our managemesubject to compliance with applicable la®s. e a s Risk Bagters Gur funding
requirements and the proposed deployment of Net Proceeds are not appraised by any bank financial institution,
or any other independent agency, and we have not enteredéfibitive agreements in relation to the objects of

our Offer, which may affect our business and results of operations. Further, the schedule of the implementation
of the Objects for which funds are being raised in the Offer, is subject to risk of ipeteticdelays in
implementation and cost overrins on 3 a g e

Further, in case of variations in the actual utilisation of funds earmarked for the purposes set forth above, increased
fund requirements for a particular purpose may be financed by surplus funds, if any, available in respect of the
other purposes for whicfunds are being raised in the Offlrthe event that the estimated utilization of the Net
Proceeds in a schedul&tscal Year is not completely met, due to the reasons stated above, the same shall be
utilised in the nexFEiscalY ear, as may be deterneith by our Company, in accordance with applicable laws. If the
actual utilisation towards any of the Objects is lower than the proposed deployment such balance will be used
towards general corporate purposgsthe extent that the total amount to be wdisowards general corporate
purposes is within the permissible limits in accordance with the SEBI ICDR Regu)aiicansy other Object

Means of finance

The fund requirements for the Objects are proposed to be entirely funded from the Net Rrndeedase of a

shortfall in the Net Proceeds any increase in the actual utilisation of funds earmarked for the Qbjeots
Company shall utilise its internal accruated hence, no amount is proposed to be raised through any other means

of finance.Accordingly, we confirm that there is no requirement to make firm arrangements of finance through
verifiable means towards at least 75% of the stated means of finance, excluding the amount to be raised from the
Fresh Issue and existing identifiable accruals,peescribed under Regulation 7(1)(e) of the SEBI ICDR
Regulationsand Paragraph 9(C)(1) of Part A of Schedule VI of the SEBI ICDR Regulations

Details of the Objects of theOffer

l. Expenditure for opening New Stores under théo r ma t Stanlkeyf LevBl Next , Stafiley Boutiqué
a n dSoféis & More by Stanley
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We intend to establisB4 New Stores between Fiscals 30® 2027, in the stateendunion territorieof
Delhi, Tamil Nadu, Telngana and Maharashtthrough five of our Subsidiaries, i.ASPL, Sana

Lifestyles,SRL,SDPL andSSPL We

prop

ose to

ut il

9 .27amfliondrentthemat ed a

Net Proceeds towards establishment of such New Stores. The establishmehteof thores is proposed
to be undertaken entirely from the Net Proceeds of the Fresh Issue.

The New Stores are proposed to be established dihisgformats: (i) Stanley Level Next; (ii) Stanley

Boutique; and (i)
product s,

Sof as
fiStanl

ey

& Mo rFermabsy ) .&tnid Setlye yL e(vie |

Boutiqueodo stores

Next o store
of fer premium

products which fall in the mittigh category, thereby catering to customers at all price pawisNew
Stores wil be set up and operated by one or more of our Subsidiaries depending on the region in which the

New Stores will be setup if. o r

furtheQurBlenessi bs 1flage 0

The number of stores established under each of the Formats in the last three Fiscals are as follows:

Format Number of stores established in
Fiscal 2021 Fiscal 2022 Fiscal 2023

Stanley Level - 2 1
Next

Stanley Boutique - 1 3
Sofas & More by 5 12 9
Stanley

Total 5 15 13

For f ur t h eRisk Haetoralfiwke are unable ® eff@ctively manage or expand our retail network

and operations or pursue our growth strategy, new stores as well as our exististgres may not achieve
our expected level of profitability which may adversely affectoginess prospects, financial condition
and results of operatiods on 3P ag e

The number of stores we proposefenunder each Format are as follows:

Format Total number of Number of Number of Number of Number of

stores to be stores to be stores to be stores to be | stores to be

opened opened in opened in opened in opened in

Fiscal 2024 Fiscal 2025 Fiscal 2026 Fiscal 2027

Stanley Level Next 2 - 1 1

Stanley Boutique 9 - 4 2 3

Sofas & More by 13 - 7 3 3
Stanley

Total 24 - 12 5 7

The table below sets forth the total estimated costs per store under each of the Formats:

(-

i n_ercept forithe mumber of stojes

Format Proposed Averagefit -out Average Average Total costs (A) * {(B)
number of costs per storé) | Inventory costs Security + (C) + (D)}
stores (A) (B) per store® (C) | deposit costs

per store (D)
Stanley Level 2 30.09 31.73 16.75 157.14
Next
Stanley 9 17.12 20.24 7.39 402.75
Boutique
Sofas & More 13 10.83 10.12 5.31 341.38
by Stanley

@

Includingapplicable GST
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The details of the total estimated costs to be incurred for establishing the New Stores are as follows:

(" in million)
Particulars Total costs
Fit-out costs 355.05
Inventory costs 377.18
Security deposit costs 169.04
Total 901.27

Set out below is a brief description of the total estimated cost to be incureestdbtishing a New Store:

Costs Particulars
Fit-out costs Fit-out costs primarily include one or more ofdrior work
such as flooring, partition, electrical and painting
installation of fire extinguisher system, kitchen a
cabinetry work, heating ventilation and air conditioni
(HVACO0) and installation ¢
cl osed circQCTMO)t elaeaneir aisq
lights such as track lights and spotlights, alumini
compoaChog ,(fiacades, fa-a
glass and internal branding work

Depending on the format of the New Store some or al
above may be applicable

Inventory costs Inventory cost includestore inventoryconsisting of, inter
alia, sofa, mattress, dining table, bed, recliner, ch
cabinets, footwear, bags eteequired for commencin
sales from the New Stores

Security deposit costs We propose to establish the New Storeteased premises
for which we will be required to pay a security deposi
the landlord, as part of the rental and lease arrangeme
each store premises

Methodology for computation

The size of our stores varies across regions and is dependentiaars factors such as availability of
suitable locations, addressable market, lease rentals and competition within a given region or across
regions.

While we have identified the broad regions where the New Stores will be opened, we have not identified
the exact locations for opening the New Stores, as the same depends on various factors, intduding
alia, residential development in a specific locality, rental prices for the proposed New Stores in a specific
locality, target audience. We have curremthyt identified the exact location where each of the New Stores

is proposed to be openedur estimated costs for opening of the New Storegremesforebased on (i)

valid and existing quotations dat&gptember 2, 202&ceivedfrom the below mentionedendorson a

per square feet basifor the purposes dft-out costs, (ii) average of the costs incurredubyhistorically
towardsstore inventory at the time of setting up new stores under each of the Formats in Fikcais2@?

2022 and Fiscal 202 (including taxes), for the purposes of inventory castsl (iii) security deposit costs

is set out below:

A detailed breakdown of these estimated costs, and the methodology for computation, is as follows:
Fit-out costs

The estimatedverage size of stores, under the various Forimatsfollows:

Format Average estimated size per store (in sq. ft.)
Stanley Level Next 10,000
Stanley Boutique 7,000
Sofas & More by Stanley 5,000
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A detailed brealdown of theestimatedtapital expenditure fahe components involved in tffig-out costsstore format wisés as follows:

Interior Work

painting work,
glass railing

1. Fire hydrant 151 150.80 0.28 41.37 0.17 33.94| Stanley Level Next
system, fire store- Securtracpursuant
sprinkler system to their quotation date
fire alarm system September 2, 2023
first aid fire
extinguishers Stanley Boutique store

Securtrac  pursuant 't
their quotation date(
September 2, 2023.
Sofas & More by
Stanley store Securtrac
pursuant to their
quotation dateg
September 2, 2023.

Fire Fighting

System

2. Flooring work, 16.53 1,653.03 7.75 1,107.05 5.07 1,014.80| Stanley Level Next

storee  Work  Matrix
Interiors  and Dev
Projects pursuant to theil
quotatiors dated
Septembep, 2023

Stanley Boutique store
Work Matrix Interiors

and Dev Projects|
pursuant to their
quotatiors dated

September 2, 2023.

Sofas & More by
Stanley store  Work
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Matrix Interiors and DeV

Projects pursuant to the|
guotations datec
September 2, 2023.

HVAC

Cassette/split air
conditioner,
inverter

4.60

459.97

2.62

374.76

0.84

167.80

Stanley Level Next
store- Complete
Solutions Air Cooling
Systems and Coolvistal
Aircon Systems pursuar
to their quotatios dated
September 2, 2023.

Stanley Boutique store
Complete SolutionsAir
Cooling Systems and
Incliff Cooling Solutions
pursuant to their
quotatiors dated
September 2, 2023.

Sofas & More by
Stanley store Complete
Solutions Air Cooling
Systems and Incliff
Cooling Solutions
pursuant to their
quotatiors dated
September 2, 2@

CCTV

Port network,
connector box,
UPS inverter

0.65

64.51

0.29

41.38

0.18

36.00

Stanley Level Next
store- Datronics and
Securtrac pursuant  to|
their quotations date
September 2, 2023

Stanley Boutique store
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Work Matrix Interiors

and Securtrag@ursuant to
their quotatios dated
September 2, 2023.

Sofas & More by
Stanley store Datronics
and Securtrapursuant to|
their quotatios dated
September 2, 2023.

Light Fixtures

Track lights,
straightjointer

1.08

107.84

0.72

102.49

0.75

150.90

Stanley Level Next
store- Lightsquare
Designs Pvt Ltd and

Abby Lighting &

Switchgear Limited
pursuant to theil|
quotatiors dated
September 2, 2023.

Stanley Boutique store
Lightsquare Designs P\
Ltd and Abby Lighting &

Switchgear Limited
pursuant to theil|
quotation dated

September 2, 2023

Sofas & More by
Stanley store
Lightsquare Designs Py
Ltd and Abby Lighting &

Switchgear Limited
pursuant to their
quotatiors dated

Sepgember 2, 2023.

93



ACP Facade

Aluminium
framework,
Acosheets

0.31

30.90

3.89

555.44

2.40

480.85

Stanley Level Next

storee Dev Projects
pursuant to their
quotation September 2
2023.

Stanley Boutique store

Work Matrix Interiors
and Dev Projecty
pursuant to their
guotations datec
September 2, 2023.

Sofas & More by
Stanley store Work
Matrix Interiorsand Dev
Projectspursuant to theil|
quotatiors dated
September 2, 2023.

Facade Signageg

Letters in rose gold
matt, installation

0.71

71.15

0.66

94.31

0.93

185.00

Stanley Level Next
store- Real Value Signs
Private Limitedand Ideal
Signs pursuant to their
quotatiors dated
September 2, 2023.

Stanley Boutique store
Lightsquare Designs Py
Ltd and Real Value Sign
Private Limitedpursuant
to their quotatios dated
September 2, 2023

Sofas & More by
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Stanley store Real
Value Signs Private
Limited and Ideal Signs
pursuant to their
quotations dateq
September 2, 2023

Facade Glass

Toughened clea
glass, ozone patc
fittings

0.65

65.37

0.22

31.19

0.22

44.84

Stanley Level Next
store- Dev Projects ang
Work Matrix Interiors,
pursuant to their
quotation dateg
Septembep, 2023.

Stanley Boutique store
Work Matrix Interiors
and Dev Projecty
pursuant to their
quotatiors dated
September 2, 2023.

Sofas & More by
Stanley store Work
Matrix Interiorsand Dev
Projectspursuant to theil|
quotatiors dated
September 2, 2023.

Internal Branding
Work

UV printed fabric,
uv printed
aluminium profile

1.10

110.45

0.69

98.38

0.27

53.10

Stanley Level Next
store- Perfect Signs §&|
Salesand ANS Digitdl,
pursuant to their
quotatiors dated
September 2, 2023.

Stanley Boutique store
Real Value Signs Privat
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Limited and ANS Digitd
pursuant to thei

guotations datec

September 2, 2023

Sofas & More by
Stanley store Real
Value Signs Private

Limited and ANSDigitall
pursuant to their

quotatiors dated
September 2, 2023.

10. | Kitchen & | Refrigerator, 2.95 295.00| Not Applicable| Not Applicable Not Not | Miele India Pvt Ltd,
Cabinetry Microwave, Applicable | Applicable | pursuant to their
Appliances  &| Freezer quotation dated August 7
Stones 2023
Total 30.09 3,009.02 17.12 2,446.37 10.83 2,167.23

Notes:

(1) Includingapplicable GST

All quotations received frorthe aforementioned vendaaee valid as on the date of this Draft Red Herring Prospastes:ill choose one amongst the aforementioned

vendors for carrying out thét-out costs depending on the location of the store, time required to undertakethenfitrks, quality of work vtput and other business
exigencies. W have not entered into any definitive agreements with any vendors for the matters set out above. There can be nhastheastenates received

will not change at the time of entering into definitive agreemeritsthem, and consequently there can be no assurance that we will enter into definitive agreements

with the same vendors from whom we have received such estitidtese is any increase in the costditfout coststhe additional costs shall be pdigusfrom
ourinternal accruals.
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Inventory costs

Inventorycosts includeinter alia, costs for procuring stock and product portfolios for sale in our stores,
and applicable taxes. Inventory in each of stores consisiisterf,alia, sofa, mattress, dining table, bed,

recliner,chairs,cabinetskitchen appliances and stones, footweagshetc Theinventory will be supplied

to our Subsidiaries by our Company for dispkayd salén each of the New Stores, basis a purchase order
raised by the respective Subsidiane®r to the opening of the New StorEhe total average estimated

invenbry cost per store is based on the average of the cost incurred towards store inventory at the time of
setting up new stores under each of the Formats in Fisca) B&2al 2022, and Fiscal 282

The total estimatethventory costgre as follows:

(_"in million, to the extent applicable)

Format

Total number of storesto

Total averageestimated

Total average estimated

be openedA) inventory costs per store| inventory costs (C) = (A)

(B) * (B)*
Stanley Level Next 2 31.73 63.46
Stanley Boutique 9 20.24 182.16
Sofas & More by Stanley 13 10.12 131.56

Security Deposit Costs

We typically acquire the premises for our stores on a leasehold basis, pursuant to various lease agreements

which are entered into between our Subsidiaries andidéords of such premiseSuch lease agreements
typically require ugo furnish dependingn the location of the storan interest free security deposit to

the respective lessors

We propose to acquire the premises for all proposed New Stores on a leaseholthbasisrage security

deposit payable at regions where New Stores are progosbd opened, is upto ten months of the

respective monthly lease amouithe total average estimatedcurity depositost per storés set out

below:

The total estimated costs for payment of security deposit are as follows:

(-

in

mi | | i ppticable} o

Format

Total number of storesto

Total averageestimated

Total averagesecurity

be openedA) security depositcosts per | depositcosts (C) = (A)

store (B) * (B)
Stanley Level Next 2 16.75 33.50
Stanley Boutique 9 7.39 66.51
Sofas & More hyStanley 13 5.31 69.03

If there is anyshortfall in the funding of payment of security depogifte,additional costs shall be paid by

usfrom ourinternal accruals.

Government Approvals

In relation to this proposed Object, we are requiredbtain certain approvals and/or licenses, which are

routine in nature, from certain governmental or local authorities, which include registratian sibres
under the shops and establishments legislations of the states where they arevideacer pplicable

and trade licenses from respective municipal authorities of areas, where our New Stores will Bfgerate
will apply for such approvalss applicablén the ordinary course and in accordance with applicable laws.
For details of laws applicablead requi rkeyRefuationstarnd&olidies w

a Gaderninent and Other Approvals o n 2pCaml 85

in Indiad

Investment in our Subsidiaries

Our retail operations are conducted by our Subsidiaries, namely SIRl, ASPL, SSPL and Sana

approvals

t he

Stor

Lifestyles. Our Subsidiaries conduct their business operations based on regions in which our stores are

located. Set out below are the regions in which each of our Subsidiaries conduct their retail operations:
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Subsidiary

Region d operation

SRL South (Karnataka)
SDPL South (Telangana)
ASPL North (Delhi)

SSPL West (Maharashtra)

Sana Lifestyles

South (Tamil Nadu)

Considering that the Net Proceeds will be utilised towards establishment of New Stores by our Subsidiaries,
our Company shall deploy the Net Proceeds in our Subsidiarike form of equity or debt or such other
manner as determined by our Company angeasnitted undeapplicablelaw.

The breakup of deployment of Net ProceedsSiRL, ASPL, Sana Lifestyles, SDPL and SSBL this
Object is as follows:

(" in million)

Particulars Amount to Estimated Estimated Estimated Estimated
be invested | investmentin | investmentin investment in | investment

from the Net Fiscal 2024 Fiscal 2025 Fiscal 2026 in Fiscal

Proceeds 2027

SRL 96.28 - 96.28 - -
ASPL 210.93 - 67.91 - 143.02
Sana Lifestyles 198.75 - 171.54 27.21 -
SDPL 228.68 - 92.86 67.91 67.91
SSPL 166.63 - - 82.31 84.32
Total 901.27| - 428.59 177.43 295.25

As aforementionedhere could be a variation in the number of New Stores to be opened in each of the
locations and consequently the amount of the Net Proceedsnwdasted in each of the aforementioned

Subsidiaries will vary accordingly.
Expenditure for opening Anchor Stores

Weintend to establisthree AnchoiStores between Fiscals 2@ 2027,each with an estimated average
size 0f30,000 square feat the stateand union territoriesf Delhi, Telangana, Maharashtra through three

of our Subsidiaries, i.e. ASPL, SDPLand SSRle pr opose to util i s3899an estir
million from the Net Proceeds towards establishment of gunthor Stores. The establishment of the
Anchor Stores is proposed to be undertaken entirely from the Net Proceeds.
The Anchor StoreFor ma't is a combination of iStanle& Level
More by Stanleyd Formats where |l uxury products ar
establish the first Anchor Store in Bengaluru, Karnataka in Fiscal 2024 and have entered into lease
agreement forthesameé.or f ur t he@QuBlsgnesai bs 1flsage 0
The table below sets forth the total estimated dostspening each Anchor Store

(7 i n_ercept forithe mumber of stojes
Proposed Fit-out costs per Inventory costs per | Security deposit | Total costs (A) *
number of stores store® (B) store®) (C) costs per store | {(B) + (C) + (D)}
(A) (D)
3 61.50 45.00 26.80 399.90
(1) Including applicable GST
The details of the total estimated costs to be incurred for establishiAgther Stores are as follows:
(" in million)
Particulars Total costs

Fit-out costs 184.50

Inventory costs 135.00

Security deposit costs 80.40

Total 399.90
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For a brief description of the total estimated cost to be incurredstablishingAn c h o r
Details of the Objects of the OffdEx pendi t ur e
Level

Next o,

Methodology for computation

for
AStanl|l ey B &tanlegon pageB8. a n d

The size of our stores varies across regions and is dependent on various factors such as availability of
suitable locations, addressable market, lease rentals and competition within aegiienor across
regions.

While we have identified the broad regions where the Anchor Stores will be opened, we have not identified
the exact locations for opening the Anchor Stores, as the same depends on various factors, iimteluding
alia, residental development in a specific locality, rental prices for the proposed Anchor Stores in a specific
locality, target audience. We have currently not identified the exact location where each of the Anchor
Stores is proposed to be open@dr estimated costef opening of thénchor Stores ar¢hereforebased
on (i) valid and existing quotatiorreceivedfrom below mentioned vendon a per square feet basis
respectively for the purposes of-fitit costs, (ii) the average of the igstcurred towards stori@ventory

at the time of setting up h e
& Mor e

by

| ast

opened
St amdl(ii§ seaurityFdeposih eosts ;

store

A detailed brealdown of theestimatecdtapital expenditure fahe components involved in tfie-out costs
store format wisés as follows:

S. Particulars Components include Anchor Store Vendor Name
No. Average estimated fit
out cost*
Total cost (in & S
per store a| sq. feet)
in million) @ @
1. Fire Fighting System Fire hydrant system, firg 5.09| 169.68| Securtrac pursuant
sprinkler system, firg their quotation datec
alarm system, first aig September 2, 2023.
fire extinguishers
2. Interior Work Flooring work, painting 26.76| 891.95| Verde Box Designand
work, glasgailing Dev Projects pursuant
to their quotation date
September 22023
3. HVAC Cassette/split air 6.84 | 228.06| Blue Statrand Complete
conditioner, inverter Solutions Air Cooling
Systems pursuant to
their quotation dateq
September 2, 2023.
4, CCTV Port network, connecto 1.24 41.24| Dev  Projects and
box, UPS inverter Securtra¢c pursuant to
their quotatios dated
September 2, 2023.
5. Light Fixtures Track lights, straight 4.34 144.76 | Lightsquare  Design
jointer Pvt Ltd and Abby
Lighting & Switchgear
Limited pursuant to
their quotation dateq
September 2, 2023
6. ACP Fagade Aluminium framework, 3.50| 116.67| Dev Projects and Vist
Acosheets Construction, pursuan
to their quotationg
dated September 2
2023
7. Facade Signhages Letters in rose gold mat 4.46 148.63 | ldeal Signs and Reg
installation Value Signs Private|
Limited, pursuant to
their quotations date
September 2, 2023.
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S. Particulars Components include Anchor Store Vendor Name
No. Average estimated fit
out cost*
Total cost (in & S
per store a| sq. feet)
in million) @ @

8. Glass Facade, Glass 4.68 156.16| Vista Constructiorand
Canopy, Glass Canop Dev Projectspursuant
Roofing Work to their quotation

dated September 2
Facade Glass 2023.

9. UV printed fabric, UV 1.64 54.52 | Perfect Signs & Sale
printed aluminium and ANS Digitdl
profile pursuant to thei

Internal Branding quotatiors dated
Work September 2, 2023.

10. Refrigerator, 2.95 98.33| Miele India Pvt Ltd,

Microwave, Freezer pursuant  to thei
Kitchen & Cabinetry quotation dated Augus
Appliances & Stones 7, 2023
Total 61.50| 2,050.00

Notes:
(1) Including applicable GST

All quotations received frorthe aforementioned vendase valid as on the date of this Draft Red Herring
ProspectusWe will choose one amongst the aforementioned vendors for carrying ofit-the costs
depending on the location of the store, time required to undertake-the Witorks, quality of work output

and other business exigenciese Wave not entered into angfahitive agreements with any vendors for

the matters set out above. There can be no assurance that the estimates received will not change at the time
of entering into definitive agreements with them, and consequently there can be no assurance that we will
enter into definitive agreements with the same vendors from whom we have received such eltimates.
there is any increase in the costdibbut coststhe additional costs shall be paidisfrom our internal

accruals

Inventory costs

Inventorycosts includeinter alia, costs for procuring stock and product portfolios for sale in our stores,

and applicable taxes. Inventory in each of stores consisistef,alia, sofa, mattress, dining table, bed,
recliner,chairs,cabinetskitchenappliances and stones, footwear, bagsBteinventory will be supplied

to our Subsidiaries by our Company for displagd saleén each of theAnchor Stores, basis a purchase

order raised by the respective Subsidiagder to the opening of the Anch&tores The total average
estimatednventorycost per store is based on the average of the iomstrred towards store inventory at
thetime of settingup he | ast opened store under fAStanley Leve
More by Stanley For mat s .

The total estimatethventory costs for the Anchor Storase as follows:

(" in million, to the ex
Format Total number of stores | Total averageestimated | Total average estimated
to be openedA) inventory costs per store| inventory costs (C) =
(B) (A)* (B)*
Anchor Stores 3 45.00 135.00

Security Deposit Costs

We typically acquire the premises for our stores on a leasehold basis, pursuant to various lease agreements
which are entered into between our Subsidiaries ankhtigéords of such premises

We propose to acquire the premises for all propdsethor Stoeson a leasehold basis. The total average
estimatedsecurity depositost per storés set out below:
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The total estimated costs for payment of security deposit are as follows:

(-

in million,

t

Format

Total number of stores
to be openedA)

Total averageestimated
security depositcosts
per store (B)

Total averagesecurity
depositcosts (C) = (A) *
(B)

Anchor Stores

3 26.80

80.40

If there is anyshortfall in the funding of payment of security deposfte,additional costs shall be paid by

usfrom ourinternal accruals.

Government Approvals

0

In relation to this proposed Obiject, we are required to obtain certain approvalslaed&®s, which are

routine in nature, from certain governmental or local authorities, which include registratian sibres

under the shops and establishments legislations of the states where they arevidwatadkr applicable

and trade licenses fino respective municipal authorities of areas, where our Anchor Stores will operate
We will apply for such approvalsis applicablen the ordinary course and in accordance with applicable

laws. For details of laws applicable and approvals required fod thev St o Key Regulaiens andi

Policies in India®

Investment in our Subsidiaries

Considering that the Net Proceeds will be utilised towards establishmehhabior Stores by our

a Gaverninent and Other Approvals o n 20Ceard854.

Subsidiares, our Company shall deploy the Net Proceeds in our Subsidiatiesform of equity or debt
or such other manner as determined by our Company and as permittedppiidablelaw.

The breakup of deployment of Net ProceedsASPL, SDPL and SSPior this Object is as follows:

(7 in

Particulars

Amount to
be invested
from the Net

Proceeds

Fiscal

Estimated
investment in

Estimated
investment in

2024 Fiscal 2025

Estimated
investment in
Fiscal 2026

Estimated
investment
in Fiscal
2027

ASPL

125.70

125.70 -

SDPL

125.70

125.70

SSPL

148.50

- 148.50

Total

399.9

251.40 148.50

Expenditure for renovation of Existing Stores underthe Fo r ma t Stankey Leviéel Next , Stafiley
a safas & More by Stanley

Boutiqued

Weintendtou t i | i

se an

e s t i4fmiltioa fdom thenetiPnoceeds fenovaleld Bxisting

Stores between Fiscals 2025 to 2027, in the statdsinion territoriesf Delhi, Tamil Nadu, Telangana,

Maharashtra and Karnataka through five of our Subsidiaries, i.e. ASPL, Sana Lif&xbpts SSPL and

SRL, respectively.

The number of stores we propose to renoeate the amounts to be deployed between Fiscals 2025 to

Fiscals 2027nder each Format are as follows:

Fiscal 2025 Fiscal 2026 Fiscal 2027
Format Total Amount Total Amount to Total Amount to be
number to be number of | be deployed| number of deployed (in
of stores | deployed | stores to be (in stores to be million)
to be (in renovated million) renovated

renovated | million)
Stanley Level 2 10.15 - - - -
Next
Stanley 2 6.75 - - 1 7.25
Boutique
Sofas & More 2 14.02 3 2521 5 37.02
by Stanley
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Fiscal 2025 Fiscal 2026 Fiscal 2027
Format Total Amount Total Amount to Total Amount to be
number to be number of | be deployed| number of deployed (in
of stores | deployed | stores to be (in stores to be million)
to be (in renovated million) renovated
renovated | million)
6 30.92 3 25.21 6 44.27

The renovation of fAStanley Level Nexto stores wildl
of iStanl ey B o u tundgriaker thraughoour eSsgbsidmariek, ISand Efestyles, SSPL, and
ASPL; and the renovation of stores under ASofas &

Subsidiaries, SRL and SDPL. The below table sets forth the details of the location of eadb b®
renovated and the Subsidiary which will undertake the renovation.

Format Subsidiary State Calendar year of opening of
the store

Stanley Boutique Sana Lifestyles Tamil Nadu 2011
SSPL Maharashtra 2019
ASPL Delhi 2022
Stanley Level Next | SRL Karnataka 2018
2019
Sofas & More by| SRL Karnataka 2019
Stanley 2019
2020
2020
2020
2021
2021
2021
SDPL Telangana 2021
2021

Under our renovation policy, once a particular format of store has completgeéive of operations, we
typically renovate such store. The renovation of a store would typically invpkfeahge in ACP Facade,
(i) change in signagend(iii) internal branding work (backlit lights and fabric paints)

Set out below is a brief deggtion of the total estimated cost to be incurred for the components involved
in renovatingan Existing Store:

Costs Particulars
Facade Sighage Facade signages are signs or visual components that are exhib
the outside of a building, often dts facade. These signs serve
variety of functions, such as identification, branding, advertising,
wayfinding.
Light Fixture Light fixtures in a showroom are crucial in producing an appealing
well-lit environment to promote products displays. These fixture
are carefully chosen and positioned to improve the showroom's
impact and overall mood and lux level.
Internal branding work Internal branding at a showroom ergadroducing a unified ang
immersive brand experience by utitig consistent messaging a
visual components to align the showroom's internal environment
the brand'values, culture, and identity.

Methodology for computation

Our estimated costs for renovadithe Existing Stores are based on valid and existing quotatiosised

from the below mentioned vendoWe will choose one amongst the aforementioned vendors for carrying

out therenovation of our stores depending on the location of the store, tijnee® to undertake the fit

out works, quality of work outpuiWWe have not entered into any definitive agreements with any vendors

for the matters set out above. There can be no assurance that the estimates received will not change at the
time ofentering into definitive agreements with them, and consequently there can be no assurance that we
will enter into definitive agreements with the same vendors from whom we have received such estimates.
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If there is any increase in the costg@rfiovation the additional costs shall be paid bxyfrom ourinternal
accruals.
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Capital expenditure for renovation

A detailed store wise breadown of the capital expenditure for renovatformat wiseis as follows:

Interior Work Painting work, Stanley Level Next
reception table, clear store- Work Matrix
mirror cladding Interiors  and Dev

Projects pursuant to theij
quotation dateg

September 2, 2023.

Stanley Boutique store

Work Matrix Interiors
and Dev  Projects
pursuant to theil|
quotatiors dated
September 2, 2023.

Sofas & More by
Stanley store Work
Matrix Interiors and Deyv
Projects pursuant to the

quotations dateq

September 2, 2023.
2. Facade Signage Letters in rose gold 1.33 1.29 13.08 | Stanley Level Next
matt,installation store- Real Value Signg

Private Limitedand Ideal
Signs pursuant to theil
quotatiors dated
September 2, 2023.

Stanley Boutique Store
Lightsquare Designs Py
Ltd and Real Value Sign
Pvt Ltd pursuant to thei
guotations datec
September 2, 2023
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Sofas & More by
Stanley store - Real
Value Signs Private
Limited and Ideal Signg
pursuant to their
guotations datec
September 2, 2023

Light Fixture

Track lights, straight
jointer

1.85

1.53

10.67

Stanley Level Next
store - Lightsquare
Designs Pvt Ltd and
Abby Lighting &
Switchgear Limited
pursuant to their
quotatiors dated
September 2, 2023.

Stanley Boutique Store
- Abby Lighting &
Switchgear Limited
pursuant to their
quotation dateg
September 2, 2023

Sofas & More by
Stanley store -
Lightsquare Designs P\
Ltd and Abby Lighting &
Switchgear Limited
pursuant to their
guotations datec
September 2, 2023.

Internal Branding Work

UV printed fabric, UV
printed aluminium
profile

2.07

1.42

3.75

Stanley Level Next
store - Perfect Signs&
Salesand ANS Digitdl,
pursuant to thei
quotatiors dated
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September 2, 2023.

Stanley Boutique Store
ANS Digitall and Real
Value Signs Private
Limited pursuant to thei
guotations dated
September 2, 2023.

Sofas & More by
Stanley store Real
Value Signs Private
Limited and  ANS
Digitall pursuant to their
quotation dateg
September 2, 2023

Total

10.15

14.00

76.25

Notes:

@

Including applicable GST
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Investment in our Subsidiaries

Considering that the Net Proceeds will be utilised towards renovation of the Existing Stores by our Subsidiaries, o
Company shall deploy the Net Proceeds in our Subsidiaritise form of equity or debt or such other manner as
determined by our Comparand as permitted undepplicablelaw

The breakup of deployment of Net ProceedsASPL, Sana Lifestyles, SDPL, SRL and SSBL this Object is as
follows:

(" in mill
Particulars Amount to be Estimated Estimated Estimated investment in
invested from the | investment in Fiscal| investment in Fiscal Fiscal 2027
Net Proceeds 2025 2026
ASPL 7.25 - - 7.25
Sana Lifestyles 3.93 3.93 - -
SDPL 9.30 - - 9.30
SRL 77.10 24.17 25.21 27.72
SSPL 2.82 2.82 - -
Total 10040 30.92 25.21 44.27

Funding the capital expenditure requirements for purchase of new machinery and equipment by our Company
and our Material Subsidiary, SOSL

Our Company and our Material Subsidiary, SOSL intend to purchase new machinery and equipment which will b
installed at our manufacturing facilitiéscated at Electronic City, Bengaluru, Karnataka (operatedupyompany)

and Bommasandra Jigani Link Roa@engaluru, Karnatakéoperated by SOSL), to enhance our manufacturing
capabilities. Further, outompanyintends to undertake civil works at our manufacturing facility locategleattronic

City, Bengaluru, Karnatakéor further details on our manufacti n g f a c Our Businesss 0 nslfla g fe

We propose to util i 8ldbndlionfem thd NetPtoeeds tawamsparchase 6f new machinery
and equipmenat our manufacturing facilitieocated at Electronic City, Bengaluru, Kataka(operated byour
Company) and Bommasandra Jigani Link Road, Bengaluru, Karnataka (operated bya®@ $ir) undertaking civil
worksat our manufacturing facility locatedBfectronic City, Bengaluru, Karnatakahich is proposed to be undertaken
ertirely from the Net Proceeds of the Fresh Issue.

As part of such investment, we will incur expenditure towards machinery and equipment such as:r(ipobiee (ii)
water jet cutting machine; (i) laser cutting machine; (iv) tube bending machinprgs$ brakenachine (vi) laser
welding machineand( vi i ) PVD coati ng mac DurBusinessbtmtegieb u b hi8agdet ¢

Our Company and our Material Subsidiary, SOSL have identified the machinery and equipment to be purchased a
obtained quotations from respective vendargl areyet to place any orders or enter into any definitive agreements for
such machinery and equipmemMo seconeéhand or used machinery are proposed to be purchased out of the Net
Proceeds. The amount to be spent and machinery and equipment to be procured by our Company will depend u
business requirements and technology advancement. The detailsshedttotated cost towards purchasing machinery
and equipment for the capital expenditure are set forth in the table below.

Detailed breakup of capital expenditure requirements

S. |Location/Facility Description of Purpose of Quantity/| Amount | Name of the| Date of | Period
No. machinery/equipment|machinery/equipment Lot/ Set | ( vendors |quotations| of
million) ® Validity
1. |Electronic City |M200-4020 Waterjet |It is used for fing 1| 23.9%5@|Flow AsiaApril  27,/One
Cutting Machine precise cuts qa Corporation {2023 Year

sensitive, hard and s
materials as well as
nonmetals such 4

ceramics.
CNC Sheet and Tube |It uses a powerful las 1 6.75Wuhan July  10|One
Laser Cutting Machingbeam to cut or engra Huagong 2023 Year
materials with International
exceptional precisiq Development

and versatility.
Adhikhah
Mechneering
Solutions Pvt
Ltd
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S. |Location/Facility Description of Purpose of Quantity/| Amount | Name of the| Date of | Period
No. machinery/equipment|machinery/equipment Lot/ Set vendors [quotations| of
million) ® Validity

CNC Press BraKlt is a computet 1 3.30Energy July  15|One

Machine 5 Axis controlled machin Mission 2023 Year
used in metalworkin Machineries
to bend and shape sh (India)  Pwt
metal with hig Ltd.
precision an
efficiency,  enablin
automated an
repeatable bendir
processes in vario
industries.

Handheld Fiber Las(lt is a specialized to 1 0.93)Wuhan July  10|One

Welding Machine used to join variou Huagong 2023 Year
metal components al International
parts used in furnitu Development
manufacturing.

Adhikhah
Mechneering
Solutions PV
L Ltd
2. PVD Coating Machine|lt applies thin an 1 32.91Surface August 15/0One
durable coatings Modification |2023 Year
enhance th Technologies
appearance, durabilit Pvt. Ltd.
and performance
furniture component
providing a widerange
of decorative an
functional options.

ElectricalWork It involves supply 1 3.57M.S. Septembe|One
installation, Electricals |2,2023 |Year
commissioning an
testing of panels, s
panel, and cable tr
thatare usedor setting
up the PVD Coatin
Machine and Water;j
Cutting Machine.

Civil works Civil works which ar¢ 1 2.42Right Angle|Septembe|One
required for setting u Maintenance (2, 2023 |Year
the PVD Coatin
Machine and Waterj
Cutting Machine.

Total estimated cost (A) 73.84
3. |Jigani Link Road|Rover AS FT 1224 It is used for woo 1 8.01Biesse 7/14/2023|0One
cutting uses compute Manufacturing Year
controlled technolog Co. Pvt. Ltd.
to achieve precise a
efficient wood cuttin
and shaping.
Total estimated cost (B) 8.01
Notes:

1. Including applicableGSTor customs duty or other taxes, as applicable.

2.Assuming

All quotations received from the vendors mentioned above are valid as on the date of this Draft Red Herring Prospect

an

e 82c68far h dSD ag oshtigast 31,f2023s available on www.oanda.com

However, we are yet to place any orders for the total capital expenditure. We have not entered diefiniing

agreements with any of these vendors and there can be no assurance that the same vendors would be engag
eventually supply the machinery and equipment or provide the service at the same costs. If there is any increase in
costs of machimy or equipment, the additional costs shall be paid by our Company from its internal accruals. The

guantity of machinery and equipment to be purchased is based on the present estimates of our mandgerttesre

will be no variation in the type of maictery and equipment to be procured, there could be a variation in the net proceeds
to be deployed towards each of the aforementioned machinery and equipment depending on the actual price and qua
required,subject to the total amount to be utilized swds purchase of such machinery and equipment not exceeding
81.85million. S e eRisk Factorg Our funding requirements and the proposed deployment of Net Proceeds are not
appraised by any bank financial institution, or any other independent agency, and we have not entered into definiti\
agreements in relation to the objects of our Offer, which afifiect our business and results of operations. Further, the
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schedule of the implementation of the Objects for which funds are being raised in the Offer, is subject to risk
unanticipated delays in implementation and cost ovegmspage3s.

Considenng that a portion of the Net Proceeds allocated for this Object will also be utilised towards purchase o
machinery and equipmeby our Material Subsidiary, SOSL, our Company shall deploy such portion of the Net Proceeds
in SOSL in the form okquity or @bt or such other manner as determined by our Company and as permitted undel
applicablelaw

V. General corporate purposes

Our Company proposes to depling balance Net Proceeds aggregating { Onjillion towards funding our general
corporate purposes, subject to such amount not exceeding 25% Gfas&Proceeds, in compliance with the SEBI
ICDR RegulationsThe general corporate purposes for which our Company proposes to utilise the Net ncbedsls

but not limited to, strategic initiatives, expansion initiatives and meeting exigencies, salary, rent, IT upgradation, ra
materials, services obtained from vendors, electricity charges and advertisements and meeting expenses incurred by
Company in the ordinary course of business, as may be applicable

In addition to the above, our Company may utilise the Net Prodeeds 6 gener al dowargs thez t e
expenditure considered expedient and as approved periodically by ourd@@adiily constituted committee thergof
subject to compliance with necessary provisions of the Companies Act. The quantum of utilisation of funds towarc
each of the above purposes will be determined by our Board, based on the amount actually availahle hedérand

the business requirements of our Company, from time to time.

Offer Expenses
The total expenses of the Offer are estimated to be approximately 6] . mi | | i on

The Offer related expenses primarily include fees payable fdbk Running lead Managerand legal counsels, fees payable

to the Auditors, brokerage and selling commission, underwriting commission, commission payable to Registered Broke
RTAs, CDPs, SCSBs6 fees, Sponsor Bank 0 sses alewising &e rgarksting a r
expenses and all other incidental and miscellaneous expenses for listing the Equity Shares on the Stock Exchanges.

Other than (a) the listing fees, audit fees (not in relation to the Offer), and expenses for any pampotrate advertisements
consistent with past practice of our Company (other than the expenses relating to the Offer), each of which will bensolely bo
by our Company; and (b) fees for legal counsel to each Selling Shareholder, which shall be satelylibmrespective
Selling Shareholder, severally and not jointly, all costs, charges, fees and expenses that are associated with amd incurre
connection with the Offer, including but not limited to offer advertising, printing, research expenseshaooadxpenses,
accommodation and travel expenses, stamp duty, transfer, issuance, documentary, registration, costs for execution
enforcement of the Offer Agreement, and other Offeng rel
Lead Managers, fees and expenses of legal counsels to our Company and the Book Running Lead Managers, fees and exg
of the auditors, fees to be paid to Sponsor Bank, SCSBs (processing fees and selling commission), brokerage and commis
for Syndiate Members, commission to Registered Brokers, Collecting DPs and Collecting RTAs, and payments to consultar
and advisors, regulatory fees, fees to intermediaries and third parties, shall be borne by our Company and each gf the Se
Shareholders ongro rata basis, in proportion to the number of Equity Shares issued and allotted by our Company pursuant
the fresh issue and/or transferred by the Selling Shareholders pursuant to the offer for sale, in the manner as may be ag
between the partiesubject to Applicable Law. All such payments (except fees, commission and expenses to be paid to tf
Book Running Lead Managers) shall be made by our Company on behalf of the Selling Shareholders (in accordance with
appointment or engagement lettemoemoranda of understanding or agreements with such entities). Each Selling Shareholde
shall, severally and not jointly, reimburse our Company for any expenses in relation to the Offer paid by our Compatfy on beh
of the Selling Shareholder in the manasrmay be agreed between the parties, subject to Applicable Law. In the event the
Offer is unsuccessful, all expenses of the Offer will be borne on-safadasis by our Company and each of the Selling
Shareholders in proportion to the Equity Shares gged to be issued and allotted by our Company under the Fresh Issue and
the Offered Shares proposed to be transferred by each of the Selling Shareholders under the Offerefepesileely.

The estimated Offer related expenses are as under:

Activity Estimated Offer expenses As a % of the total As a % of the total Offer
( in million) estimated Offer sizéD
expensed)
Fees payable to the Book Running L [ © [ © [ ©

Managers including underwriting commissi
brokerage and selling commission, as applic
Commission/processing fee for SCSBs, Spo [
Bank(s) and Banker(s) to the Offer ¢
brokerage, underwriting and selling commiss
and bidding charges for Members of

Syndicate, Registered Brokers, RTAs and C

O¢
O¢
(@]
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Activity Estimated Offer expenses As a % of the total As a % of the total Offer

( in million) ® estimated Offer sizéV)
expense$)

DAE)E)

Fees payable tihe Registrar to the Offer [ © [ § [ §
Fees payable to the other advisors to the Of

-Auditors [ 9 [ 9 [ 9
-Independent Chartered Accountant [ © [ § [ §
-Industry expert [ © [ § [ §
-Independent Chartered engineer [ 9 [ 9 [ 0
Others [ 9 [ 9 e
- Listing fees, SEBI filing fees, uplog [ 9 [ 9 [ 9

fees, BSE & NSE processing fees, b
building software fees and oth
regulatory expenses

Printing and stationery

Advertising and marketing expenses

Fee payable ttegal counsels

Miscellaneous

Total estimated Offer expenses

OO O O¢| O¢
O O O O¢| O¢
O O O O¢| O¢

(1)

)

[©)

4)

(©)

Offer expenses include applicable taxes, where applicable. Offer expenses will be finalised on determination of OffdriRcigarated at the time
of filing of the Prospectus. Offer expenses are estimates and are subject to change.

Selling commission payable to the SCSBs on the portion for RIBs arddtitutional Bidders which are directly procured and uploaded by the SCSBs,
would be as follows:

Portion for RIBs* [ &4 of the Amount Allotted (plus applicable taxes)
Portion for Nonlnstitutional Bidders* [ &4 of the Amount Allotted (plus applicable taxes)
Amount Allotted is the product of the number of Equity Shares Allotted and th&@féer
Selling Commission payable to the SCSBs will be determined on the basis of the bidding terminal id as captured in thefBS8Boo NSE.

No additional uploading/ processing fees shall be payable by our Company and the Selling Sharehdide®C®Bs on the applications directly
procured by them.

Processing fees payable to the SCSBs on the portion for RIBs arddstitutional Bidders which are procured by the members of the Syndicate/sub
Syndicate/Registered Broker/RTAs/ CDPs and submat8€SB for blocking, would be as follows:

Portion for RIBs* [ Oper valid application (plus applicable taxes)
Portion for Nonlnstitutional Bidders [ Oper valid application (plus applicable taxes)
The processing fees fapplications made by UPI Bidders using the UPI Mechanism may be released to the SCSBs only after such SCSBs provi
a written confirmation on compliance with SEBI Circular No: SEBI/HO/CFD/DIL2/P/CIR/2021/570 dated June 2, 2021 read witlir SHEaBI
No: EBI/HO/CFD/DIL2/CIR/P/2021/2480/1/M dated March 16, 2021 and such payment of processing fees to the SCSBs shall be made
compliance with SEBI Circular No: SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022.

Sellingcommission on the portion f&fP| Bidders using the UPI Mechanisamd Nonlnstitutional Bidders which are procured by members of the
Syndicate (including their suByndicate Members), Registered Brokers, RTAs and CDPs would be as follows:

Portion for RIBs [ &4 of the Amount Allotted* (pluspalicable taxes)
Portion for NonlInstitutional Bidders [ 6 Jofdthe Amount Allotted* (plus applicable taxes)
Amount Allotted is the product of the number of Equity Shares Allotted and the Offer Price.

*

TheSelling Commission payable to the Syndicate fSyirlicate Members will be determined on the basis of the application form number / series,
provided that the application is also bid by the respective Syndicate$yButicate Member. For clarificatiorf,a Syndicate ASBA application on the
application form number / series of a Syndicate /-Syhdicate Member, is bid by an SCSB, the Selling Commission will be payable to the SCSB and
not the Syndicate / St®yndicate Member.

Bidding Charges payable tmembers of the Syndicate (including their styndicate Members), RTAs and CDiPsthe portion for RIBs and Nen
Institutional Bidders which are procured by t héflus aplicablestaxesppertvalie d t
application bid by the Syndicate (including their sBpndicate Members), RTAs and CDPs.

The selling commission and bidding charges payable to Registered Brokers, the RTAs and CDPs will be determined oftthe liiddisg terminal
id as captured in th Bid Book of BSE or NSE.

Uploading charges payable to members of the Syndicate (including theBysulicate Members), RTAs and CDPs on the applications made by the
RIBs using dn-1 accounts and Nemstitutional Bidders which are procured by them aubmitted to SCSB for blocking or usingn3l accounts,
would be as follows: 7 [0] plus applicabl e t ax%msdicatefMembers)aRTAsdénd&«DPAs.| i c

Bidding charges payable to theegistered Brokers, RTAs/CDPs on the portion for UPI Bidders andiriétitutional Bidders which are directly
procured by the Registered Broker or RTAs or CDPs and submitted to SCSB for processing, would be as follows:

Portion for RIBs* ~ [ Oper valid gplication (plus applicable taxes)
Portion for Nonlnstitutional Bidders* " [ oper valid application (plus applicable taxes)
Based on valid applications

Processing fees for applications made by UPI Bidders would be as under:

Members of th&yndicate / RTAs / CDPs ~ [ dper valid application (plus applicable taxes)
Sponsor Bank(s) " [ Oper valid application (plus applicable taxes)
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The Sponsor Bank(s) shall be responsible for making payments to the third parties
remitter bank, NPCI and such other parties as required in connection with the perfor
of its duties under applicable SEBI circulatise Syndicate greement andtber applicable
laws

All such commissions and processing fees set out above shall be paid as per the timelines in terms of the Syndicatedd)@asheBscrow and
Sponsor Bank Agreement.

The processing fees for applications made by UPI Bidderg wsaUPI Mechanism may be released to the remitter banks (SCSBs)
only after such banks provide a written confirmation in compliance with the SEBI RTA Master Circular, in a format aseprégcrib
SEBI, from time to time and in accordance with SEBI circata SEBI/HO/CFD/DIL2/CIR/P/2022/51 dated April 20, 2022

Interim use of Net Proceeds

Pending utilisation of the Net Proceeds for the purposes described above, our Company will temporarily invest the Net Proce
only in deposits with one or more schisticommercial banks included in the Second Schedule of Reserve Bank of India Act,
1934, as may be approved by our Boandaccordance with the policies of our Boalm accordance with Section 27 of the
Companies Act, 2013, our Company confirms thahatlsnot use the Net Proceeds for buying, trading or otherwise dealing in
shares of any other listed company or for any investment in the equity markets.

Appraising entity
None of the objects for which the Net Proceeds will be utilised have been appraised by any agency.
Bridge financing facilities

Our Company has not raised any bridge loans from any bank or financial institution as on the daterafttRisd Herring
Prospectuswhich are proposed to be repaid from the Net Proceeds.

Monitoring of utilisation of funds

In accordance with Regulati 41 of the SEBI ICDR Regulations, our Company shall appoint a Monitoring Agency for
monitoring the utilisation of Net Proceeds prior to the filing of the Red Herring Prospectus with the RoC, as the preglosed Fr
| ssue exceeds 1,000 million.

Our AuditCommittee and the Monitoring Agency will monitor the utilisation of the Net Proceeds and the Monitoring Agency
shall submit the report required under Regulation 41(2) of the SEBI ICDR Regulation, on a quarterly basis, until such time
the Net Proceedslie been utilised in full. Our Company undertakes to place the report(s) of the Monitoring Agency on receip
before the Audit Committee without any delay.

Our Company will disclose and continue to disclose, the utilisation of the Net Proceeds, inicltadtinguse under a separate
head in our balance sheet for such fiscals as required under applicable law, clearly specifying the purposes for which the
Proceeds have been utilised, till the time any part of the Net Proceeds remains unutilised. Guny@dthgso, in its balance
sheet for the applicable fiscals, provide details, if any, in relation to all such Net Proceeds that have not beehartiliseld,

such currently unutilised Net Proceeds. Further, our Company, on a quarterly basis)ciiddl the deployment of Net
Proceeds under various heads, as applicable, in the notes to our quarterly consolidated results. Our Company will indic
investments, if any, of unutilised Net Proceeds in the balance sheet of our Company for the retalsstifisequent to receipt

of listing and trading approvals from the Stock Exchanges.

Pursuant to Regulation 32(3) and Part C of Schedule Il, of the SEBI Listing Regulations, our Company shall, on a quarte
basis, disclose to the Audit Committee thesugnd applications of the Net Proceeds. The Audit Committee shall make
recommendations to our Board for further action, if appropriate. On an annual basis, our Company shall prepare a statemer
funds utilised for purposes other than those statedsrbttaft Red Herring Prospectus and place it before the Audit Committee
and make other disclosures as may be required until such time as the Net Proceeds remain unutilised. Such disclosure sh
made only until such time that all the Net Proceeds hage bilised in full. The statement shall be certified by the statutory
auditor of our Company. Furthermore, in accordance with Regulation 32(1) of the SEBI Listing Regulations, our Compar
shall furnish to the Stock Exchanges on a quarterly basis, a st#térdicating (i) deviations, if any, in the actual utilisation

of the proceeds of the Fresh Issue from the objects of the Fresh Issue as stated above; and (ii) details of categatipmsse var
in the actual utilisation of the proceeds of the Freshel$som the objects of the Fresh Issue as stated above. This information
will also be published in newspapers simultaneously with the interim or annual financial results and explanation for su
variation (i f any) wil | diterplacingdhe sathe lwkfore the Audit Cominitteee ct or 6 s 1

Variation in Objects

In accordance with Sections 13(8) and 27 ofGlmenpanies Act2013and applicable rules, our Company shall not vary the
Objectswithout our Company being authorised to do so byShareholders by way of a special resolution. In addition, the
notice issued to the Shareholders inNotebptshal t ospbei Py
details, including justification for such variation and bélmhed and placed on website of our Company, in accordance with
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the Companies Act, 2013, read with relevant ruldse Notice shall simultaneously be published in the newspapers, one in
English and one in Kannada, the vernacular language of the juasdictiere our Registered Office is situatedaccordance

with the Companies Act, our Promoters will be required to provide an exit opportunity to the Shareholders who do not agree
such proposal to vary the objects, subject to the provisions &fdimmanies Act 2013and in accordance with such terms and
conditions, including in respect of pricing of the Equity Shares, in accordance with our Articles of Associattmmpamnies

Act, 2013and the SEBI ICDR Regulations.

Other confirmations
No partof the Net Proceeds will be paid by our Company as consideration to our Promoters, the Promoter Group, our Directa
our Key Managerial Personpnelur Senior Management Personmiebur Group Companies. There are no existing or anticipated

transactions in relation to utilisation of Net Proceeds with our Promoters, the Promoter Group, our Directors, our Ke
Managerial Personheour Senior Management Personnel or our Group Companie
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BASIS FOR OFFER PRICE

The Price Band and the Offer Price will be determined by our Complamy’romoter Selling Shareholdersd the Investor
Selling Shareholder, in consultation with the Book Running Lead Managers, on the basis of assessniesit démand for
the Equity Shares offered through the Book Building Process and on the basis of quantitative and qualitative factdveés descr

bel ow. The face value of the Equity Shares i stimesZzhe€apc h
Price,and=1 oor Price is [06] times the face .vdlnwe samd stRsk oQid
Factor , fi S u mmiaangral Ifdrmatiod , OurfiBusiness , Redlated Consolidated Financial Information d a n

fiManagement s Discussion and Anal ysi s 0o fbeRiiman @gs|d74C ogpnad
235and320, respectively, to have an informed view before making an investment decision.

Qualitative Factors

Some of thejualitative factors and our strengths which form the basis for computing the Offer Price are as follows:
X Largestand the fastest growing brand in the luxury/suyp@mium furniture segment;

X Comprehensive home solutions provider with offerings across aaegmd price points;
x Panlndia presence with strategically located stores;

X Focus on desigted product innovation;

X Vertically integrated manufacturer with skilled craftmanship capabilities;

x Efficient business model with track record of delivering finahgrowth; and

X Promoterled company with experienced professional and senior management team.
For det @urBusines$ Cenpetiive Strengtlhs o n 1fka g e

Quantitative Factors

Some of the information presented below relating to our Company igedefiom the Restated Consolidated Financial
I nf or mat i on . Rdstated Cdnsdlidated Financiad lafermafion b e gi nni286g on page

Some of the quantitative factors which may form the basis for computing the Offer Price are as follows:

A. Basic and Diluted Earnings Per Equity SHare (AEPSO0)
Fiscal/Period Ended Basic EPS (in ) Diluted EPS (in ) Weight
March 31, 2023 6.37 6.37 3
March 31, 2022 4.14 4.14 2
March 31, 2021 0.20 0.20 1
Weighted Average 4.60 4.60
Notes:

1) Earnings per Equity Share = Profit attributable to owners of our Company for the year / Weighted average number of egsity sha
outstanding during the year.

2) Weighted average = Aggregate of yeeiseweighted EPS divided by the aggregate of weights i.e. [[EPS x Weight) for each year] /[Total of
weights]

3) Basic and diluted earnings per equity share: Basic and diluted earnings per equity share are computed in accordancawittttnditing
Standard 3otified under the Companies (Indian Accounting Standards) Rules of 2015 (as amezated)ith the requirementsf the
SEBI ICDR Regulations.

4) Pursuant to a resolution passed by our Board on June 16, 2023 and a resolution passed by the Shareholteddp2ARB, each equity

share of face value of 710 each has been split i ntibedabdpBdupi ty
capital of our Companywassubi vi ded from 7, 371, 024 eachto 36855420 aquity sharesfof fdcavalee ofv a |
~ 2 each.

5) On June 23, 2023, our Company allotb4} 742,048 Equity Shargmirsuant to bonus issuande, the ratio of2 Equity Share for ever§y
existing fully paid up Equity Shase
6) The figures disclosed alie are derived from the Restated Consolidated Financial Information of our Company.

B. PricelEarmning( iP/ E0) r at iPr iicne rBdmd iofn t[od] t o [ 6] per Egq
Particulars P/E at the Floor Price* P/E at the CapPrice* (number
(number of times) of times)
Based on basic EPS for year ended March 31, 2023 [ © [ §
Based on diluted EPS for year ended March 31, 2023 [ © [ §
*to be computed after finalization of Price Band
Notes:

1) PJ/E ratio = Price per equity share / Earnings peguity share.
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Industry Peer Group P/E ratio

There are no listed companies in India and globally that engage in a business that is similar to that of our Compat
Accordingly, we have not provided an industry comparison in relation to our Company.

Returnon Net worth (ARoNWO)

Fiscal/Period Ended RoNW (%) Weight
March 31, 2023 15.18% 3
March 31, 2022 10.69% 2
March 31, 2021 0.56% 1
Weighted Average 11.25%

Notes:

1) Return on Net Worth (%) Restated profit/(loss) attributable to tlogvnersof the Companylivided by total equity attributable to equity
shareholder®f theCompany (excluding non controlling interests)

2) Net Worth represents equity attributable to the equity holders of our Corfgesiyding non controlling interests)

3) Weqghted average = Aggregate of yeaise weighted EPS divided by the aggregate of weights i.e. [[RONW x Weight) for each year] /[Total
of weights]

NetAsset Value (ANAVO) per Equity Share

Particulars Amount ()
As onMarch 31, 2023 41.96
Atfter the completion of the Offer
- At the Floor Price [ O
- At the Cap Price [ ©
Offer Price [ §

*To be computed after finalization of price band

Notes:

1) Net Asset Value per Equity Share = Net Worth at the end of the year / Weighted nuegétly ghares outstanding at the end of the year.
2) Net Worth represents equity attributable to the equity holders of our Cor{gesiyding non controlling interests)

3) Pursuant to a resolution passed by our Board on June 16, 2023 and a resolution pattee&lgreholders on June 19, 2023, each equity

share of face value of 710 each has been split i ntibedabdpBdupi ty
capital of our Company was swlivided from 7,371,024 equity shaed f ace value of 710 each to 36,
~ 2 each.

4)  On June 23, 2023, our Company allotb1 742,048 Equity Shargmirsuant to bonus issuande, the ratio of2 Equity Share for everg
existing fully paid up Equity Shase
5)  Offer Price per Equity Share will be determined on conclusion of the Book Building Process.

Key Performance Indicators

The tables below set forth the details of our certain financial data based on our Restated Consolidated Financ
Information, certaimonGAAP measures and KPIs that our Company considers have a bearing for arriving at the
basis for Offer Price. All the financial data based on our Restated Consolidated Financial Information, certain not
GAAP measures antieoperationaKPlIsverified ard auditedas certifiedby the Independent Chartered Accountant

by way of their certificate dated September 4, 2028&closed below have been approved and confirmed by a
resolution of our Audit Committee date&geptember 4, 2023he KPIs that havdeen consistently used by the
management to analyse, track and monitor the operational and financial performance of the Company and we
presented in the past meetings of the Board and Audit Committee or shared with the shareholders during the th
yearspreceding the date of this Draft Red Herring Prospectus, which have been consequently identified as releve
and materi al KPl's and are disclosed in this fABasi s
management of our Compaaydhave been certified by the Independent Chartered Accailrthe financial data

based on our Restated Consolidated Financial Information, certal@AAP measures and the operational KPIs have
been certified by the Independent Chartered Accountant lgyofveneir certificate date&eptember 4, 2023vhich

has been Mateidl CQodteaals andrbDociiments for InspectioNaterial Documents o n 4Q2a g e

A list of certain financial data, based on our Restated Consolidated Financial Information is seut below for
the indicated period:

( in million, except
Particulars As at/for the Fiscals ended March 31
2023 2022 2021

Revenue from Operatiof¥s 4,189.98 2,922.04 1,957.80
Revenue from Operations Growth (%b) 43.39 49.25 -*

Profit for the yed? 349.77 232.19 19.23

PAT Growth (%%" 50.64 1,107.60 -*

Trade Receivables dd$s 15 21 -*
Inventory day$ 214 270 -*

Trade Payable dayfs 81 99 -*
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Particulars As at/for the Fiscals ended March 31
2023 2022 2021

Cash Conversion Cydfe 148 192 -*
* Not included as the comparative period figures undesA&dfor FY 2020 / as on March 31, 202@ notavailable.

Notes:

1) Revenue from Operations means Revenue from sale of products, other operating revenue, and contract balances

2) Revenue growtfyear on year) means the annual growth in Revenue from Operations.

3) Profit for the year means the profit for the year as appearing in the Restated Financial Information.

4) PAT Growth (year on year) means the annual growth in Profit for the year

5) Trade Receivales Days is calculated as 365 divided by (Revenue from operations / average trade receivables).

6) Inventory Days is calculated as 365 divided by (cost of goods sold / average inventory). Cost of goods sold is the sofmnodit€dals
consumed, Purchases$ stockin-trade and Change in inventories.

7) Trade Payable Days is calculated as 365 divided by (total purchase of raw material and stock in trade / average tradg. payable

8) Cash Conversion Cycle is sum of Trade Receivable Days and Inventory Days asl t@diicade Payable Days.

A list of our certain non-GAAP measures, is set out below for the indicated period:

( in million, except
Particulars As at/for the Fiscals ended Marct31
2023 2022 2021

Gross Profit) 2,147.11 1,481.52 982.40
Gross Margif? (%) 51.24 50.70 50.18
EBITDA® 827.17 590.08 297.75
EBITDA Growth® (%) 40.18 98.18 -+
EBITDA Margin® (%) 19.74 20.19 15.21
PAT Margir® (%) 8.35 7.95 0.98
Return on Equiti (%) 16.29 11.81 1.03
Return onCapital Employe®® (%) 16.63 12.90 5.52

*Not included as the comparative period figures underASdfor FY 2020 / as on March 31, 2020 are not available

Notes:

1) Gross Profit is calculated aRevenue from OperatiotsssCost of Goods Sol€ost of goodsold is the sum of Cost of materials consumed,
Purchases of stoeik-tradeand increase/ decrease in inventories

2) Gross Margin is calculated &Sross Profit divided by Revenue from Operations

3) EBITDA is calculated as réated profit before tax plus finance costs, depreciation and amortisation expesstner income

4) EBITDA Growth (year on year) means the annual growth in EBITDA.

5) EBIDTA Margin is calculated as EBITDA divided by Revenomf®perations

6) PAT Margin iscalculated as restated profit for the year divided by Revenue from Operations.

7) Return on Equity (%) is calculated eestated profit for the yeativided by average total equity

8) Return on Capital Employed (%) is calculated as EBIT divide@dgyital Employed. EBIT is calculated as restated profit for the year plus
total tax expense plus finance costs and Capital employed is calculated as the sum of Total Equity, Current Borrow@igsemon
Borrowings, NorCurrent & Current Lease Liabilitig and as reduced by Goodwill on consolidation, Intangible assets and Intangible assets
under development.

For reconciliation of certain ne@AAP financialme a s u r eQther Fimamaal Iiformatiori Reconciliation of
NonGAAPFinancialMeasureeé o n 3]3ag e

A list of our certain operational KPIs, is set out below for the indicated period:

Format” As of March 31, As of June 30, 2023
2021 2022 2023
Stores | Cities | Stores | Cities | Stores | Cities Stores | Cities
Company Owned and Company Operated Stores
Stanley Level 3 1 4 2 5 3 5 3
Next
Stanley 7 5 7 5 9 5 9 5
Boutique
Sofas & More 8 1 14 2 17 2 17 2
by Stanley
Otherg? 1 1 2 2 3 2 3 2
Total (A) 19 5 27 5 34 5 34 5

Franchisee Owned Franchise®perated Stores
Stanley Level

i - ; 1 1 1 1 1 1
Stanley 3 3 3 3 4 3 4 3
Boutique

Sofas & More 3 3 9 9 15 15 16 16
by Stanley

Total (B) 6 5 13 11 20 17 21 18
Total (A+B) 25 9 40 15 54 21 55 2

(1) Others includes Design Eight and Stanley Personal stores.
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For details of our other operating metrics QuiBusinesss adde
fiManagement s Di scussi on and Rdésultadf @peratisionfages 1land3a0créspettiveyo n d |

Subject to applicable law, our Company confirms that it shall continue to disclose all the above financial data based on 1
Restated Consolidated Financial Information, certain@®P me asur es and K P Basis forrOffer Rridée d i
section, on a periodic basis, at least once in a year (or for any lesser period as determined by our Board), for ladisation t
at least the later of (i) one year after the date of listing@Bnquity Shares on the Stock Exchanges; or (i) till the utilization of
the Net Proceed®©bjatsofhe Qfferl esetdi Bhden fage

G. Description on the historic use of the KPIs by our Company to analyze, track or monitor the operationand/or
financial performance of our Company

In evaluating our business, we consider and use certain KPIs, as presented above, as a supplemental measure to re
and assess our financial and operating performance. The presentation of tisese KBt intended to be considered in
isolation or as a substitute for the Restated Consolidated Financial Information. We use these KPIs to evaluate «
financial and operating performance. Some of these KPIs are not defined under Ind AS and arsentedpie
accordance with Ind AS.hese KPIs have limitations as analytical tools. Further, these KPls may differ from the similar
information used by other companies and hence their comparability may be limited. Therefore, these metrics should 1
be conglered in isolation or construed as an alternative to Ind AS measures of performance or as an indicator of o
operating performance, liquidity, profitability or results of operation. Although these KPIs are not a measure o
performance calculatedinacdoance wi th applicable accounting standa
it provides an additional tool for investors to use in evaluating our ongoing operating results and trends and in compari
our financial results with other companies in mdustry because it provides consistency and comparability with past
financial performance, when taken collectively with financial measures prepared in accordance with Ind AS.

Investors are encouraged to review the Ind AS financial measures and tly oot aey single financial or operational
metric to evaluate our business. $Se® i s k F latermabRisks- We have irthis Draft Red Herring Prospectus
included certain No/GAAP Measures and certain other industry measures related to our operations and financial
performance. These NdBAAP Measures and industry measures may vary from any standard methodology that is
applicabk across the industry, and therefore may not be comparable with financial or industry related statistical
information of similar nomenclature computed and presented by other conpanipage43.

Explanations for the certain financial data based on Restatl Consolidated Financial Information

Certain  financial Explanations

data

Revenue from| Revenue from Operations is used by our management to track the revenue profile of the busine
Operations turn helps assess the overall financial performance of our Company and size of our business.
Revenue from| Revenue fromDperations growth provides information regarding the growth of our business f

Operations Growth respective period.
Restated profit for thg Restated profit for the yearovides information regarding the overall profitability of the business.

year
PAT Growth PAT growth provides information regarding the growth of our operational performance for the res
period.

Trade Receivabley Trade Receivables days is the average number of days required for a company to receive paym
days its customers.

Inventory days Inventory days is the average number of days required for a company to convert its inventory in
Trade Payable days | Trade Payable days is the average number of days required for a company to pay its suppliers.
Cash Conversior| Cash Conversion Cycle the time it takes to convert net current assets and current liabilities into
Cycle

Explanations for certain nonnGAAP measures

Certain non-GAAP Explanations

measures

Gross Profit Gross Profit assesses the Companperational efficiency at using its labour and costs in produ
goods or services.

Gross Margin Gross Margin is an indicator of the operational efficiency and financial performance of the busir|

EBITDA EBITDA provides information regarding the operational efficiency of the business.

EBITDA Growth EBITDA growth provides information regarding the growth of our operational performance fq
respective period.

EBITDA Margin EBITDA Margin is anindicator of the operational profitability and financial performance of
business.

PAT Margin PAT Margin is an indicator of the overall profitability and financial performance of our business.

Return on Equity Return on equity provideshosvf f i ci ently our Company gener @
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Certain  non-GAAP Explanations
measures

Return on Capita| Return on capital employed provides how efficiently our Company generates earnings from the
Employed employed in the business.

Explanations for operational KPIs

Operational KPIs Explanations

Stores Stores data is a key metric used to assess the performance and growth of our business. Our
markets and sells products through their network of stores under multiple formats. Our Cq
operates through ficompany o wnoe ds taonrde sc oanopdeech
and franchisee per at edo or AFOFOO0O stores. Sales an
various formats and multiple cities.

Comparisonwith Listed Industry Peers

We are one of the few Indimompany present across various price points, i.e., qurparium, luxury and ultréuxury
segment, through our various bran8sijrce: RedSeer Repprccording to the RedSeer Report, as of June 30, 2023,
our retail presence in India was three times the sf our nearest competitor in the luxury/supsgmium furniture
industry. Over the years, we have developed a vertically integrated model that gives us control over our process
right from procurement of raw materials, design, production, marketidgretail. Further, we are one of the few
organized vertically integrated furniture manufacturers with infrastructure capable of manufacturing and producin
furniture for every roomJource: RedSeer ReppiGiven the size of our manufacturing as well etsit, there are no
direct listed companies in India or internationally with whom our business model can be compared that matches t
size and scale of our business operations. Accordingly, it is not possible to provide an industry comparison to o
Compalry.

Weighted average cost of acquisition ("WACA"), floor price and cap price

1.

Price per share of our Company (as adjusted for corporate actions, including split, bonus issuances) based on
primary issuances of Equity Shares or convertible securities (exaling Equity Shares issued under the ESOP
2022 and issuance of Equity Shares pursuant to a bonus issue) during the 18 months preceding the date of this
Draft Red Herring Prospectus, where such issuance is equal to or more than 5% of the fully diluted paigb
share capital of our Company in a single transaction or multiple transactions combined together over a span of
rolling 30 days (fAPrimary |l ssuanceso)

Our Company has not issued any Equity Shares, excluding issuance of bonus shares, durmgtitesi@eceding

the date of this Draft Red Herring Prospectus, where such issuance is equal to or more that 5% of the fully dilute
paid-up share capital of our Company, in a single transaction or multiple transactions combined together over a sp
of rolling 30 days.

Price per share of our Company (as adjusted for corporate actions, including split, bonus issuances) based on
secondary sale or acquisition of equity shares or convertible securities (excluding gifts) involving any of the
Promoters, membersof the Promoter Group, Selling Shareholders or other shareholders with rights to
nominate directors during the 18 months preceding the date of filing of this Draft Red Herring Prospectus / the
Red Herring Prospectus, where the acquisition or sale is equid or more than 5% of the fully diluted paid-up
share capital of our Company, in a single transaction or multiple transactions combined together over a span
of rolling 30 days (fiSecondary Transactionso)

There have beennosecondarysale/qui si ti ons of Equity SBecurig(®spo)r, aanhye r
the Promoter, members of the Promoter Group, Selling Shareholders or the Shareholder(s) having the right to nomin
director(s) in our Board are a party to the transadixcluding gifts), during the 18 months preceding the date of this
Draft Red Herring Prospectus, where either acquisition or sale is equal to or more than 5% of the fully diluted paid t
share capital of our Company (calculated based on th©ffee captal before such transaction/s and excluding
employee stock options granted but not vested), in a single transaction or multiple transactions combined together o
a span of rolling 30 days

Since there are no such transaction to report to under 1 and 2he following are the details basis the last five
primary or secondary transactions (secondary transactions where Promoters, members of the Promoter Group,
Selling Shareholders or Shareholder(s) having the right to nominate Director(s) on our Board, areparty to
the transaction), not older than three years prior to the date of this Draft Red Herring Prospectus irrespective
of the size of transactions:

Date of No. of Face value | Issue price Nature of allotment Nature of Total
allotment Equity per Equity per Equity consideration Consideration
Shares Shar e Share () (in__Million)
Primary issuances
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Date of No. of Face value | Issue price Nature of allotment Nature of Total
allotment Equity per Equity per Equity consideration Consideration
Shares Shar e Share () (in_Million)
June 23, 14,742,048 2.00 NA | Bonus Issue of Equity NA Nil
2023 Shares in the ratio of
Equity Shares for every
Equity Shares
Weighted average cost of acquisition (WACAJprimary issuances)(per Equity Sharle Nil
Secondary transactions
None
Weighted average cost of acquisition (WACAJsecondary transactions) ger Equity Share] Not Applicable
4. TheFl oor Pricandsthé]CapmPsice is [O0] ti mes atwhichthevei g
equity shares were issued by our Company, or acquired or sold bthe Selling Shareholders or other
shareholders with rights to nominate directorsare disclosed below:
Types of transactions Weighted average cost of acquisition] Floor price (i.e. [ 0)] | Cap price (i.e.
(__per Equity Share) [ 0)] *
WACA of Primary issuances Not Applicable [ © [ ©
WACA of Secondary transaction Not Applicable [ © [ ©
Since both a) and b) in not applicable (last 3 years transactions)
Based on primary transactions Niln [ © [ ©
Based on Secondary transactior Not Applicable [ © [ ©
*To be computed after finalization of Price Barfth beupdated at Prospectus
#As certified by N B T and Co, Chartered Accountants, by way of their certificateSkgiinber 4, 2023
~ Only Primary transaction in the Equity Shares in last 3 years has been through bonus issue of equity shares
5. Justification for Basis of Offer price
1. The following provides an explanation to the Carg
acquisition of equity shares that were issued by our Company or acquired or sold bthe Selling
Shareholders or other shareholderswith rights to nominate directors by way of primary and secondary
transactions in the last three full Financial Years preceding the date of this Draft Red Herring Prospectus
compared to our Companybés KPls for the Financi al
[6]*
*to be computed after finalization of Price Band
2. The following provides an explanation to the Carg
acquisition of equity shares that were issued by our Company or acquired or sold bthe Selling
Shareholders or other shareholders with rights to nominate directorsby way of primary and secondary
transactions in the last three full Financial Years preceding the date of this Draft Red Herring Prospectus
compared to our financial ratios for the Financial Years 23, 2022 and 2021
[ 6]~
*to be computed after finalization of Price Band
3. The following provides an explanation to the Car
acquisition of equity shares that were issued by our Company or acquired lihe lling Shareholders or
other shareholders with rights to nominate directorsby way of primary and secondary transactions in view
of external factors, if any
[6]*
*to be computed after finalization of Price Band
The Offer Price of olr&pmpéngtse Plomaten Selling Stearemoidetise thvesioy Selling

Shareholder, in consultation with the Book Running Lead Managerthe basis of the demand from investors for the Equity
s h ®Risk Fectorde a d
a Redtatéd Consolidated Financial Information b e g i n n i 26,d71and23% raspeetvely, to have

Shares througthte B o o k
fiOur Business

a more informed view.

Bui |l di

ng process.
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STATEMENT OF SPECIAL TAX BENEFITS

To,

The Board of Directors

Stanley Lifestyles Limited

SY No.16/2 and 16/3 Part, Hosur Road,
Veerasandra village, Attibele Hobli,
Anekal Taluk, NA Bangalore560100

Dear Sir/Madam,

Sub: Statement of possible speciala x benefits available to Stanley Lifest
and its material subsidiaries in accordance with the requirement under Schedule VA Part A i Clause (9)(L) of
Securities and Exchange Board of India (Issue of Capitand Disclosure Requirements) Regulations, 2018, as amended
(Al CDR Regul ationso) under direct tax and indirect tax

We refer to the proposed initial p u b Campanyo We emaloserhgrewdhfthet h
st at e meAnhexufed hhes Hiowi ng the current position of possi bl e
shareholders and its material subsidiaries as per the provisions of the Indian diiadirantitax laws including the Income

tax Act, 1961, as amended by the Finance Act 2023 as presently in force , the Central Goods and Services Tax Act, 2017,
Integrated Goods and Services Tax Act, 2017, The State Goods and Services Tax Act ay pagzective State Governments
from where the Company, its shareholders and its material subsidiaries operate and applicable to the Company, itssshareho
and its material subsidiaries, respectively, Customs Act, 1962 and Foreign Trade Poli&p20(ds extended) including the
rul es, regul ati ons, circulars and notifications -24damxued
relevant to the assessment year 2034resently in force in India for inclusion inthe Draft R¢d r r i ng Pr ospect
for the proposed initial public offering of equity shares of the Company, as required under ICDR Regulations.

Several of these benefits are dependent on the Company, its shareholders and its material stibi§idizgise conditions
prescribed under the relevant provisions of the Tax laws. Hence, the ability of the Company, its shareholders and its mate
subsidiaries to derive these possible special direct and indirect tax benefits is dependent ufudiillithgisuch conditions,

which is based on business imperatives of the Company, its shareholders and its material subsidiaries may face in the
future and accordingly, the Company, its shareholders and its material subsidiaries of the Comparayaybrchoose to

fulfil.

The possible special tax benefits discussed in the enclosed Annexure are neither exhaustive nor conclusive. The edntents <
in the Annexure are based on the information and explanations obtained from the Company andatsuhsidiaries and on

the basis of our understanding of the business activities and operations of the Company and its material subsidiaries. T
statement is only intended to provide general information to guide the investors and is neither designeddea to be a
substitute for professional tax advice. In view of the individual nature of the tax consequences and the changingdak laws, e
investor is advised to consult their own tax consultants, with respect to the specific tax implicatiogsoartisof their
participation in the proposed initialOffraal i gcaontfifeul amgl y
fact that certain recently enacted legislation may not have a direct legal precedent or may have artéfgretation on the
benefits, which an investor can avail. We are neither suggesting nor are we advising the investor to invest money or not
invest money based on this statement.

We do not express any opinion or provide any assurance whether:

x  The Conpany, its shareholders and its material subsidiaries will continue to obtain these possible special tax benefits
future;
The conditions prescribed for availing the possible special tax benefits have been/would be met;
The revenue authorities/courts wilbncur with the views expressed herein.

We hereby give our consent to include this report and the enclosed Annexure regarding the possible special tax bene
available to the Company, its shareholders and its material subsidiaries in the DRHPomteetag Offer, which the Company
intends to file with the Securities and Exchange Board of India and the stock exchange(s) where the equity shares of
Company are proposed to be listed, as applicable, provided that the below statement of limitefioteid in the DRHP.

LIMITATIONS

Our views expressed in the enclosed Annexure are based on the facts and assumptions indicated above. No assurance is
that the revenue authorities/courts will concur with the views expressed herein. Our viewasedeol the information,
explanations and representations obtained from the Company and its material subsidiaries and on the basis of o
understanding of the business activities and operations of the Company and its material subsidiaries and thE@xstng

of tax laws in force in India and its interpretation, which are subject to change from time to time. We do not assum
responsibility to update the views consequent to such changes. Reliance on the Annexure is on the express understanding
we do not assume responsibility towards the investors and third parties who may or may not invest in the proposedimitial puk
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offer relying on the Annexure.

This statement has been prepared solely in connection with the proposed initial public offedndy shares by the Company,
as required under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulatio
2018, as amended.

Yours faithfully,

For Deloitte Haskins & Sells
Chartered Accountants
(Firm Registation Number117366W/W100019

Sandeep Kukreja

Partner

(Membership No22041)

UDIN: 23220411BGQBRQ4182

Place: Bengaluru
Dated:September 4, 2023
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ANNEXURE

LIST OF MATERIAL SUBSIDIARIES CONSIDERED AS PART OF THE STATEMENT (Note 1)

1. Stanley Retail Limited.
2. Stanley OEM Sofas Limited.
3. Shrasta Decor Private Limited (Collectively referrerc

Note 1: Material subsidiariegléntified in accordance with the Securities and Exchange Board of India (Listing Obligations
and Disclosure Requirements) Regulations, 2015, as amended includes a subsidiary whose income or net worth in
immediately preceding accounting year (i.e., 3aréh 2023) exceeds 10% of the consolidated income or consolidated net
worth respectively, of the holding company and its subsidiaries in the immediate preceding year.
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ANNEXURE

STATEMENT OF POSSIBLE SPECIAL DIRECT TAX BENEFITS AVAILABLE TO STANLEY LIFESTYLES

LI MI TED (ATHE COMPANYO®), I TS SHAREHOLDERS AND I TS
The information provided below sets out the possi bhee s
Conrpanyo), its sharehol ders and its materi al subsidiari

of all potential tax consequences of the subscription, ownership, and disposal of equity shares of the Company, uretdr the cul
Tax Laws presently in force in India. Several of these benefits are dependent on the shareholders fulfilling the conditio
prescribed under the relevant Tax Laws. Hence, the ability of the shareholders to derive the tax benefits is dependent u
fulfilling such conditions, which, based on business / commercial imperatives a shareholder faces, may or may not choos
fulfill. We do not express any opinion or provide any assurance as to whether the Company, its shareholders and its mate
subsidiaries will ontinue to obtain these benefits in future. The following overview is not exhaustive or comprehensive and i
not intended to be a substitute for professional advice. In view of the individual nature of the tax consequences agththe cha
tax laws, eachnivestor is advised to consult their own tax consultant with respect to the specific tax implications arising out ¢
their participation in the issue. We are neither suggesting nor are we advising the investor to invest money or not to inv
money based othis statement.

INVESTORS ARE ADVISED TO CONSULT THEIR OWN TAX CONSULTANT WITH RESPECT TO THE TAX
IMPLICATIONS OF AN INVESTMENT AND CONSEQUENCES OF PURCHASING, OWNING AND DISPOSING
OF EQUITY SHARES IN THE SECURITIES, PARTICULARLY IN VIEW OF THE FACT THAT CERTAIN
RECENTLY ENACTED LEGISLATION MAY NOT HAVE A DIRECT LEGAL PRECEDENT OR MAY HAVE A
DIFFERENT INTERPRETATION ON THE BENEFITS, WHICH AN INVESTOR CAN AVAIL IN THEIR
PARTICULAR SITUATION.

STATEMENT OF POSSIBLE SPECIAL DIRECT TAX BENEFITS AVAILABLETO T HE COMPANY, ITS SHARE
HOLDERS AND ITS MATERIAL SUBSIDIARIES.

Special Direct tax benefits available to the Company and its Material Subsidiaries.

The Statement of possible tax benefits enumerated below is as per the Income Tax Act 1961 as amendeddrometiamd
as applicable for financial year 2023 relevant to assessment year 2034

1. Lower corporate tax rate under section 115BAA of the Act

The Section 115BAA provides an option to a domestic company to pay corporate tax at a reduaked2%tgplus
applicable surcharge and education Bess

In case the Company opts for tb@ncessional income tax rate as prescribed under section 115BAA of the Act, it will not
be allowed to claim any of the following deductions/ exemptions:

- Deduction under the provisions of section 10AA (deduction for units in Special Economic Zone)

- Deduction under clause (iia) of sgbction (1) of section 32 (Additional depreciation)

- Deduction under section 32AD or section 33AB or section 33ABA (Investmkmwance in backward areas,
Investment deposit account, site restoration fund)

- Deduction under sublause (ii) or sufzlause (iia) or sualause (iii) of subsection (1) or suisection (2AA) or sub
section (2AB) of section 35 (Expenditure on scientifisgarch)

- Deduction under section 35AD or section 35CCC (Deduction for specified business, agricultural extension project)

- Deduction under section 35CCD (Expenditure on skill development)

- Deduction under any provisions of ChapterA/bther than the progions of section 80JJAA (Deduction in respect of
employment of new employees) and 80Me(luction in respect of certain inteorporatedividends)

- No setoff of any loss carried forward or depreciation from any earlier assessment year, if such lose@atitapis
attributable to any of the deductions referred above.

- No setoff of any loss or allowance for unabsorbed depreciation deemed so under section 72A, if such loss
depreciation is attributable to any of the deductions referred above.

The provsions of section 115JB regarding Minimum Alternate Tax (MAT) are not applicable if the Company and its
material subsidiaries opts for the concessional income tax rate as prescribed under section 115BAA of the Act. Further,
Company and its material sudhisries will not be entitled to claim tax credit relating to MAT.

The Company and its material subsidiaries have opted for the concessional rate of tax in the respective years retur
income tabulated below:

! Surcharge at 10% on the tax liability and further, enhanced by an education cess at 4% of the liatilitgand surcharge
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Sr. No. Name of the Entity PreviousYear in which Relevant Assessment Year for
benefit opted which benefit opted

1 Stanley Lifestyles Limited 201920 202021

2 Stanley Retail Limited 202122 202223

3 Stanley OEM Sofas Limited 202021 202122

4 ShrastéDecor Private Limited 201920 202021

a) Deduction from Gross Total Income

x  Deduction under section 80JJAA of the Act:

As per section 80JJAA of the IT Adhe Company and its material subsidiaries are entitled to claim a deduction of an
amountequal to thirty per cent of additional employee cost incurred in the course of business in the previous year, for thr
assessment years including the assessment year relevant to the previous year in which such employment is provided, su
to the fulfilment of prescribed conditions therein.

The deduction under section 80JJAA is available even if the Company and its material subsidiaries opts for concessio
tax rate under section 115BAA of the Act.

x  Deduction under section 80M of the Act:

With respecto a shareholder which is a domestic company as defined in section 2(22A), and sect@r8ORctinter-

alia provides that where the gross total income of a domestic company in any previous year includes any income by w
of dividends from any otherodnestic company or a foreign company or a business trust, there shall, in accordance witl
and subject to the provisions of this section, be allowed in computing the total income of such domestic company,
deduction of an amount equal to so much of theuarhof income by way of dividends received from such other domestic
company or foreign company or business trust as does not exceed the amount of dividend distributed by it on or before
due date. The fAdue dat eo meafarfurnishingthedreturnef ircome undeo @adtion p r i
(1) of section 139 of the Act.

Special Direct tax benefits available to Shareholders

Dividend income earned by the shareholders would be taxable in their hands at the applicablewatesy., in case of
domestic company, deduction under Section 80M of the Act would be available on fulfilling the conditions as mentione
above. Further, in case of shareholders who are individuals, Hindu Undivided Family, Association of Persons, Body
Individuals, whether incorporated or not and every artificial juridical person, surcharge would be restricted to 15%
irrespective of the amount of dividend

a) As per Section 112A of the Act, loftgrm capital gains arising from transfer of equity shares onit of an equity
oriented fund or a unit of a business trust shall be taxed at 10% (without indexation) of such capital gains subjecttto paym
of securities transaction tax on acquisition and transfer of equity shares and on the transfer @nueguitiyoriented
fund or a unit of a business trust under Chapter VII of Finance(No.2) Act read with Notification No. 60/2018/F.
N0.370142/9/201-TPL dated 1 October 2018. However, no tax under the said section shall be levied where such capit
gains des not exceed INR 1,00,000 in a financial year.

b) As per Section 111A of the Act, short term capital gains arising from transfer of an equity share, or a unit of an equit
oriented fund or a unit of a business trust shall be taxed at 15% plus appliceblegeiand cess subject to fulfillment of
prescribed conditions under the Act.

c) In respect of nomesident shareholders, the tax rates and the consequent taxation shall be further subject to any bene
available under the applicable Double Taxation Aaaick Agreement, if any, between India and the country in which the
nonresident has fiscal domicile and fulfillment of other conditions to avail the treaty benefit.

STATEMENT OF POSSIBLE SPECIAL INDIRECT TAX BENEFITS AVAILABLE TO THE COMPANY, ITS
SHAREHOLDERS AND ITS MATERIAL SUBSIDIARIES

The Statement of possible tax benefits enumerated below is pérehet r a | Goods and Services
the Integrated Goods and Services Tax Ad SBerviced 0ak Act, QAT GS
(" UTGST Actod), respective State Goods and Services Tax

to as O6GST Legislationé), the Customs Act, 1RdivRlyreferiecc Ct
t o as 0l nad amemdedtfronTtiang t0 fime and as applicable for financial yearZ8aad quarter ending June 2023
i.e. period from April 2022 to June 2023.
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Special Indirect tax benefits available to the Company and its matél subsidiaries under the Indirect Tax laws

a)

b)

c)

d)

Refund of integrated tax paid on Export supply of goods or refund of tax paid on inputs/input services used in
export supply of goods

Under the GST -rlaetgeidsdl astuipopnl,i eész eirnoc|l udes export supply
person. Further, a registered person making such zero rated supply is eligible to claim either refund of unutilised input t
credit o1 supply of goods or services or both, without payment of integrated tax, under bond or Letter of Undertaking c
refund of the integrated tax paid on such zeted supply subject to prescribed conditions, safeguards and procedures.

The Company and itsaterial subsidiaries have availed the benefit of refund of the integrated tax paid on the export suppl
of goods.

ise Export from India Scheme (O6MEI Sb) and R
)

Under the MEIS scheme, cairt rewards and incentives are given to exporters. Such incentives are given to exporters at
specified rate which varies from product to product and from country to country. The incentives are given at a specifie
rate on the Fr ee ThaincBntivesadardedtd eididejs under this scheme are issued in the form of
Duty Credit scrips. These Duty Credit scrips are freely transferrable and can be used for the payment of Customs duty. -
MEIS incentives were applicable from 01 April 20D53tL December 2020.

The end of MEIS gave birth to the RODTEP scheme which came into effect on 01 January 2021. This scheme has b
introduced with an objective to neutralize the taxes and duties suffered on exported goods which are otherwise not cred
or remitted or refunded in any manner and remain embedded in the export goods. The benefits under this scheme rs
between 0.5% to 4.3% of the FOB value of exported goods subject to a cap at a certain sum per unit of the exp
commodity. The Company arid material subsidiaries have availed the benefit of RODTEP scheme at the rate of 0.50%
under Custom Tariff Head 94016100 as per Appendix R of Notification No. 192MA® providing scheme guidelines

for RoDTEP.

Duty Drawback Scheme for export of goods

Duty Drawback scheme is a trusted and tiested scheme administered to promote exports. It rebates the incidence of
Customs and Central Excise duties chargeable on imported and excisable material respectively when used as input:
goods to be exportie This scheme ensures that exports are-rem and do not carry burden of the specified taxes. This
scheme comprises of three categories:

x All Industry Rate (AIR)
x Brand Rate
x Drawback on reexport of imported goods

The AIR of Duty Drawback of an export product is an average rate based on the average quantity and value material :
average duties of Customs and Central Excise borne by each class of material from which export goods are ordina
manufactured. It is @imple mechanism for grant of Duty Drawback based on the shipping bill declaration without
requiring additional documentatiomhe Company and its Material Subsidiaries have availed the benefit of AIR Duty
Drawback at the rate of 1.13% under Custom T&téhd 94016100 as per Notification No. 07/2@20STOMS (N.T.)

as amended from time to time.

Exemption of Customs duty on exports of goods from Association of Southeast Asian Nations (ASEAN) countries

The Customs Act, 1962 provides power to the Central Government to exempt duty of customs leviable on imported goc
to the extent they find feasible if the said goods are imported into India from specified ASEAN countries as pe
Notification No. 46/20141 Customs as amended from time to time. In order to avail the said exemption, the importer is
supposed to prove to the satisfaction of the Customs authorities that the goods in respect of which the benefit of exemp
is being claimed are of the origin oetASEAN countries as mentioned in the relevant notifications and appendices.

The Company and its material subsidiaries have availed benefit of NIL rate of Basic Customs Duty against import «
goods falling under the Customs Tariff Head 41071200 and 4900thade from Thailand and Indonesia.
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Speciallndirect Tax benefits available to Shareholders

There are no special Indirect Tax benefits available for the shareholders.

NOTES:

1.

We have not considered general tax benefits available t€@dhgpany, its shareholders and its material subsidiaries of the
Company. The above Statement covers only certain possible special tax benefits under the Act, read with the relevant ri
circulars and notifications and does not cover any benefit undesthay law in force in India. This Statement also does not
discuss any tax consequences, in the country outside India, of an investment in the shares of an Indian company.

The above Statement of possible special tax benefits sets out the provisionamtamdaws in a summary manner only and
is not a complete analysis or listing of all potential tax consequences of the purchase, ownership and disposal of shares.

This Statement is only intended to provide general information to the investors andhés deiigned nor intended to be a
substitute for professional tax advice. In view of the individual nature of the tax consequences, the changing tax laws, e
investor is advised to consult their own tax consultant with respect to the specific tax tiomgicarising out of their
participation in the proposed offer.

No assurance is given that the revenue authorities/courts will concur with the views expressed herein. Our views are base
the existing provisions of law and its interpretation, which @rkject to changes from time to time. We do not assume
responsibility to update the views consequent to such changes.

This statement does not consider general tax benefits available to the Company and its material subsidiaries.
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SECTION IV: ABOUT OUR COMPANY
INDUSTRY OVERVIEW

Unl ess otherwise indicated, industry and mar ket dat a
particular, fiDeepr ®poret i nit oFPdde i uyn & wod noSudaSep ten@liuesis r t
ABHGG6HHUOYHISR@JAM ed and i ssued by RedSeer Management Con e
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OVERVIEW OF INDIAN ECONOMY

| NDI A6 S MACROECONOMI C ELEMENTS FOSTER A FAVOURABLE E
GROWTH

The I ndian economy has witnessed an average rtelajy-giGsi gg
economies. 1%ma OMd®mezd3Ged some headwinds concerning co
economies and | ndoat wid®,v inlbn deixac epphts oamped resiolvieelyt oMt pac
anevel oped nations in terms of GDP growth.

Real GDP growthi Global Benchmarks
Y-O-Y growth (%), CY 20192027P

2019 2020 2021 2022 2023P  2024P  2025P = 2026P = 2027P

3.9% -5.8% 9.1% 6.8% 5.9% 6.3% 6.2% 6.1% 6.0%

6.0% 2.2% 8.4% 3.0% 5.2% 4.5% 4.1% 4.0% 3.6%

2.3% -2.8% 5.9% 2.1% 1.6% 1.1% 1.8% 2.1% 2.1%
5% -2.1% 3.7% 5.3% 5% 5.1% 5% 5% 5%

1.6% -11% 7.6% 4% -0.3% 1% 2.2% 2% 1.8%
it 0.8% -4.3% 3.9% 8.7% 3.1% 3.1% 3% 3% 3%
BI 1.2% -3.3% 5% 2.9% 0.9% 1.5% 1.9% 2% 2%

Source:International Monetary Fund3,0))
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Real GDP grovsth- Global Benchmarks
¥-0-Y growth (%), CY 2017 - 2027P

10
8 /\ India
&I_ / Indonesia
= e N —— / China
4 2N / Saudi Arabia
I/ ~ ! UsA
2 A N T e e /o
= < L% e i — Brazil
5 ,o" i \
= UK
o 0]
;_E
2 =2 7’
-4
— ‘W-shaped recovery after
-6 Covid-1%9 pandermic driven
impact
-8
-10
-2
2017 2079 2021 2023P 2025P 2027P

Notes:Real GDP is inflation adjusted calculation reflecting the value of economic output. GDP at current price/ nominal GOFDPR tineadjusted for the
effects ofnflation and is at current market price.
Source: IMF

The current year observes global challenges like rising inflation led by the European countries, the depreciating theee, and
RussianUkraine conflict. India, along with other economies, faced challenges due to various global headwinds, making if
impad unavoidable. However, the government rapidly took measures along with the support of RBI to combat inflation. Th
collaboration helped in curtailing the inflation and bringing it below the RBI upper tolerance target in November 2022. Th
Worl d Baskdésptate on Indiabds development said that | ndi
faster than other economies.

As per Indian economic survey 2623, many worldwide agencies such as World Bank, IMF, S&P, Moody etc. havetpcbje

India to grow at a rate of 6157.5% in the current year. Rebound of private consumption due to rising domestic demand is onq
of the major reasons for the robust growth. The implementation of vaccination campaign in India too propelled peaple to rett
to normalcy, leading to an increase in the demand for goods and services and contributing to the uptick in private consumpt

India is now primed for a strong growth, with an estimated growth rate of approximately 9% at current prices to becon
appo xi mately US$ 5.2 trillion by 2027. Accor dCHBRO)t,o Itrhde
currently holds the position of the fifflargest economy and is projected to attain the status of theahjrest country by 2030.

GDP at Current prices — India
InUSD Tn, CY 2017, 2022, & 20279

2007 2022 2027

Notes:Real GDP is inflation adjusted calculation reflecting the value of economic output. GDP at current price/ nominal GDFO® thea@justed for the
effects of inflation and is at current market price.
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Source: IMF

Key underlying growth drivers of Indian economy

x Favourable demographics:According to 2023 UN estimates, India possesses a median age of 27.9 years, positioning |
as considerably younger in comparison to other major economies like China (38.5 years) and US (37.9 years). Moreo\
India actively catributes a significant number of workikage individuals (between 20 to 59 years) to the global
workforce. The large workingge population in India offers opportunities for economic growth, productivity, innovation,
and consumption.

X Increasing nuclearisation: The average size of Indian household is shrinking. According to National Family Heath
Survey The size of an average household in India has shrunk from 4.8 in Fiscal 2012 to 4.4 in Fiscal 2020. The numl
of nuclear families is rising with increasimgigration to urban areas in search of employment. This has led to increased
consumption as nuclear families demand for individual consumer goods and allocate more of their disposable income
discretionary spends.

X Rapid urbanization: As per Uni UUMOd) Neasttiiommast e(sii, t he share of urbar
35.39% between 201:2021.India possesses one of the largest urban populations in the Avontatreasing number of
people are actively seeking good employnaggiortunities and relocating to big cities. Such trend has become prevalent
among the population. Migrants, too, exhibit a willingness to invest in quality homes and establish their families in th
city, which was not as common in the past. Individualsehtdeveloped a heightened awareness of their lifestyle, leading
to a spiral effect of increased spendiRgpid urbanization is expected to accelerate the economic growth by increasing
economic opportunities, fostering infrastructure development, andtatganvestments. As per Niti Aayog, urban
population contribute a massive 60% to the Indian GDP and it is likely to increase to 75% by 2030.

X Regulatory reforms: Government launched "Make in India" campaign, with an aim to attract foreign investment and
promote domestic manufacturing. The campaign primarily focused on initiatives such as relaxation of foreign direc
investment (FDI) norms, improving infrastructure, and implementation of ease of doing business reforms. These effol
have accelerated theagvth of manufacturing sector in general and stimulated job creation in the country.

Overall, these regulatory reforms, along with various other initiatives (GST, IBC, RERA, PLI Schemes etc.), have playe
a crucial role in driving India's economic growthdia's ongoing transformation into a global economic powerhouse and
its positioning as an attractive destination for domestic and international investors are the direct results of theosntribut
made by these initiatives and reforms.

X Rise in per capita Gross National Disposable Income (GNDI):As per Ministry of Statistics & Programme
| mpl ementati on ( MOSPI ), Il ndi ads GNDI grew at CAGR of
reach US$ 2,468. The reduction in economic activity dusutbreak of COVID 19 dropped the per capita GNDI to US$
1,855 in Fiscal 2021. However, it recovered fast in Fiscal 2022 to reach US$ 2,156. Going forward it is projected t
increase as economy grows and demand picks up.

INDIAN HOUSEHOLDS ACTIVELY ENGAGE IN DISCRETIONARY SPENDING, ESPECIALLY LUXURY
SPENDING, FUELLED BY THE SURGE IN GDP PER CAPITA

According to the I MF, Indiabés GDP per capita was US$ 2
economies like the US (US$ ;B850) andChina (US$ 12,810). However, the IMF has projected a potential growth of 8%
annually, which could result in India's GDP per capita reaching US$ 3,470 by 2027.
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GDP Per Capita — India GDP Per Capita Comparison — US,
In USD, CY 2012, 2022 & 2027P | China, Indonesia & India
| InusD,CY 2022

Country GDP per Capita
76,350
&) USA (INR 6108K)
> China 12,810
2380 i {INR 1024k)
(INR 190k) i
Indonesia 4,800
(INR 384k)
1430
(INR 114k) Indi 2,380
ndia (INR 190k)
2012 2022 2027P i
Notes: GDP per capita refers to the countryds economic output per pe

Source: IMF

In matue economies, crossing the GDP per capita mark of approximately US$ 2,000 has historically signalled an inflectic
point that indicates an increase in discretionary expenditure.

For instance, when China surpassed the US$ 2,000 mark in 2006, it with@gséidast growth in its Private Final
Consumption Expenditure (PFCE is defined as the expenditure incurred by the resident households on final consumptior
goods and services, whether made within or outside the economic territory).

The GDP comprises dfousehold final consumption expenditure, general government final consumption expenditure, gros:
capital formation, and net exports. To estimate the PFCE, all other components are subtracted. Such expenditures are recc
in purchaser prices and includet taxes on products. Deflators for household consumption are usually calculated based on th
consumer price index.

India is bound to witness a similar trend, with the current GDP per capita ranging from208$d2)S$2,400.

GDP per Capita (Current Prices) #s Consumption expenditure per capita
GDP per capita, China, UK, Indonesia, India

China = India
UK Indenesia
4000 -
T 3500 -
=y
£ 3000 4
s 2500 -
& 2000
g
g 1500
& 1000 A /
\ 500 4 ——
0
USD 0.5K USD 1K USD 2K USD 3K USD 4K

—— GDP Per capita (Current Prices) —

Notes:The PFCE habeen represented respective to the GDP per capita for the first time that the respective economy breacheddhtd fev&FCE per
capita has been extrapolated when GDP per capita crossed 0.5k
Source: World Bank, Redseer analysis

The consumption ofulkury/superpremium goods correlates with GDP per capita. Notably, between 2012 and 2017, China
experienced an expansion in its personal luxury goods market, witnessing a growth from-US$illion to US$ 2625

billion, while its GDP per capita increakérom US$ 6.3 thousand to US$ 8.8 thousand. Considering the potential for India's
GDP per capita to surpass US$ 2,000, there is a possibility for India to emerge as a significant contributor in the glok
luxury/supefpremium market.

Comparison of person&luxury market vs GDP per capita among emerging markets
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2012 2017 2023
Personal GDP per Personal GDP per Personal GDP per
luxury . luxury . luxury .
Country capita capita capita
goods (USD) goods (USD) goods (USD)
(USD Bn) (USD Bn) (USD Bn)
E 10-12 6.3k 20-25 8.8k 60-65 13.7k
China’
[ |
" 0.7-0.8 3.7k 1-1.1 3.9k 1.2-1.3 5.0k
Indonesia
Notes:

1. China crossed GDP per capita of USD 2000 in 2006

2. Indonesia crossed GDP per capita of USD 2000 in 2008

3. Personal luxury goods include designer apparel & footwear, jewelry, eyewear, leather goads, wearables etc.
Source: World Bank, IMF, Redseer analysis

According to the World Bank, India's PFCE still remains below that of developed nations such as the USA (US$ 16.7 trillior
and China (US$ 7.5 trillion). However, the Indian Budget Repital 2023 states that PFCE experienced a growth rate of
10% and is projected to reach US% Rillion by 2022, constituting approximately 60% of the country's GDP. This highlights
the substantial contribution of PFCE to India's overall economic activity

The growth in PFCE indicates that households have a higher propensity to consume goods andreieciteg, positive
consumer sentiment, increasing purchasing power, and rising incomes.

Pri sate Final Consumption Expenditure (PFCE)- India N e ek GDE
USD Tn, CY 2017. 2019 & 2022

2017 2019 2022

THE GROWI NG NUMBER OF AFFLUENT HOUSE®ROSUMBSIGON ANIEDRIVERI S|
LUXURY/SUPER-PREMIUM SPENDING

The total number of Indian households can be broadly divided into four cohorts: affluertffnatbirational, and lovincome
households.

While aspirational households (households with an annual iecom f U S $.283milli6rd @/ US $ LB mi#lidn0 /

form the largest chunk of the population, affluent households (households with an annual income of more than USD 25,000/I1
20 lakhs) which currently represeragproximately2% of the total housmlds is projected to grow fastest, at 10% annually
between 20227.

During 201722, the total number of affluent households has grown approximately 2 times from 4 million to 8 million which
depicts a significant jump when compared to other householga#s.
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# Households segmented by income
Mn, %, CY 2017, 2022 & 2027P

Annual household T 2017 2007P CAGR
‘otal Houscholds Total Househoids Total Households R
income: ~300 Mn ~324Mn ~363 Mn
Affluent . -
USD 25,000+ ~2x jump ~1.5% jump @)
(INR 2000k+) ¢ in5 years in 5 years —
11l Off
USD 14,200-25,000 23Mn 32 Mn 46 Mn
(INR 1136k - 2000K) (~8%) (~10%) (~13%)
S 135Mn 165 Mn 199 Mn "4
USE 3,500-14.200 (4%
(R s 136k) (~a4%) (~51%) (~55%) N
Ilmu:y 3500 140 Mn 120 Mn 105Mn
(INR < 280Kk) (~46%) (-37%) (~29%)

Notes: Annual household income is defined at 2027 prices. Household are split as Affluent, well-off aspirational and low income.
Source: Redseer analysis

With the rise in household incomes and upward shift in the household pyramid, there is an anticipated increase inrgliscretior
spending as well. This observation is further supported by the growth of discretionary spending in PFCE ovettdébad#ast
which has outpaced neatiscretionary spending growth. This suggests consumers are spending a large portion of their budge
towards discretionary items and experiences.

PFCE: Discretionary /s Non-discretionary spends
Usp Tn, FY 17,19 & 22

M Discretiona ry Non-discretionary

2.1
(INR 164k Bn)

1.5
(INR 122k Bn)

1.3

(INR 100k Bn)
67.3%
65.2% B
FY 17 FY 19 FY 22

Although, affluent households make up only 2% of the total households,ah&ibate 10% of the total PFCE. This signifies
that affluent households have high purchasing power and engage in a substantial amount of discretionary spendindgsThis ref
their ability to indulge in luxury/supgsremium goods and services.
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Affluent household contribution to PFCE
Mn Households, USD Tn, CY 2022

PFCE
Total Households ~USD21Tn
~324 Mn (INR 164k Bn)
Affluent [ N -
Rest 98%
Households (2022) PFCE

Luxury/suyperpremium consumption in 2022 accounted for 3% and 5% of the PFCE respectively. Luxury consumption grev
at a CAGR of 26% over the last 5 years whereas sugenium consumption grew at CAGR of 21% over the same time.

PFCE: Luxury/Super-Premium /s Rest consumption

USD Tn, CY 2017 & 2022
M Luxury Rest 21

B super Premium (INR 164k Bn)
1.3
(INR 100k Bn)

92% 10%

85%

20017 2022

Source Redseer analysis
Additionally, affluent households are the drivers of luxury/sgpemium consumption in India. These households
characterised by their high levels of disposable income & wealth often seek exclusivity luxurious experiences. Affluer
households accounted for approaiely 7675% of the total luxury/supgsremium consumption in 2022.
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PFCE: Luxur//Super-Premium consumption (Affluent households)
USD Bn, CY 2022
160 Total luxury/super-premium

(INR 12-13k Bn) consumption in India

Affluent HH 70-75%

Rest = 25-30%

2022

Source Redseer estimates

Drivers of luxury/super-premium consumption: Rising income and aspirational lifestyle
Growing number of affluent households

Affluent households are projected to experiengeoavth rate of 10% annually between 2622, reaching a total of 13 million

by 2027. This growth is attributed to various factors, including rising income, access to quality education, increase
opportunities, and significant investments. As per Redsdenatss, affluent households drive approximately 55% of the
consumption towards luxury/suppremium goods and services, estimated to be US$48illion.

Furthermore, the number ofuttei gh net wo rUHNWIsdn)d i (vii dduiav isdvargdibver Us$ 30 imilliom) n e
over the next five years, reaching approximately 19,000 individuals by 2027, up from 12,000 individuals in 2022. Th
population of highnetwo r t h i n #HNIsoi)d aMis h( lasset values over.79milontd | i o
0.83 million between 2021 and 2022, whereas the global HNI population experienced a decline of 3.3% in the same year.
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Affluent household consumption break-up
USD Bn, CY 2022

190-200
(INR 15-16k Bn)

Luxury/Super-premium
consumption

Rest 45%

2022
Source Redseer estimates

Rising disposable income

As the income increases, upward mobility towards higher income group is witnessed amongeheltisushich indicates
high consumption. As per Redseer estimatesrafehouseholds increased from 23 million in 2017 to 32 million in 2022 and
is further expected to increase to 46 million by 2027. Similarly, affluent households are expected $e ifnores8 million
(2022) to 13 million by 2027.

As income rises, these households tend to indulge more in discretionary expenditureendhpgbducts and services.
Exposure to global trends and lifestyles

With the onset of social media and internatiomavel becoming accessible, there has been a rich exposure among the
population towards global trends and lifestyle goods. This trend has boosted the awareness among households anm
luxury/supespremium lifestyle and products, which has also positiiralyacted the overall luxury/suppremium market.

Strong affinity towards personalised luxury/supeemium goods

Individuals have developed a high affinity for luxury/supegmium brands due to its ability to customise products and provide
a sense of eXgsivity, esteem, and prestige to the consumers. Personalised luxunpseméum goods also serve as status
symbols and help affluent showcase their wealth & social status.

Transition in customer segmentation

There has been a rapid increase in the nmiledmopulation (anyone born between 1981 and 1996 ages 25 to 40 in 2021) and
Gen Z population (anyone born between 1996 and 2010). These group of population embrace luxpretsuy@r products

as they prioritise value offered by the products. Also,ribe of accessible luxury/suppremium brands and entry level
luxury/superpr emi um products has made | uxury @&dnZ®)i.naMillel €momi an
Z populations are also digital natives and continuously engage witteardntent and are expecting highly sophisticated digital
experiences. Luxury/sup@remium brands have been able to rise to their expectations and always offer experiences that a
worth the costs that are associated with the products.
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India has the lamst population base of Gen Z and Millennials in the world. They offer unprecedented opportunities for brand:
They will significantly drive the luxury/supgremium market in the country.

Contribution to luxury/super-premium consumption by generation
Descriptive

.......................................................................................

Willing to pay for

* quality products

Millennial

R ——

E High | * |
'E E , - . -~ - :
5 ! Millennial . W' Look for customised | !
h.s ! CenX GenZ  solutions and show i
E- ' precocious attitude i
5 i \towards luxury products |
2 e |
= Low | ;
Baby Boomers A ;

! Highly conscious apcut Baby

E customer service and ;
temmmsssmmssmssemssees 2002 are brand loyal T

Timeline >

Notes: Baby boomer (born between 1946 to 1964), Gen X (born between 1965 to 1980} Millennials (born between
1987 to 199¢) and Gen Z (born between 1996 to 2012)
Source Redseer research

Move towards premiumisation

Consumer landscape has witnessed abiettrend of purchasing premium products with greater frequency. Consumers place
a greater emphasis on quality, durability, and the overall value proposition of their purchases. They are increasetjlpinclin
invest in premium products that offer supercraftsmanship, advanced features, and enhanced performance. By opting for
premium offerings, consumers aim to derive ldaegn satisfaction and value, often outweighing the higher initial cost. As
consumers seek to elevate their lifestyles and expinessindividuality, the demand for premium offerings will continue to
grow, shaping the consumer landscape and presenting opportunities for businesses to cater to this evolving trend.

Consumers are embracing luxury/supeemium brands, demonstrating giog acceptance in the market

With the growth of the organised retail market, Indian retail is moving towards premiumisation. The discretionary (excludin
the essential categories like food, grocery, and pharma) portion of the retail market was sigeakehagely US$ 220 billion

in 2017. The discretionary retail market saw a sharp decline in 2020 due to covid as spending decreases$entiabgoods.
However, discretionary retail has already begun recovering and is projected to grow at a rateref&Bittg approximately

US$ 34 billion by 2025.

With the rise in discretionary spending, consumers will exhibit a shift towards luxurystggeium goods. This shift will be
driven by several factors, including the need for kiglality products, an &hity for well-established brands, and a desire for
personalized and customized goods. As consumers seek enhanced product experiences and exclusivity, the demant
luxury/supefpremium items is expected to further grow.
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Indian retail market split (Discretionary ss Non-discretionary split)
USD Bn, CY 2017,2022 & 2025P

. _ _ _ CAGR
L] Discretionary Mon-Discretionary 1120 (2022-25P)
(INR 89k Bn)
865
(INR 70k Bn) @
686
(INR 55k Bn) e
66%
73%
68% 9%
2017 2022 2025P

Luxury organised retail to grow at 37% within 20222027

The organised retail market is expected to grow at an expanding rate of 25% annually over the peric@ bf Bp2027, it
is projected to capture 30% of the retail market share, which is twice the market share it held Th0&hift is being driven
by a rise in disposable incomes and consumers demanding a better shopping experience.

Split of Organized and Traditional Retail Market in India
USD Bn, CY 2017, 2022 & 2027P

CAGR
(2022-27P)
; 4 p 1330
M Organised retalil Traditional retail (INR 106k B)
865
(INR 70k Bn)
686
(INR 55k Bn)
[ 10%_]
70% 5%
90% 85%
2017 2022 2027P

Notes: Organised retail includes sales happening through modern trade organized brck & mortar and onfine
marketplace/platforms. Traditional Retail includes sales happening through general trade stores or unorganised kirana stores.
Source Redseer analysis

The luxury market in 2022 represented approximateht 2% of the organised retail market and is estimated to grow at a rate
of 37% over the next 5 years. The emergence of a newly affluent consumer base, a growing desire to congqualiyhigh
products abng with increased availability of tegnd choices within the country are driving significant growth in the luxury
sector in India. Consequently, the luxury sector is also experiencing a surge in activity and investment.
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Luxury and Non- luxury organised retail market in India
USD Bn, CY 2022 & 2027P

I Luxury Non luxury

400
(INR 32k Bn)

@

80-85%
130 (USD 319-339 Bn)
(INR 11k Bn) 23%
| 10-17% |
(USD 13-16 Bn)
83.90%
(USD 114-119 Bn)
2022 2027P

Nate(s) Luxury encompasses varfous categories, including gourmet food (INR 4500+), fine wines and spirits (INR TOK+) fuxury
personal goods (Apparels — INR 30K+), high-end furniture and home décor (Sofas — INR 300K+), luxury automobiles (INR 7 Cr +)
among others.

Source Redseer analysis

The tier 2+ market is also exhbiting noteworthy capacity to consume and is still largely untapped

Luxury/supefpremium brands are experiencing a significant shift in consumption patterns within the Indian tier ll+ market a:
well. HNIs and UHNIs, previously concentrated in metros, ake @merging in tier | and tier Il cities nationwide, resulting in

a substantial increase in luxury/supeemium expenditures. Luxury/supgremium brands recognise India as a vast market
and are witnessing promising outcomes. Despite being in its nasagat the market holds immense potential for these brands.

Lamborghini India, the Italian car manufacturer, is actively focusing on customers from smaller Indian cities to bdest its sa
in the country. The company has initiated multiple programs aineBcéngaged with customers in over 100 cities nationwide.
Among the 50 cities where Lamborghini cars are present, 25% of them are from tier 1l and tier Il cities. Audi India has als
experienced a similar trend of sales growth, with a significant erigpbagpreowned luxury/supepremium cars in tier | and

tier 1l cities.

Few more examples of luxury/supgremium brands in tier 2+ cities can further highlight scope of its growth:

Luxury/super-premium consumer brands: No. of shovirooms across city tiers

Brand Metro Tier 1 Tier 2+
BMW 24 27 4
Mercedes-Benz 18 27 9
Ethos 40 9 1
Source Redseer analysis, Redseer research as on 05 July 2023 for showrooms which only sells new cars.
Manyaar sales (in %) across city tiers
Brand Metro/Tier 1 Tier 2 Tier 3
Manyavar 44% 42% 12%

Source Redseer research as of July 202,

According to experts, luxurguperpremium spending in tier 2 citi@s India has grown 30 times more compared to tier 1 cities.
The luxury/supepremium market has expanded beyond the major metros such as Delhi, Mumbai, and Bangalore. Automobile
fashion apparels, and jewellery are the prominent categories witnessiifgcaid luxury/supepremium spending in tier Il

and tier Il cities.

Luxury/super -premium consumption has experienced a significant increase across various categories

Indian consumers are continuously being exposed to global trends and lifestylexpokisre has heightened the awareness
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among Indian consumers regarding luxury/sygemium lifestyles and products. The increase in sales of luxuryfsuper
premium goods such as fashion, watches, and cars further substantiate this trend. These luxpnsisiupergoods act as
precursors to true luxury spending and indicate the growing interest and demand among Indian consumers for luxury/sug
premium products.

Luxury/super -premium car market

India withessed an upsurge in the growth of luxury car salealéndar year 2022 when compared to calendar year 2021.
Approximately 35 thousand units of premium cars (cars costing abé\@ millionlakhs exshowroom) were sold in 2022.

The sale of true luxury cars (cars costing0.00 millionand above) also experienced a 50% increase over four years. In 2022
approximately 450 units were sold, compared to 300 units in 2021 and 325 units in 2018.

Despite the rise in inflation and recessionary concerns, luxury cars have observed an increase in the units soldjirather first
of 2023, indicating extensive demand in the market. According to industry experts, approximately 9,500 luxury card were sc
in the first quarter, representing a 10% increase compared to the same quarter of the previous year.

Luxury/super -premium watch market

Demand for luxury/supgpremium watches also soared in India in 2022. As per Federation of Swiss Watch Industry, watct

distributors in India imported luxury watches worth US$ 200 million rising from US$ 105 million in 2020. Kapoor Watch Co.,

the Indian retailer of Audemars Piguet, Rolex, Bvlgari, Cartier, Omega, and Tag Heuer brands, among others also saw 5

jump in revemie from preCOVID days in 2022. The company reported revenue3#00 million in Fiscal 2022 compared to
2,460 million in Fiscal 2020.

Luxury/super-premium fashion market

I ndi aés fashion retail sector wiehhyasiscease ih disarétionary spendingersl
the normalisation of the preovid in-store shopping experience.

Out of the overall growth in the fashion market, the luxury/sygpemium fashion segment has seen the most rapid growth,

with theentry of newer brands in the Indian market, partnerships and collaborations happening across the value chain and
brands expanding continuously in both online and offline mediums.

Luxury Brand: Operating re/enue USD Mn (In INR Cr)|

Brand FY 2021 FY 2022
Louis Vuitton 39.8(318) 67.5 (540)
Burberry 13.5(108) 16.5(132)
Omega watches 50.6 (405) 84.1 (673)
BMW 358.1 (2865) 545.8 (4366)
Canali 3.4(27.5) 4.8(38.2)
Source MCA
Air travel

Post pandemic, the airline industry in India experiencesifgaificant rise owing to reasons like changing demographics,
transition towards high income category. The number of passengers travelling outside India, withessed a rebound, alr
returning to preCOVID level, reaching 57 million in Fiscal 2023. With@orts proliferating across India at a high rate, airline
industry has become more convenient and easier to access. The count of airports in India also rose from 74 in 2014 to 14
2023.

No. of international traellers in India

No. of passengers
(In Mn)

@ 60 70 10 22 57

International travel

FY 17 FY 19 FY 21 FY 22 FY 23

Source: Airport Authority of India
LUXURY CONSUMPTION DEMONSTRATES PROMINENT RESILIENCE IN FAST -GROWING ECONOMIES
LIKE INDIA

Luxury/superpremium brands showed great signs of recovery following the impact of tévM/hile the pandemic disrupted
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the retail industry and consumer spending patterns, the luxury/ptgraium sector has demonstrated resi@erand
adaptability. Nonluxury/supefpremium brands experienced a more pronounced decline during the €@\fiBndemic, and
their recovery has been comparatively sluggish when contrasted with luxuryfsapeum brands.

Luxury /s Non-uxury brands (non- exhausti /e) re/enue — India

Y-O-Y growth (%), FY 2018-2022
Luxury/Super premium Non-Luxury
70 7 LV
60 - \Omega
=0 4 BMW
] ABFRL
0] Shoppers stop
4 30 1 \'arian
= 20 4 ’/\Bata
3 L
> " Burberry
e 10 A 7z
; 0 ra \ﬁ— T 1 had
2018” 2019 2040 2021 / 7025<hadim
\\
20 N\
-30 - N
-40
53 J

Source: Redseer analysis

THE PROCESS OF BUILDING A LUXURY/SUPER-PREMIUM RETAIL BRAND DIFFERS FROM A MASS
BRAND

Luxury/supefrpremium brand focuses on meticulously curated offerings with a greater scope of customisation in a limited rang
of products in visually aesthetic stores and figlality ambiance wheas norluxury/supefpremium brands prioritise
encompassing a larger variety of products to cater to a broader range of customers.

Categories Fashion brands A:gzir;st;rfefgrea SKU’s Are(?nfg: ngU
Luxury/super- Sabyasachi 15,000-18,000 100-150 120
premium
Premium HaM 15.000-17.000 250-300 62
Masstige Zudio 8,000-10,000 700 38
Mass V-Mart 8,000-12.000 6300 13

Source: Redseer analysis

Luxury/supefpremium brands actively prioritize exceptional customer experience and service by providing personalize:
shopping experiences in every customer transaction. They place a strong emphasis on craftsmanship to ensure the delivel
superior products. These brands actively establish experiential stores that engage customers' senses and provide a t
experience.

Regarding aftesales service, luxury/suppremium brands majorly focus on offering personal assistance to customers,
including extended warranties. They also provide access to loyalty programs and exclusive events to keep customers upd
on upcoming treds and products.
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Retail format- Luxury/super-premium vs non-luxury brands

Category Luxury/super-premium brands Non-uxury brands
89
=5 Curated & limited selection Large variety of products
Product assortment
Eﬂg Visually appealing & high-quality Functional & cost effective
Displa/ presentation

Retail store layout

Physical stores with aesthetic appeal
& elegant store layout

Prioritising efficiency to keep more
products in limited space

-3
/A Personalisation & sense of Casual & relaxed
: . exclusivity asual & relaxe
Shopping experience
A
,‘:g&g? Attentive & dedicated focus on Helps in navigation across store and
C - customer Q&A
ustomer serice

After-sales service

Personalised assistance, extended
warranties, access to loyalty
programs or exclusive events

Standard warranties & return policies

E@)’-_E] . . .
@@ High end magazTe & exclusive Digital platform & mass media
Marketing events

Source: Redseer analysis

INDIAN REAL ESTATE MARKET: A TAILWIND OPPORTUNITY
Luxury/premium real estate has rebounded and is demonstrating robust growth

The real estate market in India is one of the fagfestiing segments. While China and the US experiencéghiicant dip

due to high mortgage prices and unaffordability caused by C&l@iDndia recovered from the fall in a very short span, much
before the global economy. The rise in affordability has significantly impacted the residential real estateantiarketian
cities experiencing a continuous increase in the affordability ratio, which measures the-iaamseratio for purchasing
residential properties. The pemp demand among potential homebuyers also acted as a catalyst in the recoverydifuthe |
real estate market.

India is expected to witness an increase in the number of residential units sclatsélficted, growing at a rate of 30% during

the period Fiscal 20212023. As per Redseer estimates, India saw 5.1 million units s@elfaronstructed in Fiscal 2023.
This growth represents a compound annual growth rate (CAGR) of around 30% following tGEONIE-19 period.
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Volume of residential units sold/ self-constructed
In Mn; FY 2019-2021 & 2023P

FY 19 FY 20 FY 21 FY 22 FY 23P

Notes: Volume of residential units includes flats/ residential units/ self-construction across rural and urban India
Source: Redseer estimates

India has witnessed significant growth in residential properties, especially mid end, high end, and luxiuny/jprexperties,
which clearly indicates a higher demand for holistic living among buyers. Share of luxury/premium properties has increas
from 1.7% of the total housing sales/construction to 2.8% from Fiscal 2019 to Fiscal 2023 with a growth rate of 22%.

Wolume of residential units sold/ self-constructed — Ticket size
In Mn: FY 2019 & 2023pP

I Premium/Luxury (>1.5 cr) Mid end (0.4-0.8 cr)
M High end (0.8-1.5¢r) Affordable (<0.4 cr)

[} e
51
=
37 18.5% CA48%
'q1 d% 36%
7.5%
733%
89.7% 3%
19 Y 23F

Souree Redsaer astimates

Government of India (i @l Yinitiatives have boosted ndian real estate market

India has implemented various reforms to address various challenges in the real estate market and promote transparency i

industry and help grow the market further. Theshanges aim to make positive changes and instil confidence among
stakeholders.
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Real Estate Regulatory Authority (RERA) Act, 2016

By regulating the real estate sector, RERA brought transparency into the system and protected home buyecsijidkticg
and trust in the minds of various stakeholders, including NRIs, Flisfifinetbuyers, and frequent buyers, which in turn led to
increased investments in the real estate segment. It mandates the registration of all real estate projacts madspasency

in project timelines, pricing and quality standards thereby increasing consumer confidence.

I nsolvency & Bankruptcy Code (@il BCo0)
It facilitates a streamlined and time bound resolution process for stressed real estate projects.dbemabtem of unfinished
projects and safeguards the interests of homebuyers and investors.

Benami Transaction Prohibition Act
The Benami Transaction Prohibition act aims to curb anonymous transaction in the real estate. It has strengthened the |
framework to prevent holding of property under fictitious names.

Goods and Services Tax (GST)

The implementation of GST has brought enormous relief to the real estate sector by introducing a single tax in plgae of multi
taxes such as service tax, VAT, amdny more. Such a move has boosted the growth of the real estate industry by lowering
the cost of residential and commercial properties. The tax system allows the developers to claim the input tax creglit on ite
like cement, labour, bricks, etc. usedtie construction of the property.

Pradhan Mantri Awas Yojana

The Pradhan MantPMAYOAwA S Yo jgdmitativéndittivatytproviding affordable housing to the
masses. The scheme has significantly bolstered the real estate sectay tteadinbstantial increase in the demand for housing
and generating employment opportunities in the construction industry. PMAY has effectively made homeownership mo
affordable, resulting in heightened housing demand and increased home sales.

Land ownership digitisation initiative

The land ownership digitisation initiative in India is a flagship programme of the Digital India Land Records Modernisatior
Programme (DILRMP). The programme has three main components: digitization of land records, toatipatef land
records, and integration of land records. The land ownership digitisation initiative has a number of benefits, inclumied impr
transparency and accountability, reduced transaction costs, increased access to credit, and improvedgemgmhahhe
programme has been implemented in all states and union territories of India and is expected to be completed by March 20:

FDI reforms

The government has also relaxed FDI norms in the real estate sector to attract foreign investmenssalldvsedancreased

FDI inflows into the country and relaxed exit norms. A surge in FDI was seen in 2022 due to the depreciation of the Indie
rupee (approximately 12% fall in the year 2022). This increased savings of the NRIs thereby propelling thest ito imd

income to higkend real estate properties.

RBI estimates that FDI grew at a rate of more than 50% during Fiscal 2022, reaching US$ 3.3 billion. Among the tot:
investments of US$ 10.6 billion during Fiscal 202922, the officesector, followed by the industrial & logistics, and
residential sectors, claims the largest share in terms of overall investments.

GROWTH OF THE LUXURY/PREMIUM REAL ESTATE MARKET

Despite high house loan rates, there is a surge in home sales. Furthtdrenlordian economy is witnessing a rise in disposable
income and an increasing number of HNIs and UHNIs, thereby paving way to housing upcycle. As a result, there is .
observable trend towards luxury/premium housing properties.

Since 2019, significantrgwth is witnessed in luxury/premium properties compared to affordable properties which grew at a
CAGR of 3% from Fiscal 2019 to Fiscal 2023, clearly indicating a higher demand for holistic living among buyers.
Luxury/premium housing units witnessed a gtiowate of 17% and 25% respectively between Fiscal 2019 and Fiscal 2023.

Luxury/ premium housing unitsd c o fdnstruckedalsoincreaseddront appreximatatyu n
2% in Fiscal 2019 to approximately 3% in Fiscal 2023.

142



Volume of units sold/ self-constructed - Luxury & Premium

In 000; FY 2019 & 2023 % of o serall solume
Il Luxury (= INR2.5Cr) ~ 3% sold/self-constructed
P i [ 1.5-INR2.
remium (INR 1.5-INR2.5 Cr) 146 CAGR (2019-23)
L 17%
~ 2%
63
35% 71% 25%
65%
FY 19 FY 23P

Notes: Volume of residential units includes flats/ residential units/ self-construction across rural and urban India. A large share of luxury
real estates in non-metro cities happens via cash transactions and is unreported.
Source: Redseer estimates

Pentup demand has compelled suppliers to increase the supply ofteekdy luxury/premium housing units that surround
different amenities and feature beautiful designs. Moreover, these suppliers have started opting for land parcels which w
eithera part of their land banks or being acquired for residential developments. As a result, HNIs, UHNIs, and NRIs have sho
bullish attitude toward investing in the luxury/premium real estate market. Additionally, builders/developers furthteedrive
growth of the luxury/premium real estate market through exceptional service and discounts offered, acting as an impetus.

Metro cities are witnessing a tremendous increase in the number of luxury/premium residential units, despite good growth be
observed intier 1 and tier 2+ cities due to factors such as better connectivity, and improved infrastructure. The changin
mindsets of consumers towards home aesthetics, where they now demand larger spaces with technologically advanced facil
are driving the ris in luxury/premium residential units in the metro cities. Between Fiscal 2019 and Fiscal 2023,
luxury/premium unit sales within metro cities experienced a growth rate of 48% and 30%, respectively.

Volume of units sold - Luxury & Premium (Metros) % of overall sold
In 000; FY 2019 & 2023P rolurme

e
I Luxury (> INR 2.5Cr)

Premium (INR 1.5 - INR2.5 Cr)

%
22
30%
25%
19 FY 23F

Source Redsesr analsis Anarock

In Fiscal 2023, luxury/premium real estate experierecgglowth of up to approximately 10 times in the seven metro cities.
Among these cities, Mumbai withessed the highest sales of luxury/premium real estate, with approximately 31 thousand ut
sold. NCR (National Capital Region) and Bengaluru followed watlessof 9 thousand and 6.5 thousand units, respectively.
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Mumbai and NCR are the top 2 metro cities which have the highest number of inventories.

Luxury & premium real estate pipeline and insentor - Metros
Wolurne in 000, FY 19 & 23

FY 19 FY 23 FY 19 FY 23
Cities # Sales + # Sales +
Sales Inventory Sales Inventory P e pE
Murnhbai 129 52.0 31.1 539 649 B85
MCR 23 200 9.0 222 223 31.2
Bendqaluru 3.7 13.2 ] 143 189 20.8
Hydearabad 2.0 049 7.2 7.8 29 1a
Pune 0.5 Z249 48 3.4 3.4 8.2
Kolkata 0.5 25 1.6 1.5 3 3.1
Chennai 0.3 24 1.8 27 27 .5

MNotes: Metro citie agle Mumbal MOR Bengalury, Hyderabad Pune Kolkata, and Chennai
Source Redseer analysis Angrock

Real estate developers — Value and unit sold snapshots

Builder City Conlext cr) Units Article snapshot
Emaar introducing Digi Homes, A Luxury Living
Emaar Gurgaon 1.7-4.05 526 Homes in Sector 62 Gurgaon
; : India's biggest apartment deal? 23 luxury
Dasls Realty partments worth ore than 5 .
o GO Nfibar |2 e anent ‘\‘(_‘} b Nl o 50-75 284 homes in Mumbai sold for Rs 1,200 crore
{ODer) r
1137 apartments sold (received DLF sefls 1137 flats for over Rs 8,000 crore within
OLF Gurgaon 2000 appli 6.9+ 1137 three days in Gurugram
INR 7 Cr)
Sugee RisTEas Residences worth more than §1.7 115223 -
Developers Mn (INR 136 Cr) iarc s
Project in Connaught place, 17 out Gedrey's “Conmaught One” peoject neat central Delhi's premies
Godre Delhi of 46 sold (Apartments worth S2- 16-30 46 ppizg district i S
3.3Mn (INR 16 to INR 26.4 Cr) f, 00 par wit
Lodha Mumbai  SOid apartments worth more than Not % Lok Melehor: The Maw King of Munstis reel
M ) = o o
Group S0 Cr available e
Lodh Veloping a luxury resigential
ocha ‘ - x : - SR aatle i " i 1
Sraies Pune  projectin with potential of 1.1+ sso  Lodha Group umveils high-end luxury project in Pune
Group ' J !

253lakhsg f1

e Mumbai NCR, Bengalury, Hyderabad, Pune Kolkata, and Chennar

AL~ o -
Notes: Metrc

Saurce Rads

The growing demand for the luxury/premium real estate market is evidenced by the high revenues earned by luxury/premi
real estate developers. Builders/Developers have already achieved revenue levels equivalent to pre covid. Lodha group
example did gresales revenue 0f96,112 million in FiscaR023compared to 57,716 million in Fiscal 2021.

DRIVERS OF THE LUXURY/PREMIUM REAL ESTATE MARKET

The luxury/premium real estate market has grown exponentially during the last couple of years and vasimuatighste to
this uptrend.

X Nesting instincts
The cultural influence of Indians, preferring to have homes (nesting instinct) at an early stage in life, contributes to tt
boost in the volume of real estate units sold/setistructed. The phrase "Rdtapada, and makan" (Bread, clothing, and
shelter) significantly shapes the Indian mindset, paving the way for the desire to own a home as it provides a sense
belonging and permanence. The young populatior38&gears of age) actively drive the grovaththe luxury/premium
real estate markets as they view buying property as at@ynginvestment. Their lifestyles differ from older generations,
making them more receptive to lifestydentric options and inclined to invest in a home and start families.

X Investment opportunity
UHNIs and HNIs see luxury/premium real estate as a good investment opportunity. They have been the driving for
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behind the upswing and are using the beneficial environment to buy assets for home upgrades. Its value also appreci
over time and offers a good rental opportunity to its investors.

Second homes to HNIs, UHNIs, and NRIs

NRIs are increasingly allocatirtheir resources to acquire luxury/premium properties in India as their second homes. The
housing segment saw a 33% increase in NRI investment in 2021 compared to 2020 given rupee has declined significa
against the US dollar.

HNIs and UHNIs also seeb invest in properties that are away from the hustle and bustle of the city. The second home
not only acts as a place to reside but also offers an opportunity to earn significant returns over some time. Considering
boom in the Indian real estate markthe homes also offer a high resale value, making it an attractive investment option.

Improved lifestyle

The demand for luxury/premium homes has witnessed a surge due to consumers' growing preference for enhanced s:
and security. Luxury/premium ha provide the safety and security of gated communities along with the availability of
numerous amenities that promise an improved lifestyle. Consumers prefer living space with greener surroundings &
want to enjoy blend of urban conveniences and naliutad).

LUXURY/PREMIUM REAL ESTATE CONSUMERS ARE SHOWING A GROWING INTEREST IN DIVERSE
TRENDS

X

Surge towards branded/Agraded luxury/premium housing

A growing trend is witnessed towards brandedfAded developers who cater to the interest of the consumers by
providing multiple facilities, timely delivery analre considered safe. As a result, homebuyers tend to opt for branded/A
graded luxury/premiumel/elopers due to their execution and timely delivery track record.

Technological advancement has too paved the way uitra-luxury/premium residences. Brandedghaded
luxury/premium residences include the finest accoutrements, luxe bathroom fittaligsy flooring and centrally air
conditioned towers with electronic access control, dedicated concierge services.

loT -enabled home automation

A shift is seen towards homes that are fully equipped with technologybds@d homes allow homeowners to réstyo
control and monitor their homes, enhancing both security and convenience.

Luxury/premium home developers now integrate innovative technology such as smart mirrors, sensors, teivgszdture
gardens, voicactivated curtain controls, automated liglgtietc. Such inclusion of 10T boosts the overall luxury/premium
experience and has become a recent trend in the sale of luxury/premium households.

Younger population driving demand for luxury/premium housing

A large share of the elevated demand for lyqanremium households in the Indian real estate market is frogotheger
population (2635 years age group). The younger and more skilled population has a higher level of income and exposu
to global living standards which tends to opt favish home deigns with the most ufp-date featureand access to
amenities.

There has been a lot of investment in acquiring dream homes and the trend is expected to continue, which will furtt
grow and expand the market.

Hybrid work culture with dedicated workspaces

The COVID-19 pandemic has prompted people to desire a flexible lifestyle, driving them to actively seek spacious hom
with dedicated workspaces to effectively manage their work and personal lives. Thizametkome culture has created

a need for larger anthore spacious homes, resulting in an increase in spending on lifestyle products. New home buyel
are actively searching for luxurious homes with multiple features to enhance their comfort and productivity while workin
from home. Furthermore, the overadiulation now perceives housing as an investment rather than merely a necessity.

Increasing traction towards gated communities

The Indian real estate market is experiencing a rising trend towards gated communities. According to Redseer estima
in calerdar year 2021, 16 million households resided in gated communities, and this number is projected to reach
million households by CY 2026. By calendar year 2026, approximately 43% of the overall households in the top 50 citie
will choose to reside in gadecommunities. The growth of gated communities in India is driven by factors such as the
need for safety and security, access to amenities |li#eR4 electricity and water availability, premium facilities such as
swimming pools and gyms, and a senseashimunity. The luxury/premium segments currently account fet3% of

the overall gated communities, and this is expected to increaselft?/d®y calendar year 2026, as affluent households
prefer gated communities and developers cater to their speafisne

Increase in nonfurnished luxury residential sales
There has been a shift in the overall trend for homeowners preferring to buy bare shell units of luxury residential units
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the luxury homeowners have their own mindset and views towards intembmsauld want to reflect their sensibilities
towards the designs and furnishings. This trend has resulted in a boom in furniture and furnishing market wherein besp
and customised furniture and interiors are preferred.

X Home loan disbursement
The growth of residential loan disbursement over the years has also fuelled consumer preferences for luxury/premi
residential units. The availability of home loans with easy EMI options, combined with the cultural instinct & own
house, has facilitated an increase in unit sales. Furthermore, the tax benefits received on housing loans, includ
deductions on both principal amounts and interest payments, have further incentivized Indians to invest in resident
properties.

THE FURNISHING MARKET LIKELY TO BE DIRECT BENEFICIARY OF THE SURGE IN DEMAND FOR
REAL ESTATES

The growth in real estate market is closely tied to the growth of home furnishing market. As real estate grows so does
demand for home furnishing. It is to nokat, on an average, approximatelyZ®% of the total cost of acquiring a household

is spent on home furnishing which is a substantial amount considering the growth in the residential real estate sales and |
the consumers are shifting towards buying iplédtresidential units. Other allied factors boosting the growth are:

X Furnishing needs:The growth of the real estate market leads to an increased demand for housing units, which in turt
creates a need for furniture. Homeowners and renters need futaitnaée their living spaces functional and aesthetically
pleasing. This drives growth in the furniture market.

X Home staging:As real estate grows so too does the demand for interior design and home staging services. This is beca
homeowners and reastate developers are looking for ways to make their properties more attractive to potential buyers
Interior designers and home stagers do this by selecting and arranging furniture in a way that creates a stylish and invi
atmosphere. This can help &llsa property more quickly and for a higher price, which in turn, drives demand for furniture.

X Housing and lifestyle changesThe real estate market significantly influences the housing trends & changing lifestyle
preferences. As the market grows, newsding trends emerge such as open floor plans, smart homes,-foieadty
designs. These trends often require specific type of furniture that align with evolving preferences of homebuyers a
renters, leading to the growth in the furniture market.

X Market awareness and design trendsWith real estate growth, there is increased awareness of design trends and
importance of home furnishing aesthetics. Luxury/premium real estate consumers are more likely to be knowledgeal
about current interior design sty)esaterials, and decor. This heightened awareness and interest in home interior solution
contribute to the growth of the market as consumers actively seek out products and services that align with their des
preferences.

Overall, the growth in the réastate market creates a ripple effect in the furniture market. The increasing demand for housing
interior design services, furnished options, renovations, and evolving housing trends all contribute to the expansion of t
furniture market as it caters the furnishing needs of properties in the real estate sector.

MARKET STRUCTURE FOR LUXURY/SUPER -PREMIUM FURNITURE AND HOME GOODS MARKET
ORGANIZED INDIAN FURNITURE MARKET IS NASCENT BUT GROWING

Supply chain for furniture and home good industry

Thefurniture industry is a complex ecosystem involving multiple stakeholders and a dynamic supply chain. From raw materi
suppliers to furniture manufacturers, retailers, distributors, designers, and customers, each stakeholder plays a anucial rol
the design, production, distribution, and sale of furniture products.

Raw Material Furniture Cust
m o

x Raw Material Suppliers: Raw material suppliers are responsible for providing the primary materials used in furniture
production. Raw material suppliers can be specialimadufacturers or distributors that supply materials to furniture
manufacturers. Unlike other stakeholders in the industry, raw material suppliers are frequently characterized by
fragmented and unorganized landscape.
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X Manufacturers: These are companies facctories that are specialised in the production of furniture and home goods
market. They may specialise in specific types of furniture like office furniture, home furniture, home décor products, et

According to 2021 report by the Indian Furniture Maha ct ur er s IFMAd&G)o,c i talhéa roen grile appr
furniture manufacturers in India. This includes a wide range of furniture manufacturers, from smalcfanely
businesses to large, multinational corporations. They face issues that stefadrors such as infrastructure limitations,
skilled labour availability, regulatory complexities, and market dynamics.

X Brands: They are responsible for creating innovative designs, conceptualizing product ideas, and developing prototype
Their expertie ensures that furniture products are aesthetically appealing, functional, and aligned with market trends a
customer preferences.

x Distributors/Wholesalers: Distributors and wholesalers act as intermediaries between manufacturers and retailers. The
hardle the logistics and distribution of furniture products from manufacturers to retailers. Distributors may also provide
warehousing and inventory management services to ensure timely availability of products to retailers.

X Retailers: These includdrandedstores, standalone stores, online marketplacesirenerce platforms that offer variety
of furniture and home goods products. They play a vital role by acting as an intermediary between manufacturers &
consumers, marketing, showcasing and selling emitfue.

INDIAN FURNITURE AND HOME GOODS MARKET TO BECOME US$ 49 BILLION MARKET BY FISCAL 2027

The boom in the real estate market in India has enabled the furniture market in India to experience a high growth trajectc
Rapid urbanization, high rising incomes, and an increasing shift towardevitrcities are causing housing properties to
flourish across India. Consequently, a high growth trajectory is expected in the demand for furnishing personal places. Duri
Fiscal 21, the home and furniture market contributed approximately 0.38% to the GDP, and this contribution has increasec
approximagly 0.56% in FiscaR023.

A paradigm shift is anticipated in the home and furniture industry over the years, driven by the expansion-afvareell
consumer base. The growth is further fuelled by the entry of numerous international brands and ¢hnatiproliff branded
showrooms across the country. As of Fiscal 21, the home and furniture market were about US$ 10 billion, which is estimat
to increase to US$ 19 billion by Fiscal 2023. The market is further subject to increase at a growth rate afl2ngoWss$ 49

billion by Fiscal 2027. Of the total home and furniture market in Fiscal 2023, furniture contributes to 55% when compared f
home goods which is at 45%.

India Furniture & Home Goods Market
Sales, USDBn  FY 17,20, 21, 23P & 27

CAGR
2023-27P

M Furniture Hame

45
(INR 3.9k Bn)

19
| ﬁke (INF: 1 c<e 1) {INR 1.5k Bn)
n) 10
INP‘DGk Br) A3% 25%
31% 51%
17 Fy2o FY 21 FY 27P

¢ athers. Horme goods
y ”'f::s,i "-J-'TL ascar
his, smart fghts, festive

Ware, _’-jS-.'-". val & wall decors)
]
-; .5 others

Source: Ragseer analysis

Drivers of Indian furniture and home goods market:

X Working women population
As access to education and participation in the labour force increase, women are emerging as keyrdé@sian the
purchase of consumer goods. This trend is particularly prevalent in households where women are educated and emplo
as they become influsial figures who significantly impact household consumption.
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Female labour force participation rate has gone up to 25.1% in Fiscal 2021 from 18.6% in FiscGhZ0g&wth can
be attributed to factors such as increasing access to education andiliiiéylekwork-from-home arrangements.

X Increasing nuclearisation
The National Family Health Survey reveals that the average household size in India has decreased from 4.8 in Fiscal 2
to 4.4 in Fiscal 2020. As more and more households transition teandfamily setups, there is greater demand for
furniture & home goods. Furniture manufacturers and retailers are responding to this trend by offering a wide range
products tailored to the needs of nuclear families, such as modular furnituresapagedining sets, and smart storage
options. The furniture and home goods market has recognized this growing market segment and is adapting to meet
evolving needs of nuclear families. As a result, we are witnessing an expansion in product offerirgyeated amphasis
on designs and functionalities.

x Changing consumer preferences
Previously, individuals used to purchase furniture and home décor products based on their needs and preferen
However, modern consumers actively seek to create living sphatreflect their individuality and tastes. As a result,
there is a growing demand for customised furniture and home décor items that can be tailored to specific designs, si:
and materials. Luxury/sup@remium furniture brands have responded by roffg customisation options, enabling
customers to curate bespoke pieces that perfectly align with their vision.

Furthermore, the influence of global trends and lifestyles, facilitated by travel, social media, and online platforms, he
exposed consumer® tvarious design influences. This exposure has prompted consumers to appreciate artisan
craftsmanship and intricate designs. As consumers increasingly prioritize unique aotaftedl furniture options, the
luxury/supespremiumfurniture market is expred to experience sustained growth.

The rise of social media has significantly impacted consumer behaviour, influencing their interaction with the product
they use. Social media has made consumers more conscious of the furniture and home furniglingssbeleading to

a more selective approach. Additionally, posting pictures online has become a motivating factor for consumers, inspiril
others to follow suit. Platforms like Instagram and Pinterest showcase inspiring home décor ideas and triamgls, crea
desire for similar styles among consumers. Brands leverage this influence by advertising and sharing pictures
aesthetically pleasing and unigue pieces, motivating viewers to aspire to own similar items.

X Shorter replacement cycle
The furniture imlustry has witnessed a shift towards shorter replacement cycles, resulting in increased consumption. Tt
trend reflects changing consumer behaviours and preferences, as people opt to replace their furniture more frequer
Therefore, individuals and hoeisolds are more willing to invest in new furniture to keep up with evolving design trends,
cater to their changing lifestyle needs, and enhance the aesthetic appeal of their living spaces.

X Home renovations & upgrades
Homeowners undertakirrgnovations or upgrading their existing homes is also driving the demand for furniture and home
goods. Renovation activities often involve replacing outdated or-aotfurniture and upgrading home goods to match
the desired style and functionality. Asopée seek to improve their living spaces, the market for furniture and home goods
will experience growth.

X  Growth of hospitality and tourism industry
As per Redseer estimates, the tourism industry reached a significant size of US$ 62 billion as ofFisatlitl
experienced a dampening effect during COMI®) resulting in a decrease to US$ 18 billion in Fiscal 2021. However, the
industry has since rebounded and is expected to experience a boom post-CD¥YlDjected to reach approximately
US$ 70 billion by Fiscal 2023. Similarly, the domestic hotel industry has witnessed a substantial growth rate, increasin
from USS$ 6 billion in Fiscal 2021 to US$ 12 billion by Fiscal 22, as per Redseer estimates. The hotel industry is poise
for buoyancy in Fiscal 23 he growth of the tourism and hotel industry has generated a surging demand for aesthetic an
comfortable furniture, consequently driving the expansion of the home and furniture market in India.

Hospitality and tourism industr y growrth (In USD Bn)

Ir‘dustr_,f F 19 21 22 Fy 23P
it
B2 18 38 70
Tourism
800 18 6 12 20
Domestic hotels

Source: Redseer analysis

Initiatives by the Government of India (GOI) further prigthe growth of the furniture and home décor market in India:
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X Make in India
The GOI introduced an initiative during 2014 that focuses on boosting the domestic manufacturing industry in India.
also emphasizes skill development and promotes the glopaiteof furniture, thereby showcasing India's craft heritage.
Additionally, the initiative aims to encourage the adoption of modern technology and machinery by promoting scheme
like the Technology Upgradation Fund Scheme. Furthermore, it actively plegle @ streamlining the regulatory
environment of the furniture industry, making it easier for companies to conduct business.

x  Skill India
Furniture and Fittings Skill Councéims at enhancing the employability of the Indian workforce by establishilig sk
ecosystem in India. It mainly focuses on imparting skills for furniture, fittings, and allied industries. National Skill
Development launched by the Ministry of Skill Development and Entrepreneurship also aims at contributing skill trainin
activitiesacross different sectors and state. It also aims at promoting decision making processes that will enhance 1
skilling scale with vigour and standards.

X PLI (Production Linked Incentive) scheme for modular furniture
The Indian government is proposing a Bcheme for modular furniture with a total outlay of INR 4500 crore. The PLI
scheme aims to extend incentives to eligible companies on incremental sales over the base yeamf@angdacisired
in India and covered under target segments, for a periadeoyéars following the base year. Such initiative will assist
India in leveraging the untapped potential of the furniture market and reducing dependency on imports. Additionally,
will bridge technological gaps and enhance automation in the furnitdustiy.

X The implementation o6ST (Goods & Services Taxptreamlined the taxation system and encouraged more players to
enter the organised furniture market The formalisation of the industry has resulted in improved quality standards, bet
customer sefiee, and enhanced consumer trust in the organised furniture sector. The unified tax structure has broug
down the tax rates for luxury/suppremium furniture products, making them more affordable and accessible to
consumers. This has contributed to irrged demand and sales of luxury/sygemium furniture items.

X RERA (Real Estate Regulation and Development Act)jntroduced in 2016, has brought about transparency,
accountability, and consumer protection in the real estate sector. This has instifiddnmanin homebuyers, leading to
increased demand for housing properties. As a result, the organised furniture market has experienced growth si
homeowners are more likely to invest in quality furnishings for their regulated and R&R@liant propertie.

Additionally, the Make in India initiative by the Government of India is promoting Indian manufactured products and imposing
tariffs on imported products which further increase demand for the products manufactured by companies such as Star
Lifestyles in the event any such steps are taken by the Government of India on imported furniture products. To tHas extent,
Government of India is in discussions with the major players in the furniture industry including Stanley Lifestyles tdr any P
Scheme that may be introduced in the furniture industry.

Organised furniture & home goods market in India is growing faster than unorganised market

Although the traditional market holds the majority share in the industry, the initiatives (such as Maka,iSkill India and

PLI scheme) and the drivers such as working women population, increasing nuclearisation, and many more have led to
increase in the organized share in India. Increase online penetration is another factor that has contrilne@setgriowth of
organised furniture & home goods market in Inddaring pandemic many consumers switched to online shopping. As per
Redseer estimates, there are7Bicrore consumers who have access to internet in Fiscal 2023 and it is expected taagrow at
rate of 8% annually to reach approximately 1 billion by Fiscal 2030. With the onset of advanced technologies, consumers ¢
select from different varieties of brands and products and view them in 360 degrees. The sellers, too, on the other h;
prioritisedomnic hannel experience to cater to the consumer s ex

Demonetisation too paved the way for the growth of organized share in the furniture and home goods market by creatini
temporary liquidity crunch that affeed small and unorganized players. As a result, consumers, who were more inclined toward:
transparent transactions, shifted towards established branded stores. This shift in consumer behaviour drove the growt
organized players in the furniture and hoge®ds market.

In recent years, as a result, organised sales of furniture have become increasingly important. From retail stwesraTde
platforms to furniture chains and specialty stores, these channels cater to diverse customer preferencesgeoevailg
organised sales of furniture & home goods happen through primarily four channels:

x EBOs (Exclusive Brand Outlets)
EBOs are retail stores that exclusively showcase products from a specific brand or brand portfolio.

X MBOs (Multi Brand Outlets)
MBOs are retail stores that showcase products from multiple brands, can be across various categories.

x Experience Centres
These are dedicated spaced which has been designed to offer customers immersive and interactive experiences
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furniture products.

X Own Website/Online marketplaces
With people becoming more tech savvy, Brands have started selling through own website or online marketplaces li
amazon, flipkart, etc.

In Fiscal 2021, the organised market accounted for 23% of the total furniture and dmasentarket, which increased to 26%
by Fiscal 2023. Furthermore, by Fiscal 2027, the organised market is expected to contribute to 35% of the total market sh:
exhibiting an annual growth rate of 36%, which surpasses the growth rate of the traditidedl ma

India Fumiture & Home Goods Market - Organised s Unorganised

Sales, USDBn  FY 17,20, 21, 23 & 27P
.
B Organised Unorganised (INR 3.9k Bn)

20 19
16 {INR 1.6k Bn) {INR 1.5k Br)
1.2k Bn)
- AL 10 65%
{INR 0.8k Bn) 2%
6% 79% | 93% | 74%
7%
7t — 1f 1f -
FY 17 Y 20 FY 21 Fy 23 FY 27P

Notes(z): Orgamised sales rafer to the sales of fumiture occurring throogh branded retail stores, online channels, and standalons
storas with g minimum areg of 2500 sq. 1t
Source Redsesr analysis

Despite increased penetration of brands over online channels and increased sales earned from it, retailers still believe tt
brick-andmortar store is necessary. As a result, many online players such as Urban Ladder, Pepperfry, and others have ope
branded stores across India.

Changing consumption patterns of the aspirational and affluent households have been largely driving growth in the mark
They prefer products of higher quality, more comfort and a better purchase experience and betteartksigasypically

ready to spend more to keep up with décor trends. This has led to an increase in the demand of high quality, standardized
betterlooking branded products. The contribution of branded furniture in the overall market has increasgapfiimately

6% in Fiscal 2017 to approximately 12% in Fiscal 2023 and it is further projected to rise as hig?0é&s W Fiscal 2027.
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India Furniture Market — Branded Vs Standalone

GMV, USD Bn, FY 17 23, & 27P :

M 2randed Standalone 278
(INR 2.2k Bn)
14
(INR 1.1k Bn)
11
10.5
(INR 880 Bn) . - .
h (INR 838 Bn)
5, 9 Ny B085%
72-25%
a91%
94% 88%
FY17  FY20 FY23 FY27P

India Home Goods Market — Branded Vs

Standalone —

GMV, USD Bn, FY 17,23, & 27P

M cranded Standalone 21
(INR 1.7k Bn)
8.6
(INR 686 BH_\J
63  BAZE oo
) -807%
47  (INR 505 gn)
(INR 377 Bn) Hg 20722%
m 88-92%
95% 93-95%
Fy 17 FY 20 FY 23 FY 27P

Notes(s): Branded are considered stores with more than one retail outlet or sell their products online. Standalone are stores with single

retail outlet.
Source: Redseer analysis

THE LUXURY/SUPER -PREMIUM FURNITURE & HOME GOODS MARKET IS POISED TO TRIPLE ITS SIZE

BY FISCAL 2027

Luxury/super -premium furniture and home goods market is expected to reach US$ 4.8 billion by Fiscal 2027

The luxury/supepremium furniture & home goods market in India constitutes 8% of the overall market. The rise of dual
income households in India will further contrte to the growth of the furniture market as families will have increased
discretionary income at their disposal. The desire of the urban millennial and Gen Z population to stay updated wéth the lat
décor trends, largely influenced by social media afidéncers, is driving consumer demand towards better quality products,
thereby leading to an increase in purchases within the luxury/pugeium product segment. The increasing demand for
luxury/supefpremium products is also fuelled by factors suclthasgrowing number of nuclear families, higher disposable

income, and urbanization.

India currently offers a luxury/sup@remium furniture & home goods market of US$ 1.5 billion in Fiscal 2023 which includes
sofas, chairs, dining tables, wardrobes, letth home furnishings goods such as bath linens, kitchen, cushions & covers, bed
linen, curtains, flooring & mattress, Home décor good such as table décor, tableware, spiritual & wall decors, Lightieg (Incl
lamps, wall lights, ceiling lights, smart hi¢s, festive lights & LED lights) & others.

This market is poised to triple in the next four (4) years to reach US$ 4.8 billion. The luxurygseiméum furniture market
in India is driven by the increasing affluence of consumers, global influenaggation of technology and the growing demand
for sustainable furniture choices. These factors collectively contribute to the growth and dynamism of the luxymgmiper
furniture market in India, providing consumers with a wide range of optionsatecsephisticated living spaces.
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India Luxur 7/Super-Premnium Furniture & Home Goods Market % of o serall fumniture &
Sales, USD Bn, FY 23, & FY 27P home goods market

~10%

48

(INR 390 Bn)

(INR 120 Bn)

FY 23 FY 27P

THLIM relers to soias priced above INR 1.5 lakhs

Prevalence of unorganised market in the luxury/supepremium furniture market

The luxury/super premium market in India exhibits a unique and distinctive charactedsticnorganised nature (slightly
more unorganisedoenpared to other segments) that sets it apart from the masstige and mass market segments. This distinct
arises due to several factors that influence the organization and structure of the luxury super premium market:

X

Fragmented Market: The luxury/super gmium market in India is characterized by a larger number of svalk and
independent players. These include individual artisans, craftsmen, and boutigue manufacturers who cater to nic
customer segments. The presence of numerous independent egdiliks in a fragmented market structure, lacking a
centralized and organized industry framework.

Limited Brand Consistency: Unlike the masstige and mass market segments, where established brands with standardiz
products and processes prevail, the luxury/super premium market exhibits greater variation in brand identities and prod
offerings. This variation can be attributiethe unique craftsmanship, customization, and exclusive nature of luxury/super
premium products, which often differ from brand to brand.

Artisanal Production: Luxury/super premium products, particularly in sectors such asdngHurniture, home decor

and fashion, often involve intricate craftsmanship and artisanal techniques. The emphasis on handcrafted and besf
products contributes to the unorganized nature of the market, as the production processes are typicafitelzioer

and involve sm#ér-scale operations.

Limited Retail Presence:The availability of luxury/super premium products is primarily through exclusive showrooms,
boutiques, and limited distribution channels. These outlets are often owned and operated by the brands themselves o
a small number of authorized dealers. Téstnicted retail presence further adds to the unorganized nature of the market,
as widespread availability and standardized retail experiences are comparatively limited.

Large number of small importers: In addition to the factors mentioned earlier, thenganized nature of India's luxury/
super premium market is further compounded by the presence of a large number of small importers of luxury furnitur
These importers, often operating on a smaller scale, contribute to the overall unorganized landseapar&et. Their
presence brings both challenges and opportunities to the industry, shaping the dynamics of luxury furniture imports in t
country.

The luxury and premium furniture market in India is highly competitive and segmented, with both untaaddednded
players competing for market share. Other than local players like Stanley Lifestyles, there are many European brands pre:
in the luxury and super premium industry who design and manufacture and then import their products into India.

The unaganised nature of India's luxury/super premium market, including the prevalence of small importers, highlights th
potential for growth and the emergence of organized players in the industry. While the presence of numerous small import
contributes tohe fragmented landscape, it also presents an opportunity for larger, organised players to establish themsel
and bring structure to the market. As the demand for luxury furniture continues to rise and consumers increasingly se
reliability and standardied offerings, the stage is set for big, organised players to make their mark and drive the growth an
development of the luxury super premium market in India.
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There is still large headroom for growth in the luxury/superpremium furniture market in India
The luxury/supepremium furniture market in India has substantial headroom for growth due to various reasons:

x Furniture to Home Value: In India, the percentage of furnishing expenditure in relation to home value is comparatively
lower, typically ranging fom 10-15%. In contrast, developed economies allocate a higher proportion, arc@08620f
their home value towards furnishing. This signifies that there is potential for increased spending on luxury furniture &
consumers actively allocate a larger shrtheir home value to furnishing.

Furnishing spends - % of home ralue

%, India & Developed countries

P |

Sovrce Redseer analysis

X Under penetration in luxury/super premium households:A significant opportunity for growth lies in the fact that only
around 2530% of new premium and luxury homes valued &5 million or above opt for luxury/sup@remium furniture
pieces. This number is even lower when it comes to purchasing replacement furniture for houses of similar value. Sup
constraints further elevate this gap. This suggests that a large segment of luxury homeowners in India are yet to fu
embrace the purchase of highd furniture, leaving room for increased adoption and market expansion.

X Furnitures per household: In India, the number of furniture items per household tends to be relatively lower compared
to countries like USA, China etndian households typically have essential furniture items like beds, tables, chairs, and
storage units, but the overall number and variety of furniture items is limited. However average households in USA al
China often includes a range of furniture p&eeseach as Sofas, beds, dining tables, desks, cabinets, entertainment units &
more. Larger living spaces, a higher standard of living, and a consumer culture that emphasizes comfort and aesthe
contribute to a greater demand for furniture in Americarsbbalds. However, as India continues to experience economic
growth, the consumption is likely to increase and over time this could lead to consumption levels becoming more simil
to those of the countries like the USA and China.

X Supply chain constraints(Lack of Experiential Shopping): Availability of stores in the smaller markets (Tier 2/3+)
cities also impacts consumer behaviour. The limited presence or accessibility of luxury retail stores in these cities oft
leads consumers to opt for rréchd furnitire instead. If luxury retail stores are scarce or located far from tier 1/2+ cities,
consumers may find it inconvenient to travel long distances to access them. This lack of convenience can deter consun
from exploring luxury options and prompt themctwoose mieend furniture that is readily available in local stores.

Luxury retail stores provide a unique experiential shopping environment, creating a sense of luxury, sophistication, a
exclusivity. The ambiance, attentive staff, goeksonalized services contribute to the overall shopping experience.
However, if consumers do not have access to such luxury retail environments in their vicinity, they miss out on tt
immersive experience associated with luxury furniture shopping. Thénab of a captivating shopping experience may
lead consumers to opt for mahd furniture from local stores that offer convenience but lack the luxurious ambiance.

x Lack of Discovery:l ndi aés discretionary s glscretiosaryspends. Mpreaver,afflgent f a -
households themselves contributed 10% to the total PFCE. This highlights the overlooked paying capacity among India
One of the factors contributing to this oversight is the lack of product discovery, where consumers rewsia ofihe
availability of luxurious and quality products that meet their specific needs, leading them to resort to imported or premiu
alternatives. However, with the influence of media and globalization, consumers are actively becoming more aware
international trends and luxury brands, thereby driving the demand feehajtuxury furniture.

X Fragmented market: As the furniture industry is highly fragmented, consumers previously relied on imported products
for stylish and luxury furniture. However, the p@®VID period brought about disruptions in the supply chain, resulting
in various challenges such as extethidead times, limited availability of raw materials, increased freight costs, and
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restricted transportation, among others. Consequently, these challenges opened doors for luxury Indian brands f
manufacture their products domestically and offer thenectly to customers, reducing the waiting period. This
development highlights the growth potential for luxury/sup@mium furniture brands.

THE KEY TO A LUXURY EXPERIENCE: WHAT LUXURY/SUPER -PREMIUM BRANDS DO DIFFERENTLY

Luxurious experience offered bydse furniture and home goods brand makes them stand out when compared to non
luxury/supefpremium brands which further drives the growth of the luxury/sppemium furniture and home goods market.
Such luxurious experience is the result derived fronttimebination of welchosen fabric, quality of work, durability, present

and future trends imposed and many more.

X Bespoke design
To create a luxurious feel for the furniture and home goods, designers must brainstorm and develop innovative a
unconventionkideas. Simultaneously, they must also consider how to imbue the furniture with expressiveness and enst
it complements the specific room it is intended for. As consumers' mindsets evolve towards home aesthetics, the
distinctive features propel themaards luxury/supepremium furniture and home goods, a unique offering not provided
by regular brands in the market.

x  Skilled craftsmanship
Creating luxury furniture and home goods requires highly skilled craftsmen. They need to possess a deep uigderstanc
of materials and have precise skills to produce exceptmunality furniture. Master artisans with expertise in carvings
and delicate upholstery work are involved in crafting each piece. Their craftsmanship ensures that every luxury furnitu
piece is @tailed and represents the highest level of refinement and elegance.

X Attention to detail and the need for customisation
As people actively embrace the trend and evaluate various furniture and home goods brands, they focus their attentior
intricate detds. These details highlight the need for customization, as individuals have a clear understanding of the
preferences. In their pursuit of home aesthetics, people desire furniture that not only complements the room but also evc
a sense of tranquillityLuxury/supefpremium furniture and home brands exclusively offer these specialized services,
setting themselves apart from regular brands that prioritize mass production.

Luxury/super-premium furniture and home goods market dominates in Metro and Tier Icities

Metro and tier 1 cities actively drive 0% of the sales in the luxury/sugaremium furniture and home goods market when
compared to tier 2+ cities. This trend is primarily due to factors such as higher disposable income, the presereadof high
residential projects, an urban lifestyle and aspirations, and influence from fashion and design trends.

India Luxur 7/Super-Premium Fumniture & Home Goods Market- split by city tier viise

Sales, USDBn , FY 23

1.5
(INR 120 Bn)

Metro/ Tier 1 J0-80%

Tiar 2+ 20-30%

Fy 23

Mote (sl Tier 24 represents all cities in Tier? and above including rural areas as well
Sounce Regsasr analysis

FURTHERMORE, THE HOME INTERIORS MARKET IN INDIA PRESENTS A SIGNIFICANT OPPORTUNITY
FOR GROWTH
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Indian home interior market is poised to grow at arate of 15% to become US$37 billion market by Fiscal 2027

India has home interiors market of US$ 21 billion in Fiscal 2022 which is projected to grow by 15% to reach US$ 37 billion b
Fiscal 2027. The growth in the home interior market is driveimtrgase in new property sales. A major trend in the market is
also the emergence of interior designers as the influencers who are leveraging social media to drive home interiors busir
both through personal studios and through partnership with homi@irgkatforms.

India Home Interiors Market
Sales, USD Bn FY 23 & FY 27P

usbD 37 Bn

(15%) (INR 3.9k Br)

USD 21 Bn
(INR 1.7k Bn)

FY 23 FY 2/P

Mote (sl interiors nclude core senvicas (ke modiular kitchans, storage Liits, enfertainment wits amd ather fived furniture items)
Source Redsaer snalsis

The Indian home interior market primarily relies on independent or unbranded architects who predominantly drive the industi
This situation is marked by a lack of standardized branding and warranties for the products used in horrdesitgrid\s a
result, a wide variety of products and materials are utilized, often sourced from individual suppliers in local markets.

However, several startups such as Livspace, Homelane, Bonito Designs, etc. have entered the sector, bringingafinelsh ideas
creating an organized market in the segment. These startups introduce technological advancements in the sector, showci
their designs and enabling customers to visualize their dream homes through online platforms, virtual reality tools, and :
moddling software. Such efforts have actively contributed to the growth of organised share withamtbéénterior industry

Organised interior market share to grow at a rate of 23% within Fiscal 2023 2027, faster than the unorganised market
Currently, theorganized sector holds a 20% share in the home interiors market. However, it is projected to experience significe
growth with a compound annual growth rate (CAGR) of 23%. By Fiscal 2027, the organized sector is expected to contribt
26% to the overalhome interiors market, indicating a substantial increase in its market presence. On the other hand, tt
unorganized sector, which currently accounts for 80% of the market share, is projected to grow at a CAGR of 13%. Howev
due to the faster growth ofdtorganized sector, the share of the unorganized sector is anticipated to reduce by 6% and rea
74% by Fiscal 2027.
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India Interior Market — Organised /s Unorganised

37

@ (INR 3.9k Bn)

D

21
(INR 1.7k Bn)
27.4
16.8 13%
Fy 23 Fy 27p

MNote (&1 interars include core senvicas (ke modlilar kicheans, storage Lits antartainmant wits and ather fumiure fems
Source Redsesr snalysis

A limited number of luxury and premium level architects operate in this segment, primarily concentrated in metro and tier
cities. Thisis due to the growing demand witnessed for luxury and spiggnium home interior services witnessed within
these cities. Factors such as rising disposable income, evolving consumer preferences, and a trend towards premiumiz:
contribute to this chang&he shift towards availing premium level architects indicates that people now seek personalized an
customized home interior solutions that enhance both the aesthetics and functionality of their living space.

Luxury/super-premium home interiors to becomeJS$ 5.6 billion market by Fiscal 27
The luxury/supepremium home interiors market currently stands at US$ 3.8 billion and is projected to reach US$ 5.6 billion
Affluent consumers are increasingly seeking exclusive and unique interior designs thairdeames apart. This desire for

individuality drives the demand for luxury/sugeremium interior products that offer distinct aesthetics, rare materials, and
limited-edition pieces.

India Luxur //Super-Premium Interior Market % of o erall home
Sales, USD Bn,FY 23 &FY 27P interiors market
~ 19%
~18% (INR 440 Bn)
38
{INR 300 Bn)

FY 23 Y 27P

Mote (5] interors include core servicas (ke modlar kichans, storage units, entartaimmeant wnits and otfer furmiture fiems
Ly super-premium imterions refer to lntevior senvices

Source Redseer analysis

CHALLENGES IN HOME INTERIOR MARKET

Home interior market faces certachallenges that impacts its efficiency and growth.
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x Lack of discovery
The industry faces a significant challenge in streamlining and personalizing the discovery experience for consumers,
they have to rely on catalogues and online designs that teasity replicable or customizable to their individual needs.
Moreover, the industry's fragmentation compounds the issue, forcing consumers to visit multiple stores with limite
display stock and a lack of customization options.

X Unorganised market
The hane interior market lacks high standardization, transparency, and pricing, leading to a highly unorganized stat
Additionally, there is a lack of clear regulations and warranties for products utilized in interior design. As a result
comparing and evaluaty different service providers becomes challenging, resulting in inconsistencies and difficulties for
customers.

x Fragmented supply chain
Meetingclient expectations and adhering to project timelines pose challenges for home interior solution providers. The:
providers often face hurdles in sourcing reliable suppliers and coordinating with contractors. Additionally, the lack of :
well-defined proctement process and limited access to skilled labour can further hinder their efficiency and profitability.

x Lack of skilled labour
Shortage of skilled labour is a significant challenge within the home interior market. Finding skilled and experience
labouss who has experience in designing, upholstery, carpentry, etc. can be difficult causing hinderance to proje
timelines, quality work and customer satisfaction. Shortage of skilled labour also causes hinderance to the adoption
new technology, materiaénd techniques that enhance efficiency and customer satisfaction.

X Turnaround time
Timely completion of projects is crucial in the home interior market. Delays can impact customer satisfaction and disru
project timelines, leading to additional costs andtomer dissatisfaction.

X Technological integration
Integrating technology into traditional practices poses a significant challenge for home interior solution providers
requiringsubstantial investment and expertise. Moreover, customer expectaticiesprodaems as compatibility issues
between design software and manufacturing software often arise, resulting in unmet expectations regarding design, col
and other factors. These challenges ultimately lead to trust concerns and a decline in custmmejusdity .

X Architect-driven market
Architectsoften provide comprehensive services that include not only architectural design but also interior design. B
offering endto-end solutions, architects may directly compete with home interior solution providers, eliminating the neec
for separate interiorasign services. Architects possess extensive knowledge and training in design principles, spac
planning, and building regulations. This expertise enables them to offeqhadity interior design services, potentially
overshadowing the offerings of horimterior solution providers.

YET, THE HOME INTERIOR MARKET IS GROWING DUE TO VARIOUS FACTORS

Despite major challenges in the home interior market, there are multiple support and infrastructure programs happening t
has led to a substantial boost in twerall home interior market.

X Enhancing skilled labour
Organizationsare launching various skill development programs to enhance the capabilities of artisans, craftsmen, at
workers involved in the interior design industry in India. These programs fodtairting, upskilling, providing expertise,
and improving the quality of services to ensure a skilled workforce that can drive the industry forward.

x Promoting the industry through trade fairs and exhibitions
Stategovernments are organizing multiple trddiés and exhibitions to educate and promote infrastructure development
across regions in response to the transformation phase of the home interior market. Industry stakeholders, includ
artisans, manufacturers, designers, etc., are also collaboratingainize exhibitions, trade shows, and design events that
showcase the latest trends and innovations in the market. Such initiatives actively encourage consumer interest
promote industry growth.

x Development of interior design certification program
The Governmentf India has actively launched multiple interior designer courses with the aim of raising the standards o
the industry and facilitating easier access to qualified designers for clients. Industry associations have also active
participatedn conveying the industry requirements to these institutional programs.

X Tax reforms
The implementation of GST has actively streamlined the taxation system and eliminated complexities within the hon
interior market. This initiative has significantly boedtthe growth of the organized sector within the market and has
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further improved the ease of doing business for both manufacturers and consumers.

Trade agreements that facilitate the import of home interior products:

Free trade agreements have activatydified the importing of home interior products, making it easier for businesses to
import such products from other countries. This increased supply of home interior products in the market, resulting in
fall in prices and an increased demand for horterior services.

FEW RESILIENT PLAYERS ARE BOUND FOR GROWTH DESPITE THE CHALLENGES IN THE FURNITURE
MARKET

CHALLENGES FACED BY INDIAN HOME -GROWN LUXURY/SUPER PREMIUM LUXURY BRANDS ACROSS
THE VALUE CHAIN

The manufacturing of luxury/sup@remium furniture n India faces several challenges. While India is known for its rich
heritage and craftsmanship, there are specific obstacles that the industry faces:

X

Skilled Labour & Craftsmanship: The availability of highly skilled artisans and craftsmen is a cruciabfaa luxury
furniture manufacturing. However, finding and retaining skilled labour can be a challenge in India. There is a shortage
trained professionals who possess the expertise required for creating intricate amblitgHuxury furniture piece

Quality raw materials: Raw materials contribute to more than 50% of the overall production cost. Wood, fabrics, metal,
and finishing materials are crucial components in creatingéighfurniture. India boasts a diverse range of wood species
and everhas variety of fine fabrics, known for their durability and beauty, but ensuring consistent quality can be a concer
To overcome these challenges, few manufacturers often build strong relationships with reliable suppliers and m
implement rigorous qualitcontrol measures. Collaboration with international suppliers is also one measure taken to kee
consistency of quality raw materials.

High cost of imported raw materials: Import duties on furniture raw materials have been on the rise for last few years.
When import duties on raw materials are high, it can make it more expensive for furniture manufacturers to source th
materials, which can lead to higher prices for furniture products. This can make it difficult for furniture manufacturers t
compete wih foreign rivals who have access to cheaper raw materials. Even total duty of finished goods is less than re
materials.

Cultural preferences & design aesthetics

Luxury and premium furniture manufacturers often need to modify their designs tavétiglocal cultural preferences.

This includes factors such as colour choices, patterns, motifs, materials, and even sizing and proportions. Adapting desi
to resonate with local tastes enhances customer appeal and increases the chances of marke#.accepta

Infrastructure

The luxury furniture industry requires modern infrastructure and specialized machinery to produeedhfioducts.
However, there may be limitations in terms of the availability of advanced manufacturing facilities and equipment ir
certain regions of India. This can impact the efficiency and quality of the manufacturing process.

Design& Innovation

Luxury and premium furniture are often characterized by unique designs and innovative features. Developing ar
maintaining alesigroriented culture that encourages creativity and innovation can be a challenge in India's manufacturin
sector. Limited exposure to global design trends and a conservative approach to design can hinder the creation of cutt
edge luxury furniture gices.

Luxury/superpremium furniture manufacturing further involves the use of enhanced and upgraded manufacturing processes
create products that are both higiality and visually stunning. Some of the most common enhanced manufacturing processe:
usedin luxury/supefpremium furniture manufacturing include:

X X X X

CNC machining
Waterjet cutting
Laser cutting
Handcrafting

Luxury/supefrpremium furniture manufacturers use higinality materials and finishes to create their products. This helps to
ensure thatxury/superpremium furniture pieces will last for many years to come. Some of the benefits of such enhanced an
upgraded manufacturing processes involve:

X X X X

Precision
Durability
Uniqueness
Aesthetics
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Retailing luxury furniture presents unique challengesentry barriers and requires more effort compared to other luxury retail
sectors.

X Considerable Purchase
When compared to other luxury products, consumers devote more time and consideration to luxymgmiper
furniture. They thoughtfully invest tlretime in conducting extensive research and evaluating their options, instead of
making impulsedriven purchases. Customers often wish to touch, try out, or sit on a piece of furniture before they mak
the investment. Typically, customers spend more tigsearching options, visiting stores, and comparing different
furniture pieces before ultimately making a purchase decision.

X Showroom Experience
Luxury/supefpremium furniture retail strongly emphasizes the showroom experience. Unlike other jurdncts,
retailers offering luxury/supgsremium furniture actively strive to create immersive and elegant showrooms with a
sophisticated environment that showcases the craftsmanship, materials, and attention to detail of these brar
Additionally, theyface the challenge of maintaining consistency across all their showrooms, which becomes difficult du
to differences in staff, layouts, and furniture on display.

X Customisation & bespoke options
Luxury/superpremium furniture brands actively offer exteresisustomization and bespoke options to cater to individual
customer preferences. They provide the ability for customers to select materials, finishes, upholstery, and even custon
dimensions according to their needs. However, the provision of sucheseeritails high production costs, longer lead
times, the risk of errors, and increased marketing expenses, which pose challenges for luxyoggsiper furniture
brands when it comes to expanding their market compared to other luxurygsapgum produts.

x Exclusive material and limited editions
Luxury/supefpremium furniture manufacturers actively utilize special and-higdlity materials like rare woods, fine
fabrics, and luxurious finishes. However, these materials often have limited availabilitgun high import costs.
Consequently, luxury/supg@remium furniture is priced exorbitantly when compared to other luxury products in the
market. The production of luxury/suppremium furniture also includes the creation of limittition pieces or gzial
collaborations with famous designers or artists, resulting in low availability in the market.

X Maintaining quality standards
Luxury/super premium furniture brands pose a significant challenge in maintaining a consistent set oftqudbtyls
while retailing them. These brands differentiate basis exceptional craftsmanship, premium materials, and attention
detail. Various challenges which a brand faces, including sourcingguiglity materials, managing complex supply
chains, monitring production process, and quality control checks. As any luxury/super premium brand expands
maintaining consistency becomes challenging. Experience equipped with a dedicated focus on quality manageme
continuous improvement and effective communaratis required to overcome these challenges and meet customer
expectations

X Talent & expertise
Developing and nurturing a team with the necessary expertise in luxuryfsepeum brand management, retail
operations, customer service, and product knogdeds crucial. Finding and retaining skilled professionals who
understand the intricacies of furniture & home solutions and can deliver an elevated customer experience can b
challenge.

FURTHERMORE, BUILDING A LUXURY AND SUPER PREMIUM BRAND TAKES TIME I N A HIGH
INVOLVEMENT CATEGORY LIKE FURNITURE AND HOME GOODS

Building a luxury furniture brand is a strategic and kegn endeavour that requires a combination of quality products,
exceptional customer experiences, brand consistency, and targeted rgaKetis.

X Value perception
Indian consumers often are valobenscious and priegsensitive when it comes to furniture purchases. Convincing them
to invest in highpriced luxury/supepremium furniture requires effective communication of the value, quality long
term benefits of owning such pieces.

X Process of building trust takes time
The fundamental block for the success of any furniture luxury/spgenium brand is to build trust with the relevant
consumer base. The brands have to be engcious of the needs of the consumers and deliver high quality products. To
attain brand loyalty of customers, luxury/supeemium furniture brands need to spend a significant amount of money
and energy to be able to provide enhanced customer expeviartbeir designated experience centres. The requirement
of such highend customer services increases the operational cost for these brands.
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X  Supply chain & infrastructure
Developing a robust supply chain network, including sourcing-Qigdlity materialsskilled craftsmanship, and efficient
logistics, can be challenging in India. Building and maintaining relationships with reliable suppliers and artisans, whil
ensuring consistent quality, can pose logistical and operational hurtikese brands also @& to ensure their products
are accessible to consumers across different regions while maintaining an exclusive and premium image.
Brands that lack integrated manufacturing often encounter issues such as inadeqe@dévpostsupport, limited
warranty povision, shallow customization options, longer lead times, and a higher risk of errors.

x  Cultivating brand reputation
Luxury furniture brands need to establish a reputation for excellence, craftsmanship, and quality. This rephitéition is
over time though consistent delivery of superior products, exceptional customer service, and positive custome
experiences. It requires a track record of customer satisfaction, industry recognition, atud-mordh referrals.

Moreover, throughout the value chain, uxury/super-premium brands must surpass mass and affordable brands

In the dynamic landscape of the furniture industry, luxury/sypemium brands face the ongoing challenge of differentiating
themselves from masgsarket and affordable brands. Thésands, operating across the entire value chain, strive to deliver
exceptional quality, craftsmanship, and customer experiences that surpass what is offered by theérkedssunterparts.
This comparison examines the various aspects in which luxugrfpugmium brands outshine their mass and affordable
counterparts, highlighting the factors that contribute to their distinctiveness and appeal in the market.
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Aspects Luxuryg/Super Premium Mass/ Affordable
@ Exclusive designing & Cost-effective and affordable
conceptuslisation using 30, desianin
Designing prototyping, research, etc. gning
ﬁ& Sourcing of high-guality prcducts such Procurement of cost-efficient
" as top-grade goods, exotic leathers, il h . .
U pramium metals, to ensure durability materials SUCT 85 engineering
Rawr ma_tenal and craftsmanship wood, synthetic leather, etc.
sourcing
Manufacturing using skilled artisans
and craftsmen as it is a labour- Mass production technique
intensive work,
Provides rigorous in-house training and . .
. : . Craftsmen are trainad to acquire
o0 offers apprenticeship programs to the : . :
= : : basic skills required as per
& craftsmen with great emphasis on ctandardisation
Manufacturing tradition and heritage. :

Elaborate furnishing such as hand-
carving, pelishing, etc. and used
premium fabrics or hand-stitched for
upholstery

Simple finishing and upholstery
using readily available fabrics or
faux leather

i

Rigorous quality checks

Standard checks

designers, leverage digital platforms,
participation in prestigious exhibition,
efc.

Quality check
EEEE Limited production volume High production volumes
Production Volume
(=]
ol | sat
High level of customisation & . N .
T . Limited customisation options
Customisation & personalisation
Personalisation
Distributes to exclusive showrooms, Efficient pa;kagmg to reduce
. i transportation cost and
galleries, etc. and employ high-end distributes to wholesalers
logistics : : ’
retailers, and online marketplace
N . Offers satisfactory customer
Experiential centres and responsive . .
B pE . . service such as maintenance and
tHe- after-sales support such as warranties, limited warranties within defined
m- m assistance with services, etc. ) ) i
time pericd, customer service, eic,
Distribution and High |n~.,restment on branding .anu:! . . .
retailing marketing such as collaboration with Mainly targets budget-conscious

customers and gives importance
to competitive pricing

Emphasize sustainability & ethical
practises such as minimising waste,
supporting fair trade, etc.

Sovree: Redseer research

THESE CHALLENGES HAVE HELPED IMPORTERS GAIN AN UPPER HAND DESPITE OFFERING A MERE
ADEQUATE CON SUMER EXPERIENCE

Importers have captured high share in the luxury/supesrpremium market

The import market constitutes 12% of the total furniture market in Fiscal 2023. Of this, furniture imported from Chine
constitutes 41% followed by Europe at 24%. Howelterury/supeipremium furniture are primarily imported from European
countries whereas China contributes most in the affordable and masstige category. Some of the luxpmgvsiymerrands
imported from Europe to India are Roche Bobois, Poltrona FraGpBcept, Idus Furniture, etc.

The attachment of value to specific products by these brands, customer loyalty, appreciation for product aesthetic, and
brand's association with product quality actively drive the significant portion of luxury/pugeium furniture imports in the
country.
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India Furniture Market — Domestic /s Import Indian Furniture Market- Import — Split by country

USD Bn, FY 23 USD Bn, FY 23
M China Europe Others
10.5 1.3
(INR 838 Bn) (INR 102 Bn)

-

" Mostlymass & |
masslige furniture
beirg imported
\ r

" Mostly premium &

Domestic 88% 24% B uxury furniture

being imported
p =

35%

FyY 23 Fr 23

Note (=i Maas furniture refars o fumitire wortfh ING <308 Masstige Fumiture refers to furmiture wort INS 30%6-70%
Source: Tradestat (Dept. of Commerca), Redsesr analysis

The total imports in the Indian furniture market constitute 12%, i.e., approximately US$ 1.25 hillion. Within the Indian
luxury/supefpremium furniture market, 380% of the products (US$ 0.3 billion) areported to India and majority of this
share is represented by the luxury/sypemium categories.

India Furniture Market —Import Indian Luxur ¢/Super-Premium Furniture Market- Import
UsSD Bn, FY 23 USD Bn, FY 23
W irrports

105 0.8
Domestic market

(INR 838 Bn) ({INR 67 Bn)
88%
60-65%
Fy 23 Fy 23

MNote (sl Fumiture being fmported from Europe has been considered as fuvuwy/syper-oramivm fumiture
Source: Tradestat {Dept of Commernce), Redsesr analysis

HOWEVER, THERE ARE INDICATIONS OF MARKET SHIFT THAT ARE SUPPOSED TO SHIFT THE
FURNITURE INDUSTRY TOWARDS INDIAN MANUFACTURERS

There has been acceleratenlpbrt substitution in the furniture industry which promotes process of reducing reliance on
imported goods by promoting and supporting the production of domestic alternatives. These has been primarily driven by:

Protective government policies:The implemetation of protective government policies such as the Production Linked
Incentive (PLI) scheme, Bureau of Indian Standards (BIS) regulations, and import duties can create a favourable environm
for domestic manufacturers. These policies aim to incenti&ime support local production, making it more competitive
compared to imported goods.

x PLlincentives: As discussed earlier, Government of India has announced a number of PLI (Production Linked Incentive
schemes for the furniture industry. These schenffes financial incentives to domestic furniture manufacturers who
invest in new production capacity or upgrade their existing facilities. According to a study by the National Council of
Applied EconoNGAEROResehecPL( As c h éeantgingfisexpecfedito aneiaté an adsitiomed n |
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1.5 million jobs in the industry and increase the value of furniture exports by US$ 5 billion by 2025. The study also foun
that the scheme is expected to lead to a 20% increase in the domestic productioituoé fu

X BIS compliance costsBIS (Bureau of Indian Standards) plays a significant role in the furniture industry by setting
standards. Moreover, BIS also supports import substitution efforts by ensuring that imported furniture complies wit
Indian standals. Imported furniture products are subject to scrutiny and testing to ensure they meet the necessary qual
and safety requirements before they can be sold in the Indian market. The BIS compliance costs can be significant,
they can make it more expsive for foreign furniture manufacturers to import their products into India. Another study,
conducted by the Furniture EPPOYt ffPowmadttit bat CobhaeacBI
furniture manufacturers are estimated to be ar@¥df the value of the product. The study also found that the import
duties on furniture products are estimated to be around 10% of the value of the product.

X Import duties: The government of India also imposes import duties on a wide radgmitfire products. These import
duties can make it more expensive for foreign furniture manufacturers to import their products into India. This protectio
helps local manufacturers capture a larger share of the market and encourages investments o ptocheston
facilities. Moreover, import duties level the playing field, offsetting cost advantages enjoyed by foreign competitors an
fostering a fairer market environment.

Measures taken to combat under invoicing of furniture imports:Under invoicing isa serious problem in India, and it is
particularly prevalent in the furniture import sector. In 2488 the government of India estimated that under invoicing of
furniture imports was worth around $1 billion. This means that the government was logings@rtificant amounts of customs
duty revenue.

There are a number of reasons why under invoicing is so common in the furniture import sector. First, furniture idya relative
easy product to undervalue. The value of furniture can vary depending on &sstera, such as the materials used, the design,
and the manufacturing process. This makes it difficult for customs officials to accurately assess the value of furmamesship

Second, the furniture import sector is relatively unregulated in Intiier.€Tare no specific laws or regulations that govern the
valuation of furniture imports. This means that importers have a lot of leeway when it comes to declaring the value of the
shipments.

The government of India is taking steps to combat under imgiaf furniture imports. In 2019, the government introduced a
new risk assessment tool for furniture imports. This tool uses several factors to identify shipments that are likely to |
undervalued. Shipments that are flagged by the risk assessment sdljapt to more rigorous inspection by customs officials.

The government is also working to improve the coordination between different government agencies involved in the figl
against under invoicing. This includes the customs department, the enforcdineetdrate, and the central bureau of
investigation. By working together, these agencies can share information and resources to more effectively target un
invoicing.

Despite these efforts, under invoicing of furniture imports remains a problem @& Haolivever, the government's continued
efforts to combat this problem are likely to have a positive impact in the long term.

Here are some additional measures that the government of India is taking to combat under invoicing of furniture imports:

Increasing the number of customs inspections of furniture shipments.

Using data analytics to identify patterns of under invoicing.

Working with trading partners to share information about under invoicing.
Imposing stricter penalties on importers who anggté undervaluing their shipments.

X X X X

Growing acceptance of Indian luxury/superpremium brands: Indian brands are experiencing a growing acceptance and
resonance domestically. This shift in consumer preferences towards Indian brands spans various imslsthies,the
furniture sector. Firstly, Indian brands have made significant strides in terms of product quality, design, and innbegtion. T
have invested in research and development, embracing modern technologies and manufacturing practicesgb-adgialiy h
products that meet international standards.

Secondly, there has been a rising awareness and appreciation for locally made products. Consumers are increasingly ses
products that align with their values, such as supporting local indugtreespting sustainability, and contributing to the local
economy. Indian furniture brands that emphasize these aspects have resonated with conscientious consumers, who act
choose Indian brands over imported alternatives.

Additionally, Indian brands havfocused on capturing the essence of Indian culture and heritage in their designs. The!
incorporate traditional craftsmanship, intricate detailing, and cultural designs, providing a distinct and unique idbkatity to
furniture. This resonates not onlyith Indian consumers who seek a connection to their roots but also with international
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consumers who appreciate the richness and diversity of Indian aesthetics.

Ecosystem development for furniture manufacturing The large number of importers capturing biveury/supespremium

mar ket suggests gap between Europeds and I ndiads ecosy
ecosystem with a greater emphasis on leveraging advanced technologies such as robotics, automation, and achatingnanuf
systems to enhance efficiency and product quality. Secondly, European manufacturers have a strong tradition of craftsman
and specialization. They excel in niche industries such as luxury furnitureehibtiesign, and bespoke manufacturing.

In contrast, the furniture manufacturing ecosystem in India is characterized by a more diverse landscape. India has a mi
smaltscale artisans, midized manufacturers, and larger production facilities. The industry is known for its craftsmanship,
uniquedesigns, and cultural influences. However, the overall technological adoption and infrastructure in India's manufacturir
ecosystem may be comparatively lower than in Europe.

The ecosystem is further strengthened by skill development initiatives ainmeatating a skilled workforce. Vocational
training programs, collaborations with educational institutions, and indastrgemia partnerships have been established to
meet the demand for skilled workers in the furniture manufacturing sector.

Overall, the évelopment of a comprehensive ecosystem for furniture manufacturing in India is the result of coordinated effor
by the government, industry players, educational institutions, and other stakeholders. This ecosystem encompasses val
elements, includingupportive policies, infrastructure development, skill enhancement, access to raw materials, innovatior
and collaboration. The growing ecosystem is transforming India into a competitive hub for furniture manufacturing, fosterin
economic growth, job creiah, and positioning the country as a significant player in the global furniture market.

Apart from importers, current luxury/super -premium market is being catered by two types of players

x Long tail of homegrown brands and standalone storedn recent yeas, there has been a notable increase in the number
of long tail luxury and supegsremium Indian domestic brands and standalone stores catering to the market. Thes
homegrown brands have emerged as significant players in the luxury furniture segmeng offigue and exclusive
offerings to discerning customers and generally cater to specific regions and cities.

By focusing on specific regions, these stores cater to the preferences and demands of local customers. They curate
product offerings to ain with the tastes, cultural sensibilities, and lifestyle of the specific region they operate in. While
these standalone stores may have a smaller physical footprint compared to larger luxury retailers, they contribt
significantly to the overall luxuryaindscape in India.

One of the key factors contributing to the rise of these brands is the growing recognition and appreciation for Indic
craftsmanship, design, and heritage. Customers, both domestically and internationally, are increasingly seeki
authenticity, craftsmanship, and a connection to local culture when it comes to luxury furniture. These homegrown bran
often focus on providing personalized and bespoke experiences to customers.

X Luxury offerings of premium and masstige brands In additon to their midrange offerings, premium and masstige
brands have made inroads into the luxury market by introducing select SKUs in the luxury space. Leveraging the
established brand reputation and strong distribution networks, these brands have d¢ercahiure a portion of the
luxury market.

These luxury offerings from premium and masstige brands benefit from the brand's existing equity, which provides a ser
of trust, reliability, and familiarity to customers. The strong distribution networkisese brands allow them to reach a
wider customer base, including those looking for luxury products within their preferred brand.

While the luxury offerings from premium and masstige brands may not have the same level of exclusivity or customizatic
as cdicated luxury brands, they still provide customers with access tajhaglty materials, sophisticated designs, and
premium finishes. Additionally, the affordability factor of these luxury offerings from premium and masstige brands
makes them attractiie customers who aspire to own luxury products but are conscious of their budget.

In summary, premium and masstige brands have ventured into the luxury market by introducing specific SKUs or luxul
lines. Leveraging their brand reputation and distribusitength, these brands have successfully captured a portion of the
luxury market, offering customers access to kiglality, aspirational luxury products within their preferred brand
portfolio.

However, Indian luxury/super-premium provides superior cusbmer service to importers because of their
manufacturing and retail combo

In the realm of luxury and superemium furniture, Indian brands have gained prominence for their ability to provide superior
customer service compared to importers By having control over the entire production and distribution process, these brands
curate exceptional customer experiences, ensuring a seamless journey from manufacturing ko ael@ition, imported
products that 4 to 6 months to deliver a customised furniture or kitchen.

164



Aspects Importers Indian manufacturers
é i Longer lead time (typically 3-4 months) | Shorter lead time (3-4 weeks)
Lead time
% Typically source from -::Ilffe_ren_t Collaborate directly with
manufacturers so customisation
I - customers to create bespoke
possibilities are limited to range of aces
Customisation colours, finishes ate. P
gaé Coordination and communication Control over entire production
between various entities leads to process provides smoother
T T complexity in warranty support experience
'F.IE . Seamless & tailored custormer
Reliance on external manufacturers .

Aif : L . experience due to customer
reducas uniformity in customer service - _
and handling Inquirles service teams that possessin

After-sales Support depth knowledge of products

-i:;@

A Broader range of designs and
Limited designs flexibility to experiment with

Desian | ) materials/assthetics
<ign Inno ration

Souree Redsasr research

The manufacturing and retail combo empowers Indian furnitaeufacturers to offer a seamless, customized, and customer
centric experience. By having control over the manufacturing process and direct interaction with customers, they can prov
superior customer service that sets them apart from importers.

LUXURY/SUPER-PREMIUM CATEGORY IS MADE UP OF FOREIGN BRANDS/IMPORTERS WITH FEW
DOMESTIC INDIAN BRANDS STANDING TALL

There are three types of brands operating in India: Domestic, Foreign and Aggregators (Importers of various global
brands)

Majority of the luxury/supr premium brands are foreign brands or act as an aggregator, they import European luxury furnitur
and sells through their retail outlets or stores with few having their own manufacturing unit and categories. Thereaare onl
few Indian brands operating the luxury & super premium segment.

Luxury/Super-Premium brands- Manufacturing/Importer

Brands (Non-exhaustive)
Mor Decor Sarita Handa
Mobel Grace Royal Zig
Roche Bobois BoConcept Ashiey Furniture
Poltrona Frau Natuzzi
Aggregator/ SCASA Vivono West eim
Manufacturer+
Aggregator Dash Square Mezth
Source: Redseer research, Data as of July 2023, brand list is non-exhiaustive

Segmentation of Indian furniture, home goods brand basis price

Within the Indian furniture, home goods & interiors market, multiple categories can be identified based on the pricetsf produ
offered. Luxury brands cater to the rich and affluent, offering sofa sets priced abo¥enillion. Supespremium brands cat
to a slightly broader audience, with sofas ranging from INR 0.05 to 0.4 million. These categories primarily consistadf a mix
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foreign players, importers, and a few domestic players like Stanley Lifestyle with their brands Stanley Level Next, Stanle
Boutique and Sofas & More and More Décor. *

As we move down the price spectrum, the premium category takes the spotlight, featuring renowned brands such as IKI
Royal Oak, and Durian. These brands strike a delicate balance between quality and afforigiéiiling to affluent and high
income households across India.

Segmentation of Indian furniture market by price Fumiture beancs | Home interiors
- ey
>INRS | Stanley Level Next, Boconcept, Nolte. Hacker = INR3-S Stanley Boutique, Royal Zig SCASA
lakhs | Roche Bobois, Poitrona Frau - lakhs Mobel Grace, West elm Hettich
Super-Premium Prermium
fas & Mo ¢ '] -
LS . WRO7" purian Fumiturewalla,  IKEA
3 |akt vono, Mo or, Natuzzi, | Livspace Roval Oak GOOI'Cj interio  Homelane
Sarita Handa | lakhs 2] 3 X
Presmium
<INRO.3 Nilkamal, INROQ.7-| Evok Damro, Pepperfry, Spacewood

lakhs Supreme Furniture & M 0.3 lakhs Hometown Sleek

wer of SKUS in each price range. Horme interior is segmented

Stanley Lifestyles tathe distinction of being among the first few Indian companies to venture into thepsapgum and
luxury furniture segment and one of the few Indian companiegprasross various price points, i.e., sep@mium, luxury,
and ultra luxury segment, through their various brands like Stanley Level Next, Stanley Boutique and Sofas & More.

Luxury/super-premium brands offer comprehensive customisation options, but dy a few, primarily Indian brands
have established their own manufacturing setups
Luxury/Super-Premium brands- Category wise presence

Living + Dining Kitchen Complete home
Brands rOoms Bedroom cabinets solution
Stanley Lifest/le v v v v
Roche Bobois v ¥ M x
SCASA v v ¥ v
BoConcept v v x X
Poltrona Frau v v v v
Royal zig ¥ v v X
Hest elm ¥ v X X
Visono v v X x
MNatuzzi v v X X
Dash square v X X X
Mor décor v v x X
Ashley Furniture v v x x
Sarita Handa v X x X
Simply Sofas v X x X
Mobel Grace v v v x

Motes: Non-avaiability is based on the g from wahsite
Source Radgsaer resegreh, D9t as of Juwly 2023 brand fist is non-exhausiie

Among the luxury and super premium furniture brands operating in the Indian market, there are only couple of brands whi
provides complete home solutions. Majority of the listed brands operate and mainly serve under few key items across
categories.

The luxury and supgoremium furniture market in India is highly competitive and segmented, with both unbranded and brande
players competing for market share. Other than local players like Stanley Lifestyles there are many European branus prese
the uxury and supepremium furniture industry who design and manufacture and then import their products into India.

It is important to note that among luxury furniture brands, Indian brands like Stanley Lifestyle, Royal Zig, Sarita Handa an

Mor Decor are th only players who have their manufacturing units in InQiger the years, Stanley Lifestyles has transformed

into a comprehensive provider of home solutions and is one of the fewmeapaum and luxury brands in India that provides
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a wide range of homsolutions offerings, such as sofas, armchairs, kitchen cabinets, beds, mattresses, and pillows, amon
others. Stanley Lifestyles portfolio includes a wide selection of premium leather sofas which are expensive compared to n
leather/fabric alternative®ost liberalisation as demand for leather goods grew, Stanley Lifestyles was among the few supe
premium/luxury furniture players to offer leather sofas in India. Stanley Lifestyles was one of the largest importdrerof leat
in India for furniture manwcturing purposes iRiscal 2022

Revenue earned by the luxury/supeemium brands is a testament to its acceptance among the Indian customers.

Luxur y/Super-Premium brands — Re senue and market share for FY 22

Re/enue Luxury market
Brands InINR Cr share (lF:] A;) (RISES

(USD Mn) (In %)
Stanley o . o
Lifestyles 292.2 (36.5) 5.6% 7.9% 13.4%
Roche bobois NA NA NA NA
SCASA NA NA NA NA
Boconcept 27.6(3.5) 0.53% 5% 34.1%
Poltrona Frau 14.2(1.8) 0.27% 2.8% 6.4%
Royal zig 0.6(0.1) 0.01% 3% 11.4%
/lest elm NA NA NA NA
Vi/ono 19 (2.4) 0.4% 2% 24%
Natuzzi NA NA NA NA
Dash square NA NA NA NA
Mor décor NA NA NA NA
Ashley Furniture NA NA NA NA
Sarita Handa NA NA NA NA
Simply Sofas 0.03 (02'[1}?4) (FY 0.005% NA NA
Mobel Grace 12.3(1.9) 0.3% 9.5% 16.1%

MNotes: Companies whose revenues are not listed from last 2-3 years/unavailability of company name are indicated as NA. Stanley
lifestyles overall revenue for FY 22 stands at 297 8 of which OEM and IKEA represent a share of 30%.

Stanley Lifestyles are one of the few Indian sypemium and luxury furniture manufacturing company ididnthat is
completely integrated, possessing the ability to manufacture products and distribute them through their own netwbrk of ret
stores. Having no significant direct competition from local brands which operate at the same level as Stanley hifielstlye
imported products taking higher delivery time, Stanley Lifestyles is among the very fewgnome luxury home furniture
brands that is positioned to capture in the emerging premiumisation stage of the Indian housing market.

Stanley Lifestylesire among one of the few vertically integrated luxury furniture manufacturers in India combining experiencec
and semskilled craftsmanship in their manufacturing process. They are also one of the few organized vertically integrate
furniture manufacturerwith infrastructure capable of manufacturing and producing furniture for every room.

Premium furniture manufacturing relies heavily on skilled labour, as it is a ldbout e nsi ve pr ogr am. R
operations encompass skilled craftsmansppgifically through the utilization of job workers who have abundance knowledge
in customization of the furniture to give a human touch to the products under one roof. This creates significant leautriers to
for any new player which does not have tbquisite infrastructure, and the skilled craftmanship that we have to design, stitch
and manufacture products.

Luxury/supefpremium brands primarily differentiate their products through customisation options and very few players in the
Indian luxury/supepremium furniture market offers this service
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Luxur y/Super-Premium brands — Re renue and market share for FY 22

Re/enue Luxury market
Brands InINR Cr share (IF:‘ A;) ET?C%I;

(USD Mn) (In %)
Stanley o . o
Lifestles 292.2 (36.5) 5.6% 7.9% 13.4%
Roche bobois NA NA NA NA
SCASA NA NA NA NA
Boconcept 27.6(3.5) 0.53% 5% 34.1%
Poltrona Frau 14.2 (1.8) 0.27% 2.8% 6.4%
Roal zig 0.6(0.1) 0.01% 3% 11.4%
/lest elm NA NA NA NA
Visono 19 (2.4) 0.4% 2% 24%
Natuzzi NA NA NA NA
Dash square NA NA NA NA
Mor décor NA NA NA NA
Ashley Furniture NA NA NA NA
Sarita Handa NA NA NA NA
Simply Sofas 0.03 (02'??4) (FY 0.005% NA NA
Mobel Grace 12.3(1.5) 0.3% 59.5% 16.1%

Motes: Companies whose revenues are not listed from last 2-3 years/unavailability of company name are indicated as NA. Stanley

lifestyles overall revenue for FY 22 stands at 291.8 of which OEM and IKEA represent a share of 30%.

Stanley Lifestyles is among the few hog@wn supeipremium & luxury consumer brands in India operating at scale in terms
They -premium brd tiury furmiture brand weith t

a market share of 5.61% in terms of revenue in Fiscal 2022. Furthermore, Stanley Lifestyles have one of the highest P
margins among major Indian furniture companies. This makes them unique in being the onlyydartipaeegment operating

at a significant scale while maintaining such a high level of profitability. Stanley Lifestyles are also the fourth layge# p

of manufacturing and retail operationsiin s ¢ a |

202 2.

India when we consider only the home furniture segment in terms of revenue in Fiscal 2022

Luxury/Super-Premium brands- Region wise presence

Il hlorth South East West
52
42
16
L2 ] 12
10
8 8 .
11 [ 2] ’ 5
2 . 3 (2 o -2 31 2 2 2
4 ] 3 3 2 2 L | B | BT 1
Stanley  MNatuzzi  Ashley Dash Boconcept Sarita Westelm Vivono Poltrona Royal zig Mordécor Roche
Lifestyles Furniture  square handa Frau pobois

Note: North region includes Delhi, Haryana, Himachal Pradesh, Jammu & Kashmir, Punjab, Rajasthan, Chhattisgarh, Madhya Pradesh
& Uttar Pradesh. Eastern region includes Bihar, Jharkhand, West Bengal, Orissa, Sikkim, Assam. Western region includes Goa, Gujarat

& Maharashtra. Southern region includes Andhra Pradesh, Karnataka, Kerala & Tamil Nadu.
Saurce: Redseer research, Data as of July 2023, brand list is non-exhaustive
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The luxury/supepremium furniture stores across the country are largely concentrated in metro cities. All the major brand
have a skewed presence towards metro cities as these cities provide a larger affluent customer base. These citieslalso hav
devdoped infrastructure, high street retail destinations. While metros remain the primary focus for luxury retail, opportunitie
also exist to explore tier 2 and tier 3 cities as they exhibit growing potential and evolving consumer aspirations.eA309f Jun
2023, Stanley Lifestylesd6 s retail pr es enc e-prenaum futniturei c e
industry giving us the market advantage.

Luur g/Super-Premium brands- Tier wise presence

Il ietro Tier er 4

10
a :
1 _ 3 , o -
il M o i o

Ashley Dask Boconcept  Sarita Westelm  Vivono  Polirona  Royal 2ig Mor décor Roche
Fumniture  square handa Frau bobois

Mdes Mumbal Delfy Bangalore, Ghennal Ryderabad Kolkata, Pune and Ahmedabad Tier T ofities
0 citfes with population maore than T M Tier 2+ oftfes (4400+ cities) includes non-metro cities vl

popuation less than 1 MR
Souree Redsaer researchi, Data as of July 2023, brand fist fs non-exfigustive

STANLEY LIFESTYLES TOTAL ADDRESSABLE MARKET IN INDIA AND PRESENT CATEGORIES

In 2023, Stanley Lifestyles has an addressable market of approximately US$ 5.3 billion (INR 423 hillion), projectedao grow
approximately US$ 10.5 billion (INR 840 thousand billion) by 2027.

Stanley Lifestyles are among the first few honoegr luxury/supetpremium furniture brand and are the largest in terms of
numberof stores and the fastest in terms of revenue growth growing brand in the segment. As of June 30, 2023, Stan
Lifestyles had the largest chain of retail outlets that offeuty furniture products in India.

Their current suite of offerings focuses on the luxury furniture, home goods, and home interiors market in India. Within thi
market, the organized luxury segment, which includes sales throughaoidekortar stores andnline platforms, is
experiencing significant growth. Growth in this segment is driven by factors such as rising nuclearization, increasirgy womel
workforce, changing consumer preferences, higher disposable incomes, the influence of social mediau sisiggtojects,

and the growth of the tourism and hospitality industry.

Given the size of Stanley Lifestyles Limitedds manuf ac
offerings, there are no directly listed companies in timeesiadustry in India that follow a similar business model with whom
their operations can be compared. Globally, while based on a comparison of product offerings and key features, the Comp
competes with Roche Bobois, Natuzzi and West Elm (a subsidiawillidms Sonoma, Inc) which are listed on Euronext
Paris, New York (NYSE) (both Natuzzi and West EIm) stock exchanges, however, the size of their operations and busine
cannot be compared to Stanley Lifestyles business model. Accordingly, it is ndligposgirovide an industry comparison.
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OUR BUSINESS

Some of the information in this section, including information with respect to our business plans and strategies, conta

forwardl ooki ng statements that involve ri-skeskiamg SthatedBnean tn
foradiscusson of the risks and uncertainties related to tho
Financi al I nformationo and fAManagementodés Discussion an

beginning on page®6, 235and 320, respectively, for a discussion on certain factors that may affect our business, financial
condition or results of operations. Our actual results may differ materially from those expressed in or implied by thege forw
looking statements.

OurCompangs financial year commences on April 1 and ends o

to a particular fiscal year are to the 12 months ended March 31 of that particular year. Unless otherwise indicated or th
context otherwise rednes, the financial information included herein is based on or derived from our Restated Consolidated
Financi al Information included in this Dr &éstatedRCprdoliddted r i

Financi al I nf 2BbmaAddnbdi omalplage pl ease s e gagélDferfdrtain tarmso n s

used in this section.

Unless otherwise indicated, industry and market data used in this section has been derived from industry publications,
particular, the reportt i t Deeg Divié into Luxury and SupBremium Furniture Industy d aSeptethbeR023 (the
fiRedSeer Repoit ) prepared and issued by RedSeer Management Coc
letter dated April 11, 2023. The RedSeer Repa# beerexclusively commissioned and paid for by us in connection with the
Offer. The data included herein includes excerpts from the RedSeer Report and may havelEmeddy us for the purposes

of presentation. A copy of the RedSeer Report is avadble on the website of our Company at
https://www.stanleylifestyles.com/pdf/other/Industry%20Reportlgadre are no parts, data or information (which may be
relevant for the proposed issue), that has been left out or changed in any manner. Unless otherwise indicated, financi
operational, industry and other related information derived from the RedSeertRe included herein with respect to any

particular year refers to such information f ofi Industrg r e
information included in this Draft Red Herring Prospectus has been derived from an indestry commissionednd paid
by us for such 48 PpAdrspoo ssee.ed, oinCepage n Conventions, Prese

and Currency of Presentatidnl ndustry and Malket Datad on page
Overview
Who We Are

We are | ndi apemiuh and Igxerg furnitare raada with a market sharg.61% in terms of revenue in Fiscal
2022. We are also among the few hegnewn supeipremium and luxury consumer brands in India operating at scale in terms
of manufactuing as well as retail operationSdqurce:RedSeer RepgrEurther, we are the fourth largest player in the home
furniture segment in India in terms of revenue in Fiscal 2(&2uice:RedSeer RepgrtVe have the distinction of being among
the firstfew Indian companies to venture into the suypemium and luxury furniture segment and one of the few Indian
company present across various price points, i.e., qupearium, luxury and ultrduxury segment, through our various brands.
(Source:RedSeer Rmort)

Crafting Luxuryi The fAStanleyo Brand

We retail our furniture products under tfes t a rblared P@er the years, we have developed brand recognition and customer
loyalty through our quality products, as well as targeted marketing strategies andtadve e me nt ¢ a mB@aatifulg n s

Livingd , Dedign Glamouwy , Luxfiry Unlimitedd a Bed of dream3. We bel i eve that our <cus
that generate publicity fahefi St anl ey o6 brand t hrough t est iontoadvediding. and e

Our Journey

Our Promoters commenced operations by providing car seat leather upholstery services for leading global automotive bra
and subsequently transitioned to retailing luxury furniture in India. Leveraging the experience obrootdps in offering
luxury leather upholstery, we opened our first retail store in Bengaluru, Karnatakeliro®@r the years, we have transitioned
from a sales driven model towards design led operations and have transformed into a comprehensivef pravideolutions.

Over the years, we have transformed into a comprehensive provider of home solutions and are the grignsiuperand

luxury Indian brand that provide a wide range of home solutions offerings, such as sofas, arm chairs, kitclienlesdsne
mattresses and pillows, amongst otheBaufce:RedSeer Repgrt

The table below provides details of tin€lustry price points and our presence

Industry Price Point” Presence Category Products
Ultra-L u x u r y 0.5@| Stanley Leve|Kitchen and Cabinetry, Sofas, Bg Kitchen, Wardrobe, Sofa, Recliner, Dining S
million and above) Next and Mattresses and Cased Goods | Centre Table, Side Table, Console, Bed and Mat
L u x u rOy0 nfillion - | Stanley Kitchen and @binetry, Sofas, Bed Kitchen, Wardrobe, Sofa, Dining Set, Centre Ta
0.50 million) Boutique and Mattresses and Cased Goods | Side Table, Console, Bed and Mattress
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Industry Price Point” Presence Category Products

Super P r ©.&5 Sofas & Morg Sofas, Beds and Mattresses and Ci Sofa, Recliner, Dining Set, Centre Table, Side T3
million - 0.30 million) by Stanley Goods Console, Bed and Mattress

* Industry price point and brand presence is segmented basis price of Sofa (3+2) and number of SKUs in each pii8eueeeRedSeer Report)

ManufacturingRetail Model

We design, manufacture and retail our products through our own network-ifgparstores. According to the RedSeer Report,
we are among the top four Indian supeemium and luxury furniture manufacturing company in India thatompletely
integrated, possessing the ability to manufacture our products and distribute them through our own network of revs@ stores.
believe that our ithouse manufacturing operations coupled with our retailing model, differentiates us fronmdtaerand
foreign furniture brands. Our integrated model provides us with the ability to have complete control over our procasses, rang
from procurement of raw materials, designing our products, manufacturing, quality control, marketing, and ukatetsly

our products.

We offer customers bespoke products by leveraging the skilled craftsmanship of our employees. Our employees pos:
expertise across various processes that we deploy as part of our operations which include leather markingrpatitng, c
sewing and stitching, metal work and polishing. As of June 30, 2B23ptal number of craftsman associated with our new
product development division were 61 (including permanent employees and craftsmen on contractu&lV/édsis)ys on
attenton to detail while blending unique manufacturing techniques with contemporary design to deliver a truly distinctive
product experience and offer luxurious of StenleylLew Nedt oa ncdu !
fiStanley Bouued br ands include handcrafted el ements.

Over the years, we have developed lstanding relationships with our vendors which allows us to source quality raw materials,

including | eather andF$o0jester 5t &€ wa d dopdratignse We usespecthiun dqudlitg u r

leather sourced from green certified tanneries across Europe while the timber used to manufacture our products issourced
vendors across Southast Asia. We are also one of taggest importer of leather in Indiarfturniture manufacturing purposes

in Fiscal 2022(Source:RedSeer Repqgrtn our experience, the ability to oversee various processes results in better product
quality, andr educed delivery timelines and we requardmentsvared ptefarantes o u
allows us to manufacture furniture for every room of a home.

Retail Presence

We market and sell our products through our network of stores. We believe our stores are the first step towards entering
world of luxury furniture for our customers. Over the years, we have significantly expanded our network of staesfand
June 302023,we operate@4d 6 company owned and QOEC€O amtyo roepse raaltle dlbo mat i
cities of Bengaluru, Chennai, New Delhi, Mumbai and Hyderabad2andl f r a newvhdd sreldranchisee per at ed 6
AFOFO0 st @2céies adroesine Statesand Union Territoriegn India. We have alsexperimented at one ofur existing

store located at Hosur Road, Bengaluru, Karnataka to indifidéeent store formats.e,, Stéinley Level NedtandfiSofas &
More by Stanlejat a single | ocation which provides an o pSpaolept uni
brand experience under one roof.

Illustrative images of certain of our stores across different formats
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The tablebelowsets forth certain details of orgtail operations (including our COCO and FOFO stdiasthe dates / periods
indicated:

Particulars As of / Year Ended March 31,
2021 2022 2023

New stores opened during the Figtal 6 16 14
Stores closed during the Fiscal 3 1 -
Total number of Storespened

- Stanley Level Next - 2 1
- Stanley Boutique - 1 3
- Sofas & More by Stanley 5 12 9
- Other® 1 1 1
Total 6 16 14
Cities 3 10 9

Note:
1) Subsequent to March 31, 2023, we haveopened t or e under the fiSofas & More by Stanleyo f
2) Others include two D Eight, and one Stanley Personal stores.

Industry Opportunity

The increase in national GDP and the growth withessed by the Indian economy in the last decade has created a new u
middle class with demands for luxury and premium hougiBgurce:RedSeer RepgrThe increase in sales in the luxury and
premium housig categories has witnessed an increase in demand forehdturniture.(Source:RedSeer RepgriThe
increasing demand for housing, interior design services, furnished options, renovations, and evolving housing trends
contribute to theexpansion of the furniture market as it caters to the furnishing needs of properties in the real estate sect
(Source:RedSeer Report

Having no significant direct competition from local brands that operate at the same level as our Company and rogharted p
requiring longer delivery timesgg., four to six months to deliver a customized furniture or kitchen, we are among the few home
grown luxury furniture brands that is positioned to capture the emerging premiumisation of the Indian housingSuoarket.
RedSeer Repgrt

In addition, the Make in India initiative by the Government of India, promoting Indian manufactured products and imposin
tariffs on imported products, will further lead to an increase in demand for our products in the evechatgmiare taken

by the Government of India on imported furniture produ@surce:RedSeer RepqrTo that extent, the Government of India

is in discussions with the major players in the industry, including our Company, to implement productiombekéges for

the furniture industry(Source:RedSeer RepQrt

The strength of h e A Shraadand eur thack record of providing high quality indigenously manufactured products makes
us uniquely positioned to capitalize on these emerging trends armhdem

Financial Highlights

Over the last three Fiscals, we have consistently grown our revenue from operations. Further, our Gross Profit has also
increasing over the last three Fiscals. In addition, we have been consistently profitable ovedthgekast We believe this
is a result of our ability to address customer requirements, our wide product portfdlichaed fi Skraadnecadl.y o

The following table sets out parameters in relation to our financial performance as of anddtawaet dates / periods:
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Particulars As of / For the Year ended March 31, CAGR®
2021 2022 2023 (%)
(' million) (' million) (' million) (Fiscal 2021 through
Fiscal 2023)
Revenue from Operations 1,957.80 2,922.04 4,189.98 46.2%
Gross Profi®) 982.40 1,481.52 2,147.1] 47.8%%0
EBITDA® 297.75 590.08 827.17 66.680
Restated Profit for the Year 19.23 232.19 349.77 32648%

Notes:

(1) Gross Profit is calculated as revenues from operations less the cost of goodosplof goodsold is the sum abst of materials consumegljrchases
of stockin-tradeand increase/ decrease in inventories

(2) EBITDA is calculated arestatedprofit for the year, plus total tax expenses, finance costs and depreciation and amortization kegsestber income

(3) CAGR is calculated agfdingvalue /beginningvalue) * (1 lnumber ofyears)i 1.

The following table sets out parameters in relation to our financial performance as of and for the relevant dates / periods:

Particulars As of / For the Year ended March 31,
2021 2022 2023
Gross Margif) 50.18% 50.70% 51.24%
EBITDA Margin(z) 15.2%% 20.1% 19.78%0
PAT Margirf® 0.98% 7.95% 8.35%
ROCE% 5.52% 12.90% 16.63
ROE®) 1.03% 11.81% 16.29%

Notes:

(1) Gross Margin iscalculated as gross profit divided by revenues from operations.

(2) EBITDA Margin is calculated as EBITDA as a percentage of revenue from operations.

(3) PAT Margin is calculated as restated profit after tax for the year as a percentage of revenue from operations.

(4 Return on Capital Employed (%) is EBBAbrutdiaviededsbgpaCapingal bEmpreyed
profit for the year plus total tax expense plus finance costs and Capital Emplegézliated as the sum of total equity, current borrowings;ewment
borrowings, current lease liabilities, nesurrent lease liabilities and as reduced by goodwill on consolidation, intangible assets and intangible assets
under development.

(5) Returnon Equity (%) iscalculateda s r est ated profit after tax divided by average sha

For reconciliation in relation to the Gross Profit, Gross Margin, EBITDA, EBITDA Margin, PAT Margin, Return on Capital
Empl oyed, and R eOtherFimanaahlnfdEneationi tNgn, GAAPEiRancialMeasured o n 318a g e

COMPETITIVE STRENGTHS

Our key competitive strengths include the following:

X Largestand the fastest growing brand in the luxury/syp@mium furniture segment;

X Comprehensive homsolutions provider with offerings across categories and price points;
X Panindia presence with strategically located stores;

X Focus on desigted product innovation;

X Vertically integrated manufacturer with skilled craftmanship capabilities;

X Efficient busines model with track record of delivering financial growth; and

X Promoterled company with experienced professional and senior management team.

Largestand the fastest growing brand in the luxury/supgeremium furniture segment

We ar e | ndi apiemiurh and lgxarg furnitare yamd with a market sharé.61% in terms of revenue in Fiscal
2022 and the largest in terms of number of stores and the fastest in term of revenue growth growing brand in the furnitt
segment.$ource:RedSeer RepgrOur revenue from operations increasedfrom, 957 . 80 mi I I i on i n Fi

million in Fiscal 2023 at a CAGR of 46.29%ccording to the RedSeer Report, as of June 30, 2023, our retail presence in India
was three times the size of our restrcompetitor in the luxury/suppremium furniture industry.

Our Promoterswho are first generational entrepreneurs have focused on building the Stanley brand by using leather produs
to provide premium crafted auaowmmeyo vier asedtimgt pe odmdit ar
the foundation for our ongoing commitment taft quality home solutionproductsWe have been able to leverage our
Promoter 6s exper iSamep e b trt@mafeocitsynanymous with Jckisivify, premium quality and high
degree of personalization. We believe that each customer should have the opportunity to personalize their furniture accorc
to their preferences, al i gn besgpkewightghalitopductd¥c or e phi |l osoph)

In addition, our skilled craftsmanship also plays a significant role in strengthterting i Shiraadagpealy The skills of our
craftsmen add a distinct touch of elegance and refinement to our product offerings which we believe, furthes veitioatr
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customers, instilling confidence in the quality and craftsmanship associatdd ith i ShraadBl @nysidtently delivering
meticulously crafted products, we have elevdtdd e i Shraadappealand fostered customer loyalty.

Further, we have continuously invested in increasing brand awareness to enhance the appeal for our products mghighligh
their luxurious and bespoke nature. To improvedbmind recall, we have engaged in targeted marketing campaigns such as
fiBeautiful Living ,  @eddof Dfeam3 , duxury Unlimited t o e ntshuer efi Shimedtémaigsovisible and
memorable.We promote our products across various media including through full page gvabalfadvertisements in
prominent newspapers and in leading premium lifestyle magazines, home décor magazines, airline inflight magazines, :
fashion magazines. We also adiszton large billboards strategically placed across cBigstaying topof-mind, we aim to
further strengt h%amled obyradntd). t owards the 0

Our stores cStanmigpl ebnmmeanntd tahned fiar e dedi cated t o ps Asyartdfiourg p
designrled sales model, our designers guide customers on various customization options. Our customers have an opportunit
experience our products by selecting the design, type and colour of leather and upholstery to match teeagsrafat style.

Our aftersales support and services are designed to resolve issues that customers may encounter in a seamless manner.
experience, when customers experience our commitment to their satisfaction firsthand, they are more likddytsipely

about their interactions with h 8tanfey brand This, in turn, leads to valuable weoftmouth publicity, as they share their
positive experiences with friends, family, and colleagues. We believe that these endorsements serve adgeftirtiania
enhancing the appeal bfh 8tanfey brandand attract potential customers.

Comprehensive home solutions provider with offerings across categories and price points

We endeavor to cater to all home furnishing needs of our customers and establish ourselvestpalesgnation for their
complete home experience. Our product portfolio includes sofas, cabinetry and furniture for living rooms, dining rooms, famil
rooms, kitchens, bedrooms (including bedding products), and home offices, offering complete home solutions includir
installations. We have continuously expanded our product offerings by levetading f Shraadin deliyeding luxury
products into mid ad premium categories and expanding our capabilities to offer furniture and accessories for every room ¢
t he home. For further i hBusimess®peratorisOur Rrodoaier opnr I§RlagadJene 30s e e
2023, we offered our custars an opportunity to select products across multiple catalodggsgns, configurations and SKUs

with options offered in 10 different types and over 300 colours of leathers and fabrics that can be used in variousoasmbinati
By offering a diverse rangef furniture and home solutions, we enable our customers to achieve a coordinated aestheti
throughout their living spaces.

Further, the growing shift in consumer behaviour towards established brandedStores: RedSeer Repon)ll further help

us b grow our market share and target new customers. In Fiscal 2021, the organised market accounted for 23% of the t
furniture and home goods market, which increased to 26% by Fiscal (B8ce: RedSeer RepoRyrthermore, by Fiscal
2027, the organisemarket is expected to contribute to 35% of the total market share, exhibiting an annual growth rate of 36%
which surpasses the growth rate of the traditional mafBeturce: RedSeer Report)

We are committed to expaing our product portfolio at our stes. We have witnessed growth in our average billingsize
customel(calculated as total sales in the relevant pearcustomer (combined over the a financial yedertain of our stores
where we have continuously expanded our product range. E@nae, at our store located at Sadashivnagar, Bengaluru,
Karnataka where we have introduced complete home solution products over the years, our average hiéingusiemer
(combined over the financial yedras grown from 0.30 million in Fiscal 2021 to 0.49 million in Fiscal 2022 and further to

0.66 million in Fiscal 2023Ve believe that with our extensive range of furniture and lifestyle products across various
categories / price points, we are able to attract a divarsge of customers and cater to their varied preferences and needs. In
our experience, this not only helps to build customer loyalty but also positions us for potential growth. Owing to oce presen
across categories, we are well positioned to grow @urket share and continue to establish ourselves as a leading brand in the
industry.

Pan-India presence with strategically located stores

We have an extensive pdéimdia retail presence across our various store formats which allows us to target various marke
ensuring enhanced brand visibilitfle have the largest network of retail outlets that offer luxury furniture products in India,
as of June 30, 2023S¢urce:RedSeer RepgrtWe retail our furniture products primarily through our three store forreatk
catering to a different segment of the market (ukra-luxury, luxury and super premigm

X Stanley Level Nexttargets customers in thitra-luxury home solution price points
X Stanley Boutiquetargets customers in thexury categoryprice points
X Sofas & More by Stanleytargets customers in tls@per premium price points

Our stores are standalone stores that are strategically located across India to cover major markets, giving us a compet
advantage that, we believe, mampetitors lackWe aim to open our stores in locations which will ensure effective penetration
of our brands and products and cater to a large customedadactor in consumption patterns while opening a store in a
particular city such as, presencehigh networth individuals and ultrdigh networth individuals, who previously were
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concentrated in metros, are now emerging in-ltiand tierll cities nationwide, resulting in a substantial increase in
luxury/supefpremium expenditureg¢Source: Red&r Report)

The table below provides hi s tStanmley tead Nest tStafiley Bostiguee a Bodek &ir ma
More by Stanley st ores as of June 30, 2023:

Store Format Average Store Sizé
(Square Feet{)
Stanley Level Next 9,038.00
Stanley Boutigue 6,554.00
Sofas & More by Stanley 6,551.00

*The average store size is an average size of the total number of stores as at June 30, 2023 corresponding to eacht.store form
@ Average store size excludes the area of the hybrid store located at Hosur Road, Bengaluru, Karnataka which housese$tsaldyshesad across
63,165.00square feet and Sofas & More by Stanley spread across 1a03fuare feet.

Store Interiors

Stanley Level Next

Sofas & More By Stanley

Our extensive retail presence ensures that we are able to cater to a wider range of customers and provide them with gre
convenience and accessibility. Our limited store closures in the last three Fiscals are indicative of our ability tehidentify
right location for our stores and deliver strong operating prdfite. model of operating stores is further supported by
streamlined store network planning, a robust supply chain network and an efficient staff recruitment, development gnd traini
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program.

We have expanded our retail presence through a combination of COCO and FOFO stores, and we believe that we have a
mover advantage in our industry and target mafkatther,we have als@xperimented at one olr existingstore located at
Hosur RoadBengaluru, Karnataka to includédferent store formats i Stamley,Levél NedtandfiSofas &More by Stanléy

at asingle location in order to efficiently utilize the real estate and provide an opportunity to our customers to experience ¢
our products across categories and price point at one loc#&ticsuchstore different store formats are located at different
levels maintaining their own independent store characteristics, such as look, products offered, dedicated employeafs for eac
the different store formats and customization options available. We believe thaa sticiiegynot only provide operational
synergies, it also provides an opportunity for us to increase-setigsg opportunities by introducing our customers to various
store formats and expand their buying opportunities. In addition, we endeavour to continuously undertake refurbishment of c
existing stores to reflect recent trends and align customer expectations of a store experience with contemporary aesthetics

The tabé below provides details of our physical presence as of June 30, 2023:

Format As of March 31, As of June 30, 2023
2021 2022 2023
Stores | Cities Stores | Cities Stores | Cities Stores | Cities

Company Owned and Company Operated Stores
Stanley Level Next 3 1 4 2 5 3 5 3
Stanley Boutique 7 5 7 5 9 5 9 5
Sofas & More by Stanley 8 1 14 2 17 2 17 2
Otherg? 1 1 2 2 3 2 3 2
Total (A) 19 5 27 5 34 5 34 5
Franchisee Owned Franchise®perated Stores
Stanley Level Next 1 1 1 1 1 1
Stanley Boutique 3 3 3 3 4 3 4 3
Sofas & More by Stanley 3 3 9 9 15 15 16 16
Total (B) 6 5 13 11 20 17 21 18
Total (A+B) 25 9 40 15 54 21 55 22

(1) Others includes D Eight and Stanley Persastates.

The table below sets forth details of the revenue generated from sales for the periods indicated:

Store Category Fiscal
2021 2022 2023
Revenue Percentage of Revenue Percentage of Revenue Percentage of
( mi | | Revenue from ( mi | | Revenue from ( mi | | Revenue from
Operations (%) Operations (%) Operations (%)
COCO 1,216.4¢ 62.139 1,759.41 60.219 2,643.0 63.089
FOFO 143.8¢ 7.359 258.8¢ 8.86Y 467.04 11.159
Otherg! 597.4¢ 30.529 903.71 30.939 1,079.8] 25.779
Total 1,957.8( 100.00% 2,922.01 100.00% 4,189.9 100.00%
@ Other include revenue from operations generated from contract manufacturing, leather automotive interiors, other B2&daades{ raw
materials.

Further the franchiseeagreemerst range from three yearsftur yearsIn addition, certain of our franchisee partners operate
multiple FOFO stores.

Virtual Tour lllustration

Stanley Level Nekt Sadashivnagar, Bengaluru, Karnatak Hosur Road, Bengaluru, Karnataka
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Stanley Level NextBanjara Hill, Hyderabad, Telangana Stanley Level NextWorli, Mumbai, Maharashtra
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In our retail stores, we aim to recreate the scene of an actual home which is fully furnished which encourages thetaustomel
buy several pieceas part of a single purchase. In addition, to providing a complete home experience at our physical stores,
have also utilized technology toStankey rwhliuclke ipoc¢ le n-degreel o T f
virtual tour of cetain of our flagship stores located in Bengaluru, Karnataka, Hyderabad, Telangana and Mumbai, Maharasht
This provides our customers and target customers with the opportunity to experience our products from the comfort of th
own homes, while still géng a feel for the ambience and layout of our stores. We believe that an integrated approach b
integration of our website, and our physical stores are key to a fully immersive customer experience, as we can guide |
customers through the journey of easch, browsing and ultimately purchasing our products customized as per their
requirements.

Focus on desigfled innovation

Customer preferences vary across regions. With Dygrearsof experience in retailing furniture products, we believe that we
have been able to understand customer requirements, trends, design and style preferences. Based on our experiergece, we a
to design and style products that have luxurious internatmpedal that corresponds to Indian sentiment, style and sizing which
we believe is well accepted across the country.

As part of our new product development capabilities, we dedignd manufacture8 new productsn Fiscal 2023 Our
product developmentision is spread oveapproximately 1800 square feet at our Electronic City facility and as of June 30,
2023, we engagetivo master Italian and also &mnployeegor product design and developmefib complement our product
development, we have also ésted in latest machinery and skill development for our craftdmé&iscal 2021, 2022 and 2023,

we introduce®4,76and8® r oduct s, r espeStdnieyy ebryanadlwhiuamtldeirndlheddés, mc
sofas, home cinema seating asafacumbeds, dining tables, storage beds, kitchens and cabinetryiwal&rdrobes and
laundry units.

Our design and development team has the ability to designdréreh products to meet the demands of our customers which
at the same time may alsdaaV us to increase our customer base and expand our market share. We gather feedback from o
customers as it plays an important role in shaping our product design process and by actively seeking their inputewe are :
to tailor our products to their sgific requirements. This customeentric approach ensures that we create designs that resonate
with their needs and preferences. Further, in order to ensure that our products resonate with our commitment to proyiding lux
products, we engage expertsfro Eur ope and organi ze team visits to inter
and knowledgeandto replicate them in our products.

We alsocontinuously review and update or replace our product range to maintain and increase its ratel/gneéty. While
designing our product catalogues, we bear in mind the demographics and characteristics of our target dvstdraléese
that our continuous efforts to introduce new products in the market ensure that our product catalogue isidrémredi, @and
reflects current customer preferences consistent with market trends.

Vertically integrated furniture manufacturer with skilled craftmanship capabilities
Vertically Integrated Operations

We are one of the few organized verticafifegrated furniture manufacturers with infrastructure capable of manufacturing and
producing furniture for every roons6urce:RedSeer Repgrbperating two manufacturing facilities in Bengaluru, Karnataka
and retail through our network of COCO and FOR@es.Over the years, we have developed a vertically integrated model
that gives us control over our processes, right from procurement of raw materials, design, production, marketing and retail.

Our integration allows us to introduce new products, moaitarcontrol the quality of our products, reduce delivery timelines
andgivsus the ability to respond to customersd requiremer
margins.

We have further optimized our manufacturing operatitmsugh streamlining our production processes and digitalization,
product innovation based on the feedback of our custoraedyrand value while reducing inventory levels and improving
quality control.We have also taken steps to reduce our reliance portenby sourcing certain quantities of our key raw
materials such as leather and wood domestically. These measures are aimed at improving our supply chain and sour
processes to ensure greater efficiency in our operations.

We constantly ensure that adesign and manufacturing capabilities are aligned to provide quality products to our customers
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that distinguish us from the wider market. Our attention to design and quality manufacturing, we believe, is a corenstrength
delivering a unique offering toustomers.

Manufacturing Facilities

We operate two manufacturing facilities located at Electronic City, Bengaluru, Karnataka and Bommasandra Jigani Link Ro¢
Bengaluru, Karnataka. Of our two manufacturing facilities, the facility at Electronic City isatled to producing bespoke
products aS$tdnlepu nldreand hwehifil e the facility |l ocated at Bom
manufacturing fovarious multinational home furnishing playarsid manuf act ur eSsfas@gvovedbyStanlsy f or
brand.

Our stateof-the-art manufacturing capabilities and kndww ensure the reliability, craftsmanship, design and customization
of our products, providing luxury home furniture with better aesthetics to customers.

We lay emphasis on quality control to ensure the quality and reliability of our products and have implemented a quallity cont
system for monitoring the entire manufacturing process, identifying potential areas for improvement and taking actions f
continuous optimization. As part of our quality control certifications, we have implem@&uegpational Health and Safety
Management System in accordance with ISO 45001:2018 for manufacturing and supply of upholstered home and off
furniture, car seats, leher products and kitchen cabing@uality Management System in accordance with ISO 9001:2015 for
manufacture and supply of genuine leather upholstand Environmental Management System in accordance with ISO
14001:2015 for manufacture and supply of gaedeather upholstergach awarded by TUV SUD South Asia Private Limited
and receivedsreenguard Certificate of Compliance for Manufacture, Supply & Installation of Furniture Like Sofa, Chairs,
Table, Mattress, Beds, Leather Shoe, Bag, Metal Fabricateditbte, Kitchen, Cabinets And Modular Furniture

Further, we believe that through our engagements with global brands, we have demonstrated our ability to consistently del
high-quality products at scale, meeting rigorous standards and specifications pértners. For instance, for our bedding
products, we have licensed Scandinavian bed contrition formula. This reflects positively on our manufacturing expertise a
enhances our reputation as a trusted and dependable partner for businesses loolisgutoeotheir manufacturing
requirements. As a result, leveraging our strengths we argouationed to explore new opportunities and expand our reach.

Skilled Craftmanship

Luxury/super premium furniture manufacturing relies heavily on skilled artisans and craftsmen, as it is -intabsive
program with rigorous ihouse(Source:RedSeer RepQrOur team of skilled craftsmen utilizes their skill set and techniques

in themanufacturing process to provide products witipealingdesigns As of June 30, 2023he total number of craftsman
associated with our new product development divigiere 61 (including permanent employees and craftsmen on contractual
basis)Through thé& expertise, we are able to produce products which combine intricate detailing and artistic flair. From the
initial design phase to the precise cutting of leather and the stitching process, every step is exieousedip our craftsmen.

Skilled Craftmaship Illustration

By consolidating these crucial stages of productichdnse, we ensure coordination and maintain control over the entire
manufacturing process. This, in our experience, also creates significant barriers to entry for anyraxewOur integrated
approach allows us to maintain the high standards of quality and craftsmanship, resulting in differentiated product offering
The long tenure of our employees serves as a testament to the expertise we possess in designingetoidimgaomuf products
which we believe is difficult to replicate.

Efficient business model with track record of delivering financial growth

Over the last three Fiscals, wehavé t nessed a signi fi canR97F9mdlientinhFisdalrlP@ @ ut o EE
590.08mi | I i on in Fiscal 20 32 1wiliondnFisdal2028 vwhiterour EBITOA Maags evdib. 2190
20.1%9%0 and19.78% in Fiscal 2021, 2022 and 2023, respectively. Our restated profit after tax for the year has growargignifi
from 19.23 million in Fiscal 2021 to 232.19 mAGR i on
of 32648%. Our business model has resulted in positive cash flows over the years and our net cash flows from operati
activiteswere 329. 80 mil |l i on, 285.23 million and 679. 71 mi
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Our C o mabdity % @ddress customer requirements, and a diversified product portfolio, have resulted in us bein
consistently profitale over the last 10 years. Our Return on Capital Employedbwsa8s, 12.90% and 16.63%s of March

31, 2021, 2022 and 2023, respectively, while our Return on Net Wort8.86&, 10.69% and 15.18%s of March 31, 2021,

2022 and 2023, respectively Further, according to the RedSeer Report, we are among the key Indian furniture companies \
bestin class PAT margins in Fiscal 2023durce: RedSeer Repprt

Promoterled company with experienced pressional and senior management team

We believe that building and scaling luxury brands in India is a challenging task, but our Promoters have successfedly achie
it over the lastwo decades.

We have a motivated, professional and experienced managementvith significant industry experience who have dedider
growth and profitability. We believe that our management team has the skill anehikmoto stay abreast of changes in the
modern luxury furniture and lifestyle industry. Our Key Managerial ¢terel and Senior Managerial Personnel includes our
Group Chief Financial Officerwho brings in significant business expertise which positions us well to capitalize on future
growth opportunities.

Each of them has extensive experience in the furnituresitdu y and ot her key functions i
such as manufacturing, retail, advertising, finance, commercial operations, strategy, and business devElofimesthe
heads of functional groups, such as operations, finance and mgrketihance the quality of our management with their
specific and extensive industry experience.

STRATEGIES

To leverage our strengths we intend to implement the following strategies to increase our competitiveness and market shar

X Continue to expand our retail presence within India and abroad by levetagirey f Shiraadappealy o

X Continue to increase brand awareness;

X To evaluate and increase our presence in the B2B segment as well as enter into distribution arrangements;
X Furtherexpand our product portfolio;

X To enter and expand into additional segments; and

X Leverage technology to enhance customer experience and grow our operations.

Continue to expand our retail presence within India and abroadlbyeragingW KH 36WD Q @ddédl EUDQG

Our expansion into newer markets offers us potential for market share gains, increased brand recognition and economie
scale. While we have in the past focussed on expanding our presence in India, however, going forward we intend to conti
toincrease our presence in India as well as expand our retail operations outside India including but not limited to ttegions in
Middle East and the South East Asia to address luxury furniture requirements-aehigbrth individuals.

The table below mvides details of COCO and FOFO stores opened in the last three Fiscals:

Region Fiscal 2021* Fiscal 2022** Fiscal 2023***
South? 6 14 10
West? - 1 1
East® - - 1
North® - 1 2

Notes:
) In Fiscal 2021, we openelreeCOCO Stores and three FOFO stores.
In Fiscal 2022, we openadne COCO Stores andever-OFO stores.
In Fiscal 2023, we openestvenCOCO Stores and seven FOFO stores.
® South region comprises Karnataka, Tamil Nadu, Kerala, Telangana and Andidedpra
@ West region comprises Maharashtra.
®  North region comprises New Delhi, and Uttar Pradesh.
@ East region comprises West Bengal.

With the increase of premium and luxury homes in li{8@urce: RedSeer Repgmje intend to increase our same city presence
and target opening new stores across our all our formats in major metro cities while also expanding our presence irsthe mar
where we are not currently present. To that extenintesmd to establisB4 New Stores between Fiscals 342 2027, in the
StatesandUnion Territoriesof Delhi, Tamil Nadu, Telangana and Maharaslitraugh five of our Subsidiaries, i.ASPL,

Sana LifestylesSRL, SDPL andSSPL

The number of stores we propose to open under each format are as follows:
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Format Total number of Number of stores | Number of stores | Number of stores Number of
stores to be opened to be opened in to be opened in to be opened in stores to be
Fiscal 2024 Fiscal 2025 Fiscal 2026 opened in
Fiscal 2027
Stanley Level Next 2 - 1 - 1
Stanley Boutique 9 - 4 2 3
Sofas & More by Stanley 13 - 7 3 3
Total 24 - 12 5 7
We propose to util i s@®l.2rmilioe fsomithe dldt Brdceedsmawardstestablishment of such New

Stores. The establishment of the New Stores is proposeduindeetaken entirely from the Net Proceeds of the Fresh Issue.
For further Objettooftheddffér omn 8z & ge A

In addition, going forward, we may consider strategically acquiring stake from our partners in certain of our Subsliaries. F
example, we have in the pastquired stake of our partners in our Subsidiary, Sana Lifestyles, to make it a-owoéy
subsidary and have effective control over retail operations and focus on improving profitability. Furtheil] also continue

to undertake refurbishment of our existing stores to align with our customer expectatidas.our renovation policy, once a
particular format of store has completed five years of operations, we typically renovate such storend/¢outilise an
estimated amount 0f100.40 million from the Net Proceedsrenovatel5 Existing Stores between Fiscals 2025 to 2027, in
the StatesandUnion Territoriesof Delhi, Tamil Nadu, Telangana, Maharashtra and Karnataka through our Subsidiaries ASPL,
SanalLifestylesSDPL, SSPL and SRL, respectively. The renovation
our Subsidiary, SRL; reovati on of iStanley Boutiqued stores wildl b
SSPL, and ASPL; and the renovation of stores under @ASof
SRL and SDPL

Further, leveraging ur experience to operatéfferent store formats i Stamley, Lev8l Ne&tand fiStanley Boutigueat a
single locatiorat one ofour existingstore located at Hosur Road, Bengaluru, Karnatakantend to establisthree Anchor
Stores between Fiscals ZBto 2027,each with an estimated average size30f000 square feeh the Statesand Union
Territoriesof Delhi, Telangana, Maharashtra through three of our Subsidiaries, i.e., ASPL, SDPL and B&®RhchorStore

Format i s a combination of fAStanley Level Next o0, i St an
products are offered at a more affable price. We intend to establish the first Anchor Store in Bengaluru, Karnataka in Fiscal
2024 and have entered into lease agreement forthe$ame.pr opose t o ut i | i $8%.9@niliondrent i ma

the Net Proceeds towards establishnodrstuchAnchor Stores.
For further Objettooftheddffédr omn 83 & e A

As part of our efforts to open additional stores we undertake market research and analysis to identify potential locations
such stores. We will continue to adophathodical approach in evaluating and selecting suitable locations for the establishment
of new stores, such as target customer segment concentration, market potential and acc¥¥silalitycipate that such
expansion will further increase our marketshand increase our profitability and revenue from operations.

In order to support the expansion of our presence, we may hire additional staff including general retail sales staffpretail
managers and design consultants with adequate experiencegvioritie furniture and lifestyle industry. We intend to conduct
marketing campaigns and targeted advertisements highlighting the wide variety of products offered by us and our unic
immersive customer experience.

Continue to increase brand awareness

We telieve that the industry in which we operate, brand awareness and recognition are integral to growth and success. In Fi
2021, 2022 and 2023, our advertisement and business pr
million, representing 456, 2.93% and4.6%%6 of our revenue from operations, respectively.

We intend to continue to further develop and increase brand awareness by advertising in traditional media such as newspa
and through targeted digital medaavertisements. We also intend to launch format specific target brand campaigns. For
exampl Stanlefflevel Né&&t we i ntend to participate in home and de
running luxury imagery advertisements in printlautdoors media. Further, going forward we will provide an echannel
experience to cust ome rSofastand Mpre bycStafey & opr omhu ccths wen dweirl i do
utilize algorithms of popular search engines.

We intend to &o continue to provide effective training for our sales and design personnel in sales techniques and prodt
knowledge. We believe that effective marketing is important for future revenue growth, enhiahc@tgnfey brandvisibility,
establishing rel&nships with target markets and selling our products in a competitive andffaxdive manner. We will
continue to enhance customer experience to ensure more repeat business and increase wallet share from our customers.

Further, we intend to continue ooollaboration with designers and architects to enhanbe8tanfey brandvisibility and
expand our market share. We will also continue to participate in major trade exhibitions and grow our presence and bre
awareness by participating in new tradeibiions to provide touch and feel opportunities. Increase our presence, and build
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relationship for our future expansion, if any.
To evaluate and increase our presentethe B2B segment as well as enter into distribution arrangements

While we have in the past taken limited mandates to provide premium andrddbxury furniture products, however, due to
premiumization of airports, corporate offices and bégid hospitals, we are witnessing a shift towards providing luxury
furniture in these establishments to attract hégld customers. Going forward, to meet such demand, we will levdrage

i St a brAnelwaloe and premium quality products to enter into the B2B segment. As a testament of our B2B capabilities, w
recently designed anmanufactured products for one of the new terminals of a major airport in India.

Further, while we will continue to focus on manufacturing and retailing products thefi$tanlep br and, howe\
event going forward we are provided with @portunity to enter into a distribution arrangement with a leading foreign brand
to distribute their products in India, we may also enter into such an arrangement to further grow our business. In additic
leveraging our expertise to manufacture prodémtglobal furniture players for whom we currently manufacture products as

a contract manufacturer, we will continue to explore such opportunities in future for other global furniture and litastyte pl

Further expand our product portfolio

In order toensure that we meet the growing demands of our customers, we intend to continue our focus towards expanding
product categories and product portfolio to capture a higher wallet share from our customers. We iptendréonew
machinery to enable us tiesign and manufacture new products in line with customer expectations. Accordingly, we intend tc
deploy 81.85million from the Net Proceedswards purchase of new machinery and equiprsemir manufacturing facilities
located at Electronic City, Beaturu, Karnatakgoperated byur Company) and Bommasandra Jigani Link Road, Bengaluru,
Karnataka (operated by SOShhd for undertaking civil workat our manufacturing facility located &lectronic City,
Bengaluru, Karnatakdor furtheri n f o r ma tObjects of tha@ffér ® n 8 a g e

We will leverage our past track record, by launching diversified offerings across our various format stores to furtisér establ
ourselves as-saopompbbete sdoboei on ®se tbdaanch nevalifestybes prodibts which areo
trendy, contemporary and are more affordable in order to target new customer catégoriestance, we have successfully

l aunched a n &tanlefPersonalt t et expafid and drfolodorinelude gandoafted shwes,o d u
bags and other lifestyle products whiims to connect with a younger demographic, nurturing their affinity for8tanfey
brandand paving the way for potential future engagements and further associates taithazgegories of customers witke
fiStanley brandand quality, which are not yet furniture customers at this point in tifeebelieve that new customers who
experience our products and brand for first time can learn about our journey and other gffedugs across our different
store format, which could help us to cresdl our products across our store formats.

We seek to leverage our market position, to enable us to develop quality products, while ensuting ¢hat i Shraach | e y
remains distintive and well differentiated from our competitors.

To enter and expand into additional segments

We have the distinction of being among the first few Indian companies to venture into thprempiem and luxury furniture
segment and one of the fdmdian company present across various price points, i.e.,-po@eium, luxury and ultruxury
segment, through our various bran(@ource:RedSeer Repgrt

Weopened ur fir st r e tStnldyBatiguer € ou ma ¢ r i nh & e i @1 koprovide an Kppaortonayt a k
to customers to purchase high quality luxury leather furniture designed and manufactured in India. Realizing theupgrtyand
gap to provide top of the |line | uxur Btarfleyevel Néxiu r feo romatd usctt
the year 2018 by providing luxury bespoke furniture products for every room of the house at much higher price poinys genere
suitable for larger villas, duplex and penthouses. Subsequently, with the growing demand ofugudlite in the miehigh
segment due to increased purchasi ng $ofasv& Moredy Stanléyme o o ma €
the year 2018 to offermili gh end f ur niStanlepe qhhatke¢yg wiut h adl e tHoasesamdp ar
condominiums. As a result of being present in the luxury and-dnghformats, we tweaked our product offerings under
fiStanley Boutigue f or mat to cater to aspirational [ uxury custom

Goingforward, we will continue to follova similar strategy to enter into and expand our presence across different segments
in the event there is a demand for products under particular price range in which we are not currently present. Fanexample
future,if there are demand from customers for quality products in affordable category and who cannot affogth wadegory
price range pr odu Sofas & Mbré iy Standdy, b yweu smawndearunfic h a di fferer
demands fromwuch customers and further increase our market share.

In addition, in order to streamline our operations, we may also seek to establish product specific store format touncrease
retail and online presence. For example, for our beds and mattressesqrsidae they require less customization and can be
sold in specific sizes, we may open standalone r&@iésas well as sell them through our websites which would also help us
to utilize limited real estate market with better operational results.

Leverage technology to enhance customer experience and grow our operations
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We intend to continue to innovate and invest in processes and technologies to provide a consistent and integrated@xperien
our customers through the use of technology anddiatan processes. To this end, we intend to invest capital in a sustained
manner to optimize our operations for reliability, speed, and accuracy onldiatevel. Datadriven decisiormaking is core

to all segments of business, including our sales teanproduct supply team, revenue management, our technology team, and
our operations team. We believe there is an opportunity and potential for greater integration across our product siifgrings, u
our data stack. We intend to also undertake data analysicwill allow us to better understand customer preferences, improve
sales and help scale our operations. We will continue to invest in adding and building new features for each partrafssur busi
including our websites for seamless integration betveditine and online experience for your customers and expand our 360
degrees visualization across all of our stores including the FOFO stores.

In addition, we also intend to automate the design process for our various products and for thairpengo®euse the design
software which is currently being used for kitchen products to other products such as b@8ddiggorward, we also intend
to provide a complete home experience to our customers similar to our retail stores on our platfotinenkegpto date with
the inventory that is available at each of the stores and allow them to also customize the produttteiasgogiirement from
various options available on our platform. We expect that, over time, with increasing integratiomofagglin our eneo-
end operations our operating costs will reduce thereby improving our operating margins.

BUSINESS OPERATIONS

We design, manufacture and retail our products through our own network-bif¢harstores. According to the RedSeer Report,

we are one of the few organized vertically integrated furniture manufacturer with infrastructure capable of manufacturing ar
producing furniture for every roomSéurce:RedSeer Repgrie believe that our customized manufacturing operations
coupled with alistinctive retailing model, differentiates us from other Indian and foreign furniture brands. Our integrated mode
provides us with the ability to control our processes, ranging from procurement of raw materials, to design of our produc
manufacturinggquality, marketing, and ultimately sale of our products.

Our Products

Seating

We are primarily engaged in the design, production and sale of seating products majority of which can be customized in vari
configurations such as four seater or three seatis, leg options and upholstery options such as Scandinavia Max, Euro

Nappa / Tuscana Nova Cashmere / Poach Molba.

Seating Products

Sofas Sofacum-Bed Recliners

Dining Chairs Pouffes Bar Stools

Cushions
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Cased Goods

Our casedjoods furniture products are constructed with a solid outer case, typically made of wood which offer durability an
aesthetic, providing functional storage solutions while adding a touch of elegance.

Cased Goods

Coffee Tables Dining Tables

e

Consoles

TRIA
DL

Kitchen and Cabinetry

We offera variety of materials, finishes, and styles availdbteour kitchen and cabinetry productgth versatile options to
suit different design preferences and lifestyle needs.

Kitchen and Cabinetry

Kitchens Wardrobes

Laundry / Utility Bar Units
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Shoe Racks

Bedside Tables

Mattresses and Beds

We designmanufacture and sell a range of bed frames and mattresses. Further, we also sell bedding and bedroom access
such as pillows, which are designed and manufactured by us.

Mattresses and Beds

Mattresses Beds

Pillows and Accessories
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Automotive andOthers

In addition, we also design and manufacture footwear that can be customized as per the requirements of the customers
comes in various sizes including half sizes shoes. We also provide car seat leather upholstery servicesyfgtolealdi
automotive brands. While we manufacture all of our products, however, ancillary products such as lightning and switches :
generally imported by us and sold under private labels. We also sell carpets which are outsourced from other manufactu
locally and sold under private labels.

Manufacturing Operations
Design and New Product Development

With over15 yearsof experience, we believe that we have been able to understand customer requirements, trends, design
style preferences. Based on our experience, we are able to design and style products that have luxurious international af
that corresponds to Indiasentiment, style and sizing which we believe is well accepted across the country, we design an
develop oveB8new productsluring the previougear. Our product development division is spread aperoximately 5,000

square feet at our manufacturinigydocated at Electroni€ity, Bengaluru, Karnataka and as of June 30, 2023, we engaged
two master Italian and also 84 employees for product design and developmenmplement our product development, we
have also invested in latest machinery and slditelopment for our craftsmen. Our design capability allows us to develop
exclusive products that can be put into production more swiftly, compared to relying on external designetsogr design
capability works together with our manufacturing @iems, which enables us to maintain the quality of our products, control
the entire production process and engineer cost savings from the initial concept to the end stages of manufacturimgsthe prodi

**Remainder of this page is intentionally left bethfh

186



l NEW FRODUCT DEVELOPMENT DIVISION FLOW CHART |

CATILOGUE RILEASE

DOEPLAY IH STORS

In Fiscal 2021, 2022 and 2023, we approximately introd@ded6and88 pr oduct s, r e s pStanleyi vberlayn d
which includes, modern power motion recliner sofas, home cinema seating asmtirsdiads, dining tables, storage beds,
kitchens and cabinetry, wallk wardrobes and laundry units. Further, following the completion of new product development,
we introduce the products into our retail showroom for display and gather feedback from customers. This serves as
foundation for infiating the manufacturing operations. By involving our customers in the process, we can expedite the rollot
of newly developed products and effectively scale our production based on their feedback.

-
|

Processes

In order to ensure that we manufacture and igeguality products to our customers, we employ various processes in our
manufacturing operations. The following shows a brief breakdown of the various stages of our manufacturing process:
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Description of certain of our processes are as follows:
Metal Work

Metal work involves a combination of processes such as cut
wielding, grinding, and polishing. Cutting involves separating m
into desired shapes and sizes, whether through mechanical 1
such as sawing or using advanced methods ldeer| cutting.
Grinding is employed to smooth the surface of metal object
remove excess material, ensuring precise dimensions and a n
finish. Sanding further refines the surface by using abrasives to ¢
a smooth and polished texture. Lastlgleing plays a critical role ir
metal fabrication, enabling the joining of separate metal compor
through the application of heat and pressure, resulting in a stron
structurally sound bond allowing for robust metal structures,
products.

Polishing
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To ensure higlguality finish on our products, we use variety
technigues. We apply abrasive compounds and rotating buffs to cr
smooth surface. Additionally, physical vapour deposition coatin
applied to metals to enhance their dur#pilresistance to wear, ar
aesthetic appeal. Further, acrylic polyurethane and lacquer coats ar
to protect the wood, and enhance its appearance.

Upholstery

For upholstery, we employ leather cladding that involves cove
furniture surfaces with higlguality leather.

Foaming

Foaming involves the application of foam materials for comfort
support. The process typically includes the integration of webbing
netting to ensure proper distribution and containment dfodu® within
the wooden frame. Webbing is used to create a supportive found
providing strength and stability to the seating area. Meanwhile, ne
acts as a barrier, preventing the foam from shifting or sagging over

Carpentry

Our carpentry pcess involves careful selection and measureme
wood materials as per the specifications of a particular prot
Skilled carpenters use various cutting techniques, such as sawir
routing to shape the wood and create the necessary compone

techniques to ensure structural integrity.

Leather Selection, Cut and Stew

Our leather work involves a series of processes to ensurt
production of highquality and visually appaling products. The
initial step involves carefully checking the leather for any dama
Once approved, leather marking is done to match the pattern «
product, using specialized machines and following pre
specifications. Skilled artisans thenopeed to cut the leathe
paying close attention to detail to ensure accurate sizing
alignment. Finally, the leather pieces are expertly assemblec
completed.

Facilities

We operate two manufacturifggilitieslocated at Electronic City, Bengaluru (Karnataka) and Bommasandra Jigani Link Road,
Bengaluru (Karnataka) as set out below:
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S. No Name and Address of the Area (in Square Owned / Leased
Manufacturing Facility Feel
1. Electronic City, Bengalur 197,643 Comprises four buildings:
(Karnataka)
Building 1: Leased for a period of 12 years till January 15, 2
Building 2: Leased for a period of 10 years and six month
February 5, 2031.
Building 3: Leased for agriod of three years till October 14, 20
Building 4: Leased for a period of nine years till March 13, 2(
2. Bommasandra Jigani Link Rog 103,243 Leased for a period of 15 years till August 31, 2036.
Bengaluru (Karnataka)

Of ourmanufacturing facilities, the facility at Electronic City is a fully integrated facility with new product capability deldicate
to producing bespoke products as per the Btenppwi bemedt whi
facility located at Bommasandra Jigani Link Road specializes in repetitive manufacturing which is utilized to manufactur
pr oduct sSofasc&More hyrStariiey br and and ¢ ont rvaicus muitinationd lrome furnishgp g  f
players Our stateof-the-art manufacturing capabilities and kndww ensure the reliability, craftsmanship, design and
customization of our products, providing luxury home furniture with better aesthetics to customers.

Various machines that we utilias part of our operation, amongst others, include, wood cutting machine, edge banding machin
wood drier equipment, wood surface polishing machine, design stitching machine, mattress stitching machine, cutter machi
grinding and flatbed grinder and norrpolishing machine.

Capacity and Capacity Utilization
Electronic City Facility

The following table shows the relevant information relating to installed capacity and capacity utilisation (on the bas&l of a
installed capacity and actual production) of products aEthetronic Cityfacility as of/ for the financial years ended ida
31, 2021, March 31, 2022 and March 31, 2023:

Manufacturin As of/For the fiscal year ended March 31,
g Facility 2021 2022 2023
Installed Actual |Capacity | Installed Actual |Capacity | Installed Actual |Capacity
capacity (in |Production |Utilisatio | capacity (n |Production |Utilisatio | capacity (n |Production |Utilisatio
numbers/set of (in n (%)* ® humbers/set of (in n (%)* @ numbers/set of|  (in n (%)*®
componenty*( inumbers/se componenty*( jnumbers/se componenty*( lnumbers/se
D t of ) t of D t of
components components components
)(2) )(2) )(2)
Electronic City Facility
Seating and 28,800 18,302 63.55% 28,800 23,660 82.15% 43,200 30,254/ 70.03%
Beds
Kitchen and 600 136| 22.67% 600 122/ 20.33% 600 122 20.3%
Cabinetary
Cased Goods - - - 600 101, 16.83% 600 179 29.83%
(Dining Table
/ Chair Set)
Mattress and 10,800 792| 7.33% 10,800 981| 9.08% 10,800 1,242 11.50%
Pillow
Automotive 108,000 32,038 29.66% 108,000 50679 46.92% 108,000 55,344/ 51.2%%
OEM
*( As)certifieoby G. Shankar RacCharteredEngineer, by certificate dateSeptembed, 2023.
Notes:

(1) Installed capacity represents the installed capacity as of the last date of the relevant Fiscal. Our installed capaniyionfis based on various
assumptions and estimatéscluding standard capacity calculation practice in the furniture indussince the machine technical data sheet is not
available for most of the machines, each machine cycle time is assumed to be practically working to determine theapestétifadhich is calculated
based on the floewise dedicated set up of machines. Based on the orders and production schedule, such set up of machines could bemedified in
to meet higher production requiremenfsssumptions and estimates taken into accountieasuring installed capacitigacludes (i) time taken to
complete preproduction process to actual production which is inclusive of bottlenecks experience during the overall manufacturingijgrocess
upholstery, (ii)supporting manpower would be armged by as and when required to achieve the required installed cgp@itgach machinéeing
fungible with any product, i.e., seating , kitchen cabinet, case goods and other products / siivieduied maintenance activiti€sr) working of all

the machines in tanderand (v)working days per year and 18 machiwerking hours (taking into consideration 85% efficiency) per day involving work
during all the three working shifts in a day

Actual production represents quantum of production in theufeturing facility in the relevant Fiscaihd recorded in the store registers

Capacity utilization is calculated as quantum of production in the manufacturing facility in the relevant Fiscal, divittedinstalled capacity of
manufacturing facility a at the end of the relevant Fiscal.

(2
@®)

Bommasandra Jigani Link Road Facility
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The following table shows the relevant information relating to installed capacity and capacity utilisation (on the basi of a
installed capacity and actual production) of protd at the Bommasandra Jigani Link Road facility as of/ for the financial years

ended March 31, 2021, March 31, 2022 and March 31, 2023:

Manufacturin As of/For the fiscal year ended March 31,
g Facility 2021 2022 2023
Installed Actual |Capacity | Installed Actual |Capacity | Installed Actual |Capacity
capacity (in |Production |Utilisatio | capacity (n |Production |Utilisatio | capacity (n |Production |Utilisatio
numbers/set of,  (in n (%)* @ pumbers/set of|  (in n (%)* ©® pumbers/set of|  (in n (%)*®
componentg*( inumbers/se componenty*( jnumbers/se componenty*( lnumbers/se
1) (4) t of 1)@ t of 1) 4 t of
components components components
)@ )@ )@
Bommasandra Jigani Link Road Facility
Seating \ 144,000 52,410 36.39% 144,000 85,743 59.54% 144,000 89,7300 62.31%

*

As certified byG. Shankar RacChartered Engineer, by certificate dat8dptembed, 2023.

Notes:

@ Installed capacity represents the installed capacity as of the last date of the relevant Fiscal. Our inafaeity information is based on various
assumptions and estimates, including standard capacity calculation practice in the furniture in8irsteythe machine technical data sheet is not
available for most of the machines, each machine cycle timeuimadso be practically working to determine the installed capacity which is calculated
based on the floewise dedicated set up of machines. Based on the orders and production schedule, such set up of machines could bemedified in
to meet higher pragatction requirementsAssumptions and estimates taken into account for measuring installed capacitiees (i) time taken to
complete prgproduction process to actual production which is inclusive of bottlenecks experience during the overall mamyfpobegss, i.e.,
upholstery, (ii)supporting manpower would be arranged by as and when required to achieve the required installed; ¢apaeityking of all the
machines in tandepand (iv)working days per year and 18 machiwerking hours (taking ito consideration 85% efficiency) per day involving work
during all the three working shifts in a day

Actual production represents quantum of production in the manufacturing facility in the relevant Fiscal.

Capacity utilization is calculated as quantunpeobduction in the manufacturing facility in the relevant Fiscal, divided by the installed capacity of
manufacturing facility as at the end of the relevant Fiscal.

Inclusive of capacity dedicated to manufacturing our products as well for conteanifacturing process.

@)
@®)

4)
Utilities

We consume a substantial amount of power and fuel for our business operations. Adequate-effettogestsupply of
electrical power and fuel is critical to our manufacturing facilities. We rely on the state electranitis tlorough a power grid
for the supply of electricity and utilize diesel generators to ensure that our facilities are operational during poegofailur
other emergencies. The table below sets forth details relating to our expenses on power aradfasteagage of our total
expenses in Fiscal 2021, 2022 and 2023:

Category Fiscal
2021 2022 2023
Amount Percentage of Amount Percentage of Amount Percentage of
( mi | | Total Expenses ( mi | | Total Expenses ( mi | | Total Expenses
(%) (%) (%)
Power and fue 26.62 1.36% 36.15 1.36% 52.02 1.37%
expense

Further, we have recently installed a rooftop solar system with an installed capacity of 495 KvA to source a portion of o
power requirements for our manufacturing facility at Electronic City, Bengaluru (Karnataka).

Raw Materials

Our operations are depesmdt on us having an uninterrupted and sufficient supply of key raw materials such as leather, woo
and metal sponge amongst oth&wger the years, we have developed lstanding relationships with our vendors which allows
us to source quality raw matdsgaincluding leather and timber used in our operations.

We largely source our leather from green certified tanneries located in Europe while also locally sourcing leather fess suppl
located with India from tanneries located in Kanpur, Uttar Pradishare also one of tHargest importer of leather in India

for furniture manufacturing purposés Fiscal 2022(Source:RedSeer RepgrtGoing forward we will continue to focus on
increasing our leather requirements locally which we believe will help fustteer improve our gross margins.

While importing leather, we ensure that that the tanneries are certified and conform to the environmental standardiseand pas:
animal welfare risk analysis checked in the European Union. The table petwdes details of certifications and their
standards obtained by one of the tanneries from whom we source our leather:

Certification
1SO 14001:2015
IATF 16949:2016
UNI 11427:2015

Description
Environmental management system standard
Quality management system standard
Criteria defining the performance characteristics of leather with a low environmental im

The timber used to manufacture our products is sourced from vendors across South East Asia and freendertalocated
in Romania and Poland. To ensure that we use only quality raw materials, we select vendors whose products have FSC Star
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for Chain of Custody certification. In addition, we also source certain of our raw materials semh@sand wodfrom local
suppliers within India in order to further expand our pool of vendors and restrict dependence on imported raw materials.

Our purchase arrangements with our raw material suppliers are predominantly by way of purchase orders based on our
going requirements. We have established close relationships with different suppliers to ensure a steady supply of key r
materials, while maintaining multiple sources of supply for each major raw material item in order to obtain competisive price
In view ofthe large number of suppliers in the market for our key raw materials, we do not anticipate any difficulties in locatin
alternate suppliers if necessary. We have not experienced any significant difficulties in sourcing raw materials naJeave we
expeienced any interruption in our supply of raw materials.

The table below provides our cost of materials as a percentage of our total expenses in relevant periods:

Particular Fiscal 2021 Fiscal 2022 Fiscal 2023
Amount Percentage of Amount Percentage of Amount Percentage of
( mi || Total Expenses | ( mi || Total Expenses ( mi | || Total Expenses
(%) (%) (%)
Cost of Materials 902.00 46.14% 1,456.10 54.78% 2,042.55 53.86%
Consumed

We source our raw materials through puocurement team which selects suppliers who are able to meet frequent and rapic
changes in demand for materials and who can comply with our quality requirements. Our procurement team maintain:
comprehensive database of all our sourcing information toitorp control and verify purchase prices, terms of purchase
contracts and the service quality of suppliers, in order to help us optimise our raw material sourcing and minimiseileosts. Wt
selecting our suppliers, our procurement team works with ourrdesid new product development team, in order to ensure
early supplier involvement in new material development

Going forward, we will continue to increase our share of raw materials sourced locally in order to maintain control over th
quality of materialsvhile reducing cost of materials consumed, reduce foreign currency fluctuation on the cost of imported rav
materials, transportation costs, inventory holding pattern and timely delivery of raw materials to minimize any exterhal impa

Transportationand Logistics
Deliveries

Transportation and logistics are treated as an integral part of our customer service philosophy as we believe thanan impor
driver of satisfaction for many customers is certainty and ease of delivery of the product. Typically COCO orders, the
products are sourced either directly from the manufacturing facility or from the retail showroom if they are availabte as flo
stock. As for franchisee orders, they are delivered to the respective franchisee, and the firnad leglioftry process is handled

by the franchisee themselves. Last mile delivery of products which are ordered in any of our COCO Stores are completed
us.

Typically, each finished product is allocated a unique stock number together with customeradetdile agreed date of
delivery. All of our finished products have a robust examination process to identify faults prior to delivery.

Installation

The installation of our products, once delivered to our customers, is handled by either our own tteanelerant service
providers, depending on the source of the products. If the products were sourced from our COCO Stores, our installation te
ensures a seamless and professional installation process. On the other hand, if the products were soB@EQ fstores,

we collaborate with the respective franchisees' to ensure consistent quality and service standards.

Quality Control

We intend to place a high emphasis on the quality of our products and believe that our quality control mechanism has b
instrumental in contributing to our success. As of June 30, 2023, we had a quality control 28sampfoyees which regularly
supervises and ensures that our quality control procedures are strictly adhered at each stage.

As part of our quality control procgsourvendors are screened in order to ensure that they have the relevant experience
certification andreputation in providing quality raw materials. We constantly monitor the quality and performance of our
vendors and we review our list of approved vamsdegularly. We usually obtain samples from our vendors before proceeding
to order full consignments for our production requirements. The samples we receive from our vendors must meet our qua
standards before we proceed to place any order with ¢nalov.

Further, we conduct thouse testing on incoming raw materials in our laboratory located in our manufacturing facility at
Electronic City, Bengaluru, Karnataka to ensure that these materials meet the agreed specifications and our quality con
stendards. If defects are found, weayreject the products and request that our vendors to replace the raw material materials.

Once the production is in production stagepincess quality assurance measures are implemented throughout the productior
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processto ensure that defective sefornished products will not proceed to the next stage of the production process. For
example, once sewing is completed, the product has to pass a typical checklist which contains parameters such as th
shade/colour, threatlickness, sewing from appropriate needle size, identification of any uneven stitches, piping (as per leath
cutting instructions) and zip attaching. In addition, for our sofas, we dguakty check which contains parameters such as
proper measuremes)tpolly filling, logo placement, pointed stitching, alignments, even edges and movement jerk check. Any
items which do not pass the quality checks will either be discarded or reprocessed depending on the type and severity of
defect.

Further, the instrments at our laboratory are used for to check the quality of the colour shade of leather, thickness of leathe
colour fastness of leather, damage or durability of leather, tensile strength of the leather and foam, foam duratsilligrered re
and dendy test across our raw materials.

We conduct a final inspection on all our products to assess product safety, structural integrity and conformity withdlesign a
colour specifications to ensure that the products meet the requirements of our customdsn vdéadact a final visual,
dimensional and functional inspection on our products for any defects before packing and delivering them to our COCO a
FOFO stores. Our typical final quality check involves even panel check, general comfort of all seaasyaggsdon the legs,
wood polish finish, warranty card and logo.

Warranty

In order to instil confidence and trust in our customers and demonstrate commitment to customer satisfaction and reassure
customers that we stand behind the reliability and dliabf our products, we provide standard warranty. If a complaint is
made within the warranty period or if our customer finds clear defects (cuts, scratches or rips) when the productds deliver:
we repair or substitute the defect on products.

The tablebelow provides typical warranty that we provide for various components of our sofa products:

Particulars Warranty Details
Upholstery We certify that our leather sofas are covered in 100 percent genuine leather. Further
upholstered furniture is guaranteed from cracks anggelingoff for one year from the date
purchase under conditions of normal household use.
Foam, Webbing, Spring and Filling | Foam, Webbing, Spring and Filling are guaranteed for two years from the date of purchag
Frame The wooden frame only are guaramtder a periodanging fromtwo years tdlO years from th
date of purchase
Metal Mechanisms and Electrical pal Metal mechanisms are guaranteed for three years from the date of purchase and all elec
are guaranteed for one year from the défguochase.

Customer Service and Engagement

To actively engage with our customers and gather their feedback, we have implemented a comprehensive system. Our offic
Bengaluru, Karnataka features a dedicatedfte# number that customers can calldse any concerns or issues they may
have. These issues are promptly forwarded to the relevant store, enabling us to address the problems effectively and pro
timely solutions.

In addition, we also prioritize gathering feedback on various aspects gir@ducts and services. We have implemented a
customer feedback system that allows customers to share their thoughts on factors such as product quality, the owegrall shor
experience, delivery punctuality, installation process, clarity of feature amdemance explanations, and whether they would
recommend our products to their family and friends. This feedback serves as a valuable tool for us to understand custol
preferences, identify areas for improvement, and continuously enhance our offerings.

By actively engaging with our customers, we foster a custametric approach. This twway communication ensures that
our customers feel heard and valued, while also allowing us to refine our offerings to better meet their needs andexpectati

Healthy, Safety and Environment

We aim to comply with applicable health and safety regulations and other requirements in our operations and have adopte
environment, energy, occupational health and safety policy that is aimed at complying with legislativemests,
requirements of our licenses, approvals, various certifications and ensuring the safety of our employees and the pegple worl
under our management. We have implemented work safety measures to ensure a safe working environment. Such meas
include general guidelines for health and safety at our offices, manufacturing facilities and warehouses, accident reportil
wearing safety equipment and maintaining clean and orderly work locations.

Further, in our commitment to become memvironmentally friendly, we have recently installed a rooftop solar system to
source a portion of our power requirements for our manufacturing facility at Electronic City, Bengaluru, Karnataka. This wil
enable us to reduce our carbon footprint and reduceeliance on traditional energy sources and exemplifies our dedication
to sustainable practices by reducing our environmental impact.

Retail Operations
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According to the RedSeer Report, customers often wish to touch, try out, or sit on a piece wkfbefiire they make the
investment.

We have an extensive pamdia retail presence through our store network. Our network of stores allows us to cater to variou:
target markets, which ensures enhanced brand visibility of our products. According to Se2RRdport, as of June 30, 2023,

our retail presence in India was three times the size of our nearest competitor in the luxuprEmpen furniture industry.
(Source: RedSeer Repprt

We primarily market and sell our products through our network oést@ver the years, we have significantly expanded our
network of stores ands of June 30, 202%e operate@4fic ompany owned and COCOPastyomnee
located in the major metraities of Bengaluru, Chennai, New Delhi, Mumbai and Hydadaand21 i f r a n-owmed sred e
franchiseeo p e r a t FOEF@O osrt dfR cdiess adrossine Statesand Union Territoriedn India

Presence Across India

STANLEY %
Makers Cf Beautiful
* BANGALCRE-3
* GOGHIN
* MUMBAI
LaDARH * HYDERABAD
* BANGALORE -2
* HYDERABAD -2
* DELHI-2
* MUMBAI-2
* PUNE
* KOLKATA -2
* GCOIMBATORE
* CHENMA
* BANGALCORE - 14 * LUCKHOW
* HYDERABAD - 4 * MADURAI
* MYSORE * CALICUT
* GOIMBATORE * VELLORE
* COCHIN * NELLORE
* TRIVAMDRUM

* TIRUNELVELI

Total Existing POS as on 30™ June 2023 — 55 * Hyderabad - 2

CRAFTING LUXURY
FROM ARTISANAL TO IPO

* Bangalore

Note:
Details as of June 30, 2023. Map not to scale

Company Owned and Company Operatgtbres

We endeavour to provide a seamless customer experience at our stores across brands. We have entered into lease agree
for occupying our COCO stores. We are required to make an upfront security deposit and a specified monthly rental for t
durdion of the lease, subject to periodic rent escalations at agreed rates. All of our COCO Stores are operated by our vari
Subsidiaries. Certain minority stake in two of our Subsidiaries, Shrasta Décor Private Limited and ABS Seating Privéte Limite
aretel d by t hRParnérsopar tWeesge(nfer ally rely on such Partners t
presence or brand hameattempt tatap their networkif any,to access potential high net worth individuals, who are our main
target segment . F oRisk FHactarst\We eely oni oarfpastmers svhoiare minoritg sharehdiders in certain

of our Subsidiarie®. o n 34 age

Franchisee Owned and Franchee Operated Stores

From time to time we enter into agreement s Stanlayheved Neat, f r «
fiStanley Boutiquz a 8oflas &hd More by Stantey f or mat st or es. Ou r frdmrtveoryeatstd foue e a
years and are renewable subject to mutual agreeMéntim to onboard franchisee partners who have prior experience in
selling furniture products, possess the necessary capabilitiemr@mneklipositioned to contribute to the overall success and
growth of our business

Identification Process for Franchisees

The identification of franchisee partners is a critical process that involves careful consideration of several key paramete
Firstly, weaim to onboardranchisee partners who have prior esipnce in selling furniture products as their understanding of
the industry and familiarity with customer preferences can contribute to the suctebseof fi St a nSe@nydpwe boka n d
for franchisees who possess the financial resources necessawggbimthe businesdy stipulating minimum store sizes
which theymust possess as a franchisee store loc&tlerbelieve thathe consistency in delivering the brand experience is
crucial to maintait h e @ St a nvdlueand to funther yrdw our busines&dditionally, weseek to identify and select
franchisee partnersho are based locally and who we believe would be ablflertfmonstrate an understanding of the local
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market. Lastly, we seek franchisees who can providsahee level of experience and service in every aspect of operations as
our COCO Stores. By carefully evaluating these parameters, we aim to identify franchisee partners who align with our valu
possess the necessary capabilities, and arepwsiionedto contribute to the overall success and growth of our business.

Brief summary of our typical franchisee agreement

Operations

Typically, under our franchisee agreements, the franchisees are responsiftier falia, securing all statutory and regulatory
approvals, insurance, achieving the annual sales targets as mentioned in the relevant agreement and for establishing
maintaining, at their own expense, a bookkeeping, accounting and record keeping system. Under our franchise agreements
franchiseefave the righttouse h e  bStaaleyduririg the term of the respective agreements.

Exclusivity for a particular area

Further, under our franchisee agreements, the franchise is granted exclusively for a particular territory / state. erchisee
typically required to open a specified number of stores in a time frame, and failure to do so results in forfeiture aftichfees
are typically paid by such franchisees at the time of signing the agreement. Ragtioeding to the terms of the francds
agreements, we may expand and open further showrooms in a territory / state of that particular franchisee, provided that
franchisee will have a right of first refusal for the setting up of such stores.

Setup related assistance

To help our franchisss in the initial setip, we coordinate and assist the franchisees and provide an extensive training progran
to the staff which are recruited by the franchisee at their own cost. Further, the franchisee shall, in the first yedioosppe
ensure the mimum number of sales leading to minimum purchase value as defined in the agreement. In the event, a franchi:
achieves more than the annual target set forth, we would reimburse actual marketing expense of two percent based on the
value ofthefranlci seeds annual purchase of the products in the
to achieve the yearly sales target, it shall endeavour to make up the deficit in the next calendar year and it sh#itladt be e
to carry al surplus of a particular calendar year to the succeeding calendar year. In the event the annual sales target (as def
in the relevant agreement) is not achieved by the franchisee, we can exercise an option of terminating the arrangengent by gi
threemonths written notice.

In relation to orders, the franchisee order the products to be provided by us by issuing a purchase order in our favour.
franchisee typically pay 50% of the total invoice value at the time of issuance of the purchase orderaméining 50%
before the dispatch of the products.

NonCompete

Further, our franchiseagreements, typically include a roompete clause, whereby, amongst others, franchisees during the
subsistence of the term cannot directly or indirectly engage in any new business which is similar to our business, solicit
accept the business similarthe franchisee pursuant to the franchisee agreement for itself or solicit any of our employees.

Store Format

Our stores are strategically located across India to cover major markets, giving us a competitive advantage that, o believe,
competitors lackWe aim to ensure that our stores are located in areas which will ensure effective penetration and cater tc
large customer bas@ur limited store closures in the last three Fiscals are indicative of our ability to identify the right location
for our stores and deliver strong operating profits. All of our staff in our showrooms undergo training to enshey that t

able to maintain h e 7 Shiraadand eustomer service standards.

The table below sets forth details our revenue from operations across regions in India for the periods indicated:

Region Fiscals
2021 2022 2023
Revenue from Percentage Revenue from Percentage Revenue from Percentage
Operations from Revenue Operations from Revenue Operations from Revenue
( mi | | of Operations ( mi | | of Operations ( mi | | of Operations
(%) (%) (%)

South? 1,585.5] 80.98% 2,419.33 82.80% 3,444.96 82.22%
West? 207.05 10.58% 281.45 9.63% 396.84 9.47%
Easf 20.04 1.02% 36.23 1.24% 61.86 1.48%
North® 145.20 7.42% 185.03 6.33% 286.32 6.83%
Total 1,957.80 100.00% 2,922.04 100.00% 4,189.98 100.00%
Notes:

@ South region comprises Karnataka, Telangana, Andhra Pradesh, Tamil Nadu & Kerala.
@ West region comprises Maharashtra, Gujarat, Goa.
®  North region comprises Delhi, Haryana, Uttar Pradesh, Rajasthan & Madhya Pradesh.
@ Eastregion comprises West Bengal & Chhattisgarh.
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We retail our products in the furniture market primarily through our three format,stadscatering to a different segment of
the market (i.e.ultra-luxury, luxury and super premigm

X Stanley Level Nexttargets customers in thitra-luxury home solution price points
X Stanley Boutiquetargets customers in thexury categoryprice points
X Sofas & More by Stanleytargets customers in tlsgiper premium price points

The table below provies details of thendustry price points and our presence

Industry Price Point* Presence Category Products

Ultra-L u x u r y 0.5@| Stanley Leve|Kitchen and Cabinetry, Sofas, B Kitchen, Wardrobe, Sofa, Recliner, Dining S

million and above) Next and Mattresses and Cased Goods | Centre Table, Side Table, Console, Bed and Mat|

L u x u r0yB0 nfillion - | Stanley Kitchen and Cabinetry, Sofas, B¢ Kitchen, Wardrobe, Sofa, Dining S&entre Table
0.50 million) Boutique and Mattresses and Cased Goods | Side Table, Console, Bed and Mattress

Super P r ©.051 Sofas & More Sofas, Beds and Mattresses and C{ Sofa, Recliner, Dining Set, Centre Table, Side Ta
million - 0.30 million) by Stanley Goods Console, Bed and Mattress

*Industryprice point and brand presence is segmented basis price of Sofa (3+2) and number of SKUs in each priorangeRedSeer Repdighile
our core feusremains on products in the uliaxury, luxury andsuper premium segmentwe also offervariousproduct
SKUs in other price points as well to ensure complete home solution experience.

In addition, as of June 30, 2023, we also operate certain other store formats which targets different categories oboustomers
products suclas:

X Design Eightprimarily imports luxury, premium and mildigh furniture branded products which is then sold to the
customers.

X Stanley Personalargets younger demograplaind provides customized handafted shoes, bags and other lifestyle
products.

In addition, in certain cities in India, we have also experimented with a hybrid concept, where we may have different sto
formats under one larggtorein order to efficiently utilize the real estate and provide an opportunity to our customers to
experiece the products under one roof. In such stores, different store formats are located at different floors maintaining th
own independent store characteristics, such as look, products offered and customization options available.

Store Selection

We continuously try to expand our showroom network to capitalise on the growing requirement of luxury furniture by ou
target customers. Before we enter into a new city or a region, we geranaltg conductinformal market studyto evaluate
whether theelevantmarket is suitable and thereaslemand for products such as ours thereby impacting our decision to open
a showroom in that particular region or city. We evaluate potential showroom locations based on customer demographics
proximity to our canpetitors.Accordingly, our internal tearhelps to identify viable locations for our showrooms ensure
thattheymaintain a standardized look and feel.

Warehousing and Inventory Management

Our inventory primarily consists of our furniture and other asmess. As of June 30, 2023, we have leased three warehouse
for storage of our inventory in Bengaluru, Karnataka, Hyderabad, Telangana and Faridabad, Haryana. We also store inven
at both of our manufacturing facilities.

Our inventory at our manufactag facilities comprises primarily raw materials and finished products such as kitchen and
cabinet products. In order to ensure that we have adequate inventory of raw materials to quickly turn around products for
customers, we track our inventory onaatinuous basis and thereafter purchase and store the main raw materials such as leathe
woods and other accessories at our manufacturing facilitiegldition, we also conduct physical review of our raw materials

on a regular basis to ensure that weeha ready record of our raw materials. Our procurement team regularly reviews and
assesses the sources of supply and prices of raw materials. This allows us to monitor our costs of production and ensure
the quality of our raw materials meets our riegiments as well as applicable standards set by the relevant governmental anc
regulatory bodies.

Marketing and Promotion

We believe our success is attributablehteb r a Stdnlep. We al sothebehbhiStdnled f Batsynonymc

exclusivity, premium quality and customization and we have continuously invested to increase brand awareness, enhancing

appeal of our products by highlighting the luxurious and bespoke nature of our products, that are tailestdte mmique

requirements of our customeddle have been able to | everage oStanlepP rbormeont d

synonymous with exclusivity, premium quality and high degree of personalization. We believe that each customer should he
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the opportunity to personalize their furniture according to their preferences, aligning with our core philosophy of offerin
fibespoke high quality producis

The table below sets forth our outward advertisement and business promotion expenses irfmdbhedicated:

Particulars Fiscal
2021 2022 2023
Amount Percentage of Amount Percentage of Amount Percentage of
( mi | | Total Expenses| ( mi | | Total Expenses| ( mi | | Total Expenses
(%) (%) (%)
Advertisement and Busine 86.4( 4.42% 85.47 3.229 196.4¢ 5.189
Promotion Expenses

As of June 30, 2023, our sales and marketing teamsists of 135 employees, which is responsible for creating strategic and
impactful initiatives that effectively promote our productsservices to the target audienéirther, we have continuously
invested in increasing brand awareness to enhance the appeal for our products by highlighting their luxurious and besp
nature. To improve topf-mind recall, we have engaged in targeted marki ng ¢ a mp a Begutifsl Lisngc ha nas
fLuxury Unlimitedd t o e rt hier & Shirdadngmaing visible and memorable. We promote our products across various
media including through full page or hglhge advertisements in prominent newspapers in leading premium lifestyle
magazines, home decor magazines, airline inflight magazines, and fashion magazines. We also advertise on large billbo
strategically placed across citi&y staying topof-mind, we aim to further strengthen loyalty mw d s Stanleye Orirand .
addition we also take part in trade exhibitions and have in the past participated in such trade exhiliaigns in

Technology

We possess a robust fisilack technology architecture which integrates our front anddadlopeations, handling purchases
from design to delivery. Investment in IT infrastructure is essential to improve our operational efficiencies, imprauadscale
enhance productivity. We continue to focus on building and improving our IT capabilities. Ounatifor technology systems

are managed thouse by a team of IT professionals who are supported by third parties. Our core software system receives or
information from the retail system and enables production plan development, raw material stock nmanagecesvork
calculation and finished stock control and despatch control.

For furt her RiskfFastorsn@ut dperatigns asegediantfon our technology infrastructure and platform, and any
failure to continue to improve and effectively uéliaur technology infrastructure and platform or fully monetize and realize
the benefits from new technologies could harm our business operations, reputation, financial condition and prosjpeats. p a ¢
47.

Competition

The luxury and super premiufarniture market in India is highly competitive and segmented, with both unbranded and branded
players competing for market share. Other than local players like us, there are many European brands present in our indu
who design and manufacture and tiraport their products into IndiaSpurce: RedSeer Reppite believe that the purchasing
decisions of consumers are highly subjective and can be influenced by many factors, such as pricing, brand image, custc
service, retail experiences, social mediesence, marketing programs and product offerings and features. Our competitors may
enter into business combinations or alliances that strengthen their competitive positions or prevent us from taking@dvantag
such combinations or alliances.

For furtheri nf o r ma t Risk Ractorss @oepefition in thduxury furniture marke, in particular, sofas may create
pressures of pricing and market share that may adversely affect our business, prospects, results of operations, cadh flows,
financial conditiond  a ImdlistrfiOvervie@ o0 n s 46ang £26, respectively

Insurance

Our insurance covers, amongst others, marine cargo turnover policy, commercial general liability insurance, asset insura

policy, directorsd garbleelectranic equipnéntinsoranaerpalicy ccemmeroidl packsge insurance
policy, business package insurance policy, contractors all risk policy, group personal accident policy and burglary insurar

policy.

Our insurance cover on the total assets (gknoly intangible assets, goodwill, right of use assets and deferred tax assets) as o
March 31, 2023 warepresentig,811468%3 of heltotahasdets (exclnding intangible assets, goodwill, right
of use assets and deferred tax assets) Bauath 31 2023

These insurance policies are generally valid for a year and are renewed annually. In our experience, the amount of insure
currently maintained by us represents an appropriate level of coverage required to insure our busipesatams, and is in
accordance with industry standards in India.

For further RiskfFactormm@ur insurance ceverage finay not be sufficient or adequate to cover our losses or
liabilities. If we suffer a large uninsured loss or if we sufferinsured loss that significantly exceeds our insurance coverage,
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our financial condition and results of operations may be adversely affécted.
Employee Training and Human Resources
Training

Our employees possess expertise across various processes that we deploy as part of our operations which includg&ather s
and cutting, carpentry, sewing and stitching, metal work and polishing. As of June 30tHZ0&8al number of craftsman
asso@ted with our new product development division were 61 (including permanent employees and craftsmen on contractt
basis).

We provide regular training to our staff to ensure that they possess the requisite skills and expertise for the operations of
business. Our training programmes focus mainly on specific areas such as quality control and manufacturing operations. -
training sessions are performed on a regular basis and are usually condixateseinin addition, we also provide training for

the sales staff on the sales and marketing of our products to ensure that they have the requisite product knowledge to sell
products.

Human Resources

As of June 30, 2023, we had¥émployees, as set forth below, by function:

Department Number of Employees
Director and Administration 103
Accounts and Finance 48
Human Resource and Information Technology 14
Sales and Marketing 135
Design 23
New Production Development 23
Purchase and Store Department for the Manufacturing Facilitie) 29
Manufacturing 272
Distribution and Logistics 90
Installation, Customer relationship and Visual Merchandising 28
Total 765

As of June 30, 2023, we hd&8B8 contract labourers who are involved in various aspects of our business including retail
operations and manufacturing operations such as housekeeping, logistics and production. The table below provides detail
contract labourers in our retail and maratfaing operations:

Vertical Number of Contract Labourers
Manufacturing Operations 623
Retail Operations 65
Total 688

In addition to compensation that includes salary, allowances (including performance linked bonuses) and growth and rew
plans, we provide our employees other benefits which include employee stock option plan, accident insurance coverage, mec
reimbursement, yearly leave and retirement benefits.

Intellectual Property

The trademarks and copyrights for our primary brands Su s seurave and are registered in the name of one

STANLEY

trademarks and copyrlghts assomamm such primary brands and other brands which are necessary for our busmess anc
operations along with thentire worldwide rights, title and interesttimerein together with any and dlhtellectualproperty

rights were perpetually and irrevocably ageed, sold andtransferredoo ur  Co nifpaasfeyred (P) pur suant
Assignment Deeds for an aggregate consider at iThedransférred 3 7'
IP is necessarfpr our business and operations aglendate of this Draft Red Herring Prospectlike Transferred IP consists

T\/i (7 R T

of a total of (i) 138 trademarks ofwhich,29trademarksinclus—'r§‘«3§5:7EY fiStanl ey Vegan Leathe

STANLEY i
and opposed to; and (ii) 31 copyrights, including for the pmynbgands — tever vexr — | « and . Further, in
terms of the trademark and copyright assignment deed dated March 1, 2023, one of our Promoters Sunil Suresh, irrevoc:
assigned his rights, including all proprietary rights, interest and title associated with 24 trddesmai ncl udi ng, i n
ltaliao, AHarry Cooper o0, iKar | Hans o, i n | ndi aUndemtite gl
Assignment Deedsine ofour Promotes, Sunil Suresh is permitted to use or file an application and seek regisfoatamy
trademark, |l ogo or work of art contai ni ng othdrbusinessesdvhighSt :
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are not related to our business and apens. Further if either our Company or our Promoter is desirous of undertaking a
businessusingther ade mar k, tradename, ser vi ce wrdlinkapplidatommgsandeeeking r t
registration for any trademark, tradename, sei c e mar k , | ogo or danrréspectofla busicessrwhichi n
is currently not being undertaken by our Promoter or our Company, our Company or our Promoter (as the case may be
required to provide notice in writing of such an inteah to the other, who shall within 30 days from the receipt of such notice,
provide a confirmation in writing, whether or not it has already commenced use or launched or ventured intisisash

We cannot assure you that we will be able to successfulynme nce any new business ventur

For further RiskfFartorm@d/¢ i 0o, nsekeeown the brand name AStanl e\
of our Promoters, Sunil Suresh. While we have entered into gignieent Deeds with Sunil Suresh, however, the trademarks
are yet to be registered in our name. In the event that the intellectual property rights to be assigned to us pursuant to t
Assignment Deeds are not registered in our name in a timely manneusinebss and financial condition could be adversely
affectedd  a Higtoryfand Certain Corporate MatteisOther materialagreementson pagef6 and213, respectively

Corporate Social Responsibility

We have constituted a corporate and sacials p o n sOSKoi )| ictoymn{ift t ee of o0 u €CSREommitlde p f
and have adopted and implemented a CSR policy on December 30, 2020, pursuant to which we carry out our CSR activit
Our recent CSR initiatives include contributions tolskilt r ai ni ng programme through the
and Relief in Emergency Situations Fund (PM CARES Fund) and renovation of government middle school building in Sarjap
KuthaganaHalli, Bengaluru, Karnataka.

In Fiscals 2021, 2022 and 2®, ourspendson cor por at e socila8mirlesiqp@dmisli Ibii ¢ G55 § n dv
million, respectively.

For further Oun€Mamagemeri Caporate Soeiat Refiponsibilijommitteé o n 23ha g e
Properties

Our Registered and Corporate Office is held by us on a lease basis for a period of 12 years from a third party which is va
until 2031. Further, we have also leased three warehouses located at Electronic City, Bengaluru, Karnataka, Hyderak
Telangana anddfidabad, Haryana as set out below.

S. NName and Address Ar ea Owned / Leased
Facility Squ &e e
1. El ectronic City, 45, |Leased for a period of 11 mo
renewali on with mutual consen
Thi mmapur, Hyder a 22, |Leased for a perlilod aonfuamriyn e3 1
Faridabad, Har yan 2, 5|Leased for a period of three
expired, @pmdocwssaoé irenewing

In addition, all of our COCO and FOFO stores are on leased premises, and hence, we are exposed to the market conditiol
the retail rental market.

Most of our lease agreements for our stores contain an early termidlatige that permits us to terminate the lease agreement
early for the reasons specified therein. While we have renewal options for all of our leases for our stores, we tyditally nee
renegotiate the terms of renewal with the lessor, who may insissignificant modification to the terms and conditions of the
lease agreement.

As part of our store onboarding process, we may enter into letters of intent with the relevant owners of the properties wher

new store will be located. The letters of interd gpically followed by a definitive lease agreement in the form of a lease deed
or leave and license agreement being entered into between parties.
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KEY REGULATIONS AND POLICIES IN INDIA

Given below is an indicative summary of certain segpecific and relevant laws and regulations in India, which are applicable

to our Company and our Subsidiaries. The information in this chapter has been obtained from publications available in tt
public domain. The description of the applicable regulatiamgiven below is only intended to provide general information to
the investors and may not be exhaustive and is neither designed nor intended to be treated as a substitute for pegfaksional |
advice. The indicative summaries are based on the currewigions of applicable law in India, which are subject to change,
modification, or amendment by subsequent legislative, regulatory, administrative, or judicial decisions.

&RQVXPHU 3URWHFWLRQ $FW 3& RQVXPHU 3URWHFWLRQ $FW™ DQG WK

The Consumer Protection Act, which repeals the Consumer Protection Act, 1986, was designed and enacted to provide sin
and quicker access to redress consumer grievances. It seeksglia, to promote and protects the interests of consumers
aganst deficiencies and defects in goods or services and secure the rigletsoofsumes against unfair trade practices, which
may be practiced by manufacturers, service providers al
Consuner Protection Act to include persons engaged in offline or online transactions through electronic means or by tel
shopping or direeselling or multilevel marketing. One of the substantial changes introducéelfonsumer Protection Act
is theinclusion of the ecommerce industry undé¢he ambit of theConsumer Protection Acivi t ¢t ofimamer ce o0 de f
refer to the buying and selling of goods or services over digital or electronic neferkConsumer Protection Act aims to
cover entities that are involved in the process of selling goods or services online. It provides&iablishment of consumer
disputes redressal forums and commissions for the purposes of redressal of consumer grievances. In addition to awar
compensation and/or passing corrective orders, the forums and commissions under the Consumer Protétti@asescof
misleading and false advertisements, are empowered to impose imprisonment for a term which may extend to two years
fine which may extend to ,000,000 In cases of manufacturing for sale or storing, selling or distributing or imppridagcts
containing an adulterant, the imprisonment may vary between six months to seven years and fine betive®lo,ROpeed
,000,000depending upon the nature of injury to the consumer.

/IHIDO OHWURORJ\ $FW 3/0 $FW™ J\D Q3® MIIOH HE J&OPP BR®IUWDOHRY 5XOH\
&RPPRGLW\ 5XOHV’

The LM Act seeks to establish and enforce standards of weights and measures, regulate trade and commerce in weif
measures and other goods which are sold or distributed by weightirmeashumber. The LM Act requires all units of weights
and measures used by an entitpe in accordance with the metric system based on the international system of units only. The
LM Act and rules framed thereunder regulatger alia, the labelling ad packaging of commodities, appointment of
governmeniapproved test centres for verification of weights and measuresysaa entity and lists penalties for offences

and compounding of offences under it. Any rammpliance or violation under the LM Agtay result injinter alia, a monetary
penalty on the manufacturer or seizure of goods or imprisonment in certain cases.

The Packaged Commogiatck aRelde £ odnanfoidn @ y®praes a commodity wl
is placed in gpackage of a prdetermined quantity. The Packaged Commodity Rules prescribes the regulations for imports
pre-packing, and the sale of commodities in a packaged form intended for retail sale, wholesale and for export and impc
certain rules to be adheréo by importers, wholesale and retail dealers, the declarations to be made on every package, the s
of label and/or importers and the manner in which the declarations shall be made, etc. These declarations that ate require
be made includénter alia, the name and address of the manufacturer, the dimensions of the commaodity, the maximum reta
price, generic name of the product, the country of origin and the weight and measure of the commaodity in the manner as
forth in the Packaged Commodity Ral The Packaged Commodity Rules were amended in the year 2017 to increase protectio
granted to consumers especially relating-tmmmerce entities. Pursuant to the amendments, the invertormireerce entity

itself will be made liable and punishable failure to make relevant declarations on its platform as required unde¥itiAet

and thePackaged Commoditgules.

The Bureau of Indian Standards Act, 20163% ,6 $FW’

TheBIS Act establishes the Bureau of Indian Standér8$S0 ps the National Stalards Body of India, with an aim to bring
more services, products, and processes under the mandatory standardized regime. The BIS Act seeks to bring abo
compulsory certification for all products covered under its ambit. The BIS Act further strengt@igrovisions for better

and effective compliance, while laying down provisions for compounding of offences for repeated or multiple violations. Thi
BIS Act provides for the establishment of bureau for the harmonious development of the activitiedasfiggation, marking

and quality assurance of goods, articles, processes, system, services and for matters connected therewith or indmlental the
The functions of the BlSunder the BIS Actncludes, among others, (a) recognizing as an Indian standard, any standard
established for any article or process by any other institution in India or elsewhezatglgnd search places, premises or
vehicles, and inspect and seize goeualicles andlocuments to enforce the provisiongdted BIS Act (c) undertake testing of
samples for purposes other than for conformity assessareh{d) undertake activities related to legal metroldgpe BIS Act
empowers the Central Governmgint consultation vith the BIS to order compulsory use of standard mark for any goods or
process if it finds it expedient to do so in public interest. The BIS Act also prdeidasnaltiedor violationsof the provisions

of the BIS Act.
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7KH 6DOH RI *RRGVISHRW *RRG VY6 PROW’

The Sale of Goods Act governs contracts relating to sale of goods. The contracts for sale of goods are subject to the gen
principles of the law relating to contracit®., the Indian Contract Act, 1872. A contract for sale of goadshowever, certain
peculiar features such as, transfer of ownership of the goods, delivery of goods, rights and duties of the buyer and sel
remedies for breach of contract, conditions and warranties implied under a contract for sale of goodshedre Wie subject
matter of the provisiasiof the Sale of Goods Act.

7KH ,QIRUPDWLRQ 7HFKQRORJ\ $FW 3,7 $FW° DQG WKH UXOHV PDGH V

The IT Act seeks to (i) provide legal recognition to transactions carried out by various means dafieldateinterchange
involving alternatives to papdrased methods of communication and storage of information; (ii) facilitate electronic filing of
documents; and (iii) create a mechanism for the authentication of electronic documentation througgigtigitalkes. The IT

Act facilitates electronic commerce by recognizing contracts concluded through electronic means, protects intermediaries |
respect of thirgparty information liability and creates liability for failure to protect sensitive personal Hagal T Act also
prescribes civil and criminal liability. Including fines and imprisonment, for computer related offences including thiosg rela

to unauthorized access to computer systems, tampering with or unauthorised manipulation of any computer,sy@tem

or computer network and, damaging computer systems and creates liability for negligence in dealing with or handling an
sensitive personal data or information in a computer resource and in maintaining reasonable security practices aas procedu
in relation thereto.

The IT Act empowers the Government of India to formulate rules with respect to reasonable security practices and procedur
and sensitive personal data. In exercise of this power, the Department of Inforfeatimmlogy, Ministry of Electronics and

I nformation Technol o®¢lTo)Govienr nAnpernitl o02f0 1llndinaot(iff i ed t he
Security Practices and Procedures and SleSearitytRulgsé) Peh g oh
prescribe directions for the collection, disclosure, transfer and protection of sensitive personal data by a body cempprate o
person acting on behalf of a body corporate. The IT Security Rules require every such body corparsiget@ rivacy

policy for handling and dealing with personal information, including sensitive personal data, ensuring security of all person
data collected by it and publishing such policy on its website. The IT Security Rules further require ticht@rsonal data

be used solely for the purposes for which it was collected, and anyptiniiddisclosure of such data is made with the prior
consent of the information provider, unless contractually agreed upon between them or where such disolasdated by

law.

JDFWRULHV $FW 3)DFWRULHV $FW~

The Factories Act defines a fifactoryd to cover any pr et
process is carried on with the aid of power and any premises where thearkeast 20 workers, even while there may not be

an electrically aided manufacturing process being carriedtmmState Governments have the authority to formulate rules in
respect of matters such as prior submission of plans and their approval foathiskastent of factories and registration and
licensing of factories. The Factories Act provides that the person who has ultimate control over the affairs of thadactory a
in the case of a company, any one of the directors, must ensure the healthasdfetifare of all workers. It provides such
safeguards of workers in the factories as well as offers protection to the exploited workers and improve their working
conditions.

Shops and establishments legislations

Under the provisions of local shops aggtablishments legislations applicable in the states in India where our establishments
are set up and business operations exists, such establishments are required to be registered. Such legislations regula
working and employment conditions of the nkers employed in shops and establishments, including commercial
establishments, and provide for fixation of working hours, rest intervals, overtime, holidays, leave, termination of service
maintenance of records, maintenance of shops and establishmdntghar rights and obligations of the employers and
employees. These shops and establishmegislations and the relevant rules framed thereunder, also prescribe penalties in
the form of monetary fine or imprisonment for violation of provisions, a$ ageprocedures for appeal in relation to such
contravention of the provisions. Further, we are also required to obtain trade licenses under the provisions of appdicable s
regulations.

LAWS RELATING TO ENVIRONMENT

The major statutes in India which seek to regulate and protect the environment against pollution related activities in Inc
include the Water (Prevention and Control of Pollution) Act, 1974, the Air (Prevention and Control of Pollution) Act,d981 an
theEnvironment Protection Act, 1986. We are subject to various environment regulations as the operation of our establishme
might have an impact on the environment in which they are situated. The basic purpose of the statutes given belowljs to con
abae and prevent pollution. In order to achieve these objecfiedation control boards, which are vested with diverse powers

to deal with water and air pollution, have been set up in each state and in the Cerdrghdtigesare responsible for settn

the standards for maintenance of clean air and water, directing the installation of pollution control devices in irzhgstries,
undertaking inspection to ensure that industries are functioning in compliance with the standards prescribed. Thesg authori
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also have the power of search, seizure, and investigation. All industries are required to obtain consent orders from
authorities which are required to be periodically renewed.

7KH (QYLURQPHQW 3UR \ErifoWneR Act $ F W 3

The Envirmment Act is an umbrella legislation designed to provide a framework for the Central Governmeatdmate
activities of various state and central authorities established under previous environmental laws. The potential scope of
Environment Actidb r oa d , with O6environmentd defined to include
among water, air and land, and human beings and other living creatures, plantsprgaaiems and property. The
Environment Act empowers the Centrab¥@rnment to take all such measures as it deems necessary or expedient for the
purpose of protecting and improving the quality of the environment and preventing, controlling and abating environment
pollution. Further, the Central Government has beenngikre power to give directions in writing to any person or officer or
any such person, officer, or authority for any of the purposes of the Environment Act, including the power to direciréhe clos
prohibition or regulation of any industry, operationpoocess, and stoppage or regulation of the supply of electricity or water
or any other services. It stipulates that no person carrying on any industry, operation or process shall discharge@meitmit or

to be discharged or emitted any environmentdupenht in excess of such standards as may be prescribed. Further, no persor
shall handle or cause to be handled any hazardous substance except in accordance with such procedure and after comj
with such safeguards as may be prescribed. BiharonmentAct empowers the Central Government to take all measures
necessary to protect and improve the environment such as laying down standards for emission or discharge of polluta
providing for restrictions regarding areas where industries may operate amdllyetio curb environmental pollution. Penalties

for violation of theEnvironmentAci ncl ude fines up to 100, 000 or impri st

':DWHU 3UHYHQWLRQ DQG &RQWURO Rl 3BROOXWLRQ S$FW S:DWHU $FW

The Water Act aim& prevent and control water pollution as well as restore water quality by establishing and empowering th
relevant state pollution control boards. Under the Water Act, any individual, industry or institution discharging iratustrial
domestic waste into ater must obtain the consent of the relevant state pollution control board, which is empowered to establic
standards and conditions that are required to be complied with.

$LU 3UHYHQWLRQ DQG &RQWURO RI 3BROOXWLRQ $FW 3$LU $FW’

Under the Air Act the relevant state pollution control board may inspect any industrial plant or manufacturing process and giv
orders, as it may deem fit, for the prevention, control, and abatement of air pollution. Rurttegrthe provisions of the Air

Act, theindudrial plants and manufacturing processes are required to adhere to the standards for emission of air pollutants |
down by the relevant state pollution control board, in consultation witbetial pollution control board.Under the Air Act,

the statgollution control boardareempowered to declare air pollution control araagconsent of the state pollution control
board is required prior to establishing and operating an industrial plant. The consent by the state pollution contralyboard
containprovisions regarding installation of pollution control equipment and the quantity of emissions permitted at the industri
plant.

Hazardous and Other Wastes (Management and Transboundary Movement) Rules, 2Bib&ardous and Other Wastes
EXOHV’

TheHazar dous and Other Wastes Rules require that every
wastebd and other wastes to obtain an aThéHazamdugzaad QtherWwadtes o n
Rules plae an obligation on the occupier to prevent, minimize, reuse, recycle, recover, utilize inclugingessing, and

safe disposal of the waste. It also makes the occupier responsible for safe and environmentally sound management of hazal
and other waes includingdamage caused to environment or third parfey. violation of theHazardous and Other Wastes
Rulesmay result irfinancial penalties.

Public Liability Insurance Act, 1991 Public Liability $ F Wahd the rules made thereunder

The PublicLiability Act imposes liability on the owner or controller of hazardous substances for any damage arising out of a
accident involving such hazardous substanAelst of hazardous substances covered by the Public Liability Act has been
enumerated by th€entralGovernment by way of a notificatiomhe owner or handler is also required to obtain an insurance
policy insuring against liability under theublic Liability Act The rules made under the Public Liability Act mandate the
employer to contribute teards the environment relief fund, a sum not exceeding the sum equivalent to the amount of premiur
on the insurance policiew/hichis payable to the insurer

Plastic Waste Management Rules, 201&lastic Waste Management Rulés

Under the Plastic Wastdanagement Rulesll institutional generators of plastic waste, are requirgthter alia, segregate

and store the waste generated by them in accordance with the Solid Waste Management Rules, 2016, and handover segre
wastes to authorized waste pessing or disposal facilities or deposition centers, either on its own or through the authorizec
waste collection agencyJnder thePlastic Waste Management Rylegste generator shall also take steps to minimize
generation of plastic waste. The Plasiiaste Management Rulatso requires the producers, importers, and brand owners to
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collect back the plastic waste generated due to their pro@rcsugust 12, 2021, the Government of India notified the Plastic
Waste ManagemerfAmendment Rules, 2021, mhibiting the useidentified single use plastic items which have low utility
and high littering potentialUnder thePlastic Waste Management Rylése State Governmenitave also been requested to
develop a comprehensive action plan for elimination pflsi use plastics and effective implementation of Plastic Waste
Management Rule a time bound manner.

Laws related to intellectual property
7UDGH ODUNYV $FW 37UDGH ODUNYV $FW’

The Trade Marks Act provides for the application and registration of trademarks in India. The purpose of the Trade Marks A
is to register trademarks applied for in India and to provide for better protection of trademark for goods and senlges and a
to prevent fraudulent use of the maApplicationfor the registration of trademarks has to be madeattemarks registry by

any person or persons claiming to be the proprietor of a trade mark, whether individually or as joint applicants, andd=n be
on the basis of either actual use of intention to use a trademark in the future. The Trade Marks Act prohibits angrregistrati
deceptively similar trademarks or chemical compguardong othersThe Trade Marks Acalso provides for penalties for
infringement, falsifying and falsely applying trademarks and using them to cause confusion among theneubtade Marks

Act provides for civil remedies in the event of infringement of registered trade marks or for passing off, includingmjuncti
damagesaccount of profits or deliveryp of infringing labels and marks for destruction or erastarther, pursuant to the
notification of the Trade Marks (Amendment) Act, 20dinultaneous protection of trademark in India and other coumteies

made availble to owners of Indian and foreign trademarks.

LAWS RELATING TO FOREIGN INVESTMENT

Foreign investment in India is governed by the provisions of the FEMASENMA NDI Rules2 0 1 $EMA iNDI Ruleso )

along with the Consolidated FDI Policy issued by the DRt&fined hereinaft¢y from time to time. Further, the RBI has
enacted the Foreign Exchange Management (Mode of Payment and Reporting@&iNdnstruments) Regulations, 2019
which regulate thenode of payment and reporting requirements for investments in India by a person resident outside India.
terms of the FEMA NDI Rules and the Consolidated FDI Policy, up to 100% foreign investment is currently permitted in
company engaged in manufachgiactivities in India (including contract manufacturing in India).

In terms of the SEBI FPI Regulations, the investmergginity shares by a single FPI or an investor group (which means
multiple entities registered as FPIs and directly or indirectlyigaegommon ownership of more than 50% or common control)
must be below 10% of our pestfer equity share capital. Further, in terms of M@l Rules the total holding by each FRir

an investor group shall be below 10% of the total qpgackquity shareapital of our Company and the total holdings of all FPIs
put together with effect from April 1, 2020, can be up to the sectoral cap applicable to the sector in which our Congiasy oper
(i.e., up to 100%).

LAWS RELATING TO TAXATION

In addition to theaforementioned material legislations which are applicable to our Company, some of the tax legislations ths
may be applicable to the operations of our Company include:

Central Goods and Service Tax Act, 2017 and various-sfatelegislations made themder;
Integrated Goods and Services Tax Act, 2017;

Income Tax Act, 1961andincome Tax Rules, 1962, as amended in respective years;
Customs Act, 1962;

Indian Stamp Act, 1899 and various statiee legislations made thereunder; and
Statewiselegislations in relation to professional tax.

LAWS RELATING TO EMPLOYMENT

In addition to the aforementioned material legislations which are applicable to our Company, some of the labour legislatio
that may be applicable to the operations of our Compasiyde:

Empl oyeesdé6 Provident Funds and Miscell aneous Provisi
Empl oyees6é State Insurance Act, 1948;

Maternity Benefit Act, 1961;

Minimum Wages Act, 1948;

Payment of Bonus Act, 1965;

Payment of Gratuity Act, 1972;

Payment of Wages Act, 1936;

Right of Persons with Disabilities Act, 2016;

Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013;

Contract Labour (Regulation and Abolition) Act, 1970;

203



Child and Adolescent Labour (Prblition and Regulation) Act, 1986;
Labourwelfarefund legislations;

Trade Unions Act, 1926; and,

Industrial Disputes Act, 1947.

In order to rationalize and reform labour laws in India, the Government of India has framed four labour codes, namely:

a)

b)

d)

The Industrial Relations Code, 2020 received the assent of the President of India on September 28d20@poses

to subsume three existing legislations, namely, the Industrial Disputes Act, 1947, the Trade Unions Act, 1926 and t
Industrial EmploymentStanding Orders) Act, 1946. The provisions of this code will be brought into force on a date to
be notified by the Central Government.

The Code on Wages, 2019 received the assent of the President of India on Augustah@pi@ooses to subsume four
existing laws namely, the Payment of Wages Act, 1936, the Minimum Wages Act, 1948, the Payment of Bonus Act, 19¢
and the Equal Remuneration Act, 1976. The Central Governwigihotification dated December 18, 2020, notified
certain provisions of the Code on Wages, mainly in relation to the constitution of the advisory board. The remainin
provisions of this code will be brought into force on a date to be notified by the Gaatratnment.

The Occupational Safety, Health and Working Conditions Code, 2020, received the assent of the President of India
September 28, 2020, and proposes to subsume certain existing legislations, including the Factories Act, 1948, the Cont
Labaur (Regulation and Abolition) Act, 1970, the Intetate Migrant Workmen (Regulation of Employment and
Conditions of Service) Act, 1979, and the Building and Other Construction Workers (Regulation of Employment ant
Conditions of Service) Act, 1996. The @gdroposes to provide fanter alia, standards for health, safety and working
conditions for employees of the establishments. The provisions of this code will be brought into force on a date to |
notified by the Central Government.

The Code on Socialegurity, 2020, received the assent of the President of India on September 28, 2020 and it propos

to subsume <certain existing legislations including
l nsurance Act, 19 4 8, Furidh and NEstglldneoysdPeogisions Act,dl952, dhe Maternity Benefit
Act , 1961, the Payment of Gratuity Act, 1972, t he Bu

and the Unorgani sed Wor ker sd S @miida unifoBritycnproviding sodatsecurity2 0 0
benefits to the employees which was earlier segregated under different acts and had different applicability and covera
The provisions of this code will be brought into force on a date to be notifiea: liyethtral Government.
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HISTORY AND CERTAIN CORPORATE MATTERS
Brief History of our Company

Our Companywas originally formed as a partnership firm under the Partnershipl882in the name ofStanley Seatingy
pursuant to a deed of partnership dated February 1, @a@Tompanyvas thereafteincorporated aa public limited company
as6 St anl ey Lifestyl es fitoin apattnership firomppocardance with theopnovisions®artdXnof the
Companies Act, 1956 and received a fresh certificate of incorporation @atexber 11, 2007 and a certificate for
commencement of business dated December 14, f20@7he RoC

Changes in our Registered Office

The following table sets forth details of tbleange in the registered office of our Company since the date of its incorporation:

Date of Board Details of the address of registered office Reason

resolution

May 20, 2019 Change in registered office from 12/7, ShaRao Compound, Mission Roa&8engalury|For administrative
Karnataka 5627 to68/A, Bommasandra Industrial Are&! Phase, Hebbagodgengalury| convenience

Karnataka 56@99.
September g Change in registered office fro68/A, Bommasandra Industrial Area? Phase, Hebbagoq For  administraive
2020 Bengalury Karnataka 56099to SY No. 16/2 and 16/3 Part, Hosur Road, Veerasandra vi| convenience

Attibele Hobli, Anekal TalukBengalury Karnataka 56Q00.

Main objects of our Company
The main objects contained in our Memorandum of Association are as follows:

(1) To carry on the business of manufacturers, processors, importers, exporters, buyers, sellers, stockistspdeaiesson

agents for leather hides & skins, adhesives and formulations of all kinds products of leather goods such as industrial al
textile leather goods, sports, goods, fancy leather articles, and to take over the partnership business of STANLI

SEATING Bangalore by the way of Registration as a Limited Company pursuant to Section 565 and 567 of the Compani
Act, 1956. (Under Chapter I1X of the Companies Act, 1956) Compani@®d®&and any other law as may be applicable
to a Limited Company.

(2) Tocarry on the business of manufactures, importers, exporters, buyers, sellers, stockists, dealers, commission agel
repairers in all kinds of footwear articles, stationery items, novelties, travel accessories and to act as consultants for tt
above industes and components of leather, rubber, plastic goods, lasts, boots trees, laces, buckles, leggings, bo
polishers, purses, bags, boxes, belts, watch straps and accessories and fittings made in any material, To purchase, !
import, export, repair, marfacture or otherwise deal in all types of machines used in textile business as footwear and
leather tanning machines, sewing, curing finishing machines, tools and implements relating to the above objects.

(3) To carry on the business of manufacturers, impert@nd exporters, whole sale and retail dealers of and in men's woman's
and children's we: rig apparel of every kind, nature and description made out of leather, fabric, hosiery material or &
combination. Norwoven and synthetic fabrics, poromeric leatHeatherite, natural and modified cellulose, laminated

products, printed or woven fabrics, papers, pulps and products thereof and to carry on the business of manufactur

dealers, importers aneexporters, wholesale or retail of all types of furniture mdidbm wood, brass, steel, fiber glass,
plastics or other alloys and handicrafts or otherwise of house of furniture's, upholsters and dealers in and hirers, repal
cleaners, stores and warehouse of furniture, carpet., linoleums, furnishing fabrics andlatheoverings, household
utensils, chine and glass goods fittings, colourful curtains, handmade home furnishings and carpets, table lamps, househ
requisites of all kinds and all things capable of being used therewith or in the maintenance, rgaif. th

The main objects as contained in our Memorandum of Association enable our Company to carry on the business presently b
carried on and proposed to be carried on by our Company.

Amendments to our Memorandum of Associationn the last 10 years

Thefollowing table set forth details of the amendments to our Memorandum of Association in the last Hegsating the
date of this Draft Red Herring Prospectus:

Date of Details of the amendments
Shareho
resolution/Effect
ive date
October 72017 | x Clause Ill (A)(1) of theMlemorandum of Association of our Company was amendedts e r t  Chnwanje

Act 2013 and any other law as may be applicable to a Limited Company
x Clause Il (B)(14) of thdvlemorandum of Association of our Company vaasendedte ub st i t ut e
with A20130
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Date of

ive date

Shareho
resolution/Effect

Details of the amendments

x Clause Il (B)(15) of thdvlemorandum of Association of our Compangs amendedtosu b st i t ut e
with fA20130
x Clause Il (C)(1) to Clause Il (C)(18) of thdemorandum of Association of our Coamyt i t | ed AT
OBJECTS NOT | NCLUDED I N (A) AND (B) ABOVEO was
x Clause V of theMlemorandum of Association of our Company was amended to reflect increase in the au
share capital of our Company fror60,000,000 divided into 6,000,0@Quity shareso f f ace v al u
65,000, 000 di veyuityestthredofifiatcoe 6v, a5l OuOe, 000f O 10 each.

March 6, 2018 | Clause V of thelemorandum of Association of our Company was amended to reflect increase in the authorig

capital of our Companyfrom6 5, 000, 000 di vequdyshdreso htfoa e 50&I, 0O Oof
divided into 7,500,00@quity sharesofface val ue of 10 each.

June 19, 2023 | Clause V of theMemorandum of Association of our Company was amended to reflect split in the authorise

capital of our Companyfrom75, 000, 000 di vejuilyshdresohtfoade 508, 0® 0o f
divided into 37500,000equity sharesofface v al ue of 2 each.

June 19, 2023 | Clause V of theMemorandum of Association of our Company was amended to reflect increase in the authorig

capital of our Company from 75, 000, 000 di v i Hoeigt Shareso b Ba¢c & 00 a0 @
$0,000,000 divided into 75,000,0@0uityShareo f f ace value of 2 each.

Major events and milestones of our Company

The table below sets forth the key events and milestones in the history of our Company:

Financial Year Milestone

2007 OurPr omoters started a partnership firm in the na

2008 6Stanley Seating6 was converted from a partnersh
Limitedo

2011 Our Company opened ifist franchiseeowned franchiseeperated store in KochiKerala

2012 Our Company opened its firsbmpany owned company operagtdre in Bengaluru, Karnataka

2012 Our Company opened its first store in Chennai, Tamil Nadu

2018 Incorporation of our Subsidiay 6 SDPL& through a joint venture a(
Stanl ey Retail Limited, Sharmila Mangh n a rownedconpany
operated st ore in Hyderabad

2019 Raised funding of an aOmanuimiaJomtflnvestmdnt Fur@l flursuant tolthe 8SHA f

2019 Our Company openedifsi r st st ore under O6Sofas & More by St
high category

2019 Our Canpany openediti r st st ore under 6Stanley Level Next

2021 The store count of our Company increased to 25 stores

2022 Our Company openedifsi r st oéwneduogmmpang per at edd store in Del hi

2023 The storecount of our Company increasednore tharb0 stores

Awards and accreditations

Details of key awards received are set out below:

Financial Name of the award

Year

2023 Implemented Occupational Health and Safety Management System in accordan&OwiB001:2018 for manufacturin
and supply of upholstered home and office furniture, car seats, leather products and kitchen cabinets by TUV S
Asia Private Limited

2023 Implemented Quality Management System in accordance with ISO 9001:201%rafatture and supply of genuiy
leather upholstery by TUV SUD South Asia Private Limited

2023 Implemented Environmental Management System in accordance with 1ISO 14001:2015 for manufacture and
genuine leather upholstery by TUV SUD South Agiivate Limited

203 Received Greenguard Certificate of ComplianceManufacture, Supply & Installation of Furniture Like Sofa, Cha
Table, Mattress, Beds, Leather Shoe, Bag, Metal Fabricated Furniture, Kitchen, Cabinets and Modular Furniture

2020 Received ABest Large Standod award at Australia |Int

Corporate profile of our Company

For our corporate profiléncluding details of our business, profile, activities, services, market, growth, competition, technology,
and manager i al Riskdactpre, fiGuNBusnesy sGureMariagemetandiMa nagement 6 s
Analysis of Financial Condition anfesults of Operatiods o n 2f, 474, 816and320, respectively.

Time and cost overruns

There have been no time and cost ewars in respect of our business operations.

206

Di

S



Defaults or re-scheduling/ restructuring of borrowings

There have been no defaultr rescheduling/restructuring of borrowings with financial institutions/ banks in respect of our
Companyés borrowings.

Significant financial and strategic partners

Our Company does not have any significant financial or strategic partners asdaitetoéthis Draft Red Herring Prospectus.
Capacity/facility creation, location of stores

For details regar di n@urBusitesst iommnlglagfe our stores, see 0
Launch of key products or services, entry into new geographies or exit from existing meaets

For details of key products or services launched by our Company, entry into new geographies or exit from existing marke
s e Our Business a inMiajorfEvents and Milestones of our Company o n 1@lamd 20§, respectively.

Details regarding material acquisitions or divestments of business/ undertakings, mergers, amalgamation, any
revaluation of assets, etc. in the last 10 years

Our Company has not made any material acquisitions or divestments of business/ undertakings, mergers, amalgamation,
revaluation of assets, etc. in the last 10 ypagseding the date of this Draft Red Herring Prospectus, except investment in the
securities of our Subsidiaries follows

0] Joint venture agreement dated June 2, 2017 between SRL, Sharmila Manghnani and Rajesh Manghnani
(Alncoming Sharehol derso) (AShrasta JV Agreement 0)

Our Subsidiary, SRL and the Incoming Shareholders pursuant to the Shrasta JV Agreement incorporated/a comp:x
6Shrasta D®cor SOPLA)v after Ltime t epdr fdise of setting up
furniture, modular kitchen, lighting and carpets and such other products as may be agreed in writing. SRL and tl
Incoming Shareholders eahbld 50% of the issued, subscribed and paid up equity capital of SDPL.

Key obligations of SRL under the Shrasta JV Agreenietdy alia, are as follows:
a. Provide technical and operations advise to SDPL for the management of the store;
b. Supply stocks to thstore from our Company on credit terms as agreed between our Company and SDPL; and

c. Imparting requisite training to adequate number of the personnel of SDPL at the store and deputing to SDP
suitable specialists at cost to train personnel at the fagildfeSDPL and provide other general technical
assistance.

Key obligations of the Incoming Shareholdargler the Shrasta JV Agreemadnter alia, are as follows:

a. Obtaining necessary statutory registrations, licenses, approvals at its cost as maydwukfieghe execution and
setting up the store;

b. Finance the capital expenditure pertaining to the interiors of the store; and
c. Assisting in managing the technical, operations a

(i) Memorandum of understanding dated October 30, 2021 between o@ubsidiary, SDPL and M/s Design Eight
(ADesign Eight MoUO0) and Jund2y, 202bhatwesnfoarbubsiigry, SBPmanaM/s d a t
Design Eight, its founders, Sharmila Manghnani, Rajesh Manghnani, Danish Manghnani andluskaan
Manghnani (coll ecti velDesignEighhBTMesi gn Eight MoU, #

Our Subsidiary SDPLis a joint venture betwee®RL and two of the founders d/s Design Eigh, namely, Sharmila
Manghnani and Rajesh Manghnani. For details of the joint venture arrangement, pledseéDstals regarding
material acquisitions or divestments of business/ undertakings, mergers, amalgamation, any revaluation of assets, ¢
in thelast 10 years joint venture agreement dated June 2, 2017 betvgRRhSharmila Manghnani and Rajesh

Ma n g h noa paged07. Pursuant to the Design Eight BTA, all thssets (as identified in the Design Eight MoU)
without any liabilities other than the assed liabilitiesof M/s Design Eight, including the intellectual property right
over the trademark fADesi gn $DPlgohnt 6a na nfda si Di8sd , whnweerree its
from all encumbrances for a total consideration12.72 millon. Further, with effect frondune 27, 2022 BTA

Closing Dated )SPPLwasfully and legally entitled to carry on the busines$ Degign Eighd a n d in ifs Dv@no

name and for its sole benefit and the Design Eight partnership firm shall be wound up within a period of 18 montt
from the BTA Closing Date.
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Our Holding Company

As on the date of this Draft Red Herring Prospectus, our Company does nothudgdim@ company.

Our Subsidiaries

As on the date of this Draft Red Herring Prospectus, our Compardydirast Subsidiaries antistep dowrSubsidiaries. The
details of our Subsidiaries have been provided below:

Direct Subsidiaries

1.

ABS Seating Private Limited
Corporate Information

ASPL was incorporated oklay 27, 2005as a private limited company under the Companies Act, 185@gistered
office is situated a€CRC Building, 369 Sultanpur Crossing, Mehrauli, Gurgaon Road, New D#0)30. The CIN
is U36109DL2005PTC136809

Nature of Business

ASPL is engaged in the businesswfiolesale or retail manufacturing of all kinds of seat covers, accessories and
fittings made of leather/PU/PVC, fabric and other matextahuthorized under the objects clause of its memorandum
of association

Capital Structure

The authorised share capitalABPLis 3,100,00(ivided into310,000equity sharesf face value 10each andhe
issued, subscribed and paid eguity shareapital ofASPLis 2,964,000divided into 296,400 equity shares of face
value 10 each.

Shareholding

The shareholding pattern ASPL as on the date of this Draft Red Herring Prospectus is set out below:

Name of the shareholder No. of equity shad % oftotal issued and subscribed capital
Stanley Lifestyles Limited 198,588 67.00
Bhupinder Singh Chawla 50,388 17.00
Haneet Singh Chawla 47,424 16.00

Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there are no accumulated profits or laBsethaf have not
been accounted for by our Company

Stanley OEM Sofas Limited
Corporate Information

SOSL wagriginallyincorporateca s 6 Sunny @E MenB®écéndear 30,.2018s apubliclimited company
under the Companies Act,200IBh e name of SOSL was thereafter change
to a certificate of incorporation dated June 1, 2016.registered office is situated Rlot No. 52, 66 & 67,
Bommasandara Jigani, LinRoad, Jigani Ind. Area, Anekal TaluBengalury Karnataka562 106 The CIN is
U74900KA2015PLC084973

Nature of Business

SOSL is engaged in the businesprfcessors, manufacturing, importers, exporters, buyers, sellers, stockists, dealers
commission agents for sofas, leather furniture, office chairs, office systems, tables and accessories, leather hides
skins, adhesives and formulations of all kinddeafther goods such as industrial and textile leather goods, sports
goods, fancy leather articles, tables of any kind, interior decoration articles, accessories, fittings, floor coverings, ¢
seatings and car accessor&sauthorized under the objeclsuse of its memorandum of association

Capital Structure
The authorized share capital®®SLis 40,000,00alivided into4,000,00Cequity shares df a ¢ e 10Qadctuaad

theissued, subscribed and paid up equity share cadiOSLis 37,600,000divided into3,760,000equity shares
off ace 1Dadchu e
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Shareholding

The shareholding pattern of SOSL as on the date of this Draft Red Herring Prospectus is set out below:

Name of the shareholder No. of equity shalj %oftotal issued and subscribed capital
Stanley Lifestyles Limited 3,759940 100.0¢6
Sunil Suresh 10 Negligible*
Shubha Sunil 10 Negligible*
Anantha Krishnan Vishwanath 10 Negligible*
Rohith Krishna 10 Negligible*
Rakesh V Gurikar 10 Negligible*
Kiran BhanuVuppalapati 10 Negligible*

*100% of the beneficial interest in the shareholding©8Sis held by our Company

Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there aaecumulated profits or losses of SOSL that have not
been accounted for by our Company.

Stanley Retail Limited
Corporate Information

SRL was incorporated oday 26, 2008as apublic limited company under the Companies Act, 1956registered
office is stuated atSY No0.16/2 and 16/3 Part, Hosur Road, Veerasandra village, Attibele Hobli, Anekal Taluk,
Bengalury Karnatakeéb60100. The CIN isU52599KA2008PLC046573

Nature of Business

SRL is engaged in the businesspobcessors, importers, exporters, buyers, sellers, stockists, dealers, commissior
agents for leather hides and skins, adhesives, leather furniture, office chairs, office systems, tables and accesso
and formulations of all kinds of leather goods suslinaustrial and textile leather goods, sports, goods, fancy leather
articles as authorized under the objects clause of its memorandum of association

Capital Structure

The authorized share capital of SRL 50,000,000 divided int§,000,000equity shaes offace value 10 each and
theissued, subscribed and paid up equity share capiiRLis 49,161,30ivided into4,916,13Cequity shares of
face value 10each.

Shareholding

The shareholding pattern of SRL as on the date of this DrafHHeathg Prospectus is set out below:

Name of theshareholder No. of equity sha]| %oftotalissued and subscribed capital
Stanley Lifestyles Limited 4,790,514 97.45*
Sunil Suresh 56,400 1.15*
Shubha Sunil 600 Negligible*
Akshaya Badrinarayanan 600 Negligible*
Malik UL Ashtar Yakoobha 600 Negligible*
Chamdawala
Bhupinder Singh Chawla 600 Negligible*
Ravi MM 600 Negligible*
Rohith Krishna 600 Negligible *
MD Divakar 32,808 0.67*
K Muralikrishna 19,685 0.40*
DS Rupa 13,123 0.27*

*100% of the beneficial interest in the shareholding of SRL is held by our Company.

Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there ameaumulated profits or losses of SRL that have not
been accounted for by our Company.

Step dowrSubsidiaries

1.

Sana Lifestyles Limited
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Corporate Information

Sana Lifestylesvas incorporated ocAugust 19, 2014As gpubliclimited company under the Companist, 1956.1ts
registered office is situated &ty No.16/2 and 16/3 Part, Hosur Road, Veerasandra village, Attibele Hobli, Anekal
Taluk, Bengalury Karnataka60100. The CIN isU74999KA2011PLC060059

Nature of Business

Sana Lifestyless engaged in the business mfocessors, importers, exporters, buyers, sellers, stockists, dealers,
retailers, commission agents for leather hides and skins, adhesives, leather furniture, chairs, tables and accesso
and formulations of all kinds oéather goods such as industrial and textile leather goods, sports, goods, fancy leathe
articles, which can be used in interior decoratias authorized under the objects clause of its memorandum of
association

Capital Structure

The authorized share migal of Sana Lifestyless 15,000,000divided into 100,000 equity sharesfate value 1 0
eachand 1,400,000 6% cumulative redeemable preference share$ @ichandtheissued, subscribed and paid up
equity share capitaf Sana Lifestyless 1,000,000divided into100,000equity shares of a ¢ e 10a&dchu e

Shareholding

The shareholding pattern 8fina Lifestyleas on the date of this Draft Red Herring Prospeistsst out below:

Name of the shareholder No.ofequityshar es of f | % oftotal issued and subscribed capital
Stanley Retail Limited 99,500 99.5¢x
Akshaya Badrinarayanan 100 0.1¢¢
Shubha Sunil 50 0.05
Deepthi Badrinarayan 100 0.10¢
Rakesh V Gurikar 100 0.10¢
Suresh S 50 0.05
Sonakshi Sunil 100 0.10

*100% of the beneficial interest in the shareholdin@aha Lifestyles Limiteig held bySRL

Total Accumulated profits or losses

As on the date of this Draft Red HerriRgospectus, there are no accumulated profits or losses of Sana Lifestyles that
have not been accounted for by our Company

Scheek Home Interiors Limited
Corporate Information

SHIL was incorporated ofrebruary25, 2010as apublic limited company under th€ompanies Act, 1954ts
registered office is situated @8/A, Bommasandra Industrial Are&! Rhase, Hebbagoddengalury Karnatakab60
099 The CIN isU74994KA2010PLC052706

Nature of Business

SHIL is engaged in the business mfocessors, importers, exporters, buyers, sellers, stockists, dealers, retailers,
commission agents for leather hides and skins, adhesives, leather furniture, chairs, tables and accessories,
formulations of all kinds ofdather goods such as industrial and textile leather goods, sports, goods, fancy leathe
articles, which can be used in interior decoratias authorized under the objects clause of its memorandum of
association

Capital Structure

The authorized share dtgd of SHIL is 25,000,000divided into5 00, 000 equi ty dheadend of
2,000,000 1% redeemabl e ¢ umullaeachwethessuadfsebscebrdaad paidhupr e
equity share capitaf SHIL is 500,000divided irto 50,000 equity shares bfa ¢ e 10a&dclh. e

Shareholding

The shareholding pattern S8HIL as on the date of this Draft Red Herring Prospectus is set out below:

Name of the shareholder No.ofequity shar es of f g % oftotal issued andsubscribed capital
Stanley Retail Limited 49,500 99.0¢
Sunil Suresh 100 0.20¢
Rohit K 50 0.10
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Name of the shareholder No. ofequity shar es of f g % of total issued andsubscribed capital
Suresh S 100 0.20
Mir Jowher Hussain 100 0.20¢
Rakesh V Gurikar 100 0.20
Shubha Sunil 50 0.1¢¢

*100% of the beneficial interest in the shareholdin@biiL is held bySRL
Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there are no accumulated profits or I8s8kdtait have not
been accounted for byuo Company

Shrasta Decor Private Limited
Corporate Information

SDPLwas incorporated oduly 18, 2017as a private limited company under the Companies Act, 2l&gistered
office is situated ab8/A, Bommasandra Industrial Area! RhaseHebbagodiBengalury Karnatakab60099. The
CIN is U74999KA2017PTC104758

Nature of Business

SDPLis engaged in the businessprbcessors, importers, exporters, buyers, sellers, stockists, dealers, commissior
agents for leather hides and skimslhesives, leather furniture, office chairs, office systems, glass and crystals,
electrical goods, kitchen items, carpets, ceramic items, tables and accessories, and formulations of all kinds of leat
goods such as industrial and textile leather goquists goods, fancy leather artiglas authorized under the objects
clause of its memorandum of association

Capital Structure

The authorized share capital 8DPLis 100,000,000divided into10,000,000equity shares of a ¢ e Y0&dchu e
andthe issued, subscribed and paid up equity share cagit8DPLis 98,900,000divided into 9,890,000 equity
shares ofacevalue 10 each.

Shareholding

The shareholding pattern BDPL as on the date of this Draft Red Herring Prospectus susdtelow:

Name of the shareholder No. ofequity shar es of f | % of total issued and subscribed capital
Stanley Retail Limited 5,533,444 55.95
SharmilaManghnani 2,179,332 22.03
Rajesh Kushalddglanghnani 2,177,22¢ 22.01

Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there are no accumulated profits or [BBgtistbét have not
been accounted for by our Company

Staras Seating Private Limited
Corporate Informatio

SSPLwas incorporated oduly 7, 2005as a private limited company under the Companies Act, 1856gistered
office is situated aCrystal House, Plot No.79, Dr. Annie Besant Road, Worli, Mumbai, Mahara&®®@l8 The
CIN is U51909MH2005PTC154583

Nature of Business

SSPLis engaged in the business géneral merchant, traders, dealers, importers, exporters, commission agents,
brokers, distributors, indenting agents of all items and merchandise and ss\daéhorized under the objects clause
of its memorandum of associatian

Capital Structure

The authorized shareapital of SSPLis 10,100,00ivided into101,000equity shares diacevalue 1 00 eac h
theissued, subscribed and paid up equity share caié6PLis 10,100,00Gdivided into101,000equity shares of

f ace 1l0adaahe

Shareholding
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The shareholding pattern 86PLas on the date of this Draft Red Herring Prospectus is set out below:

Name of the shareholder No.ofequity shar es of f(@ % of total issued and subscribed capital
Stanley Retail Limited 100,994 99.99%
Sunil Suresh 1 Negligible*
Shubha Sunil 1 Negligible*
Rohith K 1 Negligible*
Yusuf AbdhullahMerchant 1 Negligible*
Ravi MM 1 Negligible*
Suresh S 1 Negligible*

*100% of the beneficial interest in the shareholding ®FSis held bySRL.
Total Accumulated profits or losses

As on the date of this Draft Red Herring Prospectus, there are no accumulated profits or I8S$tddlwdt have not
been accounted for by our Company

Sharehol dersé agreements and other agreements

6XEVFULSWLRQ DQG 6KDUHKRO@H,1W01B, $xeduttd betvigdd oBrDCAhkpEny; XMan India Joint
,QYHVWPHQW )XQG ,, 3WKH ,QY Hds/anénted pirspat W KeifirstadiPrirumidated August 28, 2018

I)LUVW $G Gridalecively3 6 KD UHKR O GH U\ fang fudheiHR Hrge\ded pursuant to the Waiver cum
Amendment Agreement

Qur Company, the I nvestor and the Promoters havserightst er
and obligations of the Investor and Promoters in our Company which inahtigiealia, (i) information and inspection rights

of the Investor in relation to certain mattersonfr Companyand its Subsidiaries; (ii) right of attendance of Investor and
Promoters to constitute quorum f or B o @dii)dght ofthe Imsmdtot td appoiat o f
an observer tour Boardand committees adur Companyand its Subsidiaries; (iv) affirmative voting rights of the Investor on
certain reserved matters (as speci f itingsloftherBharehotders Board & ang | ¢
committees ofour Board including any amendment, supplement or restatement to the Memorandum of Association or the
Articles of Association, any change in the issued, subscribed or paid up equity or preferencapstaduiafour Company any
changes in the corporate governance policy including any changes in the compositioBaérdor the size obur Board

and such affirmative voting rights extend to the Subsidiaries as well; (@nppéive right of the Inveer to subscribe, in the
event of a further issue of Equity Shares by our Company; (vi) restriction on transfer of Equity Shares of the $2romotel
including requirement to obtain prior consent from the Investor andlteny rights; (vi) drag along rightd the Investor(vii)

subject to applicable lasyobligation of the Company to indemnify the Investor direcagainst anglaims or losses incurred

by such Investor directors, due aagt, omission or conduct of or by the Companyopifiials, employeesepresentatives, or

the Shareholderand (viii) obligation of the Company to indemnify the Investor against any lasisgsy out of or relating to

any misstatementsr omissions of the Company in any registration statement, affefotument or preliminary offering
document, and like violations of applicable securities laws by the Company or any other error or omission of the Company
connection with a public offering hereundether than with respect to information provided lugts Investor in writing
expressly for inclusion therein

In accordance with the terms of the First Addendum, our Promoter, Sunil Suresh had to transfer 295,704 equity shares tc
escrow account ShaEholders d\greements and otlsee agreefinerfhareholders Agreements and other
Agreements o n 2j2age

Pursuant to th&aiver cum Amendment Agreemento t h e Sh ar e h oitlisctlarifies! thatstiliject ¢oeranedph af
approval of theshareholders postonsummation of the Offdry way ofa special resolution, at the fitgeneral meeting of the
Shareholders held by the Compaagd thereafter subject to receipt of approval of Shareholdersdically by special
resolutionas prescribed under applicable Jate Board shalhecessarily incluel (i) onenon-executive Directowho may be
nominated by the Investor and such rights may be exercised by the IMfeestoiong as the Investor holds at least 5% of
issued, subscribed apdid-up share capital of our Company on ayufliluted basis(ii) two Promoters appointed as executive
directors ill such time that they continue to be promoters of the Compardefined undeheapplicable law; and (iii) such
other number and categories of Directors, including independentt@isgas such term is understood underGbepanies
Act, 2013 as may be required to comply with applicable legal and regulatory requirements under the apglisabieluding
the Companies Act, 2018nd theSEBI Listing Regulationsas amended-urther, the Promoteras long as they are promoters
under the applicable laanshall have the righappoint a person erominatethemselves athe chairmanof the Boardsubject to
receipt of approval of th&hareholders postonsummation of the Offdsy way of a special resolution, at the figgneral
meeting of theshareholders held by the Compasnyd thereafter subject to receipt of approval of Sharehgbeeiadicallyby
special resolutioms prescribed under applicable law.

In terms of thaVaivercum Amendment Agreement, certain waivers have been granted bw#storuntil thelPO Long Stop
Date(as defined beloyDate in respect ahformation rights, right to appoint an observer on the Baagtts of first refusal
consequences of eventbdefaultanddeposit of Equity Shares representing 4% issued and paid equity share capital of
Companyby our Promoter, Sunil Suresh.

212



TheWaiver cum Amendment Agreemenill stand automatically terminated on the earlier 9fDlecember 31, 2024, orcu
dateas may be mutually agreed in writing among plaeties; (ii) on the date on which the final observations of the SEBI
received in connection with th@ffer lapse in accordance with the applicable laws and regulations; and (iii) the date on which
the Board decides not to undertake the Offer or to withdraw any offer document filed in respect of the Offer, including thi
Draft Red Herring Prospectysl?O Long Stop Dated )The Sharehol dersdé6 Agreement s h
consequently,intes e ri ghts and/ or obligations of the parties ar
away with effect from IPO Long Stop Date.

Escrow ageement dateddugust 16,2018 entered betweesur Company,one our Promotes, Sunil Suresh, Oman India
-RLQW ,QYHVWPHQW )XQG ,, DQG $[LV 7TUXVWHH 6HUYLFHYV /LPLWHG 3(VFU

Our Company has entered into the Escrow Agreement pursuant to thedShadee r s 8 Agr eement . Basi s
Agreementpne of our Promotersunil Sureslshall deposit such number of equity shares held by Wwhith shall at all times
represent 4% of thissued, subscribed and paigs har e capi t al Esorow Share® ) Caomp an yf u(li vy
and shall be deemed to include any and all bonus shares, shares issued pursuant to a rights issue or a stock spbt in resp
these Escrow Shares,an escrow account opened in the joint names of our Promoter, Sunil Suresh and Axis Trustee Servic
Limited ( EBscrow Agend .)Pursuant to théetteragreementiatedSeptember 4, 2028ntered into between our Companyr
Promoter,Sunil SureshOman IndiaJoint Investment Fund land the Escrow Agent(i) the Escrow Agreemerghall be
terminatedwith effect fromthe date of filing of th&JDRHP, and (ii) immediately prior to filing of the UDRHP, the escrow
documentshall be returned by the Escrow Agent to our Promoter, Sunil Suresh and the Escrowi®har@89,928 Equity
Sharedeld by our Promoter, Sunil Sureshich currentlyrepresent % of theissued, subscribed and paid share capital of

our Company on a fully diluted bapishall be transferred to the account of the our Promoter, Sunil Suresh as notified by the
Pramoterto the Escrow Agent and Investor in writing.

Other material agreements

Co-existence agreement dated December 15, 2015 betweenof our PromotersSunil Suresh and Stanley Furniture
&RPSDQ\ ,1& 36)&°

One of our Promoterssunil Suresh has entered into aesastence agreement with Stanley Furniture Company, Inc dated
December 15, 2015, under whiSkinil Sureshs requiredtd i mi t and restrict the&tanlegpeasf a
trademark in a composite mamne ( and not wused as a single word mark AST/
of products made of or upholstered with artificial or 1
FURNI TUREO on a standal ofntlee adreementSunil Surasthad withdiava four gademsrk o
registratiors and filed a request before the trademarks registry to amend the description of gaads$ fofthe trademark
applications filed bySunil Surestand SFC agreed to nobjectto SunilSureslb s use or registratioc
ASTANLEYO so |l ong as the term AStanleyd is used as a
registration is limited to only goods made of or upholstered with natural or imitatidrete&urther, SFC also withdrew all
existing opposition filed against trademark applications filedshyil Sureshrand undertookto not initiate any future legal
action againsBunil Surestsolely as it related to the use or registration of marks containii STANLEYO so | on
AStanleyod is used as a component combined with other te

Trademark and copyright assignment deed dated March 1, 2023, betweenof our Promotes, Sunil Suresh and our
&RPSDQ\ 37UDGHPDU Rsdig@nEen&BesadULIKW

In terms of the Trademark and Copyright Assignment Dégdne ofour Promotes, Sunil Suresh, irrevocably assigned his
rights, including all proprietary rights, interest and title associated with the trademarks and copyrightsgniciteti alia,
AAngel o I taliao, AfiHarry Cooper o0, AKar | Hanso together
rights accrued by virtue of use, in India and globally, for a perpetual term in favour of the Company,dana i der at i
0.3 million. Our Promoter will not use any of the trademarks or copyrights transferred pursuant to the Trademark and Copyric
Assignment Deed, either as their trademark or as a part of their business name in any manner or wikmythitg that may

lead to infringement of the trademarks and copyrights transferred to our Company.

Trademark Assignment deed dat&kptember 12023 betweerone of our Promoters Sunil Suresh and our Company
37TUDGHPDUN $VVLIQPHQW 'HHG’

In terms of the Tademark Assignment Deedine of our PromoteysSunil Suresh, perpetually and irrevocabhfisigned, sold
and transferred to our Compathe entire worldwide rights, title and interest in anthi trademarkassociated with primary

STANLEY
BOUTIQUE

brands and other brandghich are necessary for our business and operations (includiagalia, swww~w=  and
along with any and all intellectual property rights contained therein and related thereto.

The material terms of the Trademark Assignment Deed incinti,alia, (i) our Company shall be entitled to use/ enjoy the

trademarks transferred pursuant to the Trademark Assignment Deed, without any objection and interruption by our Promo

Sunil Suresh or any other person; Gir Promoter, Sunil Suresh is permitted to usi@®an application and seek registration

for any trademark, | ogo or work of art containingsshe v
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which are not related to our business and operations; and; (iii) if either our @pomaur Promoter is desirous of undertaking

a businessusingther ademar k, tradename, servi ce naadoNilngdpdicationsamd ar
seeking registration for any trademark, tradename, service mark, logo or artworksecoé n i n gin r@spectafralbiesipeds
which is currently not being undertaken by our Promoter or our Company, our Company or our Promoter (as the case may
is required to provida notice in writing of such an intention to the other party, whdl shthin 30 days from the receipt of

such notice, provide a confirmation in writing, whether or not it has already commenced use or launched or ventured into st
business.

Pursuant to the Trademark Assignment Deed, our Company shall pay our Promadt&u&sh in the following manner: (a)

sum of 15 million at the time of execution of the rTr ad
of the trademarks on or before the second quarter of Financial Year 2024, i.e. onerb&@ pt e mber 30, 20:
million in four equal quarterly instalments of [Bedr mi |

2024 (i.e., on or before December 31, 2023); (ii) fourth quarter of Financial Yeafi202dn or before March 31, 2024); and
(i) first quarter of Financial Year 2025 (i.e., on or before June 30, 2024); and (iv) second quarter of Financial Y@ax. 2025
on or before September 30, 2024).

Copyright Assignment deed dategeptember 1, 2@betweenone of our Promotes, Sunil Suresh and our Company
3&RS\ULJKW $VVLIQPHQW 'HHG”

In terms of the Copyright Assignment Deexhe of our PromotersSunil Suresh, perpetually and irrevocabsigned, sold
and transferred to our Compathe entire worldwide rights, title and interest in andh® artworksassociated with primary

T

brands and other brands which are necessary for our business and operations (irictadialgg, ~“* "'~ swwewwmae  and

alongwith any and all intellectual property rights contained therein and related thereto.

The material terms of the Copyright Assignment Deed inclindiey;, alia, (i) our Company shall be entitled to use/ enjoy the
artworks transferred pursuant to the Copyrigesignment Deed, without any objection and interruption by our Promoter, Sunil
Suresh or any other person; @yr Promoter, Sunil Suresh is permitted to use or file an application and seek regiftration
any artwork, similar to artworks transferregrpuant to the Copyright Assignment Deed, as a part of his other businesses which
are not related to our business and operations; and; (iii) if either our Company or our Promoter is desirous of undertakin
business using the logo or artworkso n t a 5 © & n &ane/gifiing applications and seeking registration for any logo or
artwor ks c on tinaaspedt of gbugingss which icyrdently not being undertaken by our Promoter or our Company
our Company or our Promoter (as the case may brejjisred to provide notice in writing of such an intention to the other
party, who shall within 30 days from the receipt of such notice, provide a confirmation in writing, whether or not éatys alr
commenced use or launched or ventured into sucinéssi

Pursuant to the Copyright Assignment Deed, our Company shall pay our Promoter, Sunil Suresh in the following manner:

10 million at the time of execution of the Copyrhleght
copyrights on or before the second quarter of Financi al
in four equal quarterly instalments of 20 mil Il i oen, ac

on or before December 31, 2023); (ii) fourth quarter of Financial Year 2024 (i.e., on or before March 31, 2024) pigrfest
of Financial Year 2025 (i.e., on or before June 30, 2024); and (iv) second quarter of Financial Year 2025 (i.e.,oo@ or bef
September 30, 2024).

7KH WUDGHPDUN DQG FRS\ULJKW DVVLIJQPHQW GHHG GDWHG -XQH E
7TUDGHPDUN $VVLIQPHQW 'HHG’

In terms of the D8 Trademark Assignment Deed, Design Eight Private Limited, assigdie®ltaall its rights, including all
proprietary rights, interest and title on the trademark

D8

Ho=anachi | registered as a trademark under class 20, for an aggregate considerzi®0 ofiillion

Exceptfor the agreement disclosedboveandu nd e h dr eh ol der 6 s Agr eemén tardetailsd o't
regarding material acquisitions or divestments of business/ undertakings, mergers, amalgamation, any revaluation of asse
et c. i n t heondage212and2D7 resmeetively dur Compny has not entered into any material agreement with
strategic partners, joint venture partners or financial partners, to the extent applicable, other than in the ordinarfy course
business.

Details of guarantees given to third parties by our Promoters to are participating in the Offer for Sale

As on the date of this Draft Red Herring Prospectus, there are no outstanding guarantees givé&rdmaterdo any third
party.
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Agreements with Key Managerial Personnel,Senior Management PersonnelDirector, Promoters, or any other
employee

Share purchase agreement dated March 26, 2019 betwaen of our Promoters6 XQLO 6 XUHVK DQG RXU &R
6KDUH 3XUFKDVH $JUHHPHQW’

Pursuant to ABS Share Purchase Agreement, ourgany purchased 198,588 fully paid up equity shares amounting to 67%
of the outstanding shares of ABS Seating Private Limit
19.41 million from our Promoter, Sunil Suresh.

Exceptfor theABS Share Purchase Agreement &80DP2022 our Key Managerial Personn8nior Management Personnel,
Director, Promoters, or any other employbave not entered into any agreement with the any shareholder or any third party
with regard to compensati or profit sharing in connection with dealings in the securities of our Company. For further details,
seefiCapital Structurel Employee Stock Options Scheme of our Compang d A OQur Mam pagesdraad?1i60
respectively

Common pursuits between our Subsidiaries and our Company

Our Company is engaged in the business of leather and fabriture manufacturing sector and its retail. As per their
constitutional documents, all of our Subsidiaries are authorised to conduct business in the same line of business aspur Comy
across different geographies. SRL, Sana Lifestyles, SDPL, ASPL and SSltrargly engaged in the same line of business

as our Company in relation to leather and fahrioitureretail sector, whereas SOSL is currently engaged in the same line of
business as our Company in the retedther and fabrifurnituremanuf act ur i ng s e QurdBustess Fon
pagel7l

Business interests in our Company
Except in the ordinary course of business and other than the transactions discliBegta&ted Consolidated Financial

Informationi Notes forming parbf the Restated Consolidated Financial InformatioNote 38 Details of Related Party
Disclosures on page?94, our Subsidiaries have no business interests in our Company.
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OUR MANAGEMENT

In terms of the Articles of Association, our Company can have a maximfifreeh directors As on the date of this Draft Red
Herring Prospectus, our Bodndssix directors comprising dfvo ExecutiveDirectors four Non-Executive Directofincluding

threelndependent Directorsvhich includesone woman ector).

Details regarding our Board as on the date of this Draft Red Herring Prospectus are set forth below:

S. Name, designation, periof directorship, term, address, occupation, | Age Other directorships

No. date ofbirth and DIN (in

years)

1. Sunil Suresh 57 ABS Seating Private Limited
Designation: Managing Director Sana Lifestyles Limited
Period of Directorship: Director since October 11, 200and shall be liabl Scheekdome Interiors Limited
to retire by rotation

. ) Shrasta Decor Private Limited,;
Term: With effect from Augusil6, 223 for a period ob years

i Stanley OEM Sofas Limited;

Address:No 275, 10" Cross, Wilson Garden, Bengaluru, Karnataga027

. . Stanley Retail Limitedand
Occupation: Business
Date of Birth: February 18, 1966 Staras Seating Private Limited
DIN: 01421517

2. Shubha Sunil 48 ABS Seating Private Limited;
Designation: Whole TimeDirector Sana Lifestyles Limited:;
Period of Directorship: Director since October 11, 200andshall be liable Scheek Home Interiors Limited;
to retire by rotation

) ) Shrasta Decor Private Limited;

Term: With effect from Augusil6, 2023 for a period ob years

) Stanley OEM Sofas Limited;
Address:No. 1/1, Hat S-2, &Kyline May Flower ApartmentsLeonard_ane
RichmondTown, Bengalury Karnatake60025 Stanley Retail Limitedand
Occupation: Business Staras Seating Privatémited.
Date of Birth: February 4, 1975
DIN: 01363687

3. Vishal Verma 42 Stanley Retail Limited
Designation: Non-Executive Nominee Direct8t
Period of Directorship: Director since March 3, 2022
Term: With effect from March 3, 2022 until such nomination is revoke
Oman India Joint Investment Fund I
Address: E-604, 6" Floor, Raheja Vistas CHSL, Raheja Vihar, Chandiy
Powai, Mumbai, Maharashtra 400 072
Occupation: Services
Date of Birth: May 5, 1981
DIN: 07056461

4. Girish Shrikrishna Nadkarni 55 Clair Advisors Private Limited
Designation: Independenbirector Stanley Retail Limited
Period of Directorship: Director since April 7, 2022
Term: With effect from April 7, 2022 for a period of 5 years
Address: B-37, 37" Floor, Ahuja Tower, Rajabhav Desai Marg, Prabhad
Mumbai, Maharashtra 400 025
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S. | Name, designation, periof directorship, term, address, occupation,| Age Other directorships
No. date ofbirth and DIN (in
years)

Occupation: Business
Date of Birth: February 27, 1968

DIN: 00040971
5. Ramanujam Venkat Raghavan 55 x  Shahi Exports Private Limited

Designation: Independent Director
Period of Directorship: Director sinceAugust 22, 2023
Term: With effect fromAugust 22, 2023or a period of 5 years

Address: 173 Sobha Morzaria Grandeur Apartment, Bannerghatta
Road, Dharmaram College, Bgaluru, Karnatak&60 029

Occupation: Professionk
Date of Birth: January 27, 1968

DIN: 06886628

6. Anusha Shetty 54 X Autumn Advertising Private Limited;
Designation: Independent Director X The Advertising Standards Council
India; and

Period of Directorship: Director sinceAugust 22, 2023
x Advertising Agencies Association

Term: With effect fromAugust 22, 2023or a period of 5 years India.
Address: #2, Century Renata Flat 410, Raja Ram Mohan Roy Ro
opposite EPF office, Sampangiram Nagar, Richmond Town, Beng
Karnatakeb60 025

Occupation: Business

Date of Birth: August 21, 1969

DIN: 01666992
@ Nominee of Oman India Joint Investment Fund II

Brief Biographies of Directors

Sunil Sureshis the Managing Director of our Company. He has passed S.S.L.C examination undertaken by Karnatal
Secondary Education Examination Boafig. has been associated with our Company as a promoter and a direetOcsiter
11, 2007.

Shubha Sunilis the Whole Time Director of our Company. Stes cleared thb a ¢ h eof szienbesxamination held by
Bangalore University, Karnataka. She holds a certificate of completion of the INSEAD leadership programme for senic
executives from INSEADShe has been associated with our Company as a promoter and direct@csobzr 11, 2007

Vishal Verma is aNon-ExecutiveNominee Directoof our CompanyHe holdsa ma sdégesendasiness administration
from Indian Institute of Foreign Trade, New Delhi. He baer17 years of experience including 14 years on the buy side in
private equity funds. He currently works as a Principal with Oman India Joint Investment Fund Manag@mmgemy Private
Limited and has been with the fund sir@ecember 32012. Prior to his current organisation, he worked with ICICI Bank
Limited.

Girish Shrikrishna Nadkarni isanl ndependent Director of our Compeaffom He
the University of Mumbaand has cleared the examination heldthy Institute of Cost Accountant of India (erstwhite
Institute of Cost and Work Accountants of India). He holds a post graduate diploma in management from the Indian Institt
of Management, Ahmedabad. He loagr 16yearsof experiencend has previously worked with IL&FS Investsmart Limited,
Avendus Capital Private Limited and Motilal Oswal Investment Advisors Private Limited. He is cusemilyg as a director

on the board foClair Advisors Private Limited.

Ramanujam Venkat Raghavanis an IndependenDirector of our Company. Hbas clearedthb ac hel or 6 s of

examination held bdangaloreUniversity. He has over 18 years of experience and is currently workingStithi Exports
Private Limited as the chief executive officer and director.
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Anusha Shettyis an Independent Director of our Company. She holds a post graduate diploma in management from T. A. F
Management Institute, Manipal. She has over 17 years of ierperand is currently working with Grey Group India as
chairperson and group chief executive officer.

Relationship between ouDirectors, Key Managerial Personnel andSenior Management Personnel

Except forSunil SureshShubha Sunivho are spouseandSonakshi Sunil, who is their daughtaone of ouDirectors,Key
Managerial Personnahd Senior Management Personare related to each other

Confirmations

None of our Directors is or was a director of any listed company during the fiveiyeaesliately preceding the date of this
Draft Red Herring Prospectus, whose shares have been or were suspended from being traded on any stoclugrghthege
term of their directorship in such company.

None of our Directors is or was a director of disyed company which has been or was delisted from any stock exchange
during the term of their directorship in such company.

None of our Directors have been identified as Wilful Defaulters or Fraudulent Borrower by any bank or financial
institution or consortium, in accordance with the applicable guidelines issued by the Reserve Bank of India

No consideration in cash or shares or otherwise has been paid or agreed to be paid to any of our Directors
to the firms or companies in whiche are interested as members by any person either to induce them to become or to hel
them qualify as a Director, or otherwise for services rendered by them or by the firm or company in which they are,intereste
in connection with the promotion or formatti of our Company

None of our Directors have any interest in any property acquired or proposed to be acquir€baipanyor byour Company
or in any transaction by o@ompany for acquisition of land, construction of building or supply of machinery.

Terms of appointment of ourDirectors
Sunil Suresh

Sunil Surestwas one of the first directors of our Company. He sassequentiappointed as thBlanaging Director of our
Company for a period d§ years beginning fromhugust16, 2023 pursuant to a board resolution dafasjust16, 2023and
the Shareholders resolution dafagust 22, 2023

The details of theemuneration payable 8unil Surestwith effect fromAugust16, 2023pursuant to thieoard resolution dated
August16, 2023theSh ar e h o | d e dateGAugugi 221 202&e brovided below

i. Gross Monthly salary: 1.61 million

ii. ExpensesThe Company will reimburse all properly documented expenses reasonably related to the performance of t
duties in accordance with its standard policy;

iii. Holidays: He will be entitled to avail of holidays as per the policies of the Company in forceifnentat time;

iv. Benefits His entitlement to the benefit schemes of the Company shall be in accordance with applicable law and as
the Companyédés policieasdin force from time to ti me;

v. Excluded above, he will be entitled to the following benefits:
a. Provison of telephones, fax and internet access at his residence;
b. Provision of house rent allowance ad per the Compan
c. Upto 2 vehicles including drivers, maintenance, fuel for discharging official duties.

Shubha Sunil

ShubhaSunilwas one of the first directors of our Company. She was subsequently appointet\Vémkidime Director of
our Company for a period &fyears beginning from Augud®6, 2023, pursuant to a board resolution dated Aug6s2023
and the Shareholderssolution datedugust 22, 2023

The details of theemuneration payable 8hubha Sunilith effect fromAugust16, 2023 pursuant to thigoard resolution
datedAugust16, 2023theSh ar e h o | d e datedAugugi 21 2022 provided below

i. Gross Monthly salary: 73 million;

ii. ExpensesThe Company will reimburse all properly documented expenses reasonably related to the performeance of h
duties in accordance with its standard policy;

iii. Holidays: She will be entitled to avail of holidays as per the policies of the Company in force from time to time;

iv. Benefits Her entitlement to the benefit schemes of the Company shall be in accordanepplittable law and as per
the Companyds policies in force from time to time; a

v. Excluded aboveshe will be entitled to the following benefits:
a. Provision of telephones, fax and internet accessrmaeidence;
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b. Provision of house rent allowance asper@h e mpany 6s policies from time to t

c. Upto 2 vehicles including drivers, maintenance, fuel for discharging official duties.

Remuneration to our Executive Directors

Details of the remuneratigmaidto our ExecutiveDirectorsin Financial Year 202 are set forth below:

S. No. Name ofExecutive Director Remuneration (in mi ) |

1. Sunil Suresh 18.27

2. Shubha Sunil 19.4
Further, Shubha Sunil has al so r eitasdondanak with hd terindappuintthenti o n

Remuneration to our non-executive Directors

Non- Executive Directors

Pursuant to the resolution dat&dgust 22, 202passed by our Board, the N@xecutive Directors and Independent Directors
are entitled to receive a sitting fee 0¥5,000for attending each meetiraf our Board a sitting fee of 60,000for attending

each meetingf the audit committeanda sittingfee of 50,000for attending each meetimg the romination and remuneration
committee of our BoardNo remuneration was paid to our NoBxecutive Directas and Independent Directarsthe Financial

Year 203, exceptfor 0.16 million paid for direcorship ofGirish Nadkarniasanl ndependent Director
paid for directorship o¥ishal VermaasNon - Executive Director

There is no contingent or deferred compensation payable to any of our Directors which acEinaddial Yea2023.
Remuneration paid to our Directors by our Subsidiaries

As on the date of this Draft Red Herring Prospectasgrof our Directors are entitled to remuneration from our Subsidiaries.
Further,except Shubha Sunivhowasp ai d a r e mu néamilliart for then Financial Year022 by our Subsidiary,
SRL, none of our Directors received any remuneration from our Subsidiarieéimancial Year2023 andno contingent or
deferred compensation payable to any of our Directors by our Subsidiariesdeiodfirancial YeaR023.

Our Company does not have any associate company.
Arrangement or understanding with major Shareholders, customers, suppliers or others

Except Vishal Vermavho are nominees éddman India Joint Investment Fund Hone of ourDirectorshave been appointed
or selected as Birector pursuant to any arrangement or understanding with our major shareholders, customers, suppliers
others

Service Contracts with Directors
For d et -dlrerinssof apmoiat@entfof our i@ctord on page218
Bonus or profit-sharing plan for Directors

Our Company does not have any bonus or psifaring plarfor Directors For details, se@- Terms of appointment of our
Directorsd on page218.

Shareholding of Directors in ourCompany
As per our Articles of Association, our Directors are not required to hold any qualification shares.

As on the date of this Draft Red Herring Prospectus, none of our Directors hold any Equity Shares, except as disclosed bel

S. Name No. of Equity Shares Percentage of the preOffer | Percentage of the preOffer
No. equity share capital (%) equity share capital (%)
1. Sunil Suresh 17,375,541 33.68 33.68
2. Shubha Sunil 17,375,533 33.68 33.68
3. Ramanujam Venkat Raghavan 51,989 0.10 0.10
Total 34803069 6745 6745

Interests of Directors

Our Directors may be deemed to be interested to the extdheoémuneration(including sitting fees, as applicablahd

reimbursement of expenses, payable to them by our Company under our Articles of Associdtieir serchs of appointment

and to the extent of remuneration paid to them for services rendered as an officer or employee of our Eonpetayls, see

fi Terms of appointment of oDirectorsd on page218 Further, our Managing Director is also entitle@¢omsideratiorin terms
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of theCopyrightAssignment DeedndTrademarkAssignment Deed- o r
Material Agreements

d e t Histoly and cegagn®thei matter©ther

ExceptSunil SurestandShubha Sunjlwho are théromoters of our Company, none of our Directors have any interests in the
promotion or formation of our Company.

The Directors may also be regarded as interested in the Equity Shares that may be subscribed by ortakittedati/es
and companies, firms and trusts, in which they are interested as direptopijetors,members, partners, trustees and
promotes, pursuant to this Offer.

No consideration in cash or shares or otherwise has been paid or agreed to be paid to any of our Directors or to the firm
companies in which any of our Directors are intereatethembershy any person, either to induce hiobecome, or to qualify
him as, as a Director, or otherwise for services rendered by our Directors or by the firm or company in which theysted intere

as membersn connection with the promotion or formation of our Company.

No loans have been availbgl our Directors from our Company.

Changes in our Board in the last three years

Details of the changes in our Board in the last three years are set forth below:

Name

Date of Change

Reason for change in board

Srinath Srinivasan

August 3, 2023

Resigned as Nokxecutive Nominee Director on behalf of Oman India J
Investment Fund Il due tgeconstitution of board for compliance w|
applicable laws.

Sagarvasudev Venkatesh Kam

August 22 2023

Resigned as Directatue to preoccupation

Ramamjam Venkat Raghavan

August 22, 2023

Appointment as Independent Director

Anusha Shetty August 22, 2023 Appointment as Independent Director
Sunil Suresh August 16, 2023 Reappointed as Managing Director
Shubha Sunil August 16, 2023 Re-appointed as Whole Time Director

Peruvamba Subramaniam Jagq

September 6, 2022

Resigned as NeExecutive Nominee Director on behalfBéruvambdstates
Private Limited (formerly known as Emmijay Financial Ventures Pri
Limited) due to preoccupain

Sagarvasudev Venkatesh Kam

August 2, 2022

Appointment as Additional Director (NeExecutive, Independent)

Sagarvasudev Venkatesh Kam| July 21, 2022 Resigned as Director upon completion of tenor

Srikanth Murthy April 15, 2022 Resigned as Directaiue to preoccupation

John Douglas Collier April 11, 2022 Resigned as Directaiue to preoccupation

Girish Shrikrishna Nadkarni April 7, 2022 Appointment as Additional Director (NeExecutive, Independerit)

Vishal Verma

March 3,2022

Appointment as NonExecutive Nominee Director on behalf of Oman In
Joint Investment Fund 1l

Satish Chavva

March 3, 2022

Resigned as Nokxecutive Nominee Director on behalf of Oman India J
Investment Fund Itlue to personal reasons

Sagarvastev Venkatesh Kamai

July 22, 2021

Appointment as Additional Director (NeExecutive, Independerit)

Raghu Venkataraman March 26, 2021 Resigned as Directalue to preoccupation

1.Regularised as neexecutive independent director pursuant f@solution passed by our Shareholders on September 30, 2022
2.Regularised as neaxecutive independent director pursuant to a resolution passed by our Shareholders on September 30, 2022
3.Regularised as neaxecutive independent director pursuant to a regmiypassed by our Shareholders on October 25, 2021

Borrowing powers of the Board

Pursuant to a resolution passed by our Board in its meeting dated August 31, 2023 and our Shareholders at their meeting c
August 31, 2023our Board is authorized to borrow a sum or sums of money, which together with the monies already borrowe
by our Company, apart frothetemporary loans obtaindcbm our Compan§ s b anntHe erdirgary course of business, in

excess of o wgregae parip eapital ansl free geserves, provided that the total amount which may be so borrowed
andtogether with the money already borroweddoy Companys h a | | not exceed a sum of 2

Corporate Governance

The provisions relating to corpate governance prescribed under the SEBI Listing Regulations will be applicable to us
immediately upon listing of the Equity Shares on the Stock Exchanges. We are in compliance with the requirements of corpor
governance with respect to composition adaBd and constitution of the committees afr Board including the audit
committee, stakeholdd¥selationship committee, nomination and remuneration committee, corporate social responsibility
committee and risk management committee by our Company andl&dion and adoption of policies, as prescribed under the
SEBI Listing Regulationsin terms of the SEBI Listing RegulationSjrish Shrikrishna Nadkarriias been appointedsan
independentlirector on the board of our Materfaubsidiary namely SRL.

Our Board has been constituted in compliance with the Companie2®t3, the SEBI Listing Regulation®ur Board
functions either as a full board, or through various committees constituted to oversee specific operational areas.

220



As on the date of this Draft Red Herring Prospectus, our Board comprisiesDifectors i.e.,two Executive Directordpur
Non-Executive Director (includinghree Independent Directors, which includes one woman Directorrompliance with
Section 152f the Companies Act, 2013, not less than two thirds of the Directors (excluding Independent Directors) are liabl
to retire by rotation.

Committees of the Board

Details of the Committees as on the date of this Draft Red Herring Prospectus are betdartim addition to the Committees
detailed below, our Board may, from time to time constitiker @mmittees for various functions.

Audit Committee

The members of the Audit Committee are:

1. Girish Shrikrishna NadkarnChairman;
2. Ramanujam Venkat Ragbat and
3. Shubha Sunil

The Audit Committee was constituted pursuant to a resoldadedMay 5, 2014passed by our Boamhdlastre-constituted

on August 22, 2023The scope and functions of teidit Committeeare in accordance with Section 177 of the Companies
Act, 2013 and th&EBI Listing Regulations and its terms of reference as stipulated pursuanegolutiondatedAugust 22,
2023passed by our Board are set forth below:

The Audit Committee shall haymowers, which should include the following:

€) to investigate any activity within its terms of reference;

(b) to seek information from any employeeafr Company;

(©) to obtain outside legal or other professional advice;

(d) to secure attendance of outsiders wélevant expertise if it considers necessary; and
(e) such powers as may be prescribed under the Companies ASE&idlisting Regulations.

Role of Audit Committee
The role of the Audit Committee shailhter alia, include the following:

€)) oversight of Companés f i nanci al reporting process and the di
financial statement is correct, sufficient and credible;

(b) recommendation for appointment,-appointment and replacement, remuneration and terms of appotnthe
auditors, including the internal auditor, cost auditor and statutory auditour&@ompanyand the fixation of audit
fee;

(c) approval of payment to statutory auditors for any other services rendered by the statutory auditors;

(d) reviewing, with themanagement, the annual financial statements and auditor's report thereon before submission to t

board for approval, with particular reference to:

i) matters required to be included in the dirmator
in terms of clause (c) of stdection (3) of Section 134 of the Companies Act, 2013;

ii) changes, if any, in accounting policies and practices and reasons for the same;

iii) major accounting entries involving estimates based on the exercise of judgment kg memiz

iv) significant adjustments made in the financial statements arising out of audit findings;

V) compliance with listing and other legal requirements relating to financial statements;

Vi) disclosure of any related party transactions;

Vii) modified opinion(s) in theraft audit report;
(e) reviewing, with the management, the quarterly financial statements before submission to the board for approval,
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(f)

(@)
(h)
(i)

()
(k)
()
(m)

(n)

(0)

(p)

(@)

(r)

(s)
(t)

(u)

v)

(w)

)

reviewing, with the management, the statement of uses / application of funds raised through an issue (public iss
rights ssue, preferential issue, etc.), the statement of funds utilized for purposes other than those stated in the of
document / prospectus / notice and the report submitted by the monitoring agency monitoring the utilisation ¢
proceeds of a public or righissue, and making appropriate recommendations to the board to take up steps in thi
matter;

reviewing and monitoring the auditordéds independence
formulating a policy on related party transactions, wisichll include materiality of related party transactions;

approval or any subsequent modification of transactiomipCompanywith related parties and omnibus approval
for related party transactions proposed to be entered inmubZompanysubject tosuch conditions as may be
prescribed;

scrutiny of intercorporate loans and investments;
valuation of undertakings or assetsoof Company wherever it is necessary;
evaluation of internal financial controls and risk management systems;

reviewing, with the management, performance of statutory and internal auditors, adequacy of the internal contr
systems;

reviewing the adequacy of internal audit function, if any, including the structure of the internal audit department
staffing and sewrity of the official heading the department, reporting structure coverage and frequency of internal
audit;

discussion with internal auditors of any significant findings and follow up there on;

reviewing the findings of any internal investigations by titernal auditors into matters where there is suspected fraud
or irregularity or a failure of internal control systems of a material nature and reporting the matter to the Board,;

discussion with statutory auditors before the audit commences, about the araduscope of audit as well as post
audit discussion to ascertain any area of concern;

to look into the reasons for substantial defaults in the payment to the depositors, debenture holders, shareholders
case of norpayment of declared dividends) anéditors;

to review the functioning of the whistle blower mechanism;

approval of appointment of chief financial officer after assessing the qualifications, experience and background, et
of the candidate;

identification of list of key performance indicasoand related disclosures in accordance with the Securities and
Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, as amended, for 1
purpose oburCompany s proposed initial public offering;

carrying out any otheiunction as is mentioned in the terms of reference of the audit commiteeerequired as per
the provisions of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015, as amended, or a
other applicable law, as and when amendethftime to time

reviewing the utilization of loans and/ or advances from/investment by the holding company in the subsidian
exceeding 100 crore or 10% of the asset size of th
/ investmats existing as on the date of coming into force of this provision; and

consider and comment on rationale, doshefits and impact of schemes involving merger, demerger, amalgamation
etc., onour Companyand its shareholders.

The Audit Committee shall maatorily review the following information:

(@)
(b)
(©)
(d)

management discussion and analysis of financial condition and results of operations;
management letters / letters of internal control weaknesses issued by the statutory auditors;
internal audit reports relatirtg internal control weaknesses; and

the appointment, removal and terms of remuneration of the chief internal auditor shall be subject to review by the au
committee.
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(e) statement of deviations:

0] guarterly statement of deviation(s) including report of itwsimg agency, if applicable, submitted to stock
exchange(s) in terms of Regulation 32(1) of SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, as amended.

(i) annual statement of funds utilized for purposes other than those stidtedifer document/prospectus/notice
in terms of Regulation 32(7) of SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015
as amended.
® To review the financial statements, in particular, the investments made by any wlstatiary; and

(9) Such information as may be prescribed uraggnlicable law, includintheCompanies Agt2013and the SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015.

Nomination and Remuneration Committee

The members of thomination and Remuneration Committee are:

1. Anusha ShettyChaiperson
2. Girish Shrikrishna Nadkarnand
3. Vishal Verma

The Nomination and Remuneration Committee was constituted pursuant to a residtgidarch 31, 2015assed by our
Boardandlastre-corstituted on August 22, 2023 he scope and functions of the Nomination and Remuneration Committee
are in accordance with Section 178 of the CompaniesaAdttheSEBI Listing Regulations and its terms of reference as
stipulated pursuant @resolutiondated August 22, 202passed by our Board are set forth below:

€)) formulation of the criteria for determining qualifications, positive attributes and independence of a director anc
recommend to the board of directorsoafr Company( t tBeardii ®oardff Director6) a pol i cy r e
remuneration of the direats, key manageriab er sonnel and ®Reéntureeratione Poly )dhee e s
Nomination and Remuneration Committee, while formulating the Remuneration policy, should ensure that:

0] the level and composition of remuneration be reasonable and sufficiéinat, aetain and motivate directors
of the quality required to run our Company successfully;

(i) relationship of remuneration to performance is clear and meets appropriate performance benchmarks; and

(iii) remuneration to directors, key managerial personnel amdrsmanagement involves a balance between
fixed and incentive pay reflecting short and long term performance objectives appropriate to the working o
our Companyand its goals.

(b) formulation of criteria for evaluation of performance of independent direatatshe Board;

(c) for every appointment of an independent director, the Nomination and Remuneration Committee shall evaluate tl
balance of skills, knowledge and experience on the Board and on the basis of such evaluation, prepare a descriptio
the roleand capabilities required of an independent director. The person recommended to the Board for appointme
as an independent director shall have the capabilities identified in such description. For the purpose of identifyir
suitable candidates, the Comradtmay:

0] use the services of an external agencies, if required;
(i) consider candidates from a wide range of backgrounds, having due regard to diversity; and
(iii) consider the time commitments of the candidates.
(d) devising a policy on Board diversity;
(e) identifying persons who are qualified to become directors and who may be appointed in senior management

accordance with the criteria laid down, and recommend to the Board their appointment and removal anauatrrying
evaluation of every directords performance (includi

® whether to extend or continue the term of appointment of the independent director, on the basis of the report
performance evaluation of independent directors;

(9) recommend tehe Board, all remuneration, in whatever form, payable to senior management;
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(h) carrying out any other activities as may be delegated by the Board of Directors and functions required to be carri
out by the Nomination and Remuneration Committee as providddr the Companies Act, 2013, the SEBI Listing
Regulations or any other applicable law, as and when amended from time to time.

6WDNHKROGHUVY 5HODWLRQVKLS &RPPLWWHH

The members of the Stakeholdersodé Relationship Committ ecé

1. Girish ShrikrishnaNadkarnj Chaimanof the committep
2. Sunil Suresh;

3. Anusha Shettyand

4. Vishal Verma

The Stakeholderso6 Relationshi p Co nofrdurtBoaddatedragist 2202023The t u t
scope and functions of the Stakeholder RelationSbipmittee are in accordance with Section 178 of the Companies Act, 2013
and the SEBI Listing Regulations and its terms of reference as stipulated pursuasolationdatedAugust 22, 202passed

by our Board are set forth below:

€) Resolving the grievares of the security holders @fir Companyincluding complaints related to transfer/transmission
of shares, nomeceipt of annual report, neneceipt of declared dividends, issue of new/duplicate certificates, general
meetings etc.

(b) Review of measures takéor effective exercise of voting rights by shareholders.

(c) Review of adherence to the service standards adoptedrijompanyin respect of various services being rendered
by the Registrar & Share Transfer Agent.

(d) Review of the various measures and initiatives takerodnyyCompanyfor reducing the quantum of unclaimed
dividends and ensuring timely receipt of dividend warrants/annual reports/statutory notices by the shareloolders of
Company and

(e) carryingoutanypher functions required to be carried out by

in the SEBI Listing Regulations or any other applicable law, as and when amended from time to time.
Risk Management Committee

The members of the riskanagement committee are:

1. Ramanujam Venkat Raghavabhairman;
2. Shubha Sunjland
3. Pradeep Kumar Mishra

The Risk Management Committee was constitygiebuant to a resolutiaatedAugust 31, 2023%assed by our Boardhe
scope and functions of the Risk Management Committee are in accordance with the SEBI Listing Regulations and its terms
reference as stipulated pursuanatesolutiondatedAugust 31, 202passed by our Board are set forth below:

1. To formulate a diiled risk management policy which shall include:

(a) A framework for identification of internal and external risks specifically faceounZompany in particular
including financial, operational, sectoral, sustainability (particul&§Grelated risks)information, cyber
security risks or any other risk as may be determined by the committee.

(b) Measures for risk mitigation including systems and processes for internal control of identified risks.
(c) Business continuity plan.
2. To ensure that appropriate medlodogy, processes and systems are in place to monitor and evaluate risks associate

with the business adur Company

3. To monitor and oversee implementation of the risk management policy, including evaluating the adequacy of ris
management systems;

4, To peiodically review the risk management policy, at least once in two years, including by considering the changin
industry dynamics and evolving complexity;
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5. To keep the board of directors informed about the nature and content of its discussions, recdioma@mdbactions
to be taken;

6. The appointment, removal and terms of remuneration of the Chief Risk Officer (if any) shall be subject to review b
the Risk Management Committee

7. anyother similar or other functions as may be laid down by Board from time to time and/or as may be required unde
applicable law, as and when amended from time to time, including the Securities and Exchange Board of India (Listir
Obligations and DisclosufRequirements) Regulations, 2015.

Corporate Social Responsibility Committee

The members of the corporate social responsibility Committee are:

1. Ramanujam Venkat RaghayvaBhaiman
2. Anusha Shetty

3. Shubha Sunjland

4. Vishal Verma

The corporate social responsibility committee was constituted by our Board pursaasgdtutiondatedMay 28, 2015assed

by our Boardandlastre-constituted omugust 22, 2023The scope and functions of the corporate social responsibility committee
are in accordance with section 135 of the Companies Act, 2013 and its terms of reference as stipulated Euess@ntitn
datedAugust 22, 202®assed by our Board are set fdotHow:

€) formul ate and recommend to the Board, a ACorporate
to be undertaken byur Companyas specified in Schedule VII of the Companies Act, 2013, as amended,;

(b) recommend the amount of expémde to be incurred on the activities referred to in clause (a);
(©) monitor the corporate social responsibility policyoof Companyand its implementation from time to time; and
(d) any other matter as the Corporate Social Responsibility Committee may ppeoprate after approval of the Board

or as may be directed by the Board from time to témé/or as may be required under applicable law, as and when
amended from time to time

IPO Committee

The members of thk?O Committee are:
1. SunilSuresh

2. Shubha Suih; and

3. Vishal Vernma

The IPO committee was constituted by our Board pursuant to a resolutiorvidgtd®, 2023assed by our Boardhe terms
of reference astipulated pursuant taresolutiondatedMay 12, 2023passed by our Board are set fdotiow:

(a) To decide, in consultation with the BRLMS, the size, timing, pricing and all other terms and conditions of the issue an
transfer of the Equity Shares for the Offer, including the number of Equity Shares to be offered pursuant to the Off
(including any reservation, green shoe option and any rounding off in the event of oversubscription) price and any discot
allowed under Applicable Laws that may be fixed and determined in accordance with the Applicable Laws, and to acce
any amendments, modifitans, variations, or alterations thereto;

(b) To amend the terms of participation by the Selling Shareholders in the Offer for Sale, including to allow revisions in th
Offer for Sale portion, in accordance with Applicable Laws;

(c) To make applications, seek gfacations, obtain approvals and seek exemptions from, where necessary, the RBI, SEBI,
the relevant registrar of companies and any other governmental or statutory authorities as may be required in connec
with the Offer and accept on behalf of the Rbatich conditions and modifications as may be prescribed or imposed by
any of them while granting such approvals, permissions and sanctions as may be required and wherever necess
incorporate such modifications / amendments as may be required in fheedraerring prospectus, the red herring
prospectus and the prospectus as applicable;

(d) To finalize, settle, approve, adopt and file in consultation with the BRLMs where applicableratieRed Herring
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ProspectustheRed Herring Prospectule Prospecty the preliminary and final international wrap and any amendments,
supplements, notices, addenda or corrigenda theretdalkmall such actions as may be necessary for the submission and
filing of these documents including incorporating such alteraftonections/ modifications as may be requireSEBBI,

the RoCor any other relevant governmental and statutory authorities or in accordance with Applicable Laws

(e) To decide in consultation with the BRLMs on the actual Offer size, timing, pricing, discesarvation and all the terms
and conditions of th®ffer, including the price band (including offer price for anchor investors), bid pebibel; price,
and todo all such acts and things as may be necessary and expedient for, and incidentallarydtanicéd Offer including
to makeany amendments, modifications, variations or alterations in relation to the Offer;

() To appoint and enter into and terminate arrangements with the BRLMs, underwriter©féetheyndicate members to
theOffer, brokers ¢ theOffer, escrow collection bankers to t@éfer, refund bankers to th@ffer, registrars, legal advisors,
auditors, and any other agencies or persons or intermediariesQfféhand to negotiate, finalise and amend the terms of
their appointment, icluding but not limited to the execution of the mandate letter with the BRLMs and negotiation,
finalization, execution and, if required, amendment of the offer agreement with the BRLMs;

(g) To negotiate, finalise and settle and to execute and deliver or attendelivery of th®raft Red Herring Prospectuhe
Red Herring Prospectushe Prospectus, offer agreement, syndicate agreement, underwriting agreement, share escrec
agreement, cash escrow agreement, agreements with the registrar to the offer and all other documents, deeds, agreel
and instrumentsvhatsoever with the registr to the Offer, legal advisors, auditors, stock exchange(s), BRLMs and any
other agencies/intermediaries in connection with the Offer with the power to authorise one or more officesmipany
to execute all or any of the aforesaid documents or emgndments theret@s may be required or desirable in relation to
the Offer;

(h) To seek, if required, the consent and/or waiver of the lendexsr fompany customers, parties with whooar Company
has entered into variow®mmercial and other agreements,cancerned government and regulatory authorities in India
or outside India, and any other consents and/or waivers that may be required in relati@ifer threany actions connected
therewith;

(i) Toopen and operate bank accounts in terms of the escrow agreement and to authorize one or moreoofficerspgny
to execute all documents/deeds as may be necessary in this regard;

() To open and operate bank accountswafCompanyin terms of Sectiod0(3) of the Companies Act, 2018 amended,
and to authorize one or more officersonir Companyto execute all documents/deeds as may be necessary in this regard;

(k) To authorize and approve incurring of expenditure and payment of fees, commissioesadepkemuneration and
reimbursement of expenses in connection withQHer;

(D To accept and appropriate the proceeds of the Offer in accordance with the Applicable Laws;

(m) To approve code of conduct as may be considered necessary by the IPO Commsttegwired under applicable laws,
regulations or guidelines for the Board, officeroaf Companyand other employees ofir Company

(n) To approve the implementation of any corporate governance requirements that may be considered necessary by the B
or the IPO Committee or as may be required under the applicable laws or the SEBI (Listing Obligations and Disclosu
Requirements) Regulations, 2015, as amended and listing agreements to be enterexin@ofopanywith the relevant
stock exchanges, to tletent allowed under law;

(o) To issue receipts/allotment letters/confirmation of allotment notes either in physical or electronic mode representing tl
underlying Equity Shares in the capitaloofr Companywith such features and attributes as may be redjaind to provide
for the tradability and free transferability thereof as per market practices and regulations, including listing on oae or mo
stock exchange(syvith power to authorize one or more officersafr Companyto sign all or any of the aforeged
documents;

(p) To authorize and approve notices, advertisements in relation @ffisein consultation withtherelevant intermediaries
appointed for théffer;

(q) Todoall such acts, deeds, matters and things and execute all such other documents, etc., as may be deemed necess
desirable for such purpose, including without limitation, to finalise the basis of allocation and to allot the shares to th
successful allitees as permissible in law, issue of allotment letters/confirmation of allotment notes, share certificates i
accordance with the relevant rules, in consultation with the BRLMSs;

(r) To do all such acts, deeds and things as may be required to demateridtigaith&hares and to sign and / or modify, as
the case maybe, agreements and/or such other documents as may be required with the National Securities Depos
Limited, the Central Depository Services (India) Limited, registrar and transfer agents lmndr®ragencies, authorities
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(s)

(t)

(u)

(v)

or bodies as may be required in this connection and to authorize one or more officeitSahpanyto execute all or any
of the aforestated documents;

To make applications for listing of the Equity Shares in one or mork si@hange(s) for listing of the Equity Shares and

to execute and to deliver or arrange the delivery of necessary documentation to the concerned stock exchange(s
connection with obtaining such listing including without limitation, entering into lisiggeements and affixing the
common seal odbur Companywhere necessary;

To settle all questions, difficulties or doubts that may arise in regard to the Offer, including such issues or allotreent, te
of the IPO, utilisation of the IPO proceeds and nmatigcidental thereto as it may deem fit;

To submit undertaking/certificates or provide clarifications to the SEBI, Registrar of Companies, and the relevant stoc
exchange(s) where the Equity Shares are to be listed;

To negotiate, finalize, settle, exéewand deliver any and all other documents or instruments and to do or cause to be don
any and all acts or things as the IPO Committee may deem necessary, appropriate or advisable in order to carry out
purposes and intent of this resolution or in cection with theOffer and any documents arstrumentsso executed and
delivered or acts and things done or caused to be done by the IPO Committee shall be conclusive evidence of the auth
of the IPO Committee in so doing;

(w) To delegate any of its powseset out under (a) to (q) hereinabove, as may be deemed necessary and permissible unc

(x)

v)

(@)

Applicable Laws to the officials ajur Company

To approve suitable policies on insider trading, whibttving, risk management, and any other policies as may be
required under the SEBI Listing Regulations or any other Applicable Laws;

To approve the | i st ovwwGompgamyidentifipd porfuanctmthepraterialy pdicy adopted by the
Board, for the purposes of disclosure in Braft Red HerringProspectusRed Herring Prospectasd Prospectus;

Deciding, negotiating and finalising the pricing and all other related matters regarding-IROFPé&acement, including
the execution of the relevant documents with the investors in consultationh@itBRLMs and in accordance with
applicable laws;

(aa)taking on record the approval of the Selling Shareholders for offering their Equity Shares in the Offer for Sale;

(bb)to withdraw theDraft Red Herring Prospectus theRed Herring Prospectus to decide to noproceed with the Issue at

any stage in accordance with Applicable Laws and in consultation with the BRLMs; and

(cc) To appoint, in consultation with the BRLMs, the registrar and other intermediaries to the Offer, in accordance with th

provisions of the SEBRegulations and other Applicable Laws including legal counsels, banks or agencies concerned an
entering into any agreements or other instruments for such purpose, to remunerate all such intermediaries/agen
including the payments of commissions, bralgas, etc. and to terminate any agreements or arrangements with such
intermediaries/ agents.
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Management Organisation Structure

Board of Directors

Sunil Suresh
Managing Director

Sonakshi Sunil _ Sijo Martin Joy
Sharath Shetty Shubha Sunil
. . Director - Sana Lifestyles i Chief Operating Officer- - .
BExecutive Vice President Lirmi Whole Time Director = il Limi Group Chief Ainandal Officer

Pradeep Kumar Mishra

Akash Shetty

Company Secretary and
Compliance Officer
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Key Managerial Personnel

In addition toSunil SurestandShubha Sunjlwho arethe ExecutiveDirectorsof our Companythe details of the Key Managerial
Personnel, as on the date of this Draft Red Herring Prospectus are set forth below

Pradeep Kumar Mishra is theGroupChief Financial Officeiof our Company. He joined our Company ldavember 16, 2022
Hehas <c¢cl eared the bachel or 6 8angalore Onivensitynd loldsa postagraduate grogranmme e |
enterprise management from Indian Institute of MgementBengaluru Heis a member of the Institute of Chartered Accountants
of India. He hasver 16 years of experiencErior to joining our Company, he was associated with Duroflex Private Limited
SABMiller India Limited, United Breweries Limited, Wip Limited and Lovelock Lewes. In Financial Year 2023, he received a
remuneration of 2.76 million from our Company.

Akash Shettyis the Company Secretargnd Compliance Officesf our Company. He joined our Company on April 11, 2022. He
hol ds asdegree meommerag from Bangalore University is anemberof the Institute of Company Secretaries of India.

He holds acertificate of excellence issued by Imartitiesrning in collaboration with KPMG for completion of Financial Analysis
Prodegree, certificate of completion from Registered Valuers Organisation (a wholly owned subsidiary of ICSI and retjistered w
IBBI) for completion of valuation of securities onéincial assets course and certificate of completion from Udemy for completion
of Risk Based AML, KYC and Compliance online course. He has over 8 years of expdpigocto joining our Company, he was
associated with Shiva Analyticals (India) Private lted, Powade and Associates, Xllent Corporate Services Private Limited, S N
Kumar and AssociatedProzone Advisors Private Limited, ThomasrQoration (International) Private Limiteand Ma Foi
Management Consultants Limitelth Financial Year 2023, hered v ed a r e mu 2inglliomftom oun Company. 1.1

For brief bi ographies of SiuBrief IBiog@&phiee of Directorsd o 8 h2(pptaHgredet8lsi of | |
compensation paid to them during Financial Year 2023fideemuneration tour Executive Directos o n 2]8.a g e

Senior Management Personnel of our Company
The details of our other Senior Management Personnel as of the date of this Draft Red Herring Prospectus are set forth below:

Sijo Martin Joy is the Chief Operatin@fficer of SRL.LHe |j oi ned SRL on November 27, 201

technol ogy from Mahat ma Gandhi University, Kottayam, Ker
of Wales. He has over 13 years of experiender o joining our Subsidiary, SRL, he was associated with Royaloak Incorporation
Private Limited, Fablndia Overseas Private Limited and S
remuneration of 5.38 million from SRL.

Sharath Kumar Shetty is the Executive Vice PresidenGroup Manufacturing of our Company. He joined our Company on April
3, 2019. He holds a bachelords degree in science fremddsBi
degree irscience from Birla Institute of Technology and Scieilgni, Rajasthan. He holds a diploma in mechanical engineering
from Department of Technical Education, Government of Karnataka. He has over 31 years of experience. Prior to joining c
Company, he waassociated with Electromags (a division of the Bombay Burmah Trading Corporation Limited), MHB Filter India
Private Limited, Sundaram Auto Components Limited, Sangam Aluminium Limited and Streamline Gears Private Limited. |
Financial Year 2023, hereseed a remuner ati on of 4. 08 million from oul

Sonakshi Sunilis an Executive Director adne of our Subsidiarie$Sana Lifestyles. She joined Sana Lifestyles on December 20,
2021. She holds a bachel or 6s d déylnEnancial Yeaa2023,she feceived a Nmunerationg |
of 0.24 million from SRL.

Status of Key Managerial Personneand Senior Management Personnel

Except forSonakshi Sunidind Sijo Martin Joy, who are employees of our Subsidiaries, Sana LifestdeéRd., respectively,lla
our Key Managerial PersonnahdSenior Management Personae¢ permanent employees of our Company.

Interests of KeyManagerial Personneland Senior Management Personnel

Ot her t han ®sr ManagementdirdedessiofrDireitor®d , ur Key Managerial Personnel and Senior Management
Personnel do not have any interests in our Company, other than to the extent of (i) the remuneration or benefits tg afaich the
entitled in accordance with the terms of theipaiptment or reimbursement of expenses incurred by them during the ordinary
course of business by our Company; and (ii) the Equity Shares and employee stock options held by them, if any, anchdny divid
payable to them and other benefits arising out @hsshareholding. For details, sie Shareholding of the Key Managerial
Personnel and Senior Management Persobinelo n 230.a g e

Bonus or profit-sharing plans for our Key Managerial Personneland Senior Management Personnel

Except as -dlermsoflappsi@ndentiofrour Birectodss o n 248 aane of our Key Managerial Personnel or Senior
Management Personnel are entitled to any bonus (excluding performance linked incentive which is part of their remuneration)
profit-sharing plans of our Company.
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Shareholding of Key Managerial Personneand Senior Management Personneh our Company

Except as idShasebdldmgof Directors indur Company o n 219 a galapital Structurel Share capital history
of our Company o n 74 rene ©f oukey Managerial Personnahd Senior Management Personmald any Equity Shareaa
our Company

For details oESOPseld by our Key Managerial Personaeld Senior Management Personnel sCapatal Structuréd Employee
Stock Optios Schemef our Company on 8p age

Changes in KeyManagerial Personneland Senior Management Personneh the three immediately preceding years

Details of the changes in okey manageriapersonnebhndseniormanagemenpersonneln the three immediately preceding years
are set forth below:

Name Date of change Reason for change
Pradeep Kumar Mishra November 16, 2022 | Appointed agsroupChief Financial Officer
Rajagopal Sethuraman March 31, 2021 Resigned agroup chief financialofficer
Akash Shetty April 11, 2022 Appointed as Company Secretary
Jitesh Bansal May 31, 2021 Resigned asompanysecretarydue b personal reasons

Arrangements and understanding with major shareholders, customers, suppliers athers

None of our Key Managerial Personraeld Senior Management Personhale been appointed pursuant to any arrangement or
understanding with our major shareholders, customers, suppliers or. others

Contingent and deferred compensation payable to our KeManagerial Personneland Senior Management Personnel

There is no contingent or deferred compensation payable to anyKépianagerial Personnahd Senior Management Personnel
which accrued in Fiscal 2@2

Payment or benefit to officers of our Compawy

Exceptas di s c | eSemick cantnadtewith Directoads o n 219 andsttutory entittements for benefits upon termination

of their employment in our Company or retirement, no officer of our Company, including our Directoldaagerial Personnel

and Senior Management Personisetntitled to any benefits upon termination of employment under any service contract enterec
into with our Company.

Except for the remuneration for services rendered as Directors, officers or empbymegsCompany and asi scl os ed
Interests of Directoi@on page219andstatedotherwise in this Draft Red Herring Prospectus and any statutory payments made by
our Company, no amounts or benefits in kind have been paid or given, or are intédmdedtpai d or gi ven, to
officers including the Key Managerial Personaetl Senior Management Persoringhe two years preceding the date of this Draft
Red Herring Prospectus.

Employee stock option plan

For details of ESOR022 sCamtal Btructuré o n 749 ag e
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OUR PROMOTERS AND PROMOTER GROUP

The Promoters of our Company &anil SuresfandShubha Sunil

As on the date of this Draft Red Herring Prospectus, our Promoters, in aggregatg4,isit,080Equity Shares in our
Company, representirgy.3% of the issued, subscribed and pajlEquity Share capital of our Company, on a fully diluted
basisForfut h er d e CapitallSBuctures Sharehdlding of our Promoters and Promoter Groupo n 8lp a g e

A. INDIVIDUAL PROMOTER

Details of our Promoters

Sunil Suresh(DIN: 01421517)aged57 years, is thélanaging Directoof our Company.
For a complete profile oBunil Sureshalong with details of his date of birth, resident
address, educational qualifications, professional experience and posts held in tr
directorships heldother venturesspecial achievements, business and other finar
act i vi Our&anagersedten page2l6, respectively

His PAN isAKRPS0614D

Shubha Sunil(DIN: 01363687)agedd8yearsis theWhole Time Directoof our Company

For acomplete profile ofShubha Sunjlalong with details oher date of birth, residentia
address, educational qualifications, professional experience and posts held in tF
directorships heldother venturesspecial achievements, business and otheanfiral
act i vi Oiur#&anagemsedten pdige2l6, respectively

Her PAN isAKRPS0613E

Our Company confirms that the PAN, bank account number, passport number and driving license number of each of «
Promoters will be submitted to the Std€kchanges at the time of filing of this Draft Red Herring Prospectus.

Change in the control of our Company

Our Promoters are the original Promoters of our CompEmsre has not been any change in the control of our Company during
the last five yearpreceding the date of this Draft Red Herring Prospectus.

Interests of Promoters and Common Pursuits

Our Promoters are interested in our Company to the extent that (i) they have promoted our Company; and (ii) to the exten
their shareholding in our @apany, directly and indirectly; including the dividend payable, if any, and any other distributions
in respect of the Equity Shares held by them in our Company, from time to time. For details of the shareholding of arsPromot
in our Co @gpESyucturd eeb édgi nndng on page

Our Promoters, who are al#foe ExecutiveDirectorsof our Company, may be deemed to be interested to the extent of their
remuneration and reimbursement of expenses, payable to them, if any in their capBaigctass. Our Promoters are not
entitled to remuneration from our Subsidiaries as on the date of this Draft Red Herring ProBpeatus.f ur t h eQur d e t
Managemerit Remuneration to our Executive DirectdrsOurfManagemerit Payment or benefibtofficers obur Compang ,

fiOur ManagemeritRe muner ati on paid to oumnddDOu e c VMa n islotdeegiead Rirecto8 u b s |
on page®19,230,219and219, respectivelyNo sum has been paid or agreed to be paid to any of our Risoto the firms

or companies in which our Promoters are interested as members in cash or shares or otherwise by any person, either to in
them to become or to qualify them, as directors or promoters or otherwise for services rendered by oursRmobyoserch

firms or companies in connection with the promotion or formation of our Company.

One of arr Promotes, Sunil Suresh, teentered into &rademark and Copyright Assignment Ddedrademark Assignment

Deed and Copyright Assignment Deed witlr @ompany, pursuant to which ireevocablyassigned his rights, including all

proprietary rights, interest and title associaigith certain trademarks and copyrights related to the busitoggther with the

goodwill of the business accrued and all lletetual property rights accrued by virtue of use, in India and globally, for a

perpetual term in favour of the Compangr & fixed consideratigrand the consideration pursuant to Trademark Assignment

Deed and Copyright Assignment Deed shall be paidaggered manneF or d e t Histdrysand Certaia Cdiporate
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Mattersi Other material agreemeris o n 2j3a g e

Exceptas disclosed abovand as disclosed i Ou r Ma n aan@f@ther Fidancial Information- Related Party
Transactiond 0 n s ZiGagd315 respectively no amount or benefit has been paid or gibgnour Company or its
Subsidiariedo one ofour PromotersSunil Sureshand Shubha Sunil, respectivelgr any of the members of the Promoter
Group during the two years preceding thiag of this Draft Red Herring Prospectus nor is there any intention to pay or give
any amount or benefit to our Promoters or any of the members of the Promoter Group. Our Promoters have no interest in
property acquired by our Company during the ttyegrs immediately preceding the date of this Draft Red Herring Prospectus
or proposed to be acquired by our Company, or in any transaction by our Company for acquisition of land, construction
building or supply of machinerfgxcept forM/s Sass Kitches) there are no other companies, firm, trusts or other ventures in
which our Promoters ar@volved that are in the same line of business or activipua€ompanyand/or its subsidiaries.

Other ventures of our Promoters

Ot her t han aEstities fosnng pars af cduPromoteriGroup a n QurMd n dg e orepage®32and216,
our promoters are not involved in any other ventures.

Material guarantees given by our Promoters to third parties with respect to Equity Shares of our Company

Our Promoters have not given any material guarantee to any third party with respect to the Equity Shares as on the date of
Draft Red Herring Prospectus.

Companies and firms with which our Promoters have disassociated in the last three years

Our Promogrs have not disassociated with any company or firm in the last three years as on the date of this Draft Red Herr
Prospectus

Confirmations

Our Promoters and members of our Promoter Group have not been declared Wilful Defaulters or FraudulensByremwyer
bank or financial institution or consortium thereof, in accordance with the guidelines issued by Reserve Bank@@iindia.
Promoters and members of our Promoter Group have not been prohibited or debarred from accessing the capital market
debared from buying, selling or dealing in securitiexler any order or direction passed by SEBI or any other securities market
regulator or any other authority, court or tribuimside and outside Indi@ur Promoters are not and have not bgemoters

or directors of any other company which is debarred from accessing or operating in capital markets under any ordenor direct
passed by SEBI or any other regulatory or governmental auth@rityPromoters have not been declared as fugitive@uo
offenders under the Fugitive Economic Offenders Act, 2018.

Promoter Group

The following individuals and entities constitute our Promoter Group in terms of Regulation 2(1)(pp) of the SEBI ICDR
Regulations.

Natural persons forming part of our Promoter Group

S. No. Name of the Promoter Name Relationship

1. Sunil Suresh Shubha Sunil Wife
Lakshmi Suresh Mother
Sonakshi Sunil Daughter
Saahas Sunil Son
Sanjay Suresh Brother

2. Shubha Sunil Sunil Suresh Husband
SonakshSunil Daughter
Saahas Sunil Son
Suresh S Brother
Sharada Ramanna Sister
Sapna T Seneviratne Sister

Entities forming part of our Promoter Group

S. No. Name of the Entity

M/s Stanley Estates and Leisure

M/s Sass Kitchers

S-Square Leisure (R) Limited

M/s Fusion Mont Foods & Beverages

AlwINiE
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OUR GROUP COMPANIES

Pursuant to a resolution datédgust 31 2023 our Board formulated a policy for identification of group companies and has
noted that in accordance with the SEBI ICDR Regulations and for the purpose of disclosureDrafthRed Herring
Prospectus, group companies of our Company shall includes(@ampaniefther than our Promotergjth which there were
related party transactions per theRestatedConsolidated=inancial Informationr e a d QthiertFimandgial Informatiori
Related Party Transactions o n 3% algieg any of the laghree Fiscalsin respect of which, the Restat€dnsolidated
Financial Information is includedr (ii) the companiesonsidered material by our Board and to be disclosed as group
companies, i.e. companidsrming part of thePromoter Group with whom ourCompany has entered into one or more
transactions duringriscal 2023 if any, the monetary value afhich individually or cumulatively exceeds 10% of the total
revenue of our Company féiiscal 2023as per the Restaté&bnsolidated-inancial InformationAccordingly, in terms of the
policy adopted byur Boardfor identification of group companies, our Board has identifdedign Eight Privat&imited as

the Group Company of our Company.

Details of our Group Company
1. Design Eight Private Limited

The registered office ddesign EightPrivate Limitedis situated aP03, Hall Mark Hill View Apartment, Plot No. 66

& 68, Journalist Colony, Hyderabad, Telang&088 033 In accordance with the SEBI ICDR Regulations,dbtails

of the reserves (excludimgvaluation reserves), sales, profit/(loss) after tax, basic earnings per share, diluted earning
per share and net asset value per share derived from the atalitéalondéinancial statements @esign EighPrivate
Limited for Fiscal 2020, Fiscal 2021 and Fiscal 202 are available on the website @ur Companyat
https://www.stanleylifestyles.com/investors/finandigiormationgroupcompanies.php It is clarified that such
details available in relation @esign EighPrivate Limitedon itswebsite do not form a part of tHiyaft Red Herring
Prospectus. Anyone placing reliance on any other source of information would be doing so at their own risk. The lir
above has been provided solely to comply with the requirements of the SEBI ICD Rtiegul

Nature and extent of interest of our Group Company

a. In the promotion of our Company
Our Group Company does not have any interest in the promotion of our Company.

b. In the properties acquired by us in the preceding three years before filing thiBraft Red Herring
Prospectus or proposed to be acquired by our Company
Our Group Company is not interested in the properties acquired by us in the three years preceding the filin
of this Draft Red Herring Prospectus or proposed to be acquired by uthasdate of this Draft Red Herring
Prospectus.

C. In transactions for acquisition of land, construction of building and supply of machinery
Our Group Company is not interested in any transactions for the acquisition of land, construction of building
or suppy of machinery.

Common pursuits between our Group Company and our Company

Our Group Compay Desgn Eight Private Limited, is in the same line of business as one of our Company and our
Subsidiariespamely SRL.Sana Liéstyles, SDPL, ASPL and SSPL and is currently engagest,alia,in the business

of retail furniture. There are common pursuits tattiextent between our Group Company and Company and certain
Subsidiaries. We do not perceive any conflict of interest with our Group Company, and we shall adopt necessa
procedures and practices as permitted by law to address any instances of comfiigesf, if and when they may
arise.

Related businesstransactions with the Group Company and significance on the financial performance of our
Company

Ot her than the tr ans a Rdstatedborsolidatedindncasiefamationi Ndtel3& - Detals t i o
of RelatedPartied 0 n 294, ¢éhgreare no other related business transactions with our Group Company

Business interest of our Group Company in our Company

Exceptfot he transacti ons RébstatedConeotidatdd-inancialinforenatierieNote3d8:o Detaifs
of RelatedPartied 0 n 294, ®esign EightPrivate Limitedhas no business interest in our Company.

Litigation
Our Group Company is not party to any pending litigations which will haveaterial impact on our Company.
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DIVIDEND POLICY

The declaration and payment of dividends on our Equity Shares, if any, will be recommermdedbsrd and approved by
our Shareholders, at their discretion, subject to the provisions of the Articlesomfi@ss and other applicable law, including
the Companies Ac2013

The dividend policy of our Company was adopted and approved by our Bo#sdnireeting held orAugust 31, 2023

( Bividend Distribution Policyd )In.terms of the Dividen®istribution Policy, thedeclaration and payment of dividend will
depend ora number of internal and external fact@sme of the internal factorghich affects the declaration of dividend by

our Companyincludeprofitability of our Company, capital expendituptansof our Company including organar inorganic

growth opportunitiesfinancial requirements for business expansaodbr diversification, acquisition of new businesses
liquidity positionincluding present and expectabligatiors, cost of borrowings andrfancial commitment with respect to
outstanding borrowings and interglsereon The external factora/hich affect the declaration of dividend by our Company
include status of economy and capital markets, applicable taxes including dividend distribytiotraduction of new or
changes in existing tax or regulatory requiremeAtscordingly, our Company may not distribute dividend when there is
absence or inadequacy of profits. Our Company may also, from time to time, pay interim divittlendkeclaratin and
payment of dividends if any, will be recommended by the Board of Directors and approved by the Shareholders, at th
discretion, subject to the provisions of the Articles of Association of our Company, Companies Act, including the rutes frame
thereunder and other applicable law

In addition, our ability to pay dividends may be impacted by a number of factors, including restrictive covenants water the |
or financing arrangementisatour Company is currently availing of or may enter intéinance our fund requirements for our
business activities-or further details, pleaseefiFinancial Indebtedness a Risk Fattors Our ability to pay dividends in

the future will depend on our earnings, financial condition, working capital requiremesypital expenditures and restrictive
covenants of our financing arrangemeats o n  3f6amnd43srespectively.

The details of the dividend paid by our Company on the Equity Shares during the last three Financial Years/Agmi from
2023till the date of this Draft Red Herring Prospectus are given below:

Particulars April 1, 2023 up till As at and for the As at and for the As atand for the
the date of ths Draft Financial Year Financial Year ended Financial Year ended
Red Hearing ended March 31, March 31, 2022 March 31, 2021
Prospectus 2023

Numberof Equity Shares 14,742,048 7,371,024 7,371,024 7,371,024

Face value per Equity Shal 2.00 10.00 10.00 10.00

(in )

Interim Dividend per Equity Nil 18.99 5.33 Nil

Share (in )

Rate of Interim Dividend NA 189.93% 53.33% NA

(%)

Aggregate Interim Divideng NA 140.00 39.31 NA

(in millio

Final Dividend per Equity Nil Nil 4.07 1.45

Share (in )

Rate of Final Dividend (%) NA NA 40.70% 14.50%

Aggregate Final Interin NA NA 30.00 10.69

Di vi de miflion) i n

Dividend Distribution Tax NA NA NA NA

(%)

Dividend Distribution Tax NA NA NA NA

(in millio

Mode of Payment of NA Electronic Electronic Electronic

Dividend

As certified by N B T and Co, Chartered Accountants pursuant to certificateSigpeeinber 4, 2023
* Pursuant to a resolution passed by our Board on June 16, 2023 and a resolution passed by the Shareholders on Junexd® e2Q29, share of face
value of 710 each has been split into 5 Equity Sh a upecapitabof ourfCaropany was!| u e
subdi vi ded from 7,371,024 equity shares ofefwakuesadtue pfeadld each to
The rate of dividend have been computed as follows:

X  Rate of Interim Dividend (%) = Total interim dividends paid / Paid up value of shares outstanding *100.

x  Rate of Final Dividend (%) = Total final dividends paid / Paid up valughafres outstanding *100.

X  Dividend per share = total dividends paid / shares outstanding.
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SECTION V: FINANCIAL INFORMATION
RESTATED CONSOLIDATED F INANCIAL INFORMATION

(The remainder of this page is intentionally left tkdan
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OTHER FINANCIAL INFORMATION
The accounting ratioeequired under Clause 11 of Part A of Schedule VI of the SEBI ICDR Regulations are given below

(e LQ PLOOLRQ H[FHSW DV |

Particulars As at and for the As at and for the As at and for the
year ended March | year ended March | year ended March
31, 2023 31, 2022 31, 2021
%DVLF HDUQLQJV SHU VKDUH LQ 6.37 4.14 0.20
'LOXWHG HDUQLQJV SHU VKDUH LQ _ 6.37 4.14 0.20
Return on Net Worth (%) 15.18% 10.69% 0.56%
1HW DVVHW YDOXH SHU (TXLW\ 6KDUH 41.96 38.71 35.45
EBITDA 827.17 590.08 297.75
Notes:
1) Earnings per Equity Share = Profit attributable to owners of our Company for the year / Weagktade number of equity shares outstanding during
the year.

2)  Basic and diluted earnings per equity share: Basic and diluted earnings per equity share are computed in accordancawiitctnditing Standard
33 notified under the Companies (Indian AccaumStandards) Rules of 2015 (as amended) read with the requirements of SEBI ICDR Regulations.

3)  Pursuant to a resolution passed by our Board on June 16, 2023 and a resolution passed by the Shareholders on Junact9eg0R23 share of face
YDOXH RD&K KDV EHHQ VSOLW LQWR (TXLW\ 6KDUHV RI IDFH YDOXH R aeof diDGoKipatiyfr F R U C
wassubGLYLGHG IURP HTXLW\ VKDUHV RI IDFH YDOXH RI & &tBhdhK WR HTXLW)

4)  Pursuant to a resolution by our Board dated June 16, 2023 and pursuant passed by the Shareholders on June 19, 2028yédvtkenjsguance of
14,742,048 bonus Equity Shares in the rati@ Bfjuity Share for ever§ existing fully paid up Eqty Share.

5) Return on Net Worth (%) = Restated profit/(loss) attributable to the ovaidl® Compangivided by total equity attributable to equity shareholders
of the Companyexcluding non controlling interests).

6)  Net Worth represents equigtributable to the equity holders of our Compdeycluding non controlling interests

7) Net Asset Value per Equity Share = Net Worth at the end of the year / Weighted number of equity shares outstandingfahthgeard

8)  EBITDA is calculated as restied profit for the year plus tax expense plus finance costs plus depreciation and amortizationlezperiser income

For reconciliation of noitGAAP financial P H D V X U HtRecthidiliatién of NotGAAPFinancialMeasures RQ SIBJH

Non-GAAP Financial Measures

This section includes Certain N@AAP financial measures and other statistical information relating to our operations and
ILQDQFLDO SHUIRUPDTtH%3 OWMBRIVMBWKNU DQBYSBFKH D \BARBR’ DV S UHesEHNQAW H G
GAAP financial measures are not required by or presented in accordance with Ind AS.

Further, these NeGAAP Measures are not a measurement of our financial performance or liquidity under Ind AS and shoult
not be considered in isolation or cansd as an alternative to cash flows, profit/ (loss) for the years/ period or any other measure
of financial performance or as an indicator of our operating performance, liquidity, profitability or cash flows generated b
operating, investing or financiragtivities derived in accordance with Ind AS. In addition, these GAAP Measures are not
standardized terms, hence a direct comparison of thes&Ra®P Measures between companies may not be possible. Other
companies may calculate these NBAAP Measuredlifferently from us, limiting its usefulness as a comparative measure.
Although such NorGAAP Measures are not a measure of performance calculated in accordance with applicable accountir
VWDQGDUGY RXU &RPSDQ\TV PDQDJH PHa WWektbr inLeMatubltivig WWskad ey \ark tided Uded X
PHDVXUHV WR HYDOXDWH D FRPSDQ\YVY RSHUDWLQJ SHUIRUPDQFH

Reconciliation of NonGAAP Financial Measures
Reconciliation for the various NeBAAP Financial Measures included in this Draft Red Herringspeotus are given below.
Reconciliation of Net Worth and Return on Net Worth

(@ LQ PLOOLRQ H[FHSW DV |

Particulars As atffor the Fiscals ended Marct81

2023 2022 2021
Equity share capital (1) 73.71 73.71 73.71
Otherequity (1) 2,091.31 1,923.84 1,755.61
Net Worth (II) = (1 + 1) 2,165.@ 1,997.55 1,829.32
Restated profit/(loss) attributable to the owng¥ 328.75 213.49 10.31
Return on Net Worth (%) (V) = (IV / (IlI)) 15.18% 10.69% 0.56%

Restated profit/(loss) attributable to the owners divided by total equity attributable to equity shareholders Compariygexciumbntrolling interests).

Reconciliation of Net Asset Value per Equity Share
( LQ PLOOLRQ H[FHSW DV I
Particulars As at/for the Fiscals endedVarch 31

2023 2022 2021
Equity share capital (1) 73.71 73.71 73.71
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Particulars As at/for the Fiscals endedarch 31

2023 2022 2021
Other equity (1) 2,091.3 1,982.84 1,755.61
Net Worth (111) = (1 + 1) 2,165.2 1,997.55 1,829.32
Weighted number of equity shareststanding at the end of 51,597,168 51,597,168 51,597,168
the year (IV)
I1HW $VVHW 9DOXH SHU (TXLW\ 6KD| 41.96 38.71 35.45

Reconciliation of EBITDA, EBITDA Growth, Revenue from Operations Growth and EBITDA Margin

( &n million, except as otherwise stated)

Particulars As at/for the Fiscals ended Marci31
2023 2022 2021

Restated profit for the year (1) 349.77 232.19 19.23
Total Tax Expenses (II) 114.23 87.17 42.97
Finance costs (lIl) 146.91 108.78 87.72
Depreciation and amortization expense (IV) 282.50 217.45 207.14
Other Income (V) 66.24 55.51 59.31
EBITDA (VI=1+I1l+11+1V -V) 827.17 590.08 297.75
EBITDA Growth (%) 40.18% 90.18% -*
Revenue from Operations (VII) 4,189.98 2,922.04 1,957.80
Revenue from Operations Growth (%) 43.3% 49.28% -*
EBITDA Margin (%) (VIII = VI/VII) 19.74% 20.19% 15.21%

*Not been includeds the comparative period figures under Ind AS for FY 20800t available

Reconciliation of Gross Profit and Gross Margin
(2 LQ PLOOLRQ H[FHSW DV |

Particulars As at/for the Fiscals endedviarch 31
2023 2022 2021

Revenue fronDperations (1) 4,189.98 2,922.04 1,957.80
Cost of materials consumed (Il 2,042.55 1456.10 902.00
Purchase of stoeia-trade (l11) 108.14 201.30 52.90
(Increase)/decrease in inventories (V) (107.82) (216.8) 20.50
Gross Profit (V=1 £l V) 2,147.11 1,481.2 982.40
Gross Margin (%) (Il = V/I) 51.24 50.70 50.18

Reconciliation of PAT Growth and PAT Margin

(@ LQ PLOOLRQ H[FHSW DV |

Particulars As at/for the Fiscals endedMarch 31

2023 2022 2021
Restated profit for the year (1) 349.77 232.19 19.23
PAT Growth (%) 50.64 1,10744 -*
Revenue from Operations (I1) 4,189.98 2,922.04 1,957.80
PAT Margin (%) (Ill = I/1I) 8.35 7.95 0.98

*Not included as the comparative period figures under Ind AS for FY @@2t available

Reconciliation of Return on Equity
(2 LQ PLOOLRQ H[FHSW DV |

Particulars As at/for the Fiscals ended Marct31

2023 2022 2021
Average Shareholder's Equity (1) 2,147.00 1,965.98 1,864.19
Restated (Loss) / Profit after Tax (Il) 349.77 232.19 19.23
Return on Equity (111) = (1I/1) 16.29% 11.81% 1.03%

* Return on Equity (%) is calculated 88HVWDWHG ORVVY SURILW DIWHU WD[ GLYLGHG E\ DYHUDJH VKDUHKR

Reconciliation of Return on Capital Employed
(2 LQ PLOOLRQ H[FHSW DV |

Particulars As at/for the Fiscals ended March 31

2023 2022 2021
Total Equity (1) 2,237.99 2,056.@ 1,875.94
Current Financial liabilities (1)
(i) Borrowings 91.41 55.28 1.41
(i) Lease liabilities 167.93 146.07 88.06
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Particulars As at/for the Fiscals ended March 31

2023 2022 2021
Non Currenfrinancial liabilities (Il
(i) Borrowings 2.29 5.58 1.12
(i) Lease liabilities 1,251.06 1,090.16 784.61
Intangible Assets (1V)
(i) Goodwill on consolidation 37.27 27.05 25.57
(i) Other Intangible assets 28.57 8.03 8.70
(i) Intangible assets under development 11.23 - -
Capital Employed (V = I+II+I}IV) 3,673.61 3,318.38 2,716.87
Restated profit for the year (VI) 349.77 232.19 19.23
Total Tax Expenses (VII) 114.23 87.17 42.97
Finance Costs (VII) 146.91 108.78 87.72
Earnings Beforénterest, Tax (EBIT)IX = VI + VII + VIII) 610.91 428.14 149.92
Return on Capital Employed (%) (X= X/V)* 16.63% 12.90% 5.5%

*BHWXUQ RQ &DSLWDO (PSOR\HG LV FDOF X OHBW H GG Y LHCHEEnip b & EBVRISRE | cLIgtetl BsUdstated D Q G
profit for the year plus total tax expense plus finance costs and Capital Employed is calculated as the sum of tatatremibgrrowings, norcurrent
borrowings, current lease liabilities, necurrent leaseibbilities and as reduced by goodwill on consolidation, intangible assets and intangible assets
under development.

Reconciliation of Company Adjusted Profit for the year

(@ LQ PLOOLRQ H[FHSW DV |

Particulars As at/for the Fiscalsended March31
2021 2022 2023

Restated profit for the year (1) 19.23 232.19 349.77
Effect on ROU accounting of lease (II) 65.77 65.57 65.01
Provision for expected credit loss (III) 15.38 1.90 (0.10)
Re-measurement of defidgenefit obligation (1V) 10.06 5.27 2.23
Interest on unwinding of security deposit (V) (6.53) (7.09) (8.64)
Deferred tax impact on above adjustment (VI) (20.80) (17.67) (14.43)
Company Adjusted Profit for the year (VIII =1 + Il + 1l + 83.11 280.17 393.84
IV+V+Vl)

In accordance with the SEBI ICDR Regulations, the auditaddalondinancial statements of our Company and the Material
6XEVLGLDULHYV IRU WKH ILQDQFLDO \HDUV HQGHG ODUFK Auditdd- K
Financial Statements DUH DYDLODEOH Rt@s:/Rwstaniedifesieds doniVestors/financidhformation
stanleylifestyleslimited.php and https://lwww.stanleylifestyles.com/investors/audifethncial statementsnateria
subsidiaries.phprespectively.

Our Company is providing a link to this website $pleo comply with the requirements specified in the SEBI ICDR
Regulations. The Audited Financial Statements do not constitute, (i) a part of this Draft Red Herring Prospectus; or (ii)
prospectus, a statement in lieu of a prospectus, an offering ciranlaffering memorandum, an advertisement, an offer or a
solicitation of any offer or an offer document or recommendation or solicitation to purchase or sell any securities under tl
Companies Act, 2013, the SEBI ICDR Regulations, or any other applieablia lIndia or elsewhere. The Audited Financial
Statements should not be considered as part of information that any investor should consider subscribing for or purchase
securities of our Company and should not be relied upon or used as a basisrfioesimyent decision.

None of our Company or any of its advisors, Book Running Lead Manageos the Selling Shareholders, nor any of their
respective employees, directors, affiliates, agents or representatives accept any liability whatsoever $sr, divgdbor
indirect, arising from any information presented or contained in the Audited Financial Statements, or the opinions express
therein.

RELATED PARTY TRANSACTIONS
For details of the related party transactions, as per the requirements under applicable Accounting Standards i.e. Ind AS
M5HODWHG 3DUW\ 'LVFORVXUHVY IRU WKH ILQDQFLDO \HDUV HQGHG ODUFK

in the RestatedConsolidated=inancial Information V HRdstatedConsolidatedinancial Information £Note 38 - Notes to
RestatedConsolidated=inancial Information +Details of Related Party TransactionsR Q 2@ H
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FINANCIAL INDEBTEDNESS

Our Company and our Subsidiaries have availed loans in the ordinary course of business for the purposes of meeting work
capital requirements and business requirements.

For details regarding t he ObrdanagenaniBgrropirngRoversof Roard oum 228 g e «

Set forth below is a table of the aggregate borrowings of our Company and our Subsidiarikgya31HP023:

(_in million)

Category of borrowing | Sanctioned amount | Outstanding amount ason July 31, 2023
Secured (A)
Fund-Based
Cash Credit 420.00 167.29
Pre/Post Shipment Credit 120.00 -
Vehicle Loan 11.25 5.40
Non-Fund Based
Letter of Credit* 550.00 79.18
Total (A) 1,101.25 251.86
Unsecured (B)
Loan from Related Parties 47.85 48.14**
Total (B) 47.85 48.14**
Total (A+B) 1,149.1¢ 300.00

*Sanctioned amountfde t t er of c A20.62milionianacsublindtéoba Tk guar antees and outstanding amc
million, which is not included in the outstanding amouumi\ze.

**|l ncluding accrued interest but not payable of = 0.29 million

As certified byN B T and CpChartered Accountants pursuant to certificate d&egtember 4, 2023

Principal terms of the outstanding borrowings availed by our Company and ouSubsidiaries:

The details provided below are indicative and there may be additional terms, conditions and requirements under the vari
borrowing arrangements entered into by our Company and our Subsidiaries.

1. Interest The interest rate for the working capital facilities availed by our Company range8.ft8¥ t09.30%. While the
interest rate for the working capital facility availed by ICICI Bank is fixed, the interest rate for the working capitigsfaci
availedf om St ate Bank of I ndia is tie68BAR®D) /t hMarbaqisrealr a€ ®d tS
Lendi ngMCRRaot)e. (Iin some instances, the interest rate is
components ofvorking capital facilities such as bank guarantee and import/inland letter of credit. The interest rate for the
each of the components of working capital facilities availed by our Subsidiaries rangeG8mtd.7.8%. In the case of
auto loan availed bgur Company, the interest rate is 7% and in the case of auto loans availed by our Subsidiary, Stanle
Retail Limited interest rates are 7.50% p.a. and 8.38% p.a. respectively.

2. Tenor. In respect of working capital facilities, the tenor varies from inséninto instrument. For instance, the period of
sanction for letter of credit and bank guarantee is twelve months and the tenor of letter of credit varies basis demand/use
upto 90 days td80days. For the auto loan availed by our Company, the ten@rnsodiths and for the auto loans availed
by our Subsidiary, Stanley Retail Limitéde tenor is 36 months and 60 months, respectively.

3. Security In terms of our borrowings where security needs to be created, we are typically required to create se@yrity by
of first pari passucharge by way of hypothecatiam present and future goods, book debts and all other moveable assets
In case of auto loans, security is created by way of hypothecation of the underlying vehicle.

4. Pre-payment In respect of the working capital facility availed by our Company from State Bank of India, prepayment is
allowed subject to the payment of 2% bétprepaid amount as ppayment chargesln respect of auto loans availed by
our Company and our Subsidiary, Stanley Retail Limited, prepayment is allowed only after expiry of six months or si
EMIs, whichever is later from the date of disbursementari/@and the prepayment penalty ranges frorr63%6

5. Repayment The working capital facilities availed by our Company and our Subsidiaries are repayable on ddraand.
auto loans availed by our Company and our Subsidiary, Stanley Retail Limited are also repayable in monthly instalmer
as per theepayment schedule gtilated in the relevant loan documentation

6. Key covenantsin accordance with our facility agreements and sanction letters, we are required to comply with variou:

financial covenants and conditions restricting certain corporate actions, and we arelrequice t ake t he | enc
and/ or intimate the respective lender before carrying out such corporate actions, typically including, but not lingted to tr
following:

(@ effecting any change in Companyds capital structur e
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